Cultural Analysis

· In todays society, the role of mothers is expanding into numerous different roles.( In 2012 P&G surveyed 1,000 Australian women in there “Changing face of Motherhood” report. The report covered numerous issues that women face such as is the role of motherhood valued by society
· [bookmark: _GoBack]First started advertising to their family consumer base through ads that were placed in P&G owned soap operas. 
· Marketers understanding that the power is now with the consumer, P&G has taken a new approach with its Best Job in the world ad. (By showing the struggle of the mother in the ad their target audience which is mothers relates and feels what the mother is going through and at the end of the ad we see the Olympic athletes win the gold which shows that the struggle was all worth it, by relating to the consumer rather than forcing a product on them they achieve a more positive response.
· P&G have prided themselves to being one of the worlds most globalized companies. ( Having opened facilities all over the world since 1915 and today employing 140 000 employees in over 80 countries, P&G have effectively families globally for several years. This brings us to the new deal in which P&G has partnered up with the Olympics for there first worldwide marketing campaign spanning over 180 countries for the next 5 olympics. The placement of the ad in question was perfect marketing plan by P&G seeing as how the Olympics are the watched all over the world.)
· Their slogan “Touching lives, improving life” shows that they are trying to be an integrated part of the family instead of a faceless corporation.

