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September 10:
· Political communication as war: sometimes rules broken + sometimes not caught, 
· Ad that skirts truth or good taste can get more mileage out of media commentary even if immediately withdrawn, CTV’s double-pronged question after  promise of footage only of answer, no one talked about Dion’s English before then, reframed from hero to goof within few years, Karl Rove quotation, 
· Ideal features of democratic communication system
· Political messages are quickly transmitted through a variety of media
· Government (bureaucracy, politicians) send messages that promote broad deliberation and understanding; media (journalists, editors) frame messages responsibly; citizens receive and analyze messages critically
· No single party or interest group or news organization serves as sole gatekeeper
· Key principle: communication should be open
· Journalists should avoid melodrama,a, horse-race reporting, “ spin”  and strive for fairness, balance and credible evidence
· Privacy laws and libel laws should protect politicians from undue media intrusion (“Gotcha Journalism”)
· Unwritten rule of democratic political culture is that the media has a public service role – decide whether this requires public broadcasters or not
· Decline of café society/salons, 
· The ideal public sphere:
· A domain free from any authority, for citizens to debate, 
· Journalists create agenda-setting, i.e. with embedded journalist books framing mission in heroic way helping government, 


September 17:
· By 2000 top 4 companies controlled 65% of media, if Astral is taken over by Bell Media will rise to 75%, brustling with CRTC’s 45% threshold, actual debates about political media remain the same as a decade before, 
· Difference from past is media environment/ecology, 3 actors in this space: citizen, politicians, news business itself, golden triangle, eternal struggle, Dion construct based on experimental focus groups, 
· Even CEOs of major conglomerates will acknowledge the need for basic limits for ownership, debate is over degree of application of ideals rather than their concept, Jeffersonian idea of political struggle being good, by that construct media organizations should not be able to accrue too much power so that none serves as sole gatekeeper, 
· PM may not want rational discussion on Afghanistan if opinion is split, would not want to point to fissures in society in view of allies, what if fear of media bias against government, but opposing broad deliberation dimishes triangle further, Afghanistan excellent war by communications standpoint given no mass protest
· Peter Mansbridge in 08/11 promised no horse-race reporting but even CBC does so anyway, compelled to synthesize and economize, one pool team in elections reinforces horse-racing, we remember Oda’s orange juice more than her actual job performance, shareholders even in hybrids looking for highest returns on investments, commodification of news, advertisers want to reach as many people as possible and so don’t encourage talk about fringe issues like Afghanistan, profit incentives work against local reporting, criticism of Black ending local content and replacing it with own content, 
· Lincoln’s Gettyburg address on public sphere, Jean-Jacques Rousseau: public opinion is ability of people to convence and seek rational consensus, sovereignty of citizen rather than MP, 
· Role of media to test truth and present it, Vienna papers sponsor panel discussions, journalists would write stories about 2-hour events they created, contrast to politicinas speaking to journalists directly/only,
· Co-opting of citizens through elite messages, engineered consent needed in issues of life-and-death, 
· Politicians seek not only to shape policy but also its legitimization, embedded journalist: with military but obviously constrained by government biases, compromises have to be made, many internal conflicts even with those wanting to be fair and balanced, when are investigative teams too intrusive and when are they watchdogs? Information programming becoming less available/accessible such as with W-5, publishers question whether hundreds of thousands should be spent on a program that viewers would not complain about absence of, 
· Fox sees news as entertainment, anchor becomes part of story, public journalism in less profit-driven enterprises, i.e. TVO, 22.5million American still sit for nightly news, 
· Omissions of inconvenient facts from politicians, maintaining visibility, most congressmen and senators spend most time fundraising, 
· Our generation least informed since WWII, score low on surveys, thesis: information from wrong sources rather than too little, would have been nightly news in past, feeling of insufficient background from lesser content, if you know biases and read across spectrum will still be informed, Postmedia finding professional journalists too expensive so seeking contracts, will become irreplaceable, 
· Broadcasting Act is nation-building legislation, CRTC enforcement arm, existential questions for us, should government have role in forcing us to consumer info? One can now happily avoid all news, Scandinavians happy to invest in public sector broadcasting even with high taxes, BBC TV licensing fees, 
· Privatization of public opinion: polling modelled to deliver to proper audience meaning less policy construct, often getting polling wrong, 
· Every election is a one-day sale, Kim Campbell famously said elections aren’t the time to discuss policy, every political strategist knows that campaign is won through emotion and not just reason, 


September 24:
· Low-information voters most easily persuadable, actually necessary for functional democracy since if everyone was a partisan nothing could be done, ironically Tara refers to the Enlightenment period with a rational few, Romney’s statements show that election will be decided by 5-10%, 6/7 swing states, 
· Conflicting indications of whether Obama will win, Republicans split bbetween Bushies and TP, TP reacting to failure of Bush team, don’t like Obama or corporate Romney team, Congress VP tickets unusual but appeal to them, TP very civic and energetic and R elites have fought for control of them for years, 
· Obama was inconsistent communicator, room to explain how things could be different, Clintonites and Obamite splitters, conservatives wiped out in 2010 midterm, battle of Emmanuel vs. Dean, Democrat ones more hidden,
· But same fight will happen in 2016, headwinfs of high expectations and health reform still unpopular, advantages: years to set stage for Romney, presidency marketing power, already won social media, Bush though to have made a mess in both parties, “Osama dead and GM alive”, Dream Act, health reform goal since Truman, economy’s performance mized regionally and most sufferers in young Democrat demographics, 
· Court decisions to allow super PACs, can even hurt the brand control each campaign has, upside of more spending than under existing federal election rules, public disclosure guides groups,
· Superpac ads about Romney causing woman’s death inaccurate but untraceable to Dems, about defining opponent rather than running candidate, knowledge of coverage being multiple times that of ad space, 
· But social media means money won’t be everything, Obama slogan of forward, replaces original big things logo, implying not to go back to Bush, Hispanics and blacks rising demographic whose turnout is being sought, educated whites who care about social views, "war“ on women”, 
· Legal limits on when a candidate can spend money general/primary, Romney was close to limits in the Spring leaving no primary challenger, pred-definition of Romney out of touch, Obama team working to link financial problems to rich Romney despite lack of understanding how he became rich, Clinton did it to Dole in 1996, Bush to Kerry, 
· Niche campaign: taxes, bailout, Obamacare, higher Ed financial aid, war on women, 4 times as much social media as Romney, for Biden, WH, Michelle, + others each, attempts to brand Obama rather than his party, less of brand control with party financing, 
· Cable TV appealed to base while TV networks appealed to general audience, pre-defining opponent like in 2004, narrowcasting-psychographics-randomized trials-canvassing-buzz-cool, like with 2011 election without buzz-cool, market-oriented not product-oriented, 
· Romney’s pre-election story: believe in America, superpacs allowed Romney’s ideological competitors last longer, made some attacks Obama now uses, not as many angry white guys, problem of getting people to vote against rather than for something, Obama’s brand vs. Romney’s generic, failing to show competence, pitch to Obama voters with buyer’s remorse, 
· Paul Ryan could swing Wisconsin homeland but aithor of anti-social austerity budget, always talking about Obama’s economic record, little social media but much more TV ads, $80million so far but $50million to go, franchise model meaning money may be redirected should his progress fade, 
· Mormonism matters, attack ad blitz could get higher turnout, people dislike own candidates but view opponents as devils, 
· Ground game is important but combining it with social media necessary for branding, high trust in politicians and media up until 1950s, no smoking gun answer, low-information voters who only want to take in what supports their views, defensive lie to difficult to get away with, but no credible arbiter for offensive lies + anyone can back up views, 
· Telling citizens what they want to hear? Facts are very malleable, truthiness of selective facts being genuinely believed, truthiness of truthiness, invest half hour in Sun news, Fox news arose because traditional media did not reflect their biases, embedded ideological bias, thorn in construction by Neim LacDonald or Terry Mileski, little sting at the end, all about emphasis, journalism should not be thought to be necessarily balanced, Sun stars would complain not about bias but pretending otherwise, 
· Shutting down of staff to increase profit for shareholders hence lesser depth, politics is struggle over our values for resource allocation, essence of politics is talk in whatever century, controlling management of perceptions, 


October 1:
· Modern televised debates originating from 1960, mythologizing of candidates, Romney would practice with his staff, Nixon uncomfortable while Kennedy appeared direct, television-radio comparison in dispute but not need to manage medium, were longer and more detailed opening statements, always desire to avoid knock-out blows like that happened to Turner, Benson`s planned line, attempt to embed media in sound-byte, 
· Sun condemns the consensus media, Taras sees center-right media while Ezra sees lert-wing everywhere, in US especially there is a depolarization, does media reflect or cause it, strain of paranoia in US political culture, biases run across ideological spectrum, where does one`s political socialization occur, 35miniute online NYT readers vs 35min per day paper readers, 
· Objective media arose from investorséconsumers` aversions to partisan 19th century press, remained the same until Fox news, diversity in individual experiences shapes evem newsrooms, we are not God, CBC is not state-run and standards are subjectively set to typical journalistic rules, politicians not allowed into newsrooms, 
· Technological innovations have disembowelled traditional newspapers, 25-25% of revenue now come from classifieds, Internet as self-cleaning oven for journalism, diversity is so freighted with ideological baggage that cannot be practically used, 
· Personalization is about the leaders and not the MPs elsewhere, 
· Negativity can still be employed without insult, Marxist interpretation of conglomeration leading to a dominant ideology based on individualism rather than collectivism, Chomsky and Gramsci, pluralistic view of media being somewhat autonomous and having most power, media determinism: Tony Blair`s remarks about the Sun determining who would be PM, said that`s why successive PMs cow-towed to the Sun, 
· Sponsorship scandal was driven by media laxityésupport for journalists rather than consumer demand, Brian Hutchin`s commission meant to pre-empt government regulation, 
· Chomskys manufactured consent from media concentration and public enemies, adversarial too much towards politicians?

October 15:
-	Nanos: American always hotter on border cooperation with Canadians than vice versa, though Americans consistently favour stronger anti-terror measures though both see downward drift, Americans still hot on oil, 
-	Proximity effect: further the distance from 9/11 the less the appetite for policies arising from it, how proximate to day-to-day lives? Relativism: selection of countries to inspect shows people making choices relative to other countries, Mexico more US priority than other countries consistently, snap-shots in rear-view mirrors, cannot underestimate impact of media, stories about cross-border guns increased attention on US, highest priority dependent upon news, 
-	Research to track-identify-benchmark issues, language development and content, focus group not as controlled as quantitative survey but allows people to talk back, “commercial” nature implied regulatory, language inadvertently made people comfortable with seal hunt, Conservatives not strong on health-care so they shift it to a budgetary responsibility, idea of giving pink slips much sooner than 2015 election, 
-	Reporters want horse-races or car-crashes, nothing in-between, Nanos spends more time on question-framing and language than anything else, 
-	You will be in a minority whoever you vote for, who do you vote for? Books you read? Echo chamber, the amateur, public opinion: who wins an election? 
-	Research reasons: to identify most effective means of getting from Point A to Point B (time, effort, money), to prioritize importance, to identify key drivers (language, beliefs sets, knowledge or lack, decision triggers), 
-	Cell phones big problem for industry: response rates sometimes not critical, field (telephone, online, ivr, in person), seat projections/modelling behaviour, telephone still of best record, online tends to be more biased, seat projections voodoo in Nanos opinion, 
-	People think all polls are equal but not true of any profession, pollsters only alternative to spinsters, only objective/unbiased ones get on TV
-	Way Stephane Dion handled attack ads validated them, in 2006 Tories hammered Liberals with attack ads but no effect before Christmas, RCMP announcements made numbers move, attack ads cannot by themselves be good, requires target or third-party response, didn’t cost anything for Mulcair to deflect attacks by calling Tories liars, Dick Pound allegations + quick threatening response, headline will never be someone vindicated, authenticity can get one through trouble, riding polls have significant impacts but cannot project from national results, relevance of House of Commons not as relevant to those under 30, the more you make the more likely you will vote and hence influence your outcomes, structural consequences, secret ballot had no effect, countries with larger middle classes + less poverty tend to be of higher turnout, have more people part of society + forget online voting
-	Over past 4 elections telephone polling has been increasing, polling budgets fraction of what they used to be, divide between pollsters and media outlets, low-info voters follow bandwagon most, public interest at heart of polls, 
-	5-10 scholarly, per-reviewed journals that can be found, must inform professor of contact to avoid logjam, 
-	Almost 60% of 122 papers owned by 4 companies, high-point of media concentration even before Bell takeover, 
-	Not responsible for Marketing Book for test, Gilsdorf to be read, everything up until October 15,
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