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DEALING IN DOUBT: THE CLIMATE CHANGE DENIAL INDUSTRY AND OUR RENEWABLE ENERGY FUTURE

· Climate Change is estimated to be costing nations 1.3 trillion a year already
· Extremely serious impact on people and the species

· This brings up the topic of the climate change denial industry

The Origins of Denial
· A fateful decision
· To confuse the public about the issues
· To prevent decisions on what to do
· Links to big tobacco’s public relations campaigns
· PR campaigns
· Shifted from tobacco denial to climate change denial.
· Related to people from Philip Morris. Steve Maloy?
· 
· New climate change denial organizations


The Modern Denial Industry
· Doubt is their product
· 
· We need 100% proof
· One of the key messages of the denial industry
· If it will inform public policy, we need to be certain. Lol. Meanwhile, scott Pruitt is also saying that science should not be nforming public policy
· Trashing the precautionary principle
· 
Who are the Deniers?
· the fossil fuel industry and the role of ExxonMobil
· 40yrs ago exxon scientist to corporate saying that climate change is REAL
· What do they do? Create the biggest denial PR bs
· Climate scientists are a minority
· “good faith” vs “denial regime” Scientists
· Broad network of conservative think-tanks
· Fraser institute on the west coast incls one of these
· If you don’t want to fck up you stock, you send your money to donor capital fund and they make your name anonymous to send to the institutes that will do the climate denying for you
· The heartland institute
· Questioning the science behind second hand smoke and the health impacts of smoking
· Received $700k from Exxon, $50mil btn 2002 & 2011 to do climate change denial conferences and whatnot
· Main targets include children to instill doubt among children 
· By, helping to pass state laws in the US that create barriers for teachers that want to give their students accurate info
· Environmental Literacy Imprvement Acts – these acts require “so-called” blnc in which textbooks they can use 
· Force the books to be vetted by people who are not permitted to have a background in science?! So that theyre “unbiased”
· Educational packages – even to Canada. Urging teachers to teach their students that scientists are exaggerating climate change
· 
· US Republican party
· Recurring theme in the  report is that climate change will have a devastating report on the economy.
· Went back to watering down the impacts and seriousness of climate change
· 
· ‘Dark Money’ and the Koch Brothers
· The Media Role’s in Climate Change Denial
· Balance should be considered propaganda.









Children and the Advertising Industry

Targeting Children as Consumers
· Building brand loyalties and livelong consumer mindsets
· “Antisocial behaviour in pursuit of a product…. Is a good thing”
· The growth of direct marketing to children
· Direct marketing to children began in the 1980s
· Increased 5 fold and 10fold between the 80s to now
· About 25 billions dollars is spent directly marketing to children
· 
· Saturating the media landscape
· 17-18k hours of tv watched by the time they’re teens. Compare 12k hours of school

The “Nag Factor”: Targeting Parents through  their Kids
· “pester power”
· Cultivate the art of nagging
· Children’s nagging inspires 1/3 of family visits to fast food and clothes buying
· 7 types of nagging tactics
· Pleading nag – please please please
· Persistent nag – never stop talking about
· Forceful nags – can be threatening
· Demonstrative threats – tantrums, refusing to leave
· Sugar coated nags – heartfelt nagging
· Threatening nag – youthful forms of nag, 
· Pity nags – nobody will ike me if you don’t buy it
· Nagging more successful if the product isn’tt healthy
Exploiting Developmental Vulnerabilities through Research, Deceit, and Manipulation
· Deliberate.
· They recognize that children are very naïve about advertising
· The industry has become more sophisticated and how to manipulate children
· Kids btn the age of 2-5 can’t differentiate btn ads and movies.
· They take ads at face-value.
· Work on a child’s desire to be accepted
· Open up emotional vulnerable
· Deliberately using celebrities and complex jargon to take advantage of a child’s vocabulary
· 4.5 children recognize McDs brand by the time they’re 3.



Assessing the Impacts
· Brand identification
· Surging materialist values
· Almost half US kids dream a lot about becoming rich
· 2/3 parents say that their kids determine their self worth in terms of the things they own and wear
· 9-14 US youth. 1/3 of them say they’d rather spend 
· The more money you have the happier you are and that it’s the lead cause of happiness
· Threats to health and well-being
· Eating disorders
· Excessive eating and high calorie food. Cheap, plentiful, fatty
· Growing obesity epidemics 2.3 adults and 1.3 children is overweight or obese
· High levels of wealth and consumption 
· Consumerism and happiness
· Less likely to care about others and experience empathy
· Studies show that young people with strong materialistic values, express fewer positive emotions than other. Exhibit more ADHD, Obsessive compulsive, more antisocial, less trusting, more impulsive, more passive aggressive towards others. 
· Study after study proves this. The more our quality of life is diminished – true at a societal level.
· 

Inequality, Consumption and the environment

Inequality of Consumption
· The wealthiest 10% of the world’s population account for almost 60% of consumption expenditures
· The bottom 40% of the worlds population account for about 5% of the consumption expenditures
· If the whole world were to consume like we do, we’d need 4 more planets of natural resoures
Inequality, Consumption and Climate Change
· The wealthiest 20% of cdn income earners are responsible o almost double the greenhouse gas emissions of those of the poorest 20%
· 50% of global carbon emissions are produced for the use of just 11% of the people worldwide


· Animal agriculture and meat consumption
· Beef consumes 20x the energy as bread
· WB estimated that meat agricultures accounts for 51% of all GHG emissions
· Most likely 20-30%
· Single greatest contributor of climate change.
· Almost the same amount as oil and gas extractors
· As an individual consumer, 
· The “outsourcing” of emissions: over on-third of all carbon emissions related to the consumption of goods and services in wealthy nations are emitted outside their national borders
· When you buy a product at Walmart, its manufactured “somewhere”

 GREEN Consumerism
· A response to the Environmental Movement and Consumer Demand
· The Advertising Industry and Corporate “greenwash”
· Green consumerism and the “individualization” of responsibility

· Only us and the west think that individualism might be a successful method of protest?
· Many of the consumer based solutions that we are offered are so (borderline) frivolous. 

· It can’t be that bad if all we need to do is ride our bikes more
· Buy a hybrid vehicle
· If CC really was as dire as everyone is claiming it is, then the public would be asked to do much more than what we are doing now. – why aren’t we shutting down the fossil fuel industry, why aren’t we creating sweeping regulations?










Rise and Development of Public Relations Industry
· 1917 Committee on Public Information (Creel Comission): first modern government propaganda campaign
· Successful in turning a pacifist population in the US to a “war hungry”, hysterical and pro-war population
· Corporate propaganda and “control of the public mind”
· Reason: was seen as the greatest threat to corps and corp power. It was becoming harder to call upon state violence??
· 
· Leading Figures: Edward Burnays, Harold Lasswell, Walter Lippman
· Burnays – wrote the “standard manual” for the pr industry in the 1920s
· Lippman – manufacture of consent. Propaganda is to democracy what violence is to totalitarianism. Control the people but you don’t have the means of violence to keep the public in line
· Anti-labour campaigns (Mohawk Valley Fmla)
· Fragment the population and turn the public against each other (unions)
· Attempt to take over sports leagues, the local media, schoolboards and churches. Once doing this thru these mechanisms – they tried to paint a world like this: there’s us: the honest work man, the loyal wife, the hardworking corporate executive, the jolly banker who’s trying to lend money to people etc. . There’s them: labour organizers, unions, communists. They are unamerican and bad people.  Band together to protect our way of life. 
· Post-world war 2 public relations offensive
· Did not like what the political climate was
· Infiltrating the Education System: Targeting Students and Teachers
· Sounds like a conspiracy but it wasn’t lol
· 50s I the US edu system
· 70s in Canada
· Propaganda is the proper way to maintain our democracy. They wrote about it so we know it’s true.
· Today, things are more secretive. 
· Modern Environmental Movement: Public Enemy #1
· Minformation campaigns
· Brought on by Rachel Carson Silent Spring
· Business doesn’t like it the movement

Corporate Public Relations in the Modern Period
· Activities of the public relations industry
· Cleaners behind the scenes
· The provision of “educational” materials
· Corporate-sponsored front groups
· Exxon cant give curriculum to teachers because it looks fishy. But they’ll give it to “Advancement of Sound Science coalition” .
· Meant to look honest but they are acting for the corporation that are funding it
· But they don’t these actions tracing back to the funding group
· They appear grass roots, independent aand so on.
· They are a specialty of the PR industry. Setting them up on behalf of their client. 
· Promote campaigns to weaken health and environmental policy regulations and protections because it’s often good for the corporate bottom line. 
· “restore the gulf” – initiative funded for and paid by petroleum groups through front groups. -> no pressure on corporate responsibility. They’re pressing for the  government to clean up the gulf. Not the people who did it! Stick the public with the bill. 
· Doubt is their product
· Big tobacco shows the way
· Abandoned strategy in 1990s. \
· Paved the way for other industries
· 50yr timeline of people finding out smoking is bad. Estimates are that it has lead to an extra 100 million deaths.
· Other industries learn the lesson
· Money has bought science and delayed action to protect public health.
· Manufacturing doubt about climate change 
· Create sufficient doubt about global warming so that they will remain in debate and not doing anything. 


