
COMM 101:  
Marketing meets Accounting 
 
AGENDA 
•Business departments, are they linked? 
•Branding 
•Costing 
•SWOT analysis 

 
 
 
 

  



NOW! 
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How big a deal is it? 

• Legacy costs are costs 
associated with “deals” 
that were made in 
previous years which 
create a liability for the 
future. 

• This cost will not go away 
and it is enormous on a 
“per vehicle basis” 

• Can GM implement a cost 
plus pricing scheme? 
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Departmental 
Interconnections 
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Example: Marketing versus Accounting 

• Is this title a mistake? 

• Are these not diametrically opposed areas? 

• Can you operate in accounting and ignore 
marketing, or conversely can marketing 
function in isolation to accounting? 
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                 Word/Brand Association 

What country do you associate with Jaguar? 

What country do you associate with imperialism 
and India? 
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How much would you pay for this? 
How do you set the price for this? 
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http://www.sify.com 

USA Smart car pricing STARTS at US$13,000 
In Canada C$13,300 and up  www.thesmart.ca 

http://tinyurl.com/ybvurmw 
2008 top 10 US small cars 
Visual slide show with prices 
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http://www.wheels.ca/article/222288 

Less than C$10,000 is just about possible 
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Have consumer 

buying habits 

changed? 



Using pulsepress, 
 
In groups of 3-4 discuss why 
your family does or does 
not have a hybrid. 
Post the key reason 



We are buying more trucks! 



         Accounting Concepts 

• Costs that do no change with volume of output 
are called : 
– Fixed Costs 

 
• Costs that change when volume changes are 

called: 
– Variable Costs  
 

For decision-making it is critical 
to have these differentiated! 
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You can illustrate these costs 
effectively with a familiar tool! 

• “Rise over run” helps 
you determine? 

• The slope of the line is 
the estimate of your 
variable cost; 

• The intercept is the 
estimate of the fixed 
cost. 

$ 

# Output 
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                Key accounting issues 

  
 

     What do you think are the key costs that 
would be debated in the management 
meeting as Tata Motors contemplates bringing 
the Nano to Canada? 

 
 In groups discuss and post (pulsepress) the 

key items of your discussion 
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Introduce SWOT concepts 

• Internal factors: strengths & weaknesses 

• External factors: opportunities & threats 

More info: http://www.quickmba.com/strategy/swot/  
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   Reflections & Takeaways 

• Take a couple of minutes to write down the 
key things that you’ve learnt in this class. 

• - 

• - 

• - 

• - 

 

Class Prep. Instructions are posted on Vista  
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Next steps 
 

• Case #1– due 8 am Tuesday September 18 

– No hard copy; submit via VISTA : NO LATE 
SUBMISSIONS 

• Reading preps for class 3 (Ethics) 

• Blog post for class 3 (See Vista) 

• Use seminars and “meet the prof” sessions 

• E-mail TA if you have any issue 
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BLOG  
• Max 200 words per post 

• Pictures and hyperlinks encouraged 

– (automatic referencing and linking of ideas) 

• Look to add value with some interpretation 

• Link class concepts to readings and news stories 

• Don’t simply copy & paste! 

• Capture your learning and interests from course 

• Link from class notes 

========================================= 

 (End of course reflective learning assignment 
should be based on analysis of your blog and 
your class notes) 

Comm 
101 

Year 2 
 

Year 3 
 

Year 4 
ePortfolio 
Job helper 

Dr. Blog 

is your starting 

resource 

guide 
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