Cross-cultural (psy3126C)

Cross-cultural (psy3126C)


· Chapter 5: Self and Personality
· Chapter 6: Motivation
· Chapter 7: Morality, Religion and Justice
· Chapter 8: Emotions
Definitions

Chapter 5 - Self and personality

· The self-concept → the nature of our selves strongly influences the ways we perceive and interact with our social worlds.
· 20-Statements Test reveals culture’s influence on our identities in 2 ways: 1 superficial and 1 deeper. (1. merely providing the content about the ways we think of ourselves 2. in their structure). 
Independent view of self: self-contained model; derives identity from inner attributes.

Interdependent view of self: importantly connected with others (grounded in relationships with others); not experienced as distinct, unique entities.
· Individualistic cultures → more likely to elaborate on self-sufficiency
· Collectivistic cultures → attend to things like close relationships and group memberships; more common in cultures where children co-sleep with parents; education/marriage primarily a matter decided on by families. (80% of world)
Beyond individualism and collectivism:

· power distance: how much the less powerful members expect/accept that power is distributed unequally. 
E.g. Small PD = more consultative/democratic Australia vs. large PD = autocratic/paternalistic Malaysia.

· uncertainty avoidance: how much members are anxious about the unknown & attempt to cope with anxiety by minimizing uncertainty.
E.g. Strong UA = explicit rules & formally structured activities, weak UA = implicit/flexible and informal

· vertical-horizontal social structure: social mobilitiy - (status change in terms of social hierarchy) 
“Vertical” mobility - material wealth & ability to move up class system

· up or down the socioeconomic scale.
“Horizontal” mobility - more general change in position

· movement in similar socio-economic positions.
· relationship structure
· intellectual autonomy
· context-dependence
· social cynicism
· social complexity and 
· social tightness
· Sex Role Ideology scale (in 14 countries); egalitarian vs. traditional gender attitudes. 
Note: 1. different world views. 2. regardless of where data was collected, within a culture, men & women tended to share fairly similar views. 3. In every case, males had significantly more traditional gender views than females (probably because they benefit men more).* except Malaysia and Pakistan.

· One variable that seemed to have a large impact on gender views was the % of people in a country who embraced a particular religion. 
· Essentialized gender identity: e.g. Americans do not essentialize female gender identity to a great degree; can involve themselves in traditionally ‘male’ things.but male identity less changeable & more essentialized. 
· The gender assoc. with more power in a culture is the one that is more likely to be essentialized.
Other Ways That Cultures Differ in the Self-Concept: 

1. self-consistency 
2. self-awareness
3. personality.
· SELF-CONSISTENCY: how we think and behave across different situations. 
Self & Personality (cont.)

· SELF-AWARENESS: 
The self is a unique entity as it can be considered from 2 very dif. vantage points: 

1. “me” (as the self can be interacted with) object and 2. “I” (observes and interacts with the world) subject

· Subjective self-awareness: when individuals are considering themselves from the perspective of the subject
· Attention directed away from them.
· An audience member when your awareness is directed to the stage. 
· People tend to experience this state as positive; concern-free. 
· Objective self-awareness: when individuals consider themselves as an object
· conscious of being evaluated
· likely to consider how they are fairing by comparing themselves to a set of standards. 
· Mostly, ppl in this state become aware of ways they might be falling short of their standards. 
· Tend to be very critical; we assume the role of the judge.
Subjective and objective self-awareness are considered mutually exclusive. Thinking about ourselves or the world, but can oscillate quickly b/w the two. 
· Self-criticism; study based on self-evaluation and evaluation of the kind of person they would ideally like to be. Discrepancy b/w the 2 self-evaluations indicates how self-critical individuals are feeling. 
· Interdependent individuals are more likely to be considering themselves from the point of view of an audience (objective) 
Two Implicit Views of the Self: 

· incremental theory of self: the belief that we can easily change, and are expected to change. 
· rep. the belief that a person’s abilities and traits are malleable and can be improved. 
· entity theory of self: theory that aspects of the self are largely resistant to change
· tend to view their abilities and traits as largely fixed, innate (inborn) features of the self. 
· Research has shown that people holding an incremental theory of the self respond to difficulties differently from those holding an entity theory of self. 
· E.g. Encountering a failure...
·  entity - more likely to blame their static intellectual ability.
· incremental - respond by focusing on their efforts and the strategies they utilized. 
· More likely to take remedial courses if they embrace the incremental theories of self. 
· If your self varies from situation to situation (self-consistency), it seems unlikely that you would embrace an entity theory.
· PERSONALITY: 
· describing people in terms of underlying personality traits. 
· Although it is a cultural universal that people try to categorize others this way, the utility or importance of personality traits might vary significantly across cultures.
Residential mobility & Identity

· If you’re part of a stable network of relationships, your collective identity is esp. important. (fewer times moved in American study)
· The Five Factor Model of Personality: Model; there are 5 underlying personality or “core traits”; OCEAN
· Openness to experience (intelligence, curiosity)
· Conscientiousness (responsible, dependable)
· Extraversion (active, dominant)
· Agreeableness (warm, pleasant)
· Neuroticism (emotionally unstable, unpredictable)
· Factor analysis is a technique that can identify groups of things that are alike or different. 
· proposes that all personality traits reflect some combo of these dif. 5 core traits. 
· Questionnaire that measures the Big Five, the Revised Neuroticism, Extraversion and Openness Personality Inventory 
(NEO-PI-R) has been distributed to 1000s worldwide. 

Results: wherever you go, ppl can think of themselves and others in terms of the same 5 basic personality traits. Human nature is such that personality traits organize themselves in certain, particular ways. 

· Actually, recognized in a # of animal species.
Chapter 6 - Motivation

Motivations for self-enhancement and self-esteem - 
· self-enhancement: motivation to view oneself positively 
· People have a strong need to view themselves positively. (93% of European-Canadians had self-esteem above midpoint of The Rosenberg Self-Esteem Scale)
· Self-serving biases: tendencies for people to exaggerate how good they think they are. 
· Much research has revealed that one important reason people have such biased views of themselves is because they are motivated to view themselves positively.
· 94% of American college professors think they are better than the average American college prof.
· People tend to think of themselves as better than average when there is no concrete evidence against it (e.g height, long jump)
· downward social comparison: comparing your performance with the performance of someone who is doing even worse than you; creating a favourable way to feel better.
· upward social comparison: comparing our performance with someone who is doing better than we are.
· compensatory self-enhancement: self-enhancing by recruiting some other kinds of positive thoughts about yourself (e.g. thinking about another of your great skills)
· discounting: reducing the perceived importance of the domain in which you performed poorly. “Who cares about that?”
· external attribution: attributing the cause of our actions to something outside ourselves
· internal attribution: when we locate the cause within ourselves, such as abilities. 
· bask in the reflected glory: emphasize our connection to a successful group to which we belong to feel better about ourselves by sharing in the warm glow of the other’s success. 
· The motivation to view oneself positively is shaped by culture.
We have an impressive arsenal of tactics to protect and enhance our self-views. Given the range of strategies we have to choose from, it becomes less surprising that so many people do have such high self-esteem and such unrealistically positive views of themselves. 

· Note: vast majority of research was conducted on N. Americans 
Positivity of Self-Views (Mexican-American vs. European-American)
· 92% positive (euro)
· 82% positive (mexican)
· predestination: the belief that before we were born, it was already determined whether we were one of the fortunate “elect” who would spend eternity in blessed heaven after our passing, or were one of the wretched many who were doomed to burn in hell forever. (belief of early Protestant sects)
Motivations for Face and Self-Improvement 
· “face”: interesting concept; the amount of social value others give you if you live up to the standards assoc. with your position. 
· the greater your position, the greater the amount of face available to you. 
· Take on special importance in hierarchical collectivist societies (e.g. East Asia). 
· prevention orientation: defensive, cautious approach to not losing something (decrease the chance that others will view them as having lost face) avoiding bad things
· promotion orientation: concern with advancing oneself and aspiring for gains. securing good things.
· Fundamentally different; assoc. with activation in dif. hemispheres of the brain. 
· self-improvement motivation: a desire to seek out potential weaknesses and work on correcting them. 
· strong motivation in East Asian contexts
· Study: when given a choice to play either basketball or darts, Euro-Americans tend to choose the activity they do well whereas Asian-Americans do not.
·  “calling”: idea that each person had a unique God-given purpose to fulfill during his or her mortal existence (proposed by Martin Luther, founder of Protestantism). 
Agency and Control

Perhaps the most fundamental way that culture can shape our motivations is through our perceptions of control. 

· In addition to the implicit theories we have about the malleability of the self, we also have implicit theories about the malleability of the world. 
· On occasions there are clear social constraints that individuals must adjust themselves to; at other times social relationships and organizations will change to adjust themselves to the nature of their individual members. 

Primary & Secondary Control
· “primary control”: achieved by striving to shape existing realities to fit your perceptions, goals or wishes. (internal locus of control, influence and agency)
· action predicated on a belief that you have the efficacy to influence your social environment to get what you want
· “secondary control”: achieved when attempting to align themselves with existing realities,leaving the realities unchanged, but exerting control over their psychological impact. (accepting one’s circumstances; adjustment, related to external locus of control)
Making Choices
· learned helplessness: an individual feels that he or she is unable to control or avoid unpleasant events, and the person will suffer from stress, and potentially depression.
· E.g. East Germans may have felt greater learned helplessness as they had less direct control over the outcomes of their lives.
Motivations to Fit In or to Stick Out
· Conformity tends to be viewed rather negatively in most Western societies; however, Westerners conform all the time.
· Asch study: Told that the study was about visual perception. Individual vs. group setting when other fake participants answered first 75% conformed on at least 1 of the 12 trials.
· Then reversed and had a confederate give an obviously wrong answer after several actual participants gave the right one. They turned and laughed at him.
· Pronounced social costs to not conforming: People tend to take an active dislike to those who won’t conform. 
· Asch study repeated around the world: Although Americans show a great deal of conformity, people from more collectivistic cultures conform even more, especially when they are conforming to their ingroups.
Chapter 7 - Morality, Religion and Justice

· Cartoon controversy caricaturizing Muhammad. 
· Samuel Huntington’s  The Clash of Civilizations (1993) argued that the fundamental source of conflict in the new world would divide the world in cultural and religion terms. 
· controversial 
· because many believe the world is quickly becoming secularized.
· secularization theory: holds that religion is on the decline, and that people around the world are discovering new secular and rational ways to make sense of their lives. 
· Nietzche “God is dead” as we entered the century of science.
Universalism, Evolutionism and Relativism
· 1. universalism: perspective that sees people from dif. cultures as largely the same, and that any observed cultural variability exists only at a superficial level. (maintains that we will always reveal common underlying processes) 
· 2. relativism: maintains that cultural diversity in ways of thinking is not superficial but reflects genuinely different psychological processes. 
· the default assumption is that cultural practices reflect a solution to the challenges faced by that culture. 
· 3. evolutionism: maintains that cultural variability reflects genuine differences in psych processes (like relativism); there really is only one way that the mind has evolved to think (like universalism);
· interprets cultural dif.s in ways of thinking as reflecting increasing stages of development (some are more mature/advanced)
· Müller-Lyer illusion: lines that are the same length appear different. 
· Africans far less susceptible than Europeans and Americans 
· supposedly because of the cultural context that they grew up in (raised in a carpentered world = exposure to corners, which cue depth)
Ethnocentrism and Interpreting Cultural Variability
· evolutionism is met with the most resistance by culture psychologists because of concerns about whether one can objectively identify a standard for evaluating a psych. phenomenon. 
Kohlberg’s Stages of Moral Development
1. The preconventional level
2. The conventional level
3. The postconventional level
Preconventional: 

· understand cultural rules and labels of what is good and bad 
· interpret these labels in terms of either the physical or hedonistic
 consequences of their actions. 
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� based on pursuit of pleasure 






