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What is Research? 
 
· Subjective interpretation; controversial, can never say is correct
· Literally means to search for, to find. In general means looking for information about something
-to make a final choice or decision about something, to solve problems 
· Scholarly research is different, more systematic
- look through journals, letters
 
· Everyday research
- very subjective, personal interests-not paying attention to every clue, just the selective information of interest
-even with quantitative research nothing can be considered the only answer, the information collected can be biases depending on the purpose of the research 
· Scholarly research
-very organized, structured, systematic, planned. Goes through certain procedures of conducting research
- theory based, research is generalized as being the answer for an entire group or area as a whole
-not trying to find a personal answer,  interpretations of results will be based on what was found 
- subjective opinions should not interfere with results 
 
· Diachronic research 
- linguistic studies that have historical focus  
-symbolic interaction
- phenomenon, issues, problems. What happened, and what triggered the event  
· Synchronic research
-linguistic research that is comparative in nature
- looking into what happened, to understand more of the event. 
 
· Deductive reasoning 
- conclusion is implies in the premise. Proceeds from the general to the particular, 
- deducing a hypotheses from a set of assumptions or theories
- mostly used by quantitative researchers 
- hypothesis is influenced by own assumptions, what you think you will find out 
· Inductive reasoning 
- start with specifics then go to a general picture 
- begin to detect patters and regularities, formulate some tentative hypothesis to explore
-end with developing a general conclusion or theory 
- not to test reality but to come up with their own conclusion 
 
· Exploratory research 
-basic aim is to gain a rough idea, or explore a topic that there is not a clear understanding about
- design research with intention to explore the general issue
· Descriptive research 
- need an understanding of the topic, 
-based on research, will explain the details of an issue or idea.
-uses more data than bias
· Explanatory research 
- any cause of relationship, to uncover realities 
- clarifying any connections  related to your research, for the purpose of informing about the issue 
· evaluation research 
-making a judgment about the usefulness of a program 
- purpose of improving what already exists; topic, problem, program 
- focusing on objectives, what was done great/ poorly. 
-only focuses on outbursts( what was intended to look for, not general research) 
 
· Quantitative research
- counting, number crunching, uses stats, evaluates, 
- descirbes, explains and predicts,
-focuses on incidences of X
- leads to a hypothesis or theory. 
· Qualitative research
-focuses more on words, what people say, theoretical, leads to an evaluation. 
- uses concepts to explicate 
- describes something, interpretation can be attacked 

in communication research focuses on different aspects of communication
· Intrapersonal 
-personal diaries, journals, reflections 
- easily done with a very specific interest on the topic 
· Interpersonal 
- evaluate or analyze communication between two people or a very small group 
- how effective the communication is, what skills are used. Types of communication style used
· Small group 
- observe a classroom, the teaching styles, whos paying attention.
-very structure, not research on a casual conversation but a specific small group, things would not take place in an ordinary environment 
- ex, social pressure,   
· Organizational 
- how a company communicates with employees, customers, ect.
- communication style of the company, management, 
- looks into how effective  the communication styles are
· Mass media
- anything that was advertised, published; magazines,  radio, television.  
 
· Basic communication research 
- test and refine theory
· Applies communication research
- find a solution to the problem or a recommendation to solve. 
- an action research, to understand and fix  a problem 
 
Research designs in communication research
· Historical - comparative
-More rigid, there are expectations
- can use primary resources, original documents, secondary resources, recollections 
-easy to apply in theory, but cannot be tested as the event has already happened. 
-more time consuming, not as easy, chance of very limited generalizations 
· Unobtrusive 
- focusing only on human traces, 
· Experimental research 
- controlled environment to explore something specific. 
- biased information because the subjects will be aware of the controlled environment and research 
· Qualitative 
- explanation, evaluation, feelings, personal view points 
· Quantitative
-numerical, objectively evaluate something. 
· Content analysis 
- focus more on the text, the content of the message itself
- specific documentations selected and refined.
-feel you will know better on the problem with studying the topic for long periods of time 

Data collection methods and sampling strategies
·   data collection methods
- survey methods; questionnaire with rating scale (1-10, agree or disagree)
- interviews; most effective strategy, as long as good skills are used.
                      -structured interview,  numbered questions asked without change, very basic
                      -*semi structured, room to go back and forth between questions depending on the answered received 
                   -no structure, go with purpose of what you want to learn, no specific questions, more of a conversation
- observations ;-show up at an event and observe people, when one shows up as a knowsn researcher
                            - participant observation,  the population does not know about the research being conducted so it 
                               is a normal environment , gives more valuable information 
-focus group discussions; people agree to participate in research,   opens a discussion among the group. 
                                             - receive a lot of information, from a variety of people from different groups 
- document analysis - look into different types of documents 
· Sampling strategies
- Non random sampling; 
- random sampling;  must have a target in mind, equal representations 
- purposeful sample; criteria to be followed before recruiting participants
- snowball sample; start with few participants, they help identify others to be in sample   
-quota sampling;
-deviant sampling; looks into unusual or different participants. Substantially different from the norm 
- sequential sampling; more specific participants are needed, not so general public, keep selecting until you are 
                                      getting new info            
 
· Considering research topics
- is the problem important enough to bother with?
- sypothesis reasonable and testable?
- ethical problems? 
 
     
