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JEAN KILBOURNE: “JESUS IS A BRAND OF JEANS”

· Exploits our real human desires

PRODUCTS/PEOPLE
· Value products more than people
PRODUCT BECOMES AN END IN ITSELF 
· Products are being related to emotions
· Products associated with non-market good (relationships, acceptance)
· Advertising alters conception of what a relationship should look like
· E.g., Alters what the notion of acceptance really means
· Relationships are more to products than to people
· Leads to narcissism and solecism 

EXPLOITATION
· Less on guard – vulnerability
· Machan – Caveat Emptor “Buyer Beware”
· If you don’t have enough information, ask
· Do your market research
· Living in a consumerist culture, you do not have as much power to practice caveat emptor, because we are less on guard
· Already in the consumerist mindset, which frames how we see the world

UNNATURAL PASSIONS
· Body image – What is beautiful
CONSUMERISM 
· Ideology – frame
· Caused to frame the world in terms of consumerism
“YOU ARE WHAT YOU OWN”
· Identity is in terms of what you own
· Products = status
· Go to work to make a lot of money, so we can buy luxury items that will put us in a certain status
· Consumerism becomes a religion of our time
· Asks that you make sacrifices
HAPPINESS
· Happiness comes from the market
· Advertising: Way to be happy is through the consumption of products
Today’s information:
· Usually comes from Google
· Instant gratification
· Not the whole picture
· Versus going to library and researching information

ARISTOTLE
· What is the good life and what is happiness?
· All human beings strive to be happy
· Practice of virtues = happiness
· Requires commitment
· Virtues cannot be bought
· Happiness cannot be bought
· Happiness requires many goods being related to your life
· E.g., Can’t buy friends by buying products
· What is involved in a true friendship?
· Know your true friends when you’re in need
· A true friend puts work in 

· We’re inundated with all these advertisements and consumerism
· We are born into consumerism
· Creditor/debtor relationship is healthily doing its work
· Power relationship
· Consumerism leads to consistently buying things
· You’re in debt to a creditor/capital
· Creditor always has power over you = guilt, shame
· Autonomy is taken away from you when creditors have power over you
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