Class 4
Images

Animation, CGI and Altered Reality
· Making images is a major economic industry
· Images are the main medium through which popular culture is expressed
· Images make popular culture accessible 
· Overtime we saw a change to the format to the content that images took and the emergence of new genres and subgenres 
· Video of Animation process from 1938
· CGI is about image alteration 
· Able to create realistic altered scenes (ex. Jurassic Park)
· Implications once we start to alternate images
· Colorization of black and white films is an example of image alteration
· Hyperreal:
· Reality is sometimes indistinguishable from altered/virtual reality
· This kind of manipulation is an example of the hyper reel
· When we can’t distinguish reality with the simulation of reality 
· Good alteration leaves no tracks
· Hyperreal can also include face tuning your photos
· Raises questions in regard to authenticity and whether authenticity matters

Images and Performances 
· Carefully constructed appearances
· Carefully constructed exhibitions
· Ex) sponsorships
· Pseudo-events
· celebrity tell all's, celebrity interactions on twitter/social media 
· Typically, staged events
· Images and the Spectacular (or the Spectacle) are everywhere
· What is “authentic”? What is true?
· [bookmark: _GoBack](Why) Does it matter?

The Spectacle and The Spectacular
· Spectacle:
· The way activities and places are arranged/re-arranged for entertainment 
· Spectacularization
· Staging
· (Re)arranging
· Examples of spectacles
· Political conventions
· Theme parks
· Rock concerts
· The opening of the LRT
· Sporting events
· Tourism

Tourism as Performance
· Opportunity to experience the exotic 
· More accessible (has been democratized)
· Airplanes, higher wages, etc…
· Argued to be a form of cultural imperialism, and exploitations
· Forces locals of these countries to serve those who are more well-off than they are
· Spectacle examples:
· Jokes that entertainers make (same over and over)
· “customer service voice”
· Cruise ships are the epiphany of this phenomena

In Conclusion
· The image is everywhere (even video games  and films are a series of moving images)
· The alteration of the ‘image’ (broadly  understood) raising questions of authenticity
· Modern entertainment is both a spectacle and  spectacular – it’s framed, staged, arranged,  presented and carefully (intentionally)  constructed

