Chapter 17 Notes
· Direct marketing- consists of connecting directly with carefully targeted individual consumers to both obtain an immediate response and cultivate lasting customer relationships

Growth and Benefits of Direct Marketing 
Benefits to Buyers

· Convenient, easy and private
· Gives buyers ready access to a wealth of products
· Access to a wealth of comparative information about companies, products, and competitors
· Interactive and immediate
Benefits to Sellers 
· Powerful tool for building customer relationships 
· Low-cost, efficient, speedy alternative for reaching their markets
· Lower costs, improved efficiencies, and speedier handling of channel and logistics functions
· Gives sellers access to buys that they could not reach through other channels
Customer Databases and Direct Marketing 
· Customer database- organized collection of comprehensive data about individual customers or prospects, including geographic, demographic, psychographic and behavioural data 
· A well-managed database should lead to sales and customer relationship gains that will more than cover its costs
Forms of Direct Marketing

Direct-Mail Marketing
· Sending an offer, announcement, reminder, or other item to a person at a particular physical or virtual address
· Largest direct-marketing medium
· Permits high target market selectivity 
· The people it reaches are much better prospects
· New forms of delivery- mail, text messaging and email
Catalogue Marketing
· Direct marketing through print, video, or digital catalogues that are mailed to select customers, made available in stores or presented online
· One of the best ways to drive online sales
· Create emotional connections with customers that web-based sales spaces simply cant

Telephone Marketing
· Involves using the telephone to sell directly to consumers and business customers
· Outbound telephone marketing to sell directly to consumers and businesses
· Inbound toll-free numbers to receive orders from television and print ads, direct mail and catalogues
· Benefits: purchasing convenience and increased product and service information
Direct- Response Television Marketing 
· Takes 2 major forms
· Direct response television advertising(DRTV)- direct marketers air television spots that describe a product and give customers a toll-free number or website for ordering
· Home shopping channels- tv programs or entire channels dedicated to selling goods and services
Podcasts and Vodcasts
· With podcasting, consumers can download audio files(podcast) or video files(vodcasts)  and download them their ipod and watch them whenever they wish 
Online Marketing
· Fastest-growing form of direct marketing
Marketing and Internet
· Internet- a vast public web of computer networks, connects users of all types all around the world to each other and to a large information repository 
· Online companies- consists of large assortment of firms, such as etailers, search engines and portals, transaction sites, and content sites  
· Hybrid or click-and-mortar companies- traditional companies that have set up their own online sales and communication channels 
Online Marketing Domains

Business-to-Consumer (B2C)
· Businesses selling goods and services online to final consumers
Business-to-Business (B2B) 
· Marketers use B2B websites, email, online product categories, online trading networks, and other online resources to reach new business customers, serve current customers more effectively, and obtain buying efficiencies and better prices 
Consumer-to-Consumer (C2C)
· Online exchanges of goods and information between final consumers
Consumer to Business (C2B)
· Online exchanges in which consumers search out sellers, learn about their offers, initiate purchases, sometimes even during transaction terms
Setting up an Online Marketing Presence 
Creating a website 
· Corporate/ brand website- most basic type
                                               -designed to build customer goodwill, collect customer feedback, and supplement other sales channels rather than to sell the company’s products directly

                                                  -rank highest in both consumer acceptance and marketer control

· Marketing website- engage consumer in an interaction that will move them closer to a direct purchase or other marketing outcome
· 7 C’s of effective website design:

               -context

                     -content

                     -community

                     -customization

                     -communication

                     -connection

                     -commerce 

                      - Constant change**

· Website should be east to use, professional looking and physically attractive

· Also must be useful

Placing Ads and Promotions Online
· Online advertising- advertising that appears while consumers are surfing the web
· Major forms of online advertising include display ads, search0realted ads, and online classifieds 
· Most common form is banners, popups
· Rich media incorporates animation, video, sound, and interactivity 
· Content sponsorship- companies gain name exposure on the internet by sponsoring special content on various websites
· Alliances and affiliate programs- they work with other companies, online and offline
· Viral marketing- internet version of word-of-mouth marketing
Creating or Participating in Online Social Networks 
· Online social networks- online social communities
· New and results are hard to measure
· Largely user controlled
Using E-mail

· Spam- unsolicited, unwanted commercial email messages that clog up our inboxes 
Public Policy Issues in Direct Marketing

· Phising- a type of id theft that uses deceptive emails and fraudulent websites to fool users into divulging their personal data

A Need for Action
· Personal Information Protection and Electronic Documents Act has 4 basic principles
· Consumer knowledge and consent
· Limitations
· Accuracy
· Right to access
· Electronic Commerce Protection Act- legislation designed to boost confidence in online commerce by protecting privacy and addressing the personal security concerns that are associated with spam, and spyware.
