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Propaganda in Theory vs Practice


Introduction

The modern controversies and biases in society are mainly a result of a successful propaganda. Each belief a person is protecting or standing up against is now of his/her own as well. Everything people enjoy is used to divide, control, and simplify humans’ ability to analyze and think critically. However, these things also unite us in a group where each feels needed and taken into account. The ways propaganda works and the human nature lets it be effectively useful for those in power.

Definition

The famous 1984 by George Orwell and Brave New World by Aldous Huxley are the two examples that immediately come to mind to anyone who hears about propaganda. The readers usually appeal to differences in the plots and predictions but rarely to what came to be true in the 21st century. Propaganda itself is a way of not merely persuading an individual or a group to take action but to tell them to do it as if they made this decision themselves. The life of each is built on some sort of persuasion, and it is easy to notice: endless time for advertisements on TV and the Internet, a duty to attend university, an unspoken rule of public transport politeness, etc. All of these might be ignored on a certain occasion regardless of a reason. Propaganda, on the other hand, gives no time for the evaluation of one’s acts. It is built into people and operates on their natural behavior. The two who are confessed to different religions perceive one another as enemies instead of accepting each other’s views on life and move on. These contradictions put people with their beliefs in a group with similar interests. Presenting a group that “fits for all” is a tool for imposing state propaganda (Marlin). The conformity is reached because of one’s desire to be with others, rather than alone. An individual in such a group exchanges ones rational thinking on the feeling of belonging, alongside with sacrificing their unique and diverse personality for a greater cause.

Propaganda is a neutral tool. The one who is in charge determines its character of use. It could be used for a better cause. However, it would mean appealing to a deeper structure of humans’ intellect that is more prone to simplifying and acting as usual, instead of learning something new if it is not necessary for an individual’s survival. Therefore, the propaganda is usually based on human instincts and forms social demands that help to introduce new order faster.

Forces of Propaganda

The fear of Orwell that the punishment is the main reason for a human being to obey turned out to be false. However, the fear of ever getting under the order of a few is not unreasonable. The technology that helped those in authoritarian position to concentrate the political and economic power in the hands of the wealthiest made the order being maintained the most desirable way of social structure. It helps the government keep citizens in place where they do not question the authority and get a false impression of what freedom and a free will is (Huxley, 1958).

One of the forces is a psychological influence. Here, Huxley was entirely right about what is beneficial for maintaining order in the long run. The human brain is wired to seek pleasure, recognition and entertainment. The punishment might reduce undesirable behavior temporarily, but people would rather avoid punishment and seek happiness elsewhere. The satisfactory result of propaganda is in giving as much pleasure and distraction from advanced thinking in favor of shallowness. It provides an opportunity to hide the propaganda itself, as it is imposed everywhere, alongside fundamental human values. The episode values appeal to the same regions of the brain as the pleasure and recognition do. It is repeated and rationalized despite the objective conclusion of the propaganda being devoid of diversity and respectfulness. Moreover, in the times of chaos and confusion people want to be deceived and taught that they matter and have a purpose to live for the nation, God, the fight against enemies, etc. 

The researches on understanding the persuasion concluded that humans being are prone to fall under propaganda if it appealed to emotions, did not change a current pattern of living, and recognized individual within a group and a group within society (Biddle, 1931). In the era of an enormous number of sources of information, people never stop and think of propaganda being imposed. Moreover, they do not question their sets of priorities and beliefs that are claimed to be built in the culture, national code, etc., because of being slowly but firmly under this pressure since birth. It seems to be the reason people do not understand how the propaganda works and confuse it with other similar persuasions. 

Another force covers an issue of oversimplifying the given information to make it more trustworthy and more comfortable to remember (Jowett). This does not mean lying but instead hiding undesirable aspects if they are there at all. It is necessary to understand that propaganda does not operate on truth itself. It uses common knowledge to justify the new order and make it look reasonable. It lets the authority to have fewer questions from the citizens, and the propaganda also influences how people perceive truth at all. The most vital outcome of such propaganda is to see anyone with a distinctive set of views as an enemy of the whole group of people.

[bookmark: _GoBack]The last force is physical, though it intertwines with a psychological basis. It is used only on occasions when an individual or a group goes beyond the line, which is acceptable for a balanced society that is based on obedience. It is commonly used to hide the “enemies” within the country to avoid the occurrence of critical thinking in others.

Conclusion

The propaganda is invisible to an unsophisticated citizen. People fear advertisements more because they can see it. Unfortunately, propaganda in mass information that makes people forcefully forget about logic appeals to their inner cognitive bias and conflict. It helps to choose the side, as well as become opposed to the ones who chose another one. It appears to be a force that is born within people, whereas it is imposed because of their desire to be in a community, even if it is artificially constructed, and against others, while they could just stand for themselves, accepted and accepting, with no pressure to persuade but be open-minded.
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