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	The article “Facebook Privacy: What Privacy?” provides readers an insight into how Facebook uses its users data to generate revenue. The article starts off by describing how a simple website that was made for ivy league college students has now become a well known social media website that millions of people use today. Rivalry companies such as Google and Amazon generate revenue through releasing gadgets, however,Facebook does not use the same method as them to generate revenue. In fact, Facebook’s sells personal information of hundreds of millions of people who use the website/app. Through this, Facebook has managed to make about $338 billion as of 2016. The article then goes into further detail about how exactly this is done. For example, if a woman were to post about her engagement, Facebook would provide her ads of photographers in order to make the advertisement more personal and suitable to her needs. This can also be done with the users relationship status, their likes and dislikes, location, and anything else that has been shared on their profile. About 94% of their revenue is made through this method since making a profile is absolutely free and does not make Facebook any profit.

	The article also describes the useful features Facebook has to offer. For example, their partnership with the Department of Labour allows people to find jobs, or employees easily. Facebook also helps people find lost cats or dogs, and allows people to connect with their friends, family, and relatives. In addition, it gives smaller companies the chance to extend their e-commerce efforts, and allows larger companies to solidify their brands. However, Facebook’s goal is to make their users share as much information about themselves as possible, so that it can be sold to advertisers. This is completely against many people's approval. They have been under fire by many people, organizations, and even some governments. For example, Belgium’s data protection watchdog  sued the company over unethical privacy practices such as tracking users across web through liking and sharing buttons featured on different websites. 

	Facebook has set up privacy conferences that indicate that the company cares about privacy issues, however still does not allow users to opt out of the tracking features. Especially because when users make an account, they are automatically accepting conditions of granting the company access to their information which is later shared. Therefore, users should be aware that any data or information that is shared on this website will not be respected in terms of privacy, mainly because Facebook’s business model heavily depends on generating revenue through these unethical practices.

	

4-13) Perform an ethical analysis for Facebook. What is the ethical dilemma presented by this case? 
Facebook has been using its users personal data and information in order to gain revenue by selling these details to companies. This allows companies to advertise by targeting customers based on their private information such as their interests, likes and dislikes, and other details regarding what places they like to visit etc. Therefore, this has caused a conflict between Facebook and its users, as Facebook wants to continue generating revenue by sharing its users personal information, whereas users of Facebook claim that this is unethical practice in terms of privacy. In addition, they also claim that they should be able to control what is being shared about them or not. Stakeholders who are involved in this dilemma are Facebook, Facebook users, companies who use information provided by Facebook, privacy advocate groups, and the government, as it is their responsibility to implement laws that protect their citizens privacy. The options that can be reasonably taken to solve this dilemma are that users stop using Facebook. The consequence to this option is that users will not be able to keep in touch with friends, family, and relatives, or be able to share your interests with others. Another option that can be considered is that Facebook stops sharing personal information about its users. The consequence to this is that Facebook will not be able to generate enough revenue this way, as their sole source of income is through advertisements

4-14) What is the relationship of privacy to Facebook's business model?
Facebook prioritizes self regulation rather than privacy. This in result helps Facebook generate about 95% of its revenue as they use private information of their users and sell it to companies for a lot of money. Although they claim to be concerned about their users privacy, their actions rather contradict their statements. Therefore, Facebook heavily relies on the lack of privacy available to its users in order to make money.

4-15) Describe the weaknesses of Facebook’s privacy policies and features. What people, organizations, and technology have contributed to those weaknesses? 
The weaknesses of Facebook’s privacy policies and features are that they are able to gather information about people through simple clicks, which many disapprove of. An example of this is the EPIC privacy advocate group, who have opposed this practice and have put Facebook under fire for it. In addition, Belgium’s data protection watchdog also sued Facebook for using such features that go against privacy protection. In addition, they also offer the face-recognition feature, which allows them to tag a user in a photo without their consent. This is completely against many state laws, and users worried for their privacy. 

4-16) Will Facebook be able to have a successful business model without invading privacy? Explain your answer. Could Facebook take any measures to make this possible? 
Facebook's business model can still be successful without the need of invading privacy. They can change policies and prioritize privacy whilst still selling advertisements. For example, some measures they can take to make this possible is give users the option to enable disable facebook from using their private information. This will help ensure Facebook users that where there information gets shared is up to them, whilst helping Facebook build a better and safer relationship with its users. 
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