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Read the instructions carefully before answering the questions
Please attempt all questions


Part A: Short answer questions (15%)
i) Using an example where possible, define 2 of the following key concepts, theories/ models (5%)      
       The Health Belief Model
· The Health Belief model was developed in order to understand and analyze the failure of people to comply with disease prevention strategies or screening tests (e.g. covid-19 PCR tests) for the early detection of disease. It was developed in the early 1950s by social scientists in the US. The health belief model also suggests that a person’s belief in health risks and disease as well as following along with medical treatments for that disease can help to predict the chance for the person to adopt the behaviour. There are 6 constructs, some of which concern the susceptibility, severity and benefits associated to the recommended health action. A good example is the precautionary measures recommended and enforced by the government to prevent the spread of Covid-19. Wearing masks, sanitizing your hands, and getting vaccinated are all ways to reduce the spread and eradicate the disease, however some people think it is harmful instead of beneficial to society and chose not to participate.
       Health education
· Health education is very important to further the promote the health and well-being of individuals. It can include the medical model or medical/preventative approaches as well as creative understanding and providing skills for rational choices. It can further clarify information on health topics and health benefits/threats we can see in the world. For example, Sexual education is taught in elementary, middle, and high school in Ontario to help student understand the importance of consent, practicing safe sex to lower the transmission of STI’s/STD’s and is now a mandatory part of the curriculum. 

ii) In about one or two paragraphs, answer the following questions as discussed in class (10%):
1. Contrast the approaches of health promotion and disease prevention using some examples (3%)

· Disease prevention compares to health promotion because it focuses on efforts aimed at to reduce the development and severity of chronic diseases and other health risks. Wellness is related to health promotion and disease prevention including the overall general health of the population. Examples of disease prevention include regular exams and screening tests to detect early disease and examples of health promotion includes the overall education of health concerns like the dangers of smoking and importance of eating healthy.

2. Briefly explain the relationship between health communication and social marketing (3%)

· Health communication can be marketed using research-based strategies and the allow for understandings in different cultures and settings. Health communication can integrate the components of many theories and models as mentioned in the course to promote positive changes in people’s attitudes and behaviors. Health communication is related to social marketing, which involves the development of activities and interventions designed to positively change behaviors. Examples can be seen via include health literacy, internet access, media exposure and cultural competency of target populations. A good example is the wide-spread of marketing seen for the covid-19 vaccine around Canada and online. 

3. There are various policy approaches used in health promotion and disease prevention. State 2 of these policy approaches with an example for each as discussed in class (4%)

· Two policy approaches used in health promotion and disease prevention include fiscal measures and taxation. Fiscal measures are measures employed by the government to allow for the prevention or promotion of specific social changes. An example of fiscal measures is establishing health food options in vending machine as opposed to just chocolate and sugary drinks to allow for the promotion of people’s health. Taxation is when a tax is imposed of the purchasing of specific goods. An example of that is adding a tax to unhealthy food options.

Part B: Multiple-choice (10%)
i) Indicate the correct answer

1) Which of the following disease below was not among the leading causes of death globally between the year 2000-2019 as discussed in class?
a) Ischaemic heart disease
b) Stroke
c) Chronic obstructive pulmonary disease
d) Lower respiratory diseases
e) None of the above
Answer:  E. None of the above

2) Based on our discussion in class, which of the following chronic diseases were among the five leading causes of death and disability between 2000-2019 in high-income countries?
a) Kidney diseases, hypertensive heart diseases
b) Diabetes mellitus, stroke
c) Chronic obstructive pulmonary disease, hypertensive heart diseases
d) Ischaemic heart disease, Chronic obstructive pulmonary disease
e) None of the above
Answer: D. Ischemic heart disease, COPD

3) What explains the increased interest in promoting health and preventing disease in the last two decades as discussed in class?
a) Epidemiologic transition
b) Increased expenditures in healthcare
c) Role of behavioral risk factors based on social research 
d) Risk reduction interventions
e) All the above
Answer: E. All of the Above

4) Complete the sentence: The “health field concept” as proposed by the Lalonde Report (1974) includes the health system: prevention of health problems and promotion of good health through other strategies beyond biomedical methods to improve the health of a population.


5) Health promotion in this course is primarily considered:

a) As a discourse
b) As a specialized field of intervention within the broader field of public health
c) In terms of risk reduction
d) None of the above
Answer: C. In terms of risk reduction

6) Which of the following theories/models focus on the interaction between, and interdependence of, factors within and across all levels of a health problem?
a) The Health Belief Model
b) Stages of Change/Transtheoretical model
c) Social Cognitive Theory 
d) Theory of Reasoned Action/Planned behavior
e) None of the above
Answer: E. None of the above; the ecological model

7) Which of the following are considerations for the implementation of health communication or social marketing strategies as discussed in class?
a) Social Exchange 
b) Target population 
c) Tailor messages to the communication channel used
d) Overall communication goals of the intervention
e) D, B, &C
Answer: E. D, B, & C

8) As viewed in class, which of the following is not an example of systems change policy in health promotion and disease prevention?
a) Changing economic, social, or physical surroundings that affect health outcomes
b) Developing plans to implement new interventions/processes
c) Adapting or replicating a proven health promotion model
d) Implementing innovative technologies

Answer: A. Changing economic, social or physical surroundings that affect health outcomes. 

9) In health promotion and disease prevention, environmental change policies can:
a) Create training or certification systems that align with policies
b) Address population health outcomes and are best used in combination with other strategies
c) Replicate a proven health promotion model
d) Implement innovative technologies

Answer: B. Address population health outcomes and are best used in combination with other strategies


10) Which of the following is not a characteristic of health education strategies?
a) Participation of the target population
b) A community needs assessment
c) The potential for reinvention
d) A&B

Answer: C. The potential for reinvention


Have a Great Study Break!
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