Lecture #1:

The concept:
· Tourism attractions are fundamental to the tourist experience
· Food, festivals, entertainment, shopping, structures, etc.
· Can gain an emotional connection/attachment
· Attractions connected to countries or continents – larger scale
· Hierarchy of scale
· Can look at time spent at various attractions
Why is tourism hard to define?
· Industry very large ($1.7 trillion)
· Difficult to separate receipts (tourists vs locals spending at restaurants)
· Difficult to separate international travel
· Relies on numerous economic sectors: primary, secondary, tertiary
· Primary – based on natural resources extraction (mining, farming, forestry, etc)
· Secondary – manufacturing and processing goods (textiles, etc)
· Tertiary – services industry
· Tourism is dynamic, changes over time and space
· Varies by scale (hierarchy of scale)
· Local, national, look at a more global scale
· Part of ‘everyday’, socially, culturally, economically, environmentally
· Change
Mass Tourism – Good vs. Evil: can be a good and an evil
· Providing long-term development opportunities (economy, society)
· Makes money, improve infrastructure
· Note, Rostow vs Dependency theory
· Rostow – theories of stages of growth
· Argued that in order for countries to develop they go through stages
· Start as ‘peasant country’, but over time the economy evolves. With this evolution there is increase in growth and over time country experiences economic transition, increase disposable income
· Become dependent on wealthy countries….???? what
· Mass tourism is labelled as the worst, a beast
· Dominates tourism in a region
· Seasonal labour is common and precarious
· When offseason, less employment due to less tourism at specific seasons
· Commercialisation of natural and cultural resources suspect 
· Little money spent elsewhere in country (ex.// large hotels outside local area, lack of local investment and lack of local means, priorities, and culture)
· Not always in the interest of local people 
Alternative Tourism: Beyond Economic
· Counter to mass tourism
· Refers to variety of strategies (eco, soft, regulated, controlled, small-scale, green tourism, appropriate, people to people)
· Complementary not competitive
· Butler (1990) argues that mass tourism has not been rejected for 2 main reasons
· Significant amount of money, foreign exchange, helps pay off debt
The UNWTO and Tourism: est 1995
· Responsible for the promotion of universally acceptable tourism
· Tourism as a driver of economic growth, inclusive development and environmental sustainability. 
· Offers leadership and support to sector in advancing knowledge and tourism policies worldwide
· Promotes Global Code of Ethics for Tourism and Sustainable Development (meeting needs of today without compromising needs of future generations)
· 158 member states
· Influence policy internationally

Lecture #2:

· [bookmark: _GoBack]Deep Tourism – intrinsic value, small scale development, small environmental footprint, connection to community identity. No materialism. Different from mass tourism. Long process
· Shallow Tourism -  how useful is it to humans? Prioritize economic/social part of sustainability
· Ecotourism is nature based, connection to natural history and nature is the attraction
