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Review: 
- Audiences aren’t passive .. we’re active
- We interpret what we see using codes, conventions/context
- History matters! It still happens in the present


(From the reading) – the British media set the stage for how our media is today.
•	Working class newspapers had a lot of political related information where as the middle class newspapers had less political information.
•	They decided to start adding as into newspapers
•	However, they didn’t want to advertise in the working class (they weren’t able to purchase the items so they saw no point) 


19th Century US press: 
1)	Media audiences = “consumers”
2)	Bland content that offends no one, sports, fashion, recipes & entertainment
3)	Less coverage of politics 
4)	Newspaper editors became advocated=s of business (advertisers) 




•	When we see news about poor people it’s about crime they have done or a charity that has to give them money so they are able to live. This is because of advertising. 

•	More choice online as well as more agencies. 

•	Broadcasting: sending signals to a broad audience (general)

•	Narrowcasting: sending signals to a narrow audience (specialized, fragmented) an example: a wedding channel, baseball channel etc.

•	The core of business of media is NOT about selling you media content (news, entertainment or info) or media services (search functions or phone access) it’s about selling YOU to advertisers. “Media are in the business of delivering audiences to advertisers.” Pg. 60

•	Product placement: when a company advertises their product in a movie, TV show etc. your not supposed to notice, but you’ve been exposed to these huge ads. Ex: Spiderman has Sony everything.

Product place  branded entertainment





Art and Caning the World
JR is a semi-anonymous French street artist, who uses his camera to show the world its true face, by pasting photos of the humans face across a massive canvas

Working in groups of 3 or more:
1. Summarize the artists argument
2. Construct a thesis statement around this essay question stem: “Focusing on the artists message regarding the role of art in changing the world, explain the artists position and argue its relevance to communication studies

The artists work brought people together through each process it took to create and display the art. From the faces in the photos to helping paste the giant portraits all over the city streets. The artists argument is that art can change the world, because it brought everyone of different communities together to put the art all together and putting it out into the world. 

The artist was the catalyst to the change we are beginning to see in the world with the help of his artwork, by bringing together different people to construct and create the art
Thesis Statement: 

Through art we can express personal or cultural beliefs. These images expressed a message that each individual person wanted to create in an easily communicable way. These images are relevant to communication studies by sending multiple messages, both connotative and denotative,  through simple media that is easy for everyone to understand. 
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