 Communication Studies in a Canadian Context 
· What are we studying? How? Why? (Lipton)
· Administrative and critical approaches (Hamilton) 

Communication Studies in Canada
· There are Comms programs in 29 Canadian Universities 
· With a huge variety of names 
· Arguably, 4 things characterize Canadian Communication Studies Programs 

Four Characteristics 
· Critical sensibility
· Ability to perceive information
· Cultural policy focus
· When governments of any levels have an impact on the culture of Canada
· Protects Canadian content 
· Defining feature of Canada 
· Orientation towards social justice 
· One that says when things aren’t good enough
· Orientation towards positive social change
· Lessen the impact of racism or sexism 
· Interdisciplinary 
· Important characteristic of Canadian communications 

Communications as Interdisciplinary
· Sociology
· Women and gender studies
· International development 
· Political science
· Science and technology studies
· Cultural studies
· Information studies 
· Other humanities and social science (and even “pure” science) disciplines 

Critical or Administrative?
Administrative 
· Conducted in the service of a public or private admin agency
· Sees media as useful tools to be harnessed for corporate/agency/government goals 
· Solves small problems, but does not look at big picture
· Assumption that it is not political 
· Read Hamilton pg. 15
Critical
· Conducted in the service of society broadly 
· Sees media systems in general as something in need of study/scrutiny 
· Deals with big pictures issues
· Assumption that is political 

Methodological Distinctions Follow 
Administrative
· Assumption that it is based more on quantitative and empirical research
· Quantitative: who is listening to the radio?
· Empirical: verifiable by observation
Critical 
· Assumption that it is based more on qualitative and theoretical research 
· Qualitative: not something measurable 
· Theoretical: applied theory that won’t always be verifiable by observation

Example: The Payne Fund Studies 
· Administrative 
· Movie had a negative impact on children in a variety of different ways
· Failed study
· A great deal of data collected
· Pulse rates, sleeping patterns, etc.

Type of research: All of the Above
“…inaccuracy and simplicity…” (of this idea) –Hamilton, 4
· [bookmark: _GoBack]A piece of research can be both critical and administrative 
· This distinction, thought ubiquitous, is not accurate or useful
· Administrative work Is political
· Critical work can be empirical; and still draw on theory 
· Administrative work can use qualitative analysis
· Critical work can focus on specific issues, even for specific institutions (addressing diversity at broadcaster, for instance) 
· In other words, how the boundaries are blurry and should be

What is the difference between “concentration” and “convergence”? 
Concentration
· When multiple media outlets have the same owner
· Horizontal integration (chains)
· Vertical integration 
· Conglomerates 
Convergence 
· When media companies specializing in different forms of media come together to take advantage of presumed synergies enabled by digitization/digital content 
Consolidation 
· This is what business calls these processes 
· “concentration” and “convergence” are more specific and importantly, for our purpose, more critical terms 

Because:
· “marketplace of ideas” (Bildook)
· Essential for healthy democracy
· Ensure choice
· Owners influence 
· Labour issues 

The Canadian Media Oligopoly 
· Canada’s media industry is large, not small. Eight largest in the world, just behind Italy and ahead of South Korea and Spain
· There is public media in Canada and private media
· Public media is big business too (ads on TV, commissioning content)
· A small handful of companies control almost all private media in Canada 

The Players (from Thekadath and Thomas)
Astral: operates 23 television services, 83 radio stations and 100 websites, along with various forms of display advertising services
*Bell Media: operates 58 television (including CTV, TSN and MTV Canada) along with dozens of websites and over 30 radio stations. Bell Media is owned by BCE Inc., which operates Bell home Telephone, Virgin Mobile, Solo Mobile, Bell Internet, Bell Satellite etc. 
Postmedia Network Inc.: operates a dozen major Canadian daily newspapers as well as consumer websites. Post media Network was formerly part of Canwest Global Communications Corp. 
Quebecor Media Inc.: Primarily in Quebec, Quebecor operates the TVA television network, the Sun Media Corp., numerous magazines and through subsidiary Videotron Ltd., cable television etc. 
*Rogers Communications: operates in most of Canada, providing cable television, internet, and home and wireless telephone services. Rogers Media also owns the Toronto Blue Jays baseball team and the Rogers centre 
Shaw Communications: operates mostly in BC, Alberta, Saskatchewan and Ontario. Shaw provides cable television, home satellite, internet and commercial broadcasting services. Additionally, Shaw operates speciality television networks 
*TELUS Communications Company: a major national telecommunications company, Telus operates and fixed line telephony, television and internet services 
Torstar: operates several daily and weekly newspapers in addition to book publishing enterprises 

Ownership issues
· Concentration in one medium 
· Cross-media ownership
· Foreign ownership 

Limits to Convergence and Concentration 
· 1970: the Senate Special Committee on Mass Media (Davey Report) 
· 1980: Royal Commission on Newspaper (Kent Commission)
· Mid 80s: a ban on cross-ownership, but it was allowed by Parliament to lapse 
· 2006: Senate Report on Canadian News Media
· 2008: CRCT imposes new rules:
· no one company can owe more than two major media tyes in the same market
· no one company can own more than 45% of audience share between their properties 

Horizontal Integration
· One factory, two companies 

Vertical Integration 
· Own more aspects of the supply chain 
· Have more control of what’s going on 
 
Conglomerate 
· When one company or person owns multiple businesses 

Ownership Issues (from Blidook)
· Concentration in one medium
· Cross-media ownership
· Foreign media 

Media and Structures and Institutions 
History of regulation and the CBC
· 1920s broadcasting in Canada begins (mostly private American radio)
· 1929 Aird Commission (“the state or United States” – G. Spry) 
· 1932 Canadian Radio Broadcasting Act 
· 1936 CRBC (Canadian Radio Broadcasting Commission) becomes CBC 
· CBC/Radio Canada Television Broadcasting 
· 1957-58 Royal Commission on Broadcasting, creating of the BBG, first CanCon regulations
· 1961 first private television network  CTV
· 1968 new Broadcasting Act and the formation of the Canadian Radio-Television Commission (now the Canadian Radio-Television and Telecommunications Commission) C.R.T.C
· 1971 Satellite TV 
· 1991 Broadcasting Act revised again
· 1999 CRTC rules that internet content iis outside the “broadcasting”
· 2000s various tweaks and consultations, including “Let’s Talk TV” in 2014

http://www.lop.parl.gc.ca/content/lop/ResearchPublications/2011-39-e.htm 
· On Test

*General Principles of Canadian Broadcast Policy
1. Effectively owned and controlled by Canadians 
2. Operates primarily in French and English; has public, private, and community elements
3. Serves to safeguard, enrich and strengthen the cultural, political, social and economic fabric of Canada
4. Encourages the development of Canadian expression by providing programming that reflects Canadian attitudes, opinions, ideas and values and artistic creativity 
· Near impossible to achieve this policy
· What is a Canadian attitude? Etc. 
5. Serves the needs of interests (and reflects the circumstances) of Canadian women and men, including equal rights, linguistic duality, multicultural and multiracial society and the special place of Indigenous Peoples of Canada 
6. Makes maximum use of Canadian creative talent and resources 

The result of these principles? Canadian Content (“CanCon”)
· Broadcast quotas
· Production measurements 
· Canadian Media Fund (CMF) – Watch Canada’s Media Oligopoly at Work
· Different, but related, government programs/agencies such as Telefilm Canada (and co-pros) 

MAPL
· M (music): the music is composed entirely by a Canadian 
· A (artist): the music is, or the lyrics are, performed principally by a Canadian 
· P (performance): the musical selection consists of a live performance this is 
· Recorded wholly in Canada, or
· Performed wholly in Canada and broadcast live in Canada 
· L (lyrics): the lyrics are written entirely by a Canadian 
· To determine whether audio is Canadian 
· Canadian radio broadcastings have to play a 35% of Canadian music
· Have to have 2/4 

The “Bryan Adams Exception”
· “the musical selection was performed live or recorded after September 1, 1991, and, in addition to meeting the criterion for either artist or production, a Canadian who has collaborated with a non-Canadian receives at least half of the credit for both music and lyrics.”
· Waking Up the Neighbours (including the massive single “Everything I do, I Do It For you”) – 1991 with Mutt Lange 

CAVCO Points to be certified Canadian
· Canadian Audio Visual Certification Office
· Determines visual performance as Canadian (6 points to be deemed as Canadian) 
· Canadian content screen time 60% 
· Director 2 points
· Screenwriter 2 points
· Lead performer 1 point
· Second lead performer 1 point
· D.O.P 1 point
· Art director 1 point 
· Music composer 1 point
· Picture editor 1 point 

Does the current media environment render such rules irrelevant?
· Is Netflix a broadcaster?
· Should it be treated like one?
· Or, should broadcasters be treated like Netflix?

Audiences, Users, Makers 
· Charts transitions in how the relationship between media and audiences has been understood 
· the trajectory, generally, is from an understanding of audiences as passive (media effects them). To one of increasing activity 
· the trajectory from passive to active is about both how audiences are understood and what audience behaviour and practice shows us over time 

Audience Models 
· Media effects
· How things flow from media to audience 
· Sheryl Hamilton mentions 
· Effects tradition 
· Propaganda/Political Propaganda, WW1
· Administrative commission 
· “how?”
· how to sell more, how to make people buy 
· Media injects messages into you (needle)
· Nuance introduce to the media effect after war 
· Agenda setting 
· The media doesn’t tell us what to think but what is important to think about
· Set agenda 
· Front page sets agenda for what is fair and reasonable 
· At least 2-step
· People who have more knowledge have a better understanding what is important and what should be on the agenda/ worthy of discussing  
· Could be argued that the agenda is set by the audience 
· What they want to see
· Audience demand 
· Cultivation analysis 
· TV and other media cultivates attitudes around the world 
· Overestimate how much crime there and how many people work in the law force is on TV
· Uses and Gratification
· tons of reason why people consume media the way that they do that producers can’t expect 
· Models focused on audience variables
· People wanted to escape from their own reality’s and wanted gratification (i.e. women in history) 
· Active audiences and “prosumers”
· People who are consumers but also produce stuff
· Audience is understood to be active in producing meaning 
· “Fans” people who are devoted of genres of media 
· actively creating their own thing on top of using media the way they want
· Social media audiences 
· Us
· The rise since the 2000s of social media in the circuits of info that they provide for has created a new relationship between some audiences and some media (I.e. Facebook)
· Everything is shareable 
· Making culture 
· How audiences are turning increasingly to production 
· The ability to make media are heightened now (i.e. having a high end camera on your phone)
· 3D printing, video sharing, YouTube (before 2005 there was no place to post video) 

Bill Beard: “aesthetic nationalism” and audiences for Canadian films
· “why do Canadians dislike Canadian movies so much?”




Commuricaton Sues o Cancaion Cortest
Jt kit el

Vi anose vty et
R o contonCommico sotes

P e
Cuipoicy oz
Do soisa  Cone
retotin o s
e e gt g
T chsostetc o Conton cormueictons

[ ——
=
.
o
L ——

e e ot 1ot 0 54 et
ey
Syt Bl G 11 ook 1 bl
Senimgnen ot et pnzal




