CS260 Midterm Notes 
Communication 
· The way we interact with each other and the world around us 
· Transmittance of a message  given and received 
· Implicit and explicit, verbal and non-verbal, individual and group, simple and complex 
· Sharing and conveying information 
· Distribution and exchange of information 
· Tool and methods used to express ideas 
· Many different ways to communicate 
· words, hands, etc. 
· Interactions 
· something used, something shared 
· Signals 
· Creates relationships 
· Multi-platform 
· Not always successful?
· Misinformation 
· Conflict 

Culture
· Set of shared values, ideas, ideologies, beliefs, practices, traditions  make a group unique
· Shapes identity 
· Defines us  normative centre 
· Day to day actions, and larger moments 
· Shared sense of belonging
· How a group of people are represented and understood 
· Character
· It’s the character of that specific group or place
· Religion, ethnicity, generation, geography, class, etc. 
· David Lucking argues that “individuals might be simultaneously exposed to plurality of identities or culture, the competing claims of which cannot be reconciled among themselves” 
· Culture is not simple, no one is not just one culture, there are many things that effect these ideas 
· Norms of these aspects in one culture can be inappropriate in another one
· Have to make certain negotiations 

Policy 
· A set of rules, regulations, or practices (legal and official)
· How an institution/government/individual deals with an issue 
· Used to govern 
· [bookmark: _GoBack]Intended to minimize debate and chaos 
· Solves problems 
· Policies can be fair, unfair, good or bad 

Goals 
· Commercial goals 
· Money, for profit 
· Creative/cultural goals 
· Experiences and create culture 
· People create culture through media 
· Understand and interact with the world 

3 application of media
· Media as products 
· Consumer vs. advertising revenue 
· Profit in consuming media 
· Ex. Newspaper – sell advertisement spots in the newspaper, same with TV 
· Practices and process of media production 
· Who is making media and how is it made 
· Is it made by public or private organization
· Is it made with government funding, local people, or made by a huge production company 
· All these impact the content in the media and how it is distributed 
· Always changing to what makes policy to change 
· Environment around the media products and production 
· Politics, culture, social issues going on 
· Changing 
· With new ideas coming into the media world, there has been a huge change to the environment 

Media policy in Canada must address
· Complexities of media productions
· Challenges of media production 
· (anticipate) transformation in media environments 
· Citizens/consumers debates, communication for democracy

Underlying principles of media policy in Canada 
· Media 
· Are a public good 
· Operate in the national interest 
· Should foster national unity 
· Should encourage economic growth 

National unity – media brings us together, we feel like we belong, us as Canadians through the media, all apart of Canada 

Media in the national interest – having strong media industries with Canadian content is just as important as having geological boarders, try to eliminate foreign influence 

John Foote Asks… (3 important questions to ask when looking at media)
· Does it create Canadian content?
· Does it help to ensure Canadians have access to Canadian media?
· Everyone must have access to our media – not always the case, but now with technology advancement this isn’t an issue anymore – ex. Radio 
· Does it allow for freedom of choice while protecting Canadian media content?

Policy Analysis 
· Stakeholders 
· Who cares about this policy
· Who is it relevant too 
· Who has an interest in this policy 
· Rationale 
· Why is this policy being created
· What’s the reason behind the policy 
· The problem that needs to be solved – there is an issue that needs to be fixed 
· Objectives 
· The hopeful solution 
· What is the goals for this policy 
· What will it accomplish 
· What is this policy intended to do 
· Policy tools and instruments 
· To meet the objectives, there are a number of tools that can be used in the policy to meet the objectives 
· Indirect government pressure – focus groups, using the public to inform the public about this, consulting Canadians about certain issues 
· Legislation – formal intervention by the government, putting something into law, more cost affective 
· Public ownership – if a media organization is publicly owned by the government, can only focus on culture doesn’t have to worry about profit since it is funded by the government 
· Direct expenditures – most costly, it’s the government funding media, giving money to anyone in the media industry to work on Canadian content 
· Tax expenditures – may let you wave some tax that you owe, can deduct cost if hired lots of Canadian artist 
· Taxation – to generate revenue, HST, can be reinvested into the industry 
· Regulation – CRTC, implements licenses for radio and TV, must follow certain rules, CRTC makes sure that lots of shows and media are Canadian owned 
· These tools can be used all together, or with other ones, not just one at a time 
· Implementations
· What is the plan
· How will this policy be put into place 
· Who is responsible for this policy 
· Is it an independent agency 
· How will it be introduced – ex. Today, over a period of time, etc. 
· What are the keys to taking this policy and putting it into practice 
· Outcomes 
· Depends on where we are in the policy process 
· During the making – are there any problems, what can be some issues, how will Canadians feel about this policy
· Short term outcomes 
· Long term outcomes 
· What the policy successful 
· Did it achieve its objectives 
· Next steps – does it need to be fixed, does another policy need to be introduced 

Involvement of the Canadian Government 
· With all those tools, the government has the say on how media is run 
· Federal government is more into the media industry than others are 
· Market failure 
· Can have an amazing show, but no profit from it
· Canadian media industry fails 
· Government tries hard to help this market 
· Such small market it’s hard to make profit 
· Need to increase
· Some money is used to create more supply and others are created to increase the demand of this 
· Supply 
· Government tries to create supply of Canadian content 
· Increase the quality of the Canadian content 
· Demand
· Quality increases the demand 

Public Good 
· dual meaning/play on words
· cultural products broadly = goods (require both public and private involvement to create and sustain media industries and products
· media for the public good (education, betterment of society, limits foreign influence, creation of national talent, space, place and identity, etc.)

4 Phases of Intervention 
· 1867-1950 -  operations and funding of public institutions (CBC, radio, NFB) 
· Through government funding 
· 1867 – the year Canada was created 
· 1951 -1971 – active period  the report of the Royal Commission on National Development in the Arts, Letters, and Science 
· Institution building, infrastructure 
· Built places to have these new cultural ideas, art and science 
· End of World War 2 – lots of Canadian pride, less focus on British traditions, tried to find a new Canadian pride 
· Centennial – 100 years of Canada, comes lots of funding – had the money to build the infrastructure 
· National Library 
· 1980’s and 1990’s – passage of major pieces of culture legislation (Broadcasting act, copyright act). Development of policies and programs 
· recent of broadcasting act is from the 90’s 
· there was not a lot of money to invest in arts and culture, government wanted to grow these industries, made new policies (cost affective) 
· Post 2000- emphasis on new and expanding media. Consolidation of functions with the dept. of Canadian heritage 
· doer  partner 
· many departments became the Department of Canadian Heritage 
· lots of the other phases, government was acting on their own, we see emphasis on public, private content 
· government works with private media companies, they give money to other media companies in the industry (public money)
· focusing on digital boom, expanding media 

Today 
· Lincoln report (2003) – our cultural sovereignty: the second century of Canadian broadcasting -regulation history 
· Clifford Lincoln, chair of the standing committee on Canadian heritage 
· Led an evaluation of the 1991 broadcasting act 
· Are the objectives being met?
· Looked at the history of broadcasting policy in Canada 

History of Broadcasting in Canada 
· 1913 – Radio telegraph act 
· Radio was used for a communication media
· Government minister regulated the industry 
· Government charged a small fee for a radio set 
· 1928 – Royal Commission on Radio Broadcasting, John Aird 
· Radio started to take off as an entertainment industry 
· 68 radio stations over 4000 radio sets 
· Government doesn’t know how to act, so they called Royal Commission to get it investigated 
· John Aird chaired royal commission 
· How can radio be regulated and managed in the best way for Canadians 
· Up to this point Radio was not regulated, no policy 
· Had a lot of power with radio – can reach lots of people at one time 
· From Aird studies, would make recommendations to the government on how to make radio better
· Reasons for royal commission:
· Signal interference, not a clear broadcast – between 2 Canadian radio stations and US and Canadian stations 
· They were over crowded 
· Lack of regulation, management 
· No one was looking at content and who can broadcast 
· Fear by the government – Canadian listening to US stations, would rather US culture instead of Canadian
· Not everyone had access to the radios 
· Answer from royal commission - Publicly owned national broadcaster 
· 1932 – Canadian Radio Broadcasting Act  legislation created the CRBC 
· one national broadcasting act 
· there would be no private station – CRBC would take over or purchase – our radio would be one public body 
· not success – great depression made it impossible to fund the purchasing of private stations 
· they partnered and relied on private stations to share their content since they could not purchase them 
· 1935- Prime Minister Mackenzie King revised 1932 act  arm’s length enough?
· CRBC was not at arm’s length 
· Don’t want government telling us to do certain things – free to operate as a free institution 
· 1936 – Revised Canadian Broadcasting act, CRBC  CBC 
· CRBC was a public broadcaster not a state broadcaster (government interest)
· Went through a name change – CRBC  CBC 
· 1949 – the Massey Commission, the royal commission on national development in the arts, letter and sciences 
· Coming off of WWII – Canada was a great country and want great artist 
· Wasn’t so sure what was the challenges in arts 
· Called royal commission – looked at art and culture broadly (radio, TV, film, literature, liberal arts)
· 1951 – The Massey report, federal funding for arts and culture 
· Need to have these funding’s to be able to have these industries grow 
· 1957 – Fowler Commission  CBC cannot operate and manage broadcasting 
· Said this is a conflict of interest – cannot do all (manage, regulate and give licenses) 
· Regulatory role needs to be given to a new regulator 
· 1958 – Revised Broadcasting Act  BBG 
· Board of broadcasting governors
· CBC goes from operating and managing to just operating and being managed by BBG 
· BBG managed both public and private companies 
· BBG evaluated applications 
· Looked at CBC closely – since it is our national broadcaster 
· Early 1960’s – CTV begins to broadcast  
· First private telegrapher begins to operate 
· In mainly larger cities 
· 1964 – Fowler Broadcasting Committee created
· Taking up total new issue – United States dominate culture 
· Fear and panic of availability to US culture 
· 1965 – Fowler committee issues report  critical, new policy with clear terms needed 
· Critical of public and private broadcasters and our universal broadcaster 
· need a new broadcasting act 
· new measure of what they are allowed to do 
· Government was not allowed to have day to day work with the BBG 
· Also suggested – BBG was not working well, needs to be changed 
· 1966 – Government issues White Paper reflecting these ideas to the standing committee on broadcasting, film and assistance to the arts 
· White paper – giving them a blank piece of paper and give us your research 
· 1968 – new broadcasting policy  creation of the CRTC 
· Took over BBG 
· Outlines any regulations of television and radio
· Over this time, they said that there must be regulations of CanCon
· 1980 – federal cultural policy review committee – chaired by Louis Applebaum and co-chaired by Jacques Hébert
· Meeting these CanCon quota was too hard – wasn’t attracting audience 
· Private broadcasters – trying to compete with the big US stations 
· 1982 – The Applebaum – Hébert Report was issues 
· No significant shifts 
· CBC was to be regulated through the broadcasting act 
· Private broadcasting had to follow CanCon regulate – less governed by CRTC – more freedom 
· 1991 – Broadcasting Act revised once more 
· CBC section – addressed more in detail 
· Current broadcasting act 

The Massey Commission – Early 1950’s
· The royal commission on national development in the Arts, Letters and Sciences
· To investigate the state of arts and culture in Canada
· Appointed on April 8th 1949, by Prime minister Louis St-Laurent 
· Chaired by Vincent Massy  landmark finding, the Massey report on June 1st 1951 
· Took up literature, theatre, and early days of TV, liberal arts programs at Universities  large look at arts and culture 
· One of the earliest attempts by the government to figure out unity and nationality 
· Most important document in Canadian culture  in the history of Canadian 
· Huge impact in our history 
· These are happening post world war 2  have Canadian pride from the war in the fact that we were a part of it 
· Federal funding for cultural activities 
· National unity, national interest – without money these industries would not grow 
· For those 2 year period he traveled across Canada – had many meetings, interviewed cultural experts in those fields that the report was going to cover 
· Tried his best to understand the arts and culture 
· Massey found that the development of these cultures were hindered by disbursement of our population and made it hard for our media to reach everyone and to create an understanding on what it means to be Canadian 
· Simple nationalism was very important 
· Quest for this national identity  under this shared Canadian nationalism 
· Development of cultural industries was hindered because Canada was a young country 
· Federal government give encouragement to institution and add to the variety to the overall country 
· National and federal involvement across the country, as well as smaller cities 

Massey’s Report and Radio 
· Radio likely to become monopoly  finite resource 
· Powerful tool 
· Only fixed amount of radio stations – they need to manage this very closely 
· Once they were given those licenses to broadcast, those stations were gone 
· Who was able to broadcast and what they were able to broadcast 
· Not the same company owning all the frequencies – eliminates the diversity 
· Radio for both entertainment and for the public good 
· Can inform Canadian citizens 
· Canada is unique from other Western countries 
· Comparing US, France, Australia 
· There isn’t another country that Canada can look to for a model 
· Must have access to radio across the country 
· There are remote areas that we could not pick up US 
· Need to have radio in urban centers to capture those who usually tune into US radio 
· Believed that radio had the power and influence the citizens of Canada 
· Radio is a medium of communication that is a public trust that can benefit society 
· Massey believes that radio has a huge impact 

Time Period 
· Early 50’s 
· CBC was in charge of radio, licensing radio stations, advertising practices, content control 
· Competitor, regulator, operator, judge and the jury 
· Needed a new role for the regulator – need a new body – becomes the BBG then the CRTC 

Massey Recommended 
· Government control of radio through a single body organization 
· The Canadian broadcasting corporation 
· Provide directly by its operations 
· Indirectly as the regulator of the radio broadcasting industry 
· Believed that the CBC can continue to be the regulator but needed to be bias free
· CBC should be free from partisan influence 
· No bias 
· Being at arm’s length 
· More funding for the CBC 
· Largely because he thought the CBC could operate and regulate 
· Needed more money to be able to do both 
· More talks program 
· Current affairs, well-known actors, writers, interview and discussing important Canadian content 
· Can only get this through Canadian radio 
· That radio programs expand across the country 
· Whole country needs to participate in this, have access 
· That private radio must employ more Canadian talent 
· Largely to help develop our talent pool 
· People said that Canadian radio was not good and our talent was horrible 
· Money was going back to training to get the pool better
· Do you agree with Massey’s recommendations? Is there anything the missed or anything that you would add? Anything that you disagree with?
· CBC should not need more funding since they should not be both a operator and regulator 
· Fear of managing radio and diversity of opinion and point of view and the industry is regulated by one company that is in the radio industry can make decisions that only help them 
· How do we put these recommendations into the industry 
· It’s very hard to take these recommendations and turn them into a reality 

Challenges to MCC Policy in Canada 
1. Conflict and threats to Canadian Sovereignty 
· Internal 
· Urban/rural 
· The access to media content 
· Regionalism 
· Multiculturalism 
· Bilingualism 
· Its more expensive to create content in both English and French 
· Colonialism 
· External 
· The US
2. Constructing concepts of the public, markets and technologies 
· The place/role of the public 
· How do we create inclusive broadcasting 
· Public wants vs. public good 
· The place/role of the market 
· Trends vs. long term goals and principles 
· The impact of changing/new technologies 
3. Economic vs. social cultural goals 

Broad measures of Canadian-ness
· Creators
· Citizenship of the content creators 
· Must be created by Canadians 
· Physical location and financing 
· Where is the media made 
· Made in Canada?
· Who’s paying for this media to be made 
· Grouped together, if something is being filmed in Toronto, there is a financial benefit to that city – local transit, local restaurants, and extras 
· Those who finance will get the profits, make sure that revenue stays Canadian 
· Assessment of content 
· Whether or not it can be deemed Canadian 

Who is a Canadian? – Radio specific
· If you fall under one of these 4 categories you are Canadian: 
· A Canadian citizen 
· A permanent resident 
· A person who ordinary place of residence was Canada for 6 months immediately preceding their musical creation 
· A licensee (person licensed to operate a radio station) 

CanCon
· 4 goals 
· Creation of Canadian content 
· Access to Canadian content 
· Profit from Canadian content 
· Find ways to ensure that those playing Canadian content can make money 
· Generate interest in Canadian content 

CanCon regulations 
· Exhibition requirement (Content quotas) 
· Introduced in the first 1960s – first private television network came into place 
· Certain percentage of broadcast schedule must be Canadian 
· There are 2 different sets of requirements for television and radio 
· Expenditure requirements 
· More with television 
· Certain of percentage of revenue must be spent on Canadian content 
· Must spend this money, they need to spend money to get good quality of content

Incentives vs. Regulations 
· Incentives 
· Reasons for doing something 
· Brings profit 
· Positive
· People tend to do something if they get something out of it 
· Regulations 
· Limits operations 
· Reduction of profits 
· Restriction, direction, and control – lack of freedom
· Negative 

MAPL- regulations – must have 2/4 requirements
· Music 
· Composed by a Canadian 
· Artist 
· Performed principally by a Canadian 
· Performance 
· Consists of a live performance that is recorded in Canada, or performed wholly in Canada and broadcast live in Canada 
· Lyrics 
· Written by a Canadian 

Special Considerations – counts as Canadian 
· Recorded before January 1972 – ¼ MAPL needed 
· Not a lot of Canadian music that would have met these regulations 
· Recorded after September 1, 1991 – 1 of either A or P needed and half of both M and L 
· M/L – Canadians that collaborates with a non-Canadian and receives at least half a credit for both music and lyrics 
· Thanks to Brian Adams – did not qualify as CanCon, he complained and CanCon changed their regulations 

CRTC CanCon Regulation 
· Canadian Commercial stations 
· 35% of popular each week must be Canadian
· Must be between 6am – 6 pm Monday – Friday 
· If they play these types of music: 
· 10% of special interest 
· 25% of all concert music 
· 20% of all jazz and blues music 
· French Language station 
· 35% of popular each week must be Canadian 
· 65% of popular music must be French 
· 55% of popular music between 6 am-6pm Monday-Friday must be in French 

Who is a Canadian?
· A Canadian citizen 
· A permanent resident with a permanent residence certificate 

CRTC CDN TV 
· Canadian Program 
· Producer is Canadian 
· Production earns a min of 6/10 points 
· Creative functions performed by Canadians 
· But at least 1 of the director or screenwriter and at least 1 of the 2 lead performers must be Canadian 
· Min of 75% of the production’s cost are paid to Canadians 
· Min 75% of post-production costs are paid to Canadians 

CanCon and Commercial TV 
· Exhibition quotas 
· Percentage of programming must be Canadian 
· Expenditure requirement 
· Percentage of revenue must be spent on making or buying Canadian shows 
· CPE = Canadian program expenditure

CRTC – TV 
· CPE – Canadian Program expenditure 
· All services with over 200,000 subscriptions 
· At license renewal 
· Based on historical spending and revenue 
· Minimum 10% 
· Programs of national interest 
· Large English language ownership groups 
· Groups that hold many channels 
· Expenditure requirements of 5%-10% 

Let’s Talk TV, 2015
· Emphasis on 
· Multiple platforms 
· Discoverability and access 
· Scheduled TV to on demand 
· Quality over quantity  expenditures over quotas
· Reducing regulatory burden 

Reconsidering CanCon – Video 
· Quality over/vs. quantity 
· Canadian TV should use/adapt Canadian writing 
· Issue of “discoverability”

John Doyle’s points 
· Critical of the CRTC 
· Using Canadian writers is a bad idea 
· Populous TV is a template 
· Great TV is not made in Canada 
· CBC should focus on great TV ( not populous tv) 
· Canada is risk adverse 
· CanCon hasn’t been successful, but does need to exist 

Kelly Lynne Aston’s Points 
· Golden age of TV has not bypassed Canada 
· Must have quantity to get quality 
· Populous tv has been mandated by the government 

What are Cord Cutters? How will Canadian companies adjust to this group? 
· People who won’t pay for cable 
· Skinny basic cable packages 
· Niche channels may fold 
· KLA- Cord -cutting is unpredictable 
· Doyle – not everyone will be a cord cutter 

How have Canadian broadcasters kept up with the internet and new media 
· Commercial broadcasters have been slow to catch up with new platforms 
· Canadian producers are trying to create 
· Lower budget web content 
· Division for web content 

Cons of CanCon
1. Quotas have increased the quantity, but not the demand or quality 
2. CanCon quotas are filled with generic popular music 
3. Canadian musicians escape CanCon by signing with a multinational company 
· Escaping CanCon by signing global record companies 
4. CanCon breeds mediocrity 
5. Canadian independent labels lose artists to big record companies 
· Will sign with local record label – they pay for everything, and then loses their big payoff and investment 
· If they become popular, and sign with international labels 
6. CanCon system is contradictory 

CCD – Contributions – Commercial radio 
· Previously a fixed contribution based on station’s total revenue in the previous broadcast year 
· Less than $625,000 = $500 
· Between $625,000 and $1.25 million = $1,000 
· Exceeding $1,250,000 = $1,000 plus 0.5% of the portion that exceeds $1.25 million 
· The first 2 categories were cut, the last category is the only one being used 
· 15% of goes to the Community Radio Fund of Canada, 45% goes to Canada Music Fund, administered by Factor of MUSICACTION while 40% can go to eligible CCD initiative 
· This is a condition of their licenses – must do this annually, requirement is to provide money to CCD 
· 

Example 
· For example, if a licensee’s previous broadcast year’s revenue were of total $1,255,000, the basic contribution would be as follows 
· $1,000 + (0.005 x $5,000) = 1,025.00 to be distributed 
· 15% to the Community radio fund = $153.75 
· 45% to FACTOR or MUSICACTION = $461.25 
· 40% to an eligible initiative of the licensee’s choice = $410 

FACTOR – 1982 
· Foundation assisting Canadian talent on recording 
· Public private partnership that relies on government funding and private funding
· Support for artists, songwriters, artist managers, record labels (especially small independent labels) music publishers, distributors, and event producers through numerous programs 
· Administers the Canada music fund
· Sibling organization – MUSICACTIONS (1985) – French music 

Canada Music Fund 
· CMF supports 4 disc tint components 
· Creators’ assistant component (eliminated) 
· New musical works component 
· Creation of new music 
· Opportunities to produce and promote sound recordings 
· Collective incentives component 
· Supports sound recording industries 
· Provides an international feel – through real and virtual showcases
· Collaboration with Canadian and other musicians around the world 
· Music Entrepreneur component 
· Establish music entrepreneurs to build a strong sustainable industry 
· Canadian music memories component 
· Achieve and support the library of Canadian music to allow Canadians to access their musical heritage 

The Community Radio Funds of Canada
· Mandated to financially support campus and community radio stations 	
· 180 
· Founded in 2007 by Canada’s three largest campus and community radio associated 
· Recurrence, stability, and diversification 
· Only recently that this become something that was given money, before it was 60:40

CCD players and stakeholders 
· CIRPA – Canadian independent record production association 
· Founded in 1975 
· Small local labels 
· Survival of independent music industry is based on music finding radio air play and streaming play 
· Ensure on exposure of Canadian acts 
· CMPA – Canadian music publishers association 
· Creates new opportunities for new publishers 
· Promote publishers policies – fair copyright, royalties, fair rights 
· Publishers are seen as less important, therefore we need to draw attention to those publishers 
· Copyright reforms as music is finding their way into digital spaces 
· Investment in songwriter development 
· Department of Canadian Heritage 
· CAB – Canadian association of broadcasters 
· They want to make choices for profit, not follow CanCon regulations 
· Music Canada – formerly Canadian recording industry association 
· International labels with branches in Canada
· CIMA – Canadian independent music association 

Direct Subsidies 
Automatic Subsidies 
· Money automatically given to all companies/work that meet criteria 
· Based on a measurable fixed criteria 
· If you meet all the criteria, you will get the money 
· Spanish filmmakers – 15% of their film’s 1st year box office receipts in Spain (to a max of 50% of the film’s budget
· Canada Book Fund – 12 months in operation, 75% Canadian owned and controlled 

Discretionary Subsidies 
· Competitive evaluation process 
· Judgement by committees 
· Made up by experts in the field 
· Guidelines 
· Experience of the senior creative team 
· Presence of distribution commitments 
· Does the show have broadcast rights 
· Make sure things that are getting made have an audience 
· Amount of other money secured 
· If they have money already, people will more likely award the subsidy
· Connection to media trends 
· Looks at both the genre and the content being produced 
· Spain: aid to “new directors or to experimental works of remarkable artistic and cultural content 
· Companies can apply for more than one discretionary subsidy 

Canada Media Fund
· Formerly CTF 
· CMF is unique 
· Combination of automatic and discretionary subsidies 
· Public-private subsidy program for film and TV 
· Some money comes from BDU and some from the government
· Companies such as Bell and Rogers must contribute 5% of their revenue to Canada Media Fund 
· Broken down into 2 streams
· Convergent 
· supports Canadian projects that will be on at least 2 platforms, one which must be TV 
· supports the creation of content in 4 underrepresented genres – drama, documentary, children & youth, and variety and performing arts
· Experimental 
· Development of interactive digital media content and software applications that are innovated and leading edge 
· Must be connected to Canadian cultural sector 

Evaluation of Subsidies as a policy tool
· Difficult to structure a process of application and award that will be neutral and transparent 
· Public funds must be allocated among competing projects, some of which might proceed without help, while others should not proceed at all 
· Subsidies can lead to a culture shaped more by the pursuit of grants than artistic merit or popular success 

Tax Expenditures 
· Tax deductions 
· Companies reduce the amount of taxable income 
· Refundable tax credits 
· Companies reduce tax owned 

Evaluation of Tax Expenditures as a policy tool 
· Politically sensitive governments can escape the criticism of taking money from one sector of the economy and giving it to another 
· However, foregone tax revenue is still lost revenue 
· The impact of tax expenditures is hard to predict 
· Act as incentives for private investments without the government incurring direct cost 

Tax expenditures: refundable tax credits and deductions
Credits: owing less taxes based on eligibility through certain products/programs Deductions: deducting the amount of taxable income owedàless taxes paid Capital Costs Allowance (CCA) 
· now called the CPTC 
· Used to be a tax deduction only (between 1982 and 1995 investors could deduct 100% of their 
costs of their investment in a Canadian film from taxable income) 
· Called a “tax shelter” 
· Pro: generates a greater investment, mitigates market failure 
· Con: doesn’t help improve the quality of the content 
o If film companies are able to retain more of their revenue, maybe they could make better quality films (just a thought) 

Canadian Film or Video Production Tax Credit 
· CCACPTC in 1995 (now a credit rather than a deduction) 
· 25% refundable tax credit on labour costs up to 15% of a total cost of a film or TV production in 
Canada 
· Only for eligible Canadian-owned film or video production companies as determined by CAVCO (Canadian Audio Visual Certification Office)
· Example: Lindsay’s film costs $500,000 to make o Of that, $250,000 was labour costs
· 25% of $250,000 is $62,500
·  $62,500 is less than 15% of the film’s total costs o 15% of $500,000 is $75,000 
· If the labour costs are more than 15%, the credit is given at the 15% rate 
· Not all tax credits are refundable either 
· To be eligible for the CPTC: 
· A production must be certified by CAVCO as a “Canadian film or video production” o Taxable Canadian corporation
 Firm distribution or broadcast commitments within 2 years
 Eligible genre 
· 6/10 points minimum for Canadian involvement 
· Excluded productions 
· There is no confirmation from a Canadian distributor or CRTC-licensed broadcaster that the production will be shown in Canada within two years of completion 
· The production does not retain a share of revenues that is acceptable to the Minister of Canadian Heritage from the exploitation of the production in non-Canadian markets 
· There is distribution made in Canada within the 2 year period after completion by an entity that is not Canadian (you can’t sell the rights of the program to a non-Canadian company) 
· The production falls within the list of genres which are ineligible 
· ineligible genres: 
· News, current events, public affairs
 Talk shows
Production in respect to a game, questionnaire, or contest o Sports even or activity
 Gala presentation or an awards show
 Reality shows 
Doyle’s Article on the CPTC 
· The Bachelorette Canada received the CPTC 
· What’s wrong with this? 
· Reality TV - this is a clearly excluded genre 
· It’s also a show on a profitable network 
· Doyle believes that credits should be given to those whose products support the common good 
and a Canadian identity – argued the Bachelorette Canada does not do this 
· CAVCO didn’t respond to Doyle’s letter questioning their logic 
· The W Network  2015 pre-tax profit of 39 million 
· Should the CPTC be revised to only support productions in need of financial support? Or should it go to the profitable companies as well as a reward for their success? 

Feb 14 content Standing Committees 
· Permanent committees to advise and research issues 
· Made of MPS from all parties, industry members, and advocates 
· Report to the House of Commons 
· Standing committee on the Canadian Heritage addresses: 
· Commented on CBC funding
·  Look at programs and policies to support Canada’s media industries o Economic and technical change that affects the media policy 

Norm Bolen and Reynolds Mastin – CMPA 
· Presenting to the Standing Committee on Canadian Heritage 
· Commented in response to recent ownership changes, mergers, and acquisitions of Canadian media 
· Members of the CMPA: 
· Impact on the economy (very positive) 
· Produce content that represents Canadian diversity 
· Broadcasters buy (licence) shows from production companies 
· Production companies use the $ form licenses to finance their productions and maintain access to $$$ from the Canada Media Fund 
Hackett and Anderson 
· NGOS hold a broad interest in media policy 
· Media 
· Brings awareness and info 
· Informs public perceptions 
· News and fictional content 
· NGOS – not for profit social organizations
· Depends on access to the media 
· Are interested how their issues are represented in the media 

Democracy and Media Policy 
· Democratic values shapes Canadian communication policy 
· Accountability of media industries 
· Access to and diversity of citizen-relevant information 
· Want the media to be diverse for everyone 
· We are able to gain information about anything ex. Political election – making sure that there is different opinions to be able to be informed citizens 
· Community building 
· Inclusion of minority cultures and languages 
· Domestic control 
· We want the media to be controlled by Canadians
· For media to be a public good it is done through domestic control 
· Media is a democratic tool 
· Form of public communication 
· Media content participates in societal debates 
· How do you learn what is going on in the world around you 
· Democratic values are challenged by 
· Concentration of media ownership 
· Increased foreign ownership 
· Unregulated internet 
· Little support for new Canadian media 
· Violations of net neutrality 

Hackett and Anderson’s study 
· Openmeida.ca, WACC, with Robert Hackett 
· Conducted 57 online and 18 person in interviews with NGOs 
· 57 NGOs were diverse 
· 17 have under 500 members 
· 14 not membership based 
· None had more than 100,000 members 
· Media annual revenue was $250,000 
· 13 had budgets over $1 million 
· 14 less than $100,000 
· 9 less than $25,000 
· The NGOs were asked about 
· Priorities 
· Resource strategies – how they get their money 
· Perceptions of digital media, news media and current media organizations 
· Role of the media in these goals 
· To determine how involved NGOs might be in media policy reform, creation or advocacy 
· Goals to identify opportunities for successful media reform campaigns, projects and partnership across NGOs who 
· Engage, use and have their issues represented by the media 

Findings 
· Importance of media to the NGOs was widely acknowledged 
· 84.6% agree that the quality and diversity of Canadian journalism affects their work 
· Dissatisfied with coverage of their own NGO and issues 
· 62% expressed dissatisfaction 
· CBC better than other media 
· 44% agree 
· 88% said its helpful to their work 
· NGOs with budget over $250,000 were more likely to participate in a media advocacy campaign than wealthier ones 

Themes for Change 
· Better journalism 
· Reduce market concentration 
· Replace corporate ownership with public ownership 
· Regulatory and financial support got independent and community media 
· Protection for internet access 

Conclusions 
· Shortage of resources necessities collaboration 
· Some NGO sectors are more likely to engage in media reform campaigns 
· Fear of jeopardizing current media access 
· NGOs with the most direct stake in communication policy – most likely to support campaigns for media reform 
· The higher the level of dissatisfaction with the mainstream media, the more likely to participate 
· NGOs who viewed the internet are less than very important to their work – less likely to join a media reform campaign 



1

