Lecture 2
Critical Approach to tech+Society
Learning objectives 
T develop a better appreciation of how much we rely upon electrical technologies
To implicate our actions in the technologies of the future
Today: 
Recap
Lecture
Video “are we digital dommies?”

We are not trying learn more about technology. We try to exam the way that technology shapes out social realities, which influence the way that we see the world. We have different ways to see the world. How we see the social reality is not natural or absolute state. there is nly one thing that we all agree that is diverse reality.
Our technology function is the function where we live, and how we see the world. The focus of the course is how is technology shape the social reality.

How does technology shape our social reality?
-More independent/alone
-Greater access to info, but, less certainty about that info
-Greater homogeneity, we see same things
-global village
-different perceptions of friendship
-different conception of community
-greater global awareness
-diminished privacy
-linguistic dimension the use of language
-exceptions/speed
-anonymity. No one knows i am a dog

Technologies are tool. Technologies enhance the learning skills of students.

Is IT REALLY GOOD?
Actually, most of us perform poorer. We lose the capacity of focus
We are transforming our brains. Few of us focus in rich deep, meaningful way. We are challenging. One of the most capabilities that we have as a human beings, focus. However, we do not pay attention. Therefore, young people may not even know what we have lost.

Social reality
-Challenge complacency
-To improve technologies’ usefulness
-how much we rely on technology
-get our head outside of the popular message

There is so much knowledge about technology. Therefore, it is good to ask “how does technology shape our social reality.” 

ICT: information and communication technology

Media: 
News/traditional/old media: newspaper, radio and television. News media is passive. One way communication. 
Social media: all sorts of technologies and applications on internet. Social media is interactive. Two way communication. 

Sociology is the study of social
Sociology of technology: is focus on examining how tech affect our life, society the way of life. Is about the understanding how technologies shape our society reality, human behaviour. 

Reading-Five things we need to know about the technology change:
-There always trade off. We need to give up something, when we get something.
-There is nothing that is universe good in technology. It might be good for most people, but some people are worse off. 
-embedded in technology are assumptions and ideas on how we behave
   Culturally     contingent     assumption
-technology change is not addictive, but ecological/accumulative.
The change influence everything. We cannot distinguish. Once the change is made, it hard for us to correct it. Once the water is spilled, it is hard to make to water back into the glass
-technology is not god given, it is created. Technology is passive. There is something we cannot change, such as the weather. Technology is not like is weather, we created technology. 

Are we digital dummy
Few people notice the things that happen aroud them when they are paying attention on their phones.
The ability to go from one thing to another quickly.
Yo assign tasks to to groups. One group: do 1, then 2, last 3. Another one: you can do what in whatever way you want. The first one group did better.
International blindness: People think they are paying attention on what they should do, but they actually miss a lot. For example, playing phones while driving. We are losing capacity of focusing and thinking. 

Social media is interactive, which is two-way. Traditional media is one way.
Digital native: some one who are born after 1980 cannot experience a world without internet.
Digital inmugrem: someone who are born early, experience the world without internet.

The common language. While English remains the main language online( 70% content on online is English). However, there are relative decreasing of the number of content in English, and increasing of the number of content in other languages.
Lecture 3
Topic 2: old/ new media
-to high light the ICTs of today are entirely rooted in those before them
-to create a linkage between the role of the internet today + our past experiences with traditional
1605
The first news paper
1440
 printing press
Gutenberg
press


                                                                    1995 internet goes mainstream
1830
Telegraph
The first electronic ICTs
1760-18XX
Industry revolution





1920
Commercial radio




Before the invention of printing press (1440), Gutenberg press, you need to spend time to write a book again , when you want to have a second copy of the book. (1:1 reproduction). what Gutenberg press did is changing the 1:1. 
1605: the first newspaper. The newspaper was published regularly. It is the first newspaper, not because how it is look, but how it is function. 
Gutenberg Press 
made knowledge more accessible to people. 
more and more literacy were being produced.
Intellectual property
Fake/inaccurate information

Industry revolution: is marked by the use steam power. Turing something by using steam, (making a ship moving by using steam). 

Telegraph: morse code. The innovation of telegraph in greater than the innovation of the internet. The innovations 
-immediacy. The immediate communication. In a telegraph, when you send a message, it is translate immediately (the speed of light). Before the creation of telegraph, if you want to send a message to some one who are in another building, it will take a while. 
-over any distance. It does matter, if you are in Ottawa and want to communicate with someone who is in Montreal.
-2-way. Interactive. You can communicate in a-b way or b-a way.
Telegraph has contribution on both communication and transition.
Image you are send a message from Ottawa to Montreal by train. You need to wait for the train come back to know what happen. In order to prevent collide from happening, you need a build two rails.
Telegraph made efficiency become more important. People became more care about how fast they can get the information that they want.

1920 commercial radio: wireless communication. Commercial radio translate is another form of mass media. It transform info from centre to mass. However, people had no idea about how to make money from radio. They could not charge people who get the radio, because as long as people can catch the signal, people can get the radio. Actually, the real money is in advertising. Apple, free apps with advertising. Now we are accept advertising anywhere. For example, we accept the advertisements in cinema, even we pay for the movie tickets. 

1862: first telegraph line cross coast to coast.
1902: the line was completed and had communication around the global.

1876
Telephone
Did not replace telegraphs immediately
1930
Electronic exchange switch









1930: phone number, a kind of electronic code. Before 1930, if you want to call someone, you need a intermediater.
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