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ADM4311Y
Strategic Management  
Summer 2020


	Professor
	Jasmin Manseau

	Office
	Virtual – MS Teams

	E-Mail
	jasmin.manseau@telfer.uottawa.ca 

	Office Hours
	By appointment

	Class Location
	Virtual – MS Teams

	Class Hours
	Tuesday 16:00 - 19:00

	Prerequisite(s)
	All common core courses level 1000, 2000, 3000

	Program of study
	BCom mandatory course 

	Course Evaluation
	July 21





	
Course Deliverable
	Due Date
	Weight on Final Grade

	Class participation
	Every week (except first week)
	10%

	Online quizzes
	Online during week 5 and week 9
	15%

	Case memos (2)
	See course schedule – submit by Tuesday 8:00AM
	30%

	Various INTOPIA simulation deliverables + participation in simulation
	Virtual Intopia simulation - Weekend July 10-12
	35%

	Peer evaluation form 
	July 21 (available on-line)
	10%






Course Description

This course is the capstone course of the BCom curriculum. It focuses on the tasks of top and middle managers as they generate and implement the strategies that set the general direction of an organization and thus critically affect its success. The course consists of two essential parts – knowing and doing.  
 
The “knowing” part of the course involves learning about strategic management and the organization of business enterprises: the readings, lectures, and case discussions should develop your understanding of the associated strategic management concepts.  
 
The “doing” part of the course involves the analysis of cases, class-based interaction, and in particular your participation in a business simulation, called Intopia, which is described in more detail below.
Course Contribution to Program Learning Goals

· To advance your knowledge of the formulation and implementation of business and corporate strategies. 
· To advance your knowledge of how general managers create competitive advantage.  
· To extend your familiarity with how large, complex organizations function. 
· To give you the experience of working as a team of top managers running a simulated company and resolving management problems in real-time. 

Strategic management is the principal responsibility of senior managers. You are unlikely to become a senior manager in the near future, but this course can be useful in ways beyond formation for a senior management role. As a job seeker, your knowledge of strategy-making processes and particular companies’ strategies may impress recruiters and help you decide among job opportunities with different companies. As a lower- or middle-level employee, you can use knowledge of strategy-making to understand how you can add value to your company. Moreover, this kind of knowledge may help you position yourself in a corporation or part of a corporation that will be more successful, leading to promotions and higher pay. And as an investor, knowledge of strategy-making processes and positioning, and particular companies’ strategies, should enable you to better evaluate the prospects of different stocks and business opportunities. 

Contribution to the B.Com learning goals (“LG”)  

As a course that focuses on total-organization performance, ADM 4311 emphasizes the understanding, application and integration of core management disciplines (LG1); the core pedagogical method of the case study emphasizes the active demonstration of critical thinking and the business simulation emphasizes the sustained exercise of dynamic decision making (LG2); teams and class-based discussion are both important vehicles for the cultivation of leadership, interpersonal skills, and communication skills (LG3); and the business simulation cultivates an attitude of fair-dealing with BCom peers as well as the opportunity to apply high standards of integrity, ethics and social responsibility; and the peer evaluation tool explicitly surveys for this (LG4). 

	☒
	Learning Goal 1: Understand, Apply and Integrate Core Management Disciplines

	☒
	Learning Goal 2: Demonstrate Critical Thinking and Decision Making Skills

	☒
	Learning Goal 3: Demonstrate Leadership, Interpersonal and Communications Skills

	☒
	Learning Goal 4: Apply high standards of Integrity, Ethics and Social Responsibility

	☐
	Learning Goal 5: Unlock the value of globalization

	☐
	Learning Goal 6: Pursue Self-Development and Exhibit a Commitment for Life-long Learning

	☐
	Learning Goal 7: Provide Value to the Business Community in a chosen Area of Specialization


Course Learning Objectives

Approach to Distance Learning 

As you are all aware, the course this summer is moving to a virtual delivery. I begin by expressing my understanding of the situation. Many of you may now have additional personal and professional constraints. Flexibility is more important than ever. I have devised a distance learning plan for the course that aims to address this. The goal of the course will be to provide an environment that combines synchronous learning (real-time) and asynchronous learning (on your own time) to create an educative and flexible environment for the course. I hope that that the course will motivate you to attend the synchronous discussions, yet I understand that it may not always be possible. I will make the material available asynchronously whenever possible.

The approach is based on the flipped classroom approach. Students will be preparing at home ahead of time. Discussions in real-time and through discussion boards will be used to elevate the conversation. I will create a Brightspace course where you will find all the information for each week. You will be able to access all the required readings (other than the textbook), videos, quizzes, discussion boards on the same Brightspace page. This will structure your preparation for each week. Discussion boards will be used to assess your preparation and class participation and provide me with the opportunity to invite you to share during class.

Typically, the first portion of each class will be synchronous learning. It will be used to ensure the content is understood, and it will provide the class with a platform to discuss cases. I may invite individuals to share based on their responses on discussion boards. If I invite you to contribute in real-time during class, I will inform you ahead of time to provide you with time to prepare. Whenever possible, real-time discussions will be recorded to be reviewed later. After the real-time component of the course ends, the remaining time can be used for group work. I will be available to hold virtual office hours during those hours.

Throughout the course, I will use Microsoft Teams for synchronous learning and Brightspace for content management and asynchronous learning. I may use features such as live polls, channels & Q/A during our MS Teams synchronous classes to help with content delivery.

Course Materials 

	Item
	Details 

	Where to get it

	Required Textbook -On-line
	Exploring Strategy 
11th edition, 2017 (11/E)
Johnson, Whittington, Scholes, Angwin & Regnér
Pearson Education ISBN: 9781292145129

	Pearson Website – eBook available https://www.pearson.com.au/9781292145136

	Class slides in PPT
	Posted before class

	Brightspace

	Intopia simulation materials
	See Appendix 

	www.intopsim.com


Methods Used to Evaluate Student Performance

The grading scheme is designed to assess your knowledge and understanding of theory and practice, and your ability to use theory to solve practical problems in organizations. A secondary purpose of the grading scheme is to provide you with the opportunity to work with each other and to improve oral and written communication skills. The breakdown of marks is as follows: 
 
	Individual class participation  
	10% 
	2 x 5% 

	Individual on-line quizzes
	15%
	2 x 7.5% - week 5 & week 9

	Group case memos 
	30%  
	2 x 15%

	Intopia simulation   
	35%  
	see assessment methods and full schedule below

	Weighted group-peer evaluation   
	10% 
	for work on the case memos + Intopia

	Total:                
	100%
	


Please note that it is not possible to submit extra course work in order to improve your mark.







Individual class participation (2 x 5%; 10% total) 
 
Each student should prepare and participate actively throughout the course during real-time classes, via discussion boards, and through pre-class quizzes. There should be a high level of contribution through frequent class participation and participation in discussion forums. If a class is missed and the video is available, I will expect the student to view the recording later and attend the next class.

While you are not expected to contribute actively in every class, you should ensure that your contributions are well balanced for each evaluation (see below).
	Individual class 
participation evaluation
	Week included in evaluation
	Weight on final grade

	# 1
	2, 3, 4, 5
	5%

	# 2
	6, 7, 8, 12
	5%



Class participation is divided into two components, which include preparation for each class and contribution to real-time class discussions and discussion boards. 

Preparation for each class consists of reading the material and answering a pre-class quiz each week before class. Pre-class quizzes will start at week 2 and will consist of 3-4 multiple choice questions on the material of the week. I will select the best 3 out of 4 pre-class quizzes during the first half of class participation evaluation (weeks 2, 3, 4, 5) and the best 2 out of 3 during the second half (weeks 6, 7, 8). There will be no pre-class quiz at week 12, as it is a debriefing of the simulation. The preparation for class will make up one quarter of the individual class participation evaluation grade (2.5% of overall 10%).

Contribution to class discussions consists of the ability to contribute actively during real-time discussions as well as participating in discussion boards. Contributions to discussion boards should be made up to three hours before the next class. Real-time contributions and discussion boards make up three quarters of the individual class participation evaluation grade (7.5% of overall 10%). Your participation in real-time and through discussion boards will be evaluated according to the following.  
· 5/5 Outstanding Contributor: This student’s contributions reflected exceptional preparation. They were impressively integrative or effective challenges to other answers and/or provided major insights and direction for the class. The quality of discussion was significantly advanced either during real-time class or through the discussion board. 
· 4/5 Good Contributor: Integrative comments or effective challenges to other answers. Ideas offered were well substantiated and often persuasive, provided good insights or direction for the real-time class or discussion board. 
· 3/5 Adequate Contributor: Ideas offered were sometimes substantive, provided some useful insights, but did not offer an interesting or new direction for the discussion. Challenges were sometimes presented and were sometimes persuasive. 
· 1.5/5 Non-Participant/Minimal Contributor: Present in class, but hardly any contribution to class; or discussion board contributions are not substantive and unrelated or consists of one-word entry such as responding to someone with “I agree” without expanding further.
· 0/5 Unsatisfactory Contributor: Ideas offered were not substantive - could not be supported or were muddled - and prompted neither insight nor a constructive direction for the class. Had this student not been a member of the class, valuable air-time would have been saved in class or valuable space would have been saved in discussion boards.
· 0/5 Absent

For each half of individual class participation evaluation, three or more outstanding contributions would meet the requirement for excellent overall class participation if there is at least one meaningful real-time contribution.

On-line Quizzes (2 x 7.5%; 15% total)

These will take the form of an online (via Brightspace) series of questions that will test your knowledge of course materials. The quizzes will occur online during class hours.
· Online quiz #1 during class 5 will cover classes 1-4
· Online quiz #2 during class 9 will cover classes 5-8.

Groups  
 
Groups should be formed early in the course. Introduce yourself to others in the class (say, through in-class group work), and share your contact information with each other. In forming your group, you might wish to bear in mind that comfort with constructing and interpreting financial statements is an important skill for the Intopia simulation (see below).  
 
Groups should be of 4 or 5 people. You may not make a group submission until at least 4 (and no more than 5) members have been confirmed for your group. Confirmation is by signing up on Brightspace: you will sign up individually to the same group number via the course web page. You may sign up before you have an agreed group of 4 or 5 but do not sign up to any group without first having agreed your membership with other group members. Decide on a group liaison, and determine his or her contact information. The group liaison is responsible for submitting all group work, and processing all queries on it.  
 
You are responsible for your own group management and the group must work hard at resolving any group-work problems. Individual group member delays or other problems are not a valid excuse for the entire group’s late submission, poor functioning, etc.   
 
I expect early notice of any serious problems in group functioning, and only after you yourselves have made strenuous efforts to resolve these. There should be some hard evidence (e.g. several emails) that show that it was made clear to a problematic member that his contribution/level of contribution was a problem, and inviting him to mend his ways. I need to ensure fairness to all, and that abuse of interdependence and not reasonable misunderstanding is at the root of the problem.  
 


Group case memos: (2 x 15%)
 
Each memo will address the pre-assigned questions for the particular case. Each group will submit two cases – one case from part I and one case from part II. Your memo is to be uploaded to Brightspace no later than 8:00 AM on the day on which the case has been assigned (see schedule of classes).  
 
Each memo should be no more than 4 pages in length (double-spaced, 1-inch margins, and in Times New Roman 12-point font). You may, if you wish, use a 5th page for any graphs, figures, etc. only. You may use smaller than 11-pt font on this 5th page, and may include more than one graph or figure, as long as the associated text is easily legible.   
 
Refer to the case-memo questions and guidelines on Brightspace before composing and submitting your work. Format and deadlines are strict: marks will be lost for failure to adhere to them. 
 
Composition guidelines for case memos:
· Do not repeat the wording of the question(s) in your memos 
· Brief opening and closing paragraphs to communicate the substance of each answer 
· Avoid very wide disproportions in the space assigned to different answers 
· Answers should be clearly distinct in their substance, with each addressing only the specific question asked 
· Draw heavily on case for data (and no other sources)  
· Apply relevant course concepts 
· Quantitative analysis (where possible) to support points 
· Reference data points (case page or exhibit #) 
· Avoid summarizing case material; avoid direct quotation 
· Try to use all of the space available to you  
· Time, page limit, and format constraints are strict (see course outline) 
· Clearly identify the purpose of any graph or table; label all axes, columns, etc.  
· In your text, walk your reader through any graph or table you compose  

A Personal Ethics Statement Concerning Telfer School Group Assignments (see Appendix) must be submitted for each memo. Please upload the form as an attachment to the memo. I will accept the group form signed by all members or the individual personal ethics statement form submitted by all members and consolidated into an attachment or a combination of the group form and individual forms. Memos without a signed statement by an individual will not count towards the grade of that individual. If securing the signatures of one or more members is proving unduly difficult, the group should include a brief note to this effect on the statement that is submitted. Any member of the group who fails to sign the memo thereby indicates a failure to contribute to the memo and risks not sharing in the marks for the memo.  




Weighted peer evaluation (10%*group work of case memo and Intopia)
 
Every student in a team must contribute their fair share of work on the two case memos and on the simulation or risk a loss of marks attributable to this work. For this reason, peer evaluations will be required of all group members. You will each fill out a form evaluating each other’s individual contributions to the group. This form is available online on Brightspace and will be due the last day of class. The peer evaluation is a weighted contribution that is calculated as follows: the peer evaluation out of 10 is multiplied by the ratio of case memos and simulation. For example, someone that gets a full 10 marks on peer evaluation and 70% on case memos and simulation overall grades will get 7 marks for the weighted peer evaluation (10*70% on overall group work = 7 out of 10).

Intopia - Group business simulation (35%)  
 
All students taking ADM4311 will participate in a business simulation (see appendix for schedule of events). This simulation, called Intopia, requires teams to make decisions and manage a firm from start-up through several different operational phases. The business decisions required vary from general management to functional decisions (e.g., formulating strategy, negotiation, team-management expertise, developing decision review processes, production, marketing, finance, and accounting decisions). To begin, teams select to be a component supplier/product manufacturer/wholesaler/financial company in one of several geographic markets (e.g., North America, China, and Europe). Teams must then manage their operations effectively to enable them to meet growth and profit objectives. 

All the necessary details of how the game operates, the rules of the game, and other instructions will be available at www.intopsim.com.
 
[bookmark: _Hlk38894221]Optional - Each team will have the option to present the results of their simulation on the last day of class on July 21. Presentations will last about 7 minutes, followed by a Q&A. The presentation can be used for class participation marks.
· A maximum of three group members may deliver an online presentation on your Intopia experience (though all members may contribute to its preparation): members with the lowest class-participation marks are to be given precedence in determining who in the group is to present, or the professor will recommend to selected groups whose members should present. Note that only those who speak can gain improved marks for class participation. 
· If you choose to present on your Intopia experience, the assignment of presentation topics will take place in Class 9. Examples of class topics may include market forces, game theory, vertical integration, cost leadership, etc.
· Format: PowerPoint, max 6 slides; each group will have 7 minutes to present 

[bookmark: _Hlk38893201]We will discuss the preferred format, either pre-recorded videos or live delivery during class. We will use the course as an opportunity to test the delivery of presentations virtually, a skill set that is becoming important in our current climate. Most of you will have to deliver presentations to clients or management in the future. As such, we should discuss best practices of presenting virtually and practicing this skill set.
Course Schedule

	Session
	Date
	Topic 
	Case Study preparation for this week

	Readings/ deliverables for this week

	Part I: The Strategic Position


	1
	May 5
	Introducing strategy 

	
	Personal write-up
Ch.1 

	2
	May 12
	The environment: Macro-Environment Analysis, Industry and Sector Analysis
	 

	Ch.2 & 3

	3
	May 19
	Resources and Capabilities
	Rocket Internet: will the copycat be imitated? (p.128)

	Ch.4

	4
	May 26
	Stakeholders and Governance, Strategic Purpose
	Drinking Partners: India’s United Breweries Holdings Ltd. (p.159)
	Ch.5
Ch.1 pages 7-8 revisited

	Part II: Strategic Choices


	5
	June 2
	Online Quiz #1 (week 1-4)
Business Strategy & Models
	The IKEA approach (p.237)
	Ch.7 

	6
	June 9
	Corporate Strategy and Diversification 
	Virgin – Is the brand more than Richard Branson (p.271)
	Ch.8

	7
	June 16
	International Strategy 
	China goes to Hollywood: Wanda’s move into the US movie industry (p.304)
	Ch.9

	8
	June 23
	Entrepreneurship and Innovation
	Rovio Entertainment – going back to the entrepreneurial roots (p.335)
	Ch.10

	9
	June 30
	Online Quiz #2 (week 5-8)
Intopia working session
	
	

	10
	July 7
	No class (forgiven because of simulation)

	
	July 10-12
	Virtual Simulation Weekend


	11
	July 14
	No class (forgiven because of simulation)

	12
	July 21
	Intopia debrief/ group presentations on Intopia

	
	Weighted peer evaluation & class evaluation




Intopia Business Simulation: Schedule of Events
(Summer 2020)
	Preparation Phase
	Deadlines
	Resubmission Deadline (to correct errors)
	Results

	Individual Registration
	Friday, May 22 at 10:00 pm
	
	 

	Formation and registration of teams
	Friday, May 29 at 10:00 pm
	
	

	[bookmark: _ednref2]Self-assisted learning – viewing of video library
	From May 22
Accessible only with individual registration at www.intopsim.com
	
	 

	[bookmark: _ednref3]Structured Trial 1
	Tuesday, June 2 at 10:00 pm
	Next day at 10:00 pm
	Next day by 8:00 am

	Structured Trial 2
	Thursday, June 4 at 10:00 pm
	Next day at 10:00 pm
	Next day by 8:00 am

	Structured Trial 3
	Saturday, June 6 at 10:00 pm
	Next day at 10:00 pm
	Next day by 8:00 am

	Structured Trial 4
	Monday, June 8 at 10:00 pm
	Next day at 10:00 pm
	Next day by 8:00 am

	Structured Trial 5
	Wednesday, June 10 at 10:00 pm
	Next day at 10:00 pm
	Next day by 8:00 am

	Quiz #1 (Individual)
	Online – each student to complete individually before June 12 at 11:59pm.  
	
	



	Market Testing Phase
	Deadlines
	Results

	Period 1 – request inventory
	Tuesday, June 16 at 10:00 pm
	Next day by 8:00 am

	[bookmark: _ednref4]Market Test 1 (period 2)
	Thursday, June 18 at 10:00 pm
	Next day by 8:00 am

	Market Test 2  (period 3)
	Sunday, June 21 at 10:00 pm
	Next day by 8:00 am

	Market Test 3 (period 4)
	Tuesday, June 23 at 10:00 pm
	Next day by 8:00 am

	Market Test 4 (period 5)
	Thursday, June 25 at 10:00 pm
	Next day by 8:00 am

	Market Test 5 (period 6)
	Saturday, June 27 at 10:00 pm
	Next day by 8:00 am

	Market Test 6 (period 7)
	Monday, June 29 at 10:00 pm
	Next day by 8:00 am

	Quiz #2 (Individual)
	Online – each student to complete individually before July 2 at 11:59 pm.
	




	The Real Game
	Deadlines
	Results

	Projections submission and strategy declaration
	Sunday, July 5 at 10:00 pm
	Wednesday, July 8 

	Leaders’ Meeting
	Wednesday, July 8 at 9:00 pm via zoom
	N/A

	Decision 1
	Thursday, July 9 at 10:00 pm
	30 minutes after decision

	Decision 2
	Friday, July 10 at 4:00 pm
	30 minutes after decision 

	Decision 3
	Friday, July 10 at 8:00 pm
	30 minutes after decision 

	Decision 4
	Saturday, July 11 at 10:00 am
	30 minutes after decision 

	Decision 5
	Saturday, July 11 at 2:00 pm
	30 minutes after decision 

	Decision 6
	Saturday, July 11 at 6:00 pm
	30 minutes after decision 

	Decision 7
	Sunday, July 12 at 10:00 am
	30 minutes after decision 

	Decision 8
	Sunday, July 12 at 1:00 pm
	30 minutes after decision 

	Decision 9
	Sunday, July 12 at 4:00 pm
	

	Debriefing, social, and awards
	Sunday, July 12 at 5:00 pm (via zoom)
	



Registration:   Individuals must register by May 22 at www.intopsim.com to gain access to the resource materials.  Teams must be formed by the team leaders at www.intopsim.com by May 29 -  teams should consist of four or five members; team membership will be typically the same as for all other 4311 coursework.   Once registered you will be provided with a login and password for the INTOPIA site at www.intopsim.com.  All materials can be accessed here (manual, instruction videos, etc.)  There is a substantial manual and a series of 10-minute ‘how-to’ videos available on the website that the students can watch at their leisure.
The structured trial decisions will be a series of decisions that each team will make.  These decisions are aimed at demonstrating the way in which decisions are made (i.e., the way to enter forms) and the impact that these decisions have on team output.  A list of the decisions to be made per period will be available on the website.  Decisions will be submitted and returned on the simulation website. There will be no direct carry-over of performance from the structured trials to the market test. 
For the market test teams are free to make whatever decisions they wish. But teams will be strongly encouraged to devise a basic strategy and to improve their understanding of how to implement this in terms of decisions in the market test Teams will have limited capital, will be required to identify a “launch” region” for their business, and will be encouraged to do business with each other during this run. There will be no direct carry-over of performance from the market test to the “real” game.
For the projections assignment, teams will be required to upload a set of 5-year projections based on their intended strategy for the real game.  Initial capital will be determined by these projections.
You are reminded that your work in Intopia is subject to the usual academic regulations requiring it to be work original to your group. Interacting with or otherwise drawing on the work or experiences of those who have previously played the simulation may leave you open to a charge of academic fraud.

Assessment – Intopia Simulation
	Component
	Assessment Description
	Allotment (marks)

	Individual registration 
	On-time registration by deadline
	-2 if late

	Team Registration
	On-time registration of team at www.intopsim.com (by deadline)
	-1 if late

	Phase one structured trial decisions
	On-time submission of all five practice decision files
	-1 for missing or being late for 2 decisions, -2 for missing or being late for 3 or more decisions

	
	Quiz #1 (individual)
	2

	Phase two market test decisions
	On-time submission of all decisions
	4 (otherwise lose up to 1 mark per decision late or missed)

Marks may be lost for failure to execute decisions or to follow through on prior decisions e.g., submitting a market test with no actual decisions made; building plants in one period but then not producing in one or more subsequent periods; producing but then not selling output in subsequent periods, etc.

	
	Quiz #2 (individual)
	2

	
	Projections Assignment (Team)
	2
2 marks = complete and sensible projections
1.5 marks = mostly complete, some missing elements
1 mark = somewhat complete, some errors in logic (e.g., poor inventory flow, poor estimates)
0.5 marks = many missing elements, some errors in logic (e.g., poor inventory flow, negative earnings)
0 marks = incomplete and not sensible


	Game Results
	Earnings relative to similar companies, future potential of firm, adjustments due to effort, ethics, enthusiasm 
	25

	TOTAL
	35



Beware of Academic Fraud


Academic Regulation 14 defines academic fraud as “any act by a student that may result in a distorted academic evaluation for that student or another student.  Academic fraud includes but is not limited to activities such as:
a) Plagiarism or cheating in any way;
b) Submitting work not partially or fully the student’s own, excluding properly cited quotations and references.  Such work includes assignments, essays, tests, exams, research reports and theses, regardless of whether the work is written, oral or another form;
c) Presenting research data that are forged, falsified or fabricated;
d) Attributing a statement of fact or reference to a fabricated source;
e) Submitting the same work or a large part of the same piece of work in more than one course, or a thesis or any other piece of work submitted elsewhere without the prior approval of the appropriate professors or academic units;
f) Falsifying or misrepresenting an academic evaluation, using a forged or altered supporting document or facilitating the use of such a document;
g) Taking any action aimed at falsifying an academic evaluation.”1


The Telfer School of Management does not tolerate academic fraud.  Please familiarize yourself with the guidance provided at: Academic Integrity 













Personal Ethics Statement Concerning Telfer School Assignments

Group Assignment:

By signing this Statement, I am attesting to the fact that I have reviewed not only my own work, but the work of my colleagues, in its entirety. 

I attest to the fact that my own work in this project meets all of the rules of quotation and referencing in use at the Telfer School of Management at the University of Ottawa, as well as adheres to the fraud policies as outlined in the Academic Regulations in the University’s Undergraduate Studies Calendar. Academic Fraud Webpage

To the best of my knowledge, I also believe that each of my group colleagues has also met the rules of quotation and referencing aforementioned in this Statement. 

I understand that if my group assignment is submitted without a signed copy of this Personal Ethics Statement from each group member, it will be interpreted by the Telfer School that the missing student(s) signature is confirmation of non-participation of the aforementioned student(s) in the required work.

______________________________  	__________________________
Signature 	Date
______________________________  	__________________________
Last Name (print), First Name (print)	Student Number
______________________________  	__________________________
Signature 	Date
______________________________  	__________________________
Last Name (print), First Name (print)	Student Number
______________________________  	__________________________
Signature 	Date
______________________________  	__________________________
Last Name (print), First Name (print)	Student Number
______________________________  	__________________________
Signature 	Date
______________________________  	__________________________
Last Name (print), First Name (print)	Student Number
______________________________  	__________________________
Signature 	Date
______________________________  	__________________________
Last Name (print), First Name (print)	Student Number



Personal Ethics Statement

Individual Assignment:

By signing this Statement, I am attesting to the fact that I have reviewed the entirety of my attached work and that I have applied all the appropriate rules of quotation and referencing in use at the Telfer School of Management at the University of Ottawa, as well as adhered to the fraud policies outlined in the Academic Regulations in the University’s Undergraduate Studies Calendar. Academic Fraud Webpage


______________________________  	__________________________
Signature 	Date
______________________________  	__________________________
Last Name (print), First Name (print)	Student Number


Access Service for students who need adaptive measures

Students who have a disability or functional limitation and who need adaptive measures (changes to the physical setting, arrangements for exams, learning strategies, etc.) to progress or participate fully in university life should contact Access Service right away:
• By visiting our office on the third floor of the Desmarais Building, Room 3172
• By filling out the online registration form
• By calling us phone at 613-562-5976
Access Service designs services and implements measures to break down barriers to learning for students with physical or mental health problems, visual impairments or blindness, hearing impairments or deafness, permanent or temporary disabilities, or learning disabilities.


		www.telfer.uottawa.ca 
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