
Chapter 1: Communication and Society

Introduction: 

3 Main Points: 

1. Communication is part of all social behavior.
2. Communication encompasses both transmissions and transformation.
3. At the highest level of generality, the transformational dynamics of communication can be described by orally, literacy and electronic process. 
An Ever-Changing Communication Universe: 

· The internet offer many “new” services. 
· Internets offers a tremendous decentralizing and less controllable media environment. 
· But also like Radio, Walkie-Talkies, Tv and Networks.
Communication and social behavior: 

· The medium through which a message is expressed transforms the content.
The All-Perversive Range of Influence of Communication:

· Report by UNESCO; The Macbrige Report:
A) Communication impinges on our lives along six dimensions: The social, political, economic, educational, cultural and technological.
B) Two new additions: Familial and individual. 
The Social Dimension:

· Communication fills a social need
· For Canada, Communication is rooted to to transportation (Trains)
· Provides information so society, community, or a group can coalesce and interact. 
The Political Dimension:

· Communication is a political instrument
· Historically use of newspapers was for political influence
· Freedom of information VS Privacy: Companies want our information released to the public, to use them in ad campaigns, but they do not want to release the information we would like them to. 
The Economic Dimension: 

· Communication is an economic force.
· Privatized: Knowledge-Based industries.
· Knowledge of market and trends. 
The Educational Dimension:

· Communication has educational potential.
· New communication technology benefits human’s in two ways: Medical (Research) and educational (Pedagogy). 
The Cultural Dimension:

· Communication is both an impulse and a threat to culture.
· Distributes information or items of quality widely VS Threatens or eclipses local culture. 
The Technological Dimension:

· Communication also represents a technological dilemma 
· Ex: DHT Satellites, VS Local cable companies.
The Familial or Primary Social Group Dimension:

· Key words: Changes the dynamics of a group.
· By Communications integrated into family livingrooms in developed countries. 
· Exposure to different information
· Ex: Correlation between obesity and Tv watching. 
The Individuals Dimension:

· Communication both aids and constraints the development of individual identity.
Communication as Transmission and as Transformation:

· Communication involves the transmission or carriage of information
· To communication is to extend knowledge. 
· Shannon and Weaver’s Model of Transmission (1949) works for engineers and technicians, but not for sociologists. BECAUSE it banishes transformative elements of communication.
Transformation:

· To communicate is also to transform.
· Ex: Poem/Song VS Biography/Photograph.
· The Social model of communication
· McLuhan: Made societies realize that media influenced and transformed us-> Sigmung Freud = Dreams and the Unconscious.
· Global Village: Communication between 2 points anywhere on the globe, instantly.
· Note: Interesting, because there was no computer in 1960. McLuhan made this assertion without knowledge of what the future held for the communications. 
Different Means of Communication:

Oral Society:

· Epic poems AKA epic technique - Rhyming poems, Storytellers and Minstrels.
· Impervious to power politics.
· Greece= Oral Society says Harold Innis.
Literate Society:

· Rome=Literate says Harold Innis
· Clear, ordered, unambiguous, logically written prose.
· Sequential and linear, unlike TV or oral.
· Space Bias: An idea advanced by Harold Innis, which notes the tendency of certain communication systems and societies to privilege the extension of ideas over space or distance as opposed to time and history. (Like the Roman Empire)
Electronic Society:

· Introduced by Marshall McLuhan (1960)
· Made a global village out of the world. 
· Joshua Meyrowitz (1985) says Electronic media weakened the link between physical place and social space. (Distance Communications)
· Martin Elsin (1980) argues that dramatization has become the predominant role of argumentation or presentation of facts (Ex: Iraq War).
· “The camera never tells the whole thruth” - M. Elsin.
· Instant communication = Location and distance decrease in importance. 
Modes of Communication: 

1. Oral and Literate communication:
· Conversation
· Incorporates lived cultural patterns
· Oral communication has 2 types :
A) Radical = Conversation
B) Conservative = Oral Chant
· Literate Communication has 2 types:
A) Prosaic= Internal consistency and comprehension
B) Poetic= Not as logical\created images.
2. Electronic Oral Communication:

Submodes:

1.Broadcast:

2.Point-to-point: 

· Confined by time, not space. 
· Affected by : 
A) Voice modulation: Train to speak in a certain matter
B) The choice of words
C) Sequencing of ideas-> Ex: Opposing ideas of different speakers
· Zeitgeist: Ability of certain speakers to capture, in ringing tones, the often unarticulated attitudes and understandings of the audience. 
3. Electronic Audiovisual Communication:

· Narrowcasting: Used in contrast to broadcasting to describe Radio and television services targeted at a small or niche audience. 
· Recreates “social” through moving pictures and spoken words. 
4. Electronic Digital Communication:

· Telecommunications, only before. But now, everything is going digital.
· The communication of date that could involve an individual creating input and another or that same individual doing some final interpretation of output.
5. Other Derivative and Different Viewpoints:

· Technological Determinism: The notion that technology is an atoms and powerful driving force in structuring society or elements of society.
· Human Agency: The notion that human beings control their behavior through purposive actions; humans have subjectivity. 
· Marxism: An approach to studying society that derives from the writings of Karl Marx, who emphasized class as a fundamental dividing element in society, separating and placing in conflict the interests of workers (the class that sells it’s labour for wages) from capitalists (the class that owns and controls the means of productions).
Chapter 2: Mass Communication and Mass Society

Communication of all types to Mass communication and society through the ages of modern society.

The Meaning of Mass: 

- Various meanings 

1. A coherent body of matter of indefinite shape. 
2. A large number or amount 
3. The majority 
4. The ordinary people 
5. Affecting a large number of people or thing 
6. Large Scale 
- “Mass is complex, extensive truly polysemic” – Blumer ( 1939)

- Mass society theory: Early 20th century, model of industrial capitalist societies. Composed of elites (Capitalist owners, politicians, the clergy, landowners, artists and intellectuals) and workers ( vast force of atomized, isolated individuals without traditional bonds of locality and kinship.

- At the Mercy of:

1. Totalitarian ideologies and propaganda
2. Influence by the mass media (Cinema and Radio for that period) 
- For the context of the book, Mass = Large Scale. 

Mass Communication:

Definition: 

Old Definition of Mass Communication: The centralized creation, production and mass distribution of information and entertainment. Before cellphones and internet.

2000 – text, images and sounds sent over internet.

2005 – Blogs, internet diaries, wikis (collaboration websites), etc. 

1960, McLuhan – Instantaneous communication everywhere someday. 

New Definition of Mass Communication: Mass Communication encompasses the transmission and transformation of meaning on a large scale. 

3 Organizational forms:

1. Mass communication is the production and dissemination of mass information and entertainment 
2. Mass communication is the decentralized production and wide accessibility of information and entertainment 
3. Mass communication is the interactive exchange of information (or messages or intelligence) on a mass scale.  Interactivity is it’s defining attribute. 
Interactivity: As a descriptor of media, the inclusion of user-created content as part of what is presented to the audience. While it may be claimed that such devices as letters to the editor are an interactive elements of newspapers and magazines, they are placed in separate sections from the content produced by the publication itself. Interactivity is strongest when the boundary between the content and the audience is least. To use a theatrical analogy, in strongly interactive media, the boundary between the stage and audience disappears. 
Evolution of Mass Communication:

Old Def = one-way flow 

New Def = two-way flow 

Defining Mass media and New media: 

Mass media: Newspapers, magazines, cinema, television, radio, advertising, same book publishing and popular music.
New media: Technologies, practices and institutions designed to encourage public participation in information creation , production and exchange on a mass scale by means of either increased access to production facilities (decentralized production) or through interactivity. They are usually, but not always, digital media.
- Decentralized New Media:

- Interactive New Media: 

The Mass Media: 

- 1983 – D. McQuail: The Mass Media and New Media are .. 

1. Are a distinct set of activities 
2. Involving particular technological configurations
3. Associated, to some degree, with formally constituted institutes
4. Acting within certain laws, rules and understanding. 
5. Carried out by persons occupying certain roles. 
6. Which together, convey information, entertainment, images and symbols and may facilitate communication interaction\to or among members of society. 
7. To or among members of society 
1. Distinct set of activities : 

Mass media and new media are distinct set of activities because they are the primary tools societies use to make or manufacture meaning or to signify or construct reality. 

2. Particular Technological Configurations: 

The modern mass and new media are a set of technological configurations that bring us information and entertainment in a variety of form. 

3. Formally Constituted Institutions: 

Private ownership:

Public ownership: Ownership by arm’s-length government agencies, e.g. the CBC, or by groups of individuals, e.g. cooperatives, which members of the public can join for a token membership fee. Public ownership contrasts to commercial or private ownership of commercial companies, some of which are publicly traded and therefore called, in business circles, public companies. 

Crown ownership: Businesses owned by federal or provincial governments, but operating at arm’s length from the government.

Commercial Media Institutions: 

Public-Sector Institutions:

4. Certain Laws, Rules, and Understanding:

a) Broadcasting Act (1991): 

b) Copyright Act (          ): 

5.  Persons Occupying Certain Roles: 

a) Business influences from outside the media: Ownership and Advertising ( Owners are considered Insiders)

b) Government influences from outside the media: 

- Several dimensions 

- More than on level of government has influence; the government can also be divided in bureaucratic structures and political structures. 

- Media workers rely on the government, because they can be the only source for certain information.

c) Legal Influences:  

- Laws/policies affecting the mass media. Also legal workers such as judges, lawyers,  Criminal Cod.

- Ex: Criminal Code-> Covers sedition, promulgating obscenity, propagating  hate literature, issuing false messages, etc. 

d) Audience and User Influences From Outside the Media: 

- 1983, D. McQuail -> 6 ways audience can influence media: 

1.  
As critics and fans, giving opinions/preferences on media content. 

2.  
Institutionalized accountability: Audience seek to influence Mass media organizations. 

3. 
Through market: Choosing among media outlets and services.

4. 
Through direct feedback: Letters to the editor. 

5. 
Through the use of audience and user group images. 

6. 
Through audience and traffic research. 

- Users VS Audience Members. 

e) The inside Influences of Owners, Media Professionals, and Other Content Creators. 

Information, Entertainment, Images and Symbols : ( What is known as Content) 

Informative and entertainment media are distinguishable, but also, they can be same thing. 

Ex: Entertainment = Informative AND Information = Entertaining. 

Connotative VS Denotative: 

Ex : Advertisement of a Car

Symbolic meaning = Connotative value = By buying the car, you may feel up to date on what is popular and desired in terms of cars and vehicles. It will make you seen cooler, younger, rich and stylish. 

Image itself = Denotative value. = Picture of the car

Members of Society: The Mass Audience. 

Definition: A convenient shorthand term for the great numbers of people who constitute the mass entertainment audience; rather than being conceived as homogenous, vulnerable and passive, the mass audience is better conceived as a great number of individuals of heterogeneous backgrounds who use the media for a great variety if purposes. 

Not a mob or an unthinking mass of individuals vulnerable to the intentional or unintentional manipulations of media practitioners.

Chapter 3 - Media: History, Culture and Politics

The European Roots of Media and Western Society:

- 
Modern mass media emerged in mid 15th. (End of Middle Ages, beginning of Renaissance).

- 
Renaissance led by Italian thinkers and artists. 

- 
Dominant ideology was the divine and the true knowledge came from God. 

- 
Printing press encouraged the spread of literacy.

- 
Elizabeth Einsenstein (1983) The Printing Revolution in Early Modern Europe. 

- 
1644, England- John Milton writes an anticensorship essay, Areopagitica, advocating free flow of ideas. 

- 
Printing freedom-> Through Licensing Act (1695)

- 
First Copyright-> Stature of Anne in 1710.

- 
American War of Independence (1775-83) and the French Revolution (1789-99) paved way for communication evolution. 

The Industrial Revolution, Communication and Social Form: 

· Industrial revolution-> introduces a major change in social organization. 
· Growth of industry led to increasingly complex social relationships. 
· It was in this context that modern communication media took form. 
· Press-> developed for politics and economy information. 
· Photograph-> developed for community, family and personal life
· Telegraphy/telephony-> Business and information. 
The beginnings of the Modern Press: 

· 18th and early 19th-> Newspapers owned by wealthy political partisans. 
· Early 20th, because of (mainly) industrial society, newspapers became more ‘Business’ related. 
· Mass production + Mass marketing
· Minko Soticon – From Politics to Profit (1997), explains this transformation. 
· Modern newspapers in Canada 1890-1920. 
· Advertisers soon became the main source of revenue since political parties weren’t as profitable. 
· Journalism changed their view of objectivity to attract more readership and profits. 
Perspectives on Press:

· Began with Gutenbergs’ development printing by means of movable type. 
· Eclipse of feudalism : (Renaissance-> Reformation-> The Enlightenment or Age of Reasons-> Industrial Revolution)
· Newspapers used to be censured by church (17th and 18th) 
· Liberal writers advocated that press independent from government regulation (a free press) was central to good government and democracy. 
· Writers are: John Stuart Mill, Jeremy Bentham and James Mill
· Edward Burke, in a speech, said among all the estates/institutions of a social government, the..:
a) First estate is the Government
b) Second estate is the Judiciary
c) Third estate is the Church
d) Fourth estate is the Press.
· Liberal theory-> Media is to preserve liberal democracy. 
· US Marxist - > Media’s activities are not working on behalf of the community as a whole, but rather promoting the ideology and the interests of the dominant classes in society. 
· Critical Scholars such a James Curran (1990) and John Fiske (1987) find middle ground to these approaches to media. 
· Like the Marxist, they claim that the media are intimately in relations of social power, but they see them as contributing information and analysis on a wide variety of subjects and from a fairly broad set of perspectives, like the liberal ideology, freedom. 
· Where does the power rest? 4 different sites where power of media ownership and control are located in society: 
· 1. Within the state
· 2. As part of social or political movements or parties.
· 3. As private enterprises
· 4. And as public enterprises at arm’s length from the state. 
The traditional Mass Media and Canadian Realities: History and Structure:

· In early Canada, lines of communication followed lines of commerce, because Canada’s main industry was the exportation of staples or raw materials to the Us and the Great Britain. 
· During mid 1800s, US and Great Britain cut off Canada.
· 1897, John A. MacDonald - > National Policy to turn the idea of East-West economy into a reality. 
· 3 Main Components to this idea: 
a. The building of Transcontinental Railway
b. A tariff designed to limit the entry of manufactured goods from the US and the Great Britain 
c. And efforts to entice immigrants to settle in the prairies. 
· Government helped a great deal to build a communication’s industry because in those times, there were no private investors. Therefore the Government was a pioneer in the Canadian industry. 
· Many Crown corporations we’re the firsts of their kind. 
· Ex: Satellite -> 1rst satellite, Telesat Canada, owned by the government.
      2nd Railroad -> Canadian Pacific Railroad was also owned by the government. 

      CBC we’re also the first broadcasters, who we’re commissioned by the government. 

· Distinctive characteristics of the Canadian State that have shaped the development of it’s communication system : 
1. Vastness of the country
2. Small size of Canada;s population 
3. Derived from size of the country: Regionalism
4. Two official languages. 
5. Multiculturalism
6. It’s proximity to the US.
Canada: Liberal Principals in a Conservative state: 

· Canadian media were and are strong supporters of free speech
· Media neglecting to support Canadian Institutions (Good thing)
The Mass Media and Canadian Culture: 

· What is Canadian culture? 
· Many institutions that give Canadian culture form and a wide range of ideas, values, beliefs
· Multiplier Effect: Indirect economy activity that results from a particular industry. Ex: Movie Theater generates economic activity for popcorn sellers, parking lots, gas stations and restaurants.
Politics and Media: 

· Media plays a role in governance of society.
· Media helps, along with the opposition parties in parliament, to monitor government policy and action.
· Government can establish inquiries on the media if they suspect that their structure or operation is working against public interests. 
· Government largest advertisers in the country. They can display favouritism by withdrawing/placing ads from certain media organizations or by selecting some organizations to have government created information and leaving the others out. 
Information Needs Communication actualities and the United Nations:

· Continuous exposure to foreign media products also affects our sense of media forms, formats and styles. 
· UNESCO (United Nations Educational, Scientific and Cultural Organization is concern with many culture and media related issues. 
· The MacBride’s Report (1980) and the Convention on the Protection and the Promotion of Cultural Expressions (2005)
Chapiter 4: Theoretical perspectives on Media Content:

Representation: The production or construction of ideas or images in a communicative form; the depiction through language of an idea, event, person, institutions. 

Signification: The articulation of the connections of, say, an object to its referents. Using signs to make meaning.

Semiotics: The theory of the social production of meaning from sign systems; the science of signs; an abstracted form of structuralism. 

Intertextuality, Polysemy, and indeterminacy of Representation: 

Indeterminacy: Idea that a sign can represent or signify more than one thing raises the indeterminacy of Representation. 

· Signs do not exist in isolation. They are part of larger texts or set of signs and  symbols. 
Intertextuality: Refers to the fact that the meaning we make of one text depends on the meanings we have drawn from others sets of signs we have encountered.

· Meaning is grounded in the relationships we find between texts.
· Making meaning is an active process.
· Denotative VS Connotative.
· Polysemy = Rhetoric.
· Rhetoric = how things are said WHILE Hermeneutics = how things are interpreted.
Rhetoric: A persuasive form of communication. 

Hermeneutics: The science of interpreting meaning.

Communication Theory as a Social Theory: 

· Social Theory= Representation of the social world.
· Set of ideas about how the world is organized and functions 
· Strives for rigorous, logical explanations of elements of the social world. 
· Communication theory, as a social theory is a way of representing the complex process if communication. 
The Encoding/Decoding Model:

· Encoding = Creating media messages. 
· Decoding = Interpreting those messages.
Different roles of 4.1. Figure (In Textbook)
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1. Shared field of social institutions and knowledge, or culture, within which the media systems operates.
2. Broad political and economic processes that contextualize how the process of media would include specific laws and regulations that frame the way media organizations operate and what media production is undertaken.
3. The institutional or organizational context within which the media messages are created.
4. The professional values that guide media producers.
5. The medium through which representations are communicated can have a great on the form and structure of ideas and information.
· The model is useful in understanding the ways that certain theories envision the process of communication.
Theories of Media/Theories of Society:

· Four perspective on the media and society:
1. Libertarian theory of press
2. Social Responsibility theory
3. Political economic theory
4. Mass society thesis
1. Libertarian Theory:
· Based on the enlightenment concepts of agency and the free will of individuals.
· Derived from John Locke, John Stuart Mill and David Hume. 
· Government plays socials roles: Enabling -> Supplying education. Constraining -> Taxation and Laws. 
· Mass media = an individual’s extensions to rights and freedoms. 
· Strive to ensure distance between government and state (people).
· If there is a distance between the mass media and the government, then the citizen’s have the power of the media
2. Social Responsibility Theory: 
· Also draws on liberal theories
· Perception that the libertarian arrangement fails to produce a press that is generally of benefit to society.
· Put forth by the Hutchin’s Commission on the Freedom of Press (1947).
· Was a non-government US commission.
· Better accepted in Canada and Europe than in the States, because it is possible to limit free speech based on a consideration of it’s consequences.
· Is seen as the dominant theory Canada.
3. The Mass Society Thesis:
· The individuals are seen as a mass of segregated, isolated individuals, interdependent in all sorts of specialized ways yet lacking in any central unifying value or purpose. 
· Weakening of traditional Bonds, growth of rationality and the division of labour. 
· Proletariat as a new found political and economic power.
· They posed a severe threat to the existing cultural order and the abilities of intellectuals and others elites to sustain their ways of lives.
· Strong impact on early communication theory.
4. Political Economy and Marx:
· Economy used to be tied to politics.
· When capitalist industry introduced emerged, it introduced massive changes in Europe.
· Karl Marx
· Industrial society organized around capital
· 2 type of people; capitalists and workers.
· Capitalists changed all aspects of life.
· Concerned with the way ownership and control of society’s resources.
Perspective on the Study of Content:

1. Literary criticism: Study and interpretation of texts.
· Meaning by author or meanings present in text that the author was unaware of. 
2. Structuralism, Semiotics, Post-structuralism:
· Structuralism dominant in 1950 to 1960 social sciences.
· Vladimirr Propp, 1920. 
· 1960, Post-Structuralism.
3. Discourse Analysis: A research method that identifies communication patterns and conventions in the production of meaning; that is, what category of person uses in which context to mean what. 
4. Critical Political Economy: 
· Marxist perspective
· Ed Herman and Noam Chomsky
5. Organizational Studies  and Professional Values: 
· Studies organizational structures and processes as well as professional values. Important to understand the forces at play in content creation. 
6. Content Analysis: A quantitative research method that establishes units of analysis- specified phrases, sentences, nouns, verbs, adjectives, paragraphs, column inches, placement, accompanying illustrations, categories of spokespersons quoted or cited – and counts them to indicate the meaning or perspective of a communication.
7. Media Form or Genre Analysis:
      -     Analysis different forms and genres of the media to highlight their structures and etc. 
· The Advertisements
· The News Story
· The Soap Operas
· The Music Videos
· Reality TV
· Chapter 5: Theoretical perspectives on audiences. 
Introduction:
· A theoretical synthesis of meaning-generating systems. 
· Media-audience interaction seen as sometimes energetic, sometimes passive between. 
· This interaction also takes place at a social or cultural level. 
· Cultures, Media, audience members = meaning-generating entities. 
· Programs being aired/vast audiences = Cultural dynamic. 
· Relation between media/audiences and culture is based on interactions , is not predetermined.  
· Audiences interactions of media content derive from these factors :
1. His/her current state of mind
2. The social situation/ context within which the media consumption is taking place. 
3. The text or content
Note: These roots explain behavior. (Theories are not to predict, but understand)

There are 6 different approaches to the study of audience:

1. Marxist analysis
2. Feminist Research 
3. Effects Research 
4. Cultural Studies (British)
5. Uses and Gratifications
6. Reception Analysis
Effects, Agenda Setting and Cultivation Analysis: 

· From WWI to WWII, Effects Research = Direct effect on human behavior and attitudes. 
· Because of propaganda videos and success of newspaper and early radio advertising.
· War propagandists/ early advertisers thought the audience was easily swayed. 
After WWII : 

· 1960 - Joseph Klapper : Mass communications does not ordinarily serve as a necessary or sufficient cause of audience effects, but rather functions through a nexus of mediating factors. 
Timeline of Effects research: 

· Before WWI: Concentrated on direct effects between media and audiences. 
· After WWII: Undertook indirect effects. 
· 1960s, Bernard Cohen: « News may not be successful in telling people what to think, but it is stunningly successful in telling people what to think about ». 
· Media serves (also) as an AGENDA-SETTING function.
· That they work, selectively, to draw the public’s attention to particular events and circumstances, has gained a measure of credibility, among media researchers. 
· George Gerber (1969-1977): Cultivation Analysis
· Examined the effects of viewing behavior on people’s conception of social reality. 
· Content is studied for it’s ability to encourage or cultivate particular attitudes in viewers towards particular persons or perspective. 
· Ex : People who watch a lot of Tv = Bunker Mentality 
Criticism of Effects Analysis: 

· No clear/strong effects of media exposure identified. (too simplistic, like model in Chap. 1) 
· No consideration of age, gender, educative, etc..
· Effects of media on individuals can be problematic. 
Criticism of Agenda-setting: 

· Similar to Effects Research criticism: NO explanation for how or why the media select what they will cover or what forces might be at play to help sensitize audiences to be receptive to messages. 
Uses and Gratifications Research: 

· Began both as:  
1. A response to the concern over pop culture. 
2. Findings of limited effects
· The question: What do audiences do with media? 
· Focus: On agency of audience members and explore their motivations in the active selection of media content. 
· More attentive to audience variables (Orientation and approaches audience members being to their selection and interpretation of media content.
· Roots in social psychology. 
· Effects Research AND Uses and Gratifications = COMPLEMENTARY. 
Marxist Analysis and the Frankfurt School:

· Note: Marxist view on media: « generally focus on how the media work to support dominant interests in society, helping them maintain power and control over time »
·  The ways in which media work to integrate audiences into the larger capitalist system. 
· Frankfurt School: Marxist-based critic of the 20th century, interwar period (1920-1940) 
Argued that :

· That capitalists methods of mass production had a profound impact on modern cultural life. 
· The culture industry: industrial capitalism penetrated ever deeper into cultural life and began creating a whole, ready-made way of life. 
· Ex: Wants and desires satisfied through the marketplace.
·  « All culture is a product of industrial capitalism and the guiding logic in one of profit for the capitalist »
· No active audience (audience members are cultural dupes).
· Sees importance in analyzing this industry to capitalism and to question critically it’s impact and effects on contemporary cultural life.
· Note: The trends the Frankfurt School identified years ago dominate the globe today.
Criticism: 

· Does not look at human agency. 
· Cultural elitism/pessimism
British Cultural Studies: 

·  Began as a reaction against Marxist theory (and others) and how they downplayed the role of human agency.
Birmingham school of Cultural Studies: 

Two main lines of study: 

1. Analysis of Working-class culture (Young males) 
2. (Women’s Studies Group) Analysis of Working-class women culture. 
· Frankfurt School = Individuals being manipulated by the products of Mass Culture. 
· Birmingham Studies = Individuals manipulated the products of Mass Culture, to create new self-definitions. 
· Dick Hebdige’s Subculture: The Meaning of Style (1970): 
· Also looked into relationship between musical styles and social identities. 
· Media front: Analysis of Film and TV. 
· 1970 - British Film Institute’s journal, Screen, put forth an analysis of film from a « Frankfurt» point of view (Individuals > Media) 






VS

·  Birmingham, who argued that the media content was structured to relay particular meaning and that the audiences developed their own interpretations. 
Ideology: A set of ideas that one uses to impose order on a society and to decide what place different people and groups should occupy in the social order. 

Primary Definers: Ex: Television news and current affairs programs are major vehicle for reproducing dominant values: Powerful primary definers are routinely allowed to define the issues, express their opinions and offer interpretations of events and circumstances. 

· NO alternative or oppositional opinions. 
· Ex: Sinn Fein (political wing of IRA) banning in Britain. They had an oppositional view. 
·  Started the belief that audiences ‘Decode’ information in different ways (by David Morley, a 1980 Birmingham graduate) 
· David Morley (1980): 3 different ways of “reading”/ interpret:
1. Dominant:
2. Negotiated:
3. Oppositional:
· Note: This “Approach on audiences, spurred by Birmingham, Cultural Studies also concentrated on the topic” (1980 - 1990)
· Birmingham (VS Frankfurt and Screen) saying that media consumption is an active process.
· Pop culture = Rich, dynamic filed, lots of social meanings. 
Feminist Research:

· In common with Cultural Studies.
· Developed from French writer Simone De Beauvoir’s The Second Sex (1957) and the writings of Betty Friedan (1963) in the U.S. 
· Like Marxist, deeply critical of Modern society, which is based on fundamental inequalities. 
1. Marxism: Roots of inequality-> Capital ownership & class division. 
2. Feminism: Roots of Inequality-> Male domination (patriarch) 
· Male domination: Economically, politically and culturally. 
· To prove this, they analyzed : Advertisements, film, Tv and Popular fiction. 
· They observed that Tv, novels, films (Narrative genres) are gendered-> Appeal to a certain gender specifically. 
· Constant profile of male and female preferences in Tv viewers. 
 Criticism: Lack of theorization of the ‘way’ women ‘read’/interpret media and incorporate the content into their lives.

Feminist Media Research: Their inquiries

1. Feminism, difference and identity 
2. Feminism and the public sphere
3. New technologies and the body
Reception Analysis: 

·  1980 - As a response to Cultural’s/ Feminism ‘s lack of interest to the context in which the consumption took place.
· Reception A. Takes into account the social setting in which the audience responds to products of contemporary pop culture. 
· Uses and Gratifications = What audiences gain from media exposure.
· Reception Analysis = How audiences actively interprets the media and how they incorporate it into their lives. 
· Sheds light on the ways in which public and private discourses intersect and are live out within intimate and routine practices of everyday life. 
·  Feminist were interested in this approach.
· Importance on what lies outside the cultural products. 
· Reception Analysis -> Audience = Not a group, more of a set of ever-shifting individuals whose lives are constructed between media texts and their own lives. 
· Media is part of multiple institutions/technologies/discourses in which people use as a mean to live their own lives. 
Industry Audience Research: Media Institutions are also interested in audiences

Why: 

1. Audience identification
2. Viewing habits/preferences
3. Basic issues; such as when people are available. 
4. What kind of viewers = what kind of programs
· 1936 - BBs sets up a listener research dept. For viewer habits and etc. 
· Audimeter : To record which stations you were tuned into. 
· Oct 1936 Walter Elliott, Independent Audience Research Company.
· 1954 - Need for high-quality audience research for public broadcasting. 
· People meter: Electronic device to mesure viewing every 12 second (revolutionized the way the broadcasters measured/thought of their programs. 
Narrowcasting: Targetting certain audiences. Ex: Barbie-> Prepubescent girls and their mothers. 

Three important concepts of institutional audience research: 

1. Reach: number of potential audience members during a particular program period. 
2. Share: What percentage of the audience is tuned in to a particular program.
3. Viewing time: Over days, weeks or longer. 
Two types of approaches to researching audiences: 

1. Formative: During production; focus groups to obtain the reaction to programs in the making. 
2. Summative: Effectiveness of a program after completion. 
Audience Research and the Public Interest:

·  Ien Ang, Desperately Seeking the Audience (1991): «Audience-as-public VS Audience-as-market»
· Canadian journal of Communications, Liss Jeffrey’s article (1994), What are audience members?
Summary of approaches: 

Effects Research: Highlights direct impact of the media on the behavior of audience members. 

Marxist/Frankfurt: Draws attention o the ways production of media and cultural products have the potential to advance the interest of the producers and the elites in society over those of ordinary people. 

Uses and Grats: Tells us what audience members tend to do with media content. 

Cultural Studies: Describes how audience members select features from the media and use them as meaningful elements in their lives. 

Feminist Research: Brings forward the gendered nature of narrative and life Cultural Studies, explores how audience members are positioned in the narrative. 

Reception Analysis: Emphasizes the interpretive structures of audience members, which may derive from personality, content, situation, etc. 

· Chapter 6: Laws and policy 
· Telecommunications Act (1993) and the Broadcasting Act (1991)
· Communication Laws and policy of telecommunications and broadcasting ONLY
Governing Communications: 

· Tensions in legal and regulatory frameworks in communications because of both nation-building (political) and the construction of a cultural industry (economical) 
The Legal and Regulatory Frameworks of Communications: 

· Broadcasting policy -> Radio, TV, cable, Pay TV and specialty TV. 
· Telecommunications -> Telephone, telegraph, data networks, satellite communications and the internet. 
· Technological Convergence: Overlap between Telecommunication and Broadcasting.
· Cultural sovereignty: Communications sphere dominated by one culture (i.e. U.S.), possible when no Government intervention is present. 
Why the policies need to be revised:

· Technological convergence.
· General expansion of communication industries
· Developed nations interest in liberalized international trade. 
Policy development: 

· Communication policy-> to balance economic opportunity with social, cultural and political goals. Ex: Broadcasting Act: Canadian Broadcasting system will serve to safeguard, enrich and strengthen the cultural, political and economic fabric of Canada. 
· CRTC administers the telecommunications and broadcastings Acts. 
· Policy-making open to public participation:
· Canada = Strong egalitarianism
· Different interests at play ( CRTC as independent)
· CRTC has alto of expansion in Cross-Media ownership: TV companies, newspaper chains. (this is a strategy with personal and corporate ambitions and not public. 
· Autumn 1998, CRTC conducted hearings that illustrate the changing nature of public input: 
1. Right-wing/private broadcasters: Licenses free from obligations.
2. Left-wing: Public benefit to be derived from the granting of opportunity (a broadcasting license) to make money. 
3. Lobbyist (Friends of Canadian Broadcastings and CAB): Argued about the overall form broadcasting should take. 
4. Broadcasters: Argued among themselves over the extent of Canadian Content obligations
5. Programs producers: Argued with the broadcasters over who should own the rights to programming created in part with public subsidies. 
Note: With all these voices public’s hard to discern. 

Telecommunications Policy: 

· Note: «Telecommunications is defined as the emissions, trans-emission or reception of intelligence y any wire, cable, radio, optical or other electromagnetic system or by any similar technical system »
· Governed by federal stature (1989) by a supreme court of Canada Ruling. Because their networks interconnect with out-of-province carriers. 
· Telecommunications Act: 
· Providing reliable/affordable services 
· Protecting the privacy of users
· Maintaining Canada’s identity and sovereignty 
Historical core of telecommunications: Industry in Europe. 

· Sept 1998 , Stentor Alliance: Rules and specifications developed to allow both technological compatibility among all these providers and revenue sharing (by CRTC = Adjudicators)
Common and Contrast Carriers: 

Common: Obliged to carry any message (content) that any member of the public (company or individuals) wishes to send at equitable cost. 

Contrast: Transmission services to specific companies and individuals, not obligation to provide them to others. 

Carrier : 

· May not temper with messages (content) or create them.
· Member of public is responsible, legally, of content.  
Broadcaster: 

· Involved in content creation and selection.
· Legally responsible for all content they transmit. 
Telecommunications Regulation Over the Years: 

· From debut to early 1980s, was believed that only one company was to provide.
· Chapter 12: Communication in a Digital Age
From Mass Distribution of Symbolic Products to Mass Communication:

· Digital communication-> Social struggle from changes: Reestablishment / Reorganization of associated institutions. 
· Decentralization of the communication system of the modern world and the potential for interactivity.
· The internet: Undermines the media, practices and institutions of mass communication by the rise of a sophisticated publicly accessible transmission system potentially available to everyone. 
Communication and Democracy:

· The social change arising from developments in communication interacts with the fundamentals of democracy and society in general on at least three fronts:
1. The evolving form of communication institutions and their ownership and control within society.
2. The nature of the transformative bias inherent in any medium, specifically the transformative bias inherent in publicly accessible (to message and meaning production) digital communication media. 
3. The possibilities for participation in message-making are significantly expanded by digital media. 
Content and audiences: 

· Core issue in communication is the creation of content and distribution of content that engages an audience. 
· Principles to understanding content-audience interactions: 
1. Recognizing that it is an engagement of active systems. Audience, even when distracted, are meaning-generating and meaning-seeking entities. 
2. How they are affected by certain content and media exposure.
3. Analyzing fundamental dynamics of society 
4. Explored from the outside: Age, Gender, Education, Income level, Location.
Four Influences on Media Operations: 

1. Policy and laws
2. Marketplace, specifically ownership and control of the communication institutions
3. The role and actions of professionals 
4. Technology
Globalization: 

· Argued that globalization is the monoculturalization of the world. 
Two Horizons of Change: 

1. The internet, as other media have potential to cause a paradigm shift as audience members become content producers and exchangers.
2.  ? 
Summary of CBSC Decisions for CMN1160 

 CICT-TC re South Park 
Date:   July 15th of 1998
Regional Council: Alberta
Nature of the Complaint: In the TV show south park, 8 year old Kenny  is constantly killed during each episode and resurrected in the next. These ‘killings’ are violent and random. 
Content of the Complaint: That the character’s name and the women’s son’s’ name were the same and that the similarities age and name affected her son. These likeliness   added with the violence towards the character who was part of a popular TV show, as well as pop culture, made the mother angry that South Park was tarnishing her boys name and influencing him. 
Justifications given by the Broadcasters: 

· The TV show is aired at 12 am (watershed hours), no children watching.
· There is an advisory. 
· Cannot change the name of the character because the show is popular and using this name does not breach any codes. 
Ruling Request: YES (July, 29th) 
CBSC Decision:
· Does not breach any codes. 
· The name Kenny: The name Kenny cannot be changed because the CBSC members (The Broadcasters) are required to give a variety of programming while respecting the codes. 
· Gratuitous violence: not present in the episode, since the killings of Kenny are part of the plots. 
Codes :  

· CAB Violence code, Clause 1 (content)
· CAB Code of Ethics, Clause 3 (Children’s propaganda) 
The Bugs Bunny and Tweety Show («Hansel and Gretel»)
Date: July 25 1998 
Regional Council: Ontario
Nature of the Complaint: Bugs bunny, after the recounting of the popular fable Hansel and Gretel , turns to a female rabbit character and says «Aren’t they all witches inside».
Content of the Complaint: That the comment made by the character is misogynists, against women. 
Justifications given by the Broadcasters:

· Female characters in the episode are not negatively represented and the comment does not refer to any moment in the episode. 
· Men were actually portrayal as weaker then the witches (women character) 
Ruling Request: YES 
CBSC Decision:
· Does not breach the codes because the context of the program, the comment cannot be taken seriously. 
· It does not reflect onto other moments in the episode nor does it reflect on a ‘program attitude’. 
Codes: 
· CAB Code of Ethics, Clause 2 (Human Rights) 
· CAB Code of Ethics, Clause 3 (Children’s Program)
· CAB Code of Ethics, Clause 15 ( Sex-Role Stereotyping)
· Sex-role Portrayal, Clause 4 (Exploitation)
 CJAY-FM re Forbes and Friends (parody song)  

Date: Nov. 2003 
Regional Council: Prairie 
Nature of the Complaint: A song sung on a radio show which had racist comments (ethnic skits mocking Asians)
Content of the Complaint: A viewer emailed the CBSC about a few previous comments/skits made by the radio show Forbes and Friends sent another email concerning, specifically, a skit where a song with racial discrimination was implied. 
Justifications given by the Broadcasters: Not given. 
Ruling Request: YES
CBSC Decision:

· Was found in breach for Unduly Sexually Explicit Comments. (Dif. Decisions)
· But was not found in breach for any of the complaints the viewer had pointed out. 
· Did not agree with the complaint of the song The Cat’s in the Kettle nor the skit/parody of Singapore Whore. 
Codes:
· CAB Code of Ethics, Clause 2 (Human Rights)
· CAB Code of Ethics, Clause 6 ( Fully, Fair and Proper Representative)
· CAB Code of Ethics, Clause 9 (Radio Broadcasting) : (b) Unduly sexually explicit material. [image: image2.png]
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