MEMORANDUM


Date: February 6, 2020

To: Iman El Meniawy

From: Cassandra Macri, C.M.

Subject: The Cosmetic Industry 

As requested, the following memorandum focuses on the cosmetic industry; an industry that is steadily growing in popularity. Within the cosmetic industry, which involves manufacturing and distributing cosmetic products, there exist several trends and challenges that shape the sector. 

1. Sustainability Trend
As society progressively shifts towards a sustainable lifestyle, the cosmetic industry follows. In recent years, companies within the cosmetic industry are making the decision to take part in environmentally conscious innovations. Many cosmetic companies have already taken the leap to convert their packaging and refine their ingredients in a way that considers the environment more (Acme-Hardesty, 2018). The conversion to a sustainable way of operating business will have a positive impact on the goal to reverse the effects of climate change, while also providing cleaner ingredients for consumers’ health (Lush Cosmetics, 2020).

2.    Challenges Faced
Despite the growing level of success that the cosmetic industry experiences, it still, undoubtedly, faces certain challenges. Diversity in race and age for products offered by the cosmetic industry is growing in importance, whether it be increasing shade ranges in makeup brands or catering towards aging skin in skincare (Essays, 2018). Despite best efforts, certain brands in the cosmetic industry still lack this type of representation that many consumers are chasing (Essays, 2018). This results in consumers turning to brands that meet their specific needs and offer inclusion. In addition, buyers look for transparency when analyzing the ingredients in a product they are interested in; however, many cosmetic companies advertise their products as “clean” or “natural” without having the ingredients to support their claim (Bom, Jorge, Ribeiro, & Marto, 2019).

3.    State of the Industry
The global cosmetic industry is growing exponentially. In more recent years, as millennials become stable in the job market, they are dominating sales in the cosmetic industry (Shahbandeh, 2019). In the United States — the largest cosmetic market in the world — there is an estimated total revenue of approximately $62.46 billion USD, and an employment rate of 63,816 people in 2016 (Shahbandeh, 2019). Future years hold a promising spot for the growing cosmetic industry, in which efforts will focus on product innovation and consumer loyalty.
[bookmark: _GoBack]
The cosmetic industry is characterized by various trends, one of many being sustainability: environmentally conscious ways of manufacturing cosmetic products and their packaging. Moreover, despite their growing success, the industry continues to face challenges, such as the lack of inclusivity and clarity in the composition of their products. The global cosmetic industry is growing exponentially, with no end in sight. 
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