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Historical Landmarks: Communication research in the US

-Before IWW: There is no such thing as a “field of communication” but speech communication and journalism programs have been created.

-During the IWW: Propaganda activities were lead by scholars from other disciplines (historians, psychologists, etc.) and journalists (Walter Lippmann, George Creel)

-Interwar years and “propaganda prophylaxis” (Gary, 1996)

-IIWW: Rockefeller Communications Seminar and the birth of communication research (Buxton, 1994)

-In 1941, 8 universities were offering courses in communication (not counting speech/rhetoric). In 1950, 60 universities were offering courses in communication

-1942 – First PhD program in journalism (UMinnesota)

-1943 – First PhD program in communication (UIowa) founded by Wibur Schramm

-1947 – Second PhD program in communication (Illinois), also founded by  Schramm

-Most famous way of communication by the 1930s: 5 Ws (What, Where, Who, When, Why)

-During the cold war, research on psychological warfare and propaganda (Glander, 2000; Simpson, 1994)

-The “rhetorical shift” of the mid-1950s

What is a theory?

Definitions
-Theorein (greek)
-Something useful
-Useful and convenient way to get to know the world (maps)

Theory vs. Practice

-Theory and practice always presuppose one another
-The notion of “trained incapacity” (Veblen)
-“Theory and practice must be one if we want to succeed” – Pierre Kropotkine
What is theory made of?

-Concepts
-(Kerlinger, 1986) Theory is a set of interrelated concepts, definitions, and propositions that present a systematic view of a phenomena.

Two types of communication theories (Breton & Proulx, 1989)

-Technical theories aiming at describing and improving communication processes
-Social theories aiming at understanding and interpreting communication processes

(Viewing things through a filter, with preconceptions)

Tutorial

Peters Reading

Q1: Is it imperative that the person receiving the message knows that they are being impacted by it?
-Propaganda, mass media
-Depends on the message
-Not imperative but beneficial
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