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A critical approach to Tech and Society
Learning objectives:
· To develop a better appreciation of how much we rely upon ICTs  (information, communication, tech )
· To implicate our actions today in the ICTs of the future

Social reality: 
· Refers how we perceive the world among us. 
· We all have different way to see the world, based on our background and experiences. We see the world differently. 
· [bookmark: OLE_LINK9][bookmark: OLE_LINK10]Eg. Middle age: people were superstitious. Science and reason began to change the world from superstitious and religion. 
· The modern era: period since 1789 (since French revolution to present)
· Period that characterizes our present day
· We place much of our faith in an apparent understanding of the world around us, “understand the world”, we know our place in it
· Our objective is to harness tools (tech) towards particular individual ends
· Our social reality are reflected by our general understanding, is based on our individuals, as an individuals, we are tried to achieve our aims. 
· How social reality is formed is by our interaction with others, shapes how we see the world. 
· Our reality is based on interaction. We can always debate what reality is - reality from whose perspective - There isn’t just one way to explain the world. 
· Society reality is a function of where we live, the context we grow up with, and an unlimited range of other factors that shape the way we see the world.

Discussion: How does tech shapes our social reality and how we see the world around us? 
Eg. Computer, smartphones, traditional medias, TV, radio, newspaper etc. all the sources of information
· [bookmark: OLE_LINK11][bookmark: OLE_LINK12]Desensitizes interaction
· Bridges geography
· Sharing of info (eg. language translate) more information, but less uncertainty about that info
· Generational gap – digital divide (means the difference between people who do not have access the technology)
· Different perception of friendship 
· Global village (meaning small earth)
· Differing conceptions of community 
· Greater global awareness 
· Diminishing privacy 
· Expectation/speed 
· Anonymity 
· Advertising only tell you good thing  
· 
Reasons to ask about rules of tech and society:
1. Challenge our complacency - 
· Complacency that comes from believing that technologies are always positive
· Complacency leads to poor decision-making and poor product development
· Innovation for innovation’s sake is just fashion
· Pushing complacency away and becoming informed, but having issues and misinformation 
· We are not pay attention to what we are losing (multi-tasking) 
2. To improve technology’s usefulness
Not by complacence, by improving it, challenging it 
When the technology doesn’t work for you, the problem is you 
3. To enhance our awareness about our reliance on ICTs (pg 15) how much we rely on tech 
· Our access to tech is very different from other people access to tech. we can’t take for granted. 
· How much we can do without technology and possibly power
· Through that awareness that we begin to gage how we use that technology and to what end it affects us
· Our attention is being drawn from the present through technology. We find ourselves perpetually distracted
4. To be aware of those messages. Getting of our heads out of the box (the box is telling us we need the newest technology) and of what technology is supposed to do for us. We will be much better off if we can make the assessment ourselves.
ICTs:
· Mass media/traditional media (eg. Newspaper, radio, TV)
· Social media/new media/Internet (eg. All the applications and platforms that are based on tech of computers and other mobile devices to communicate share of info)
· ICT is about communication and information. Not every technology is an ICT, eg. Microwave, clock, calculator are not ICTs. 
· ICTs are technologies that enable information exchange and communication.

This course is about how technology has impacted our social reality? It’s about the sociology of technology. 

Sociology: is to study anything that relates to social.
· The discipline that mirrors the reality we are in. the reality that we had and experienced. Not the same reality specifically the fact that two people that are basically the same will do things differently based on certain circumstances? Why is it that we are all different from one another? In some aspects profoundly different, and some aspects just partially different? How is it we come to create a world and for sociologists specifically - societies? 
· We have all these complex constructions, infrastructures, transportations, and communication infrastructures. But people relate to one another in different ways. How is it we created these? It’s fundamental to what we are and what we do. Somehow we have these understandings of how we do, how we talk, what we are supposed to do next and expectations from parents. 
· There are some disciplines; the sociology of technology represents what are most some disciplines. The aim of the some disciplines is to examine technology to better understand how it affects human’s life and interactions. Which technology to use, how to use tech, what impact on how the tech we have.                                    Given how quickly many of the technologies we use now multiple times a day have come along, we can say the timeline is 1995, when Internet went main stream – a dramatic transition. 
The ICT just have a merge. Large change on communication because of tech, dramatically increase of ICT. 
--sociology & RELIGION 
Understanding how religion shapes human behavior. What impact does religion affect sociology 

Five things that we need to know about technological change: 

1)  There is always a tradeoff with technology and technological change: 
When we adopt a new technology, we are always getting something out. We can’t see technology and technological changes just something that we keep having. When technology comes out, there will be consequences, whether they are apparently immediately or apparently long-term. Eg. prof’s experience of new technology: when Internet becomes very popular in 1995 to 2000, when access to the Internet seems to other great way to access information in addition to everything we had, when companies were putting their URLs, at that time, there is something that consumers noticed. You see the ads, or we can go to the website. It was a new way to access consumer products. In the short-term that seems great, but what we continue to see is that in making information or products available online, there was a lot of positive benefits, it also eliminating the other places that we previously had access to those information, for example, access to the store vs online shopping. Similarly, access to government services. The government building and phone lines are disappearing. Increasingly, the expectation is simply we go online. But the question is that is that the option for everyone? The option we have now and what we had in the past is transformed and increasingly the trend is transforming to only one option – the online. That is a tradeoff.

2) New technology benefits some, harms others: 
We are not representative, whether for Canadian population or the global population. What benefits us potentially might not benefit others. Maybe they do not have the technology, maybe they do not have access to the technology, maybe they do not have the infrastructure, maybe their language is not English or the top 10 languages appears on the internet, maybe they have other barriers. Eg. the digital divide. The more information are posted online, people who do not have the access to the online environment is worse off as a result. 

3) Embedded all technologies are assumptions and ideas that influence how we behave: 
The “culturally contingent” assumptions and ideas that influence how we behave. The technology is just a tool, whether the technology is good or bad is determined by how it’s used because the technology itself is describe its neutral. The idea that a hammer is a tool, is a hammer good or bad? What matters is what you do with the hammer. It’s a flawed statement and misdescription to the role of technology and society that embedded in technologies are all sources of assumptions that inform all how they are used, who uses them and how they are used for. Technologies are not just neutral. Guns are not just neutral. What do people with technologies? Embedded in technologies is the “culturally contingent” assumptions. Example of a culturally contingent assumption is users of technology speaks English or other top 10 languages. Another example is that all of these technologies we used increasingly emphasis the individual that we use technology as individuals. We all need to have our own technologies. The consequence of that is the society is more presume on individuals rather communities and families. It presumes that people have the money to use technology. Way of living cultural different. Eg. phone vs cell phone, change the cultural contingent assumption of family.

4) Technological change is not “additive” but “ecological”: 
eg. Technological changes do not just add up, you can’t just have more and more options. Not additive but accumulative. He uses an example of a glass of water. When you have a glass of water and a red dye, you put that red dye into the water, you now don’t have a red dye in a glass of water, and you have a glass of red water. It changes everything; it has some kind of impact on everything. It’s much harder to see what the accumulative impact technological changes have. 

5) Technology is not god given: 
Our relationship with technology and the need to challenge the perception that technology is like a force of nature. To the extent that we think technology is a progress and always getting better, we are positioning ourselves passively. We create technology, it’s not god given. We are the user of technology, and we need to make sure that our interaction with technology is active not passive. 

Pg 15, Digital divide:


Pf 17, the top 10 languages:



Lecture 3 – May 12, 2015

Old media/New media:
Learning objectives:
To highlight communication as case attribute of being human
· To highlight that ICTs of today are entirely rooted in those that preceded them
· To create a linkage between the role of the Internet today and our past experiences with traditional media

Quote: “ the new technologies will bring every individual into immediate and effortless communication with every other, practically obliterating political geography and make free trade universal. Thanks to technological advance, there are no longer any foreigners and we can look forward to the gradual adoption of a common language.”

What is distinction between old and new media?
· Old media is a one-way communication, from the center out to the mass, eg. newspaper
· New media represents a form of interactive communication or two-way communication



Digital natives: 
It’s the idea that as oppose to the term “digital immigrants”. Digital natives are people who were born in the new era of Internet or new technologies - Your experience of the world that already has the access to these kinds of information. Digital immigrants are people who have moved into the era of the Internet, who have the opportunity to experience the differences in our world based on our social reality, the differences between a world with the Internet and the world without the Internet. 

With the emergence of computers and digital technologies, Internet becomes the main stream since 1995. 

Printing Press in 1440s:
· Printing press is important because it’s a technology (not electronic) that has implications for our communication and has significance on our ability to share information. Technology doesn’t need to be electronic. 
· It’s the first time we whether we refer to printing press as an ICT, it represents the first form of mass media. Because it has a revolution element – a dramatic changes on how things happened.
· The revolution element: Up until we had the printing press, if we want to reproduce something, we have to reproduce it on 1 on 1 (1:1) basis. When author wrote a novel, until 1939, that person would have to write out multiple versions of their novels to share with people. Reproduction took place based on a 1 on 1 basis, the printing press changed that. 
· Gutenberg, the person who invented the printing press, later invented the first made type set out of metal. A metal movable type - crafted metal that could move to generate reproduction. 
· With the emergence of this new technology, more other things changed. This invention led to dissemination of new forms of knowledge. Prior to the printing press, the access to literature/information was very limited. Form of knowledge became to change: the need to literate, people need to know how to read. Prior to the ability to mass produce printing materials, the opportunity to read is also grossly reduced. Printing press has a profound impact over a long-term. 
· From a single print shop in Germany, in the 1440s, printing has spread to 270 cities in Europe by the end of 1400s. Over the period of 50 years, we see this mechanical technology of printing press spread over Europe, making many materials available. 
· By the end of the 1500s, there were between 115 million and 200 million reproduction were taking place. Over this 150 years, large increase in reproduction from 20 million up to 200 million. With this ability to improvement and repetitive of reproduce, and better mechanical of printing devices, the need to access to literature/information increased, the cost per unit of production reduced and enhancing the accessibility, the first newspaper issued in 1605. 

First Newspaper in 1605:
· The first newspaper issued in Strasbourg, France, on the France and Germany border, and it was a German newspaper. It is a form of media that we recognize till today.
· With the growing emergence of the printing texts, greater accessibility and reduce in cost, we also see the establishment of a community of scientists. Access to printing texts ay still be very limited, not everyone has access to the information, particularly common people my not have the access. But we had the opportunity to access and share information and particularly specialized forms of information, ie, scientists thinking. 
· This printing press also brings the scientific revolution in late 1600s. forms of knowledge by interacting, through literature, through printing materials that people are able to develop their own thinking and bring their own idea, to communicate.
· Printing press was a step towards democratization of knowledge; this refers to as the root towards “Democracy” - the greater in accessibility of information for common people. The information that were only accessed by scholars. Eg. Translating the Bible from Latin to English. When people are going to the church or going to see the doctor, they are accessing the information and interacting with others. The democratization of knowledge increase people’s accessibility to information, prior to that, people will need to go to an intermediary.
· The democratization of knowledge also relevant to what we called the “Internet” today
· More people had access to knowledge, new things were being discovered, people could discuss issues of the today in the way they couldn’t do that before.
· The emergence of book production. Beyond the religious texts, becomes commercial. The first copyright first created. It’s what we refer today – the intellectual property rights. The sense of ownership started to emerge with people. 
· The issues of disseminate and spreading of information and knowledge through printing materials was not accurate, questions about the validity of information also raised. Debates of information also occurred – what is right and what is wrong

Industrial revolution in 1760s:
· The mechanics of the formerly hand operated Gutenberg press also evolved
· Two central ideas altered the design of the printing press in this period:
· The use of steam power over the hand operated printing press
· The use of rotary motion cinnamon – use of wheel. 
· Industrial revolution was the next major transition that impacted the change and kinds of technologies
· Industrial revolution also led to another important transition is the electricity. It’s the generation of power, and how that power can be used. – the invention of the telegraph.

The invention of telegraph – the first electronic ICT in 1830s
· Telegraph introduced the new dimension to our communication. In fact, there were two large impacts:
· Its more instant and can run over distances. Telegraph was not just more instant, it was instantaneous. If you have connected a wire from one place to another, doesn’t matter the distance, and you are able to generate the electrical spark, you can send the message. It’s the beginning of instantaneous communication. Instantaneous communication over any distance. 
· The telegraph also represents a form of communication that was not only one-way. It was not only we can send the information instantaneous, the receiver at the other end would be able to reply back. And that is a huge innovation. The infrastructure of telegraph is significant. 
· Infrastructure refers to be the things that have to be built in order to make this happen, in this case, it infers to the telegraph. What you need to build to have a reliable telegraph are the wire and the telephone poles. 
· You need to make the wires connected. You can make the wire as long as you want, but if there was a small break on it, the telegraph wouldn’t work. So you want the wire to be safe guarded in the way that would not be broken, so we raised it up so it’s out of reach and visible. 
· Railroad was the solution to communicate long distance so paired railways and wires. The railway provided a perfect route from telegraph, we built wires and telephone poles along the railways. You have to create the wires to be straight and flat. The cost of infrastructure was significant.
· What interest does telegraph serve for the rail? What was the benefit to the railway company? - Communication schedule. 
· Pre-telegraph - the problem the railway operator was dealing with:  after the train left, the next time you know something about the train is you see the train coming back, in between that time, you do not know anything about it. To prevent that, you need to have two tracks and two trains going on the same direction. But you would be investing two times than it should be. Telegraph is the solution – you can coordinate where the trains are because you can communicate instantaneously. 
· Telegraph provided the way to communicate that can eliminate millions and millions of dollars to invest in infrastructures 
· The primary technology shapes our city today is automobiles. It has a profound impact that shapes our city; it changes the way we move and live - all the roads and highways being built. The actual stadium only represents about 10% of the footprint, 90% of the Canadian Tire Center stadium is the parking lot. Another technology is emerging in this period is the train/railway. 

1838 first telegram:
· The first telegram was sent by Samuel Morse in the US over 2 km of wires, using Morse Code in 1838. Mores Code (the system of dots and dashes) is the translation of the sparks into a language. “SOS”: (…---…)
 
In 1850s, the broad telegraph networks: 
· There were hundreds of telegraph companies in the US that each one had its own networks of telegraph wires. The Western union connected all the small wire together. People started to realize that a large network like this was far more valuable than all the small ones. By connecting them all, any point in the connection can communicate with any other point. This brought to the equation of Metcalfe’s Law. 
· Metcalfe’s law: the value of the network increases roughly by the square of the numbers of connections. The value increases exponentially by the numbers and connections. This also reflects the social and economic values we see on the Internet. 
· With the emergence of the telegram and its instantaneous communication has a great impact on newspaper. Newspapers up to this point really were concerned about timelessness. With the emergence of telegraph, people start trying to get the news out quickly. 
· The newspaper is far more significant in the 1800s than today because there was no other form of mass media; there was only one way of communication in the 1800s.

In 1861, the first complete connection East and West in North America by telegraph

In 1902, the first connection by a summary cable in Europe & the telegraph cable that connects around the world.

The telephone – the other version of the telegraph:
· Another transition in the later part of the 1800s is the emergence of the ability to send a voice over a wire rather than just the code – the telephone.
· First patented by Alexander Graham Bell in 1876.
· The land line phone took several decades to evolve and become more mainline stream. In the year of 1900 in North America, 1% of the population had access to the land line phone
· The ability to transmit sound, attractive and easy to use, connect by the operators
· Two way
· The next significant revolution is the transition from relying upon people as telephone operators and the emergence of the electronic exchange switch in 1930s

Commercial radio in 1920s: 
· The innovation that brought radio to the main stream is the first time people are exposed to the received of the signal that seems from nowhere.  If someone is generating the signal, anyone has the radio receiver can receive the information.
· Originally, when the radio emerged, the question is how can we make money if we don’t know who is listening to the radio? So you sell the radio receiver to people to make money. In this era, there were 2 things that reflected our present days:
· It was the first time there is advertise, and the tradeoff that we have now between free content in exchange for exposure to others. There was the first time that you bought a radio, listened to a radio, and there were advertisements in between. You can listen to the radio for free but you will be charging on advertising.
· When Apple started to focus on its app stores and sell their apps, Apple was pretty much doing the same thing as a radio. Apple was thinking that the money is to selling their devices to use these apps. The money for Apple is not in selling the devices, but is in selling the apps.
· Unlike the telephone, there is only one-way
· With wireless signals and radio, we see the emergence with the regulation of medias, we see what it comes to the CRTC – Canadian Radio-television and Telecommunications Commission, formed in 1932, the regulator monitoring our airways for radios, cell phones, and all forms of media
· You need to regulate the frequency as you regulate traffic. The issue of regulating the media is to making sure that the broadcasters are on the specific frequencies. 

The transition from relying upon the operator to electronic exchange switch: 1930s exchange switch
· The first time in the history that we were able to eliminate the human intermediary in our communication
· The electronic exchange switch refers to the person’s ability to use the telephone to phone someone else in their towns or cities – it involves the introduction of telephone numbers (combination of mechanical and electronic)
· The most significant is the social impact has on people’s perception on being to connect with one another. If our social reality is informed by our interactions with others, then the ability to interact with anyone else without having to go through an intermediary changes the social priority that we imagined. 
· Transition from Morse code to the ability to send voice is the recognition that Morse code represents digital code as oppose to the ability to send voice is an analog signal. What is Digital vs analog? 
· An analog signal is analogies to the source. Analogies means it is essentially the same as its source
· A digital signal is abstracted from its source. It needs to go through the process of encoding and decoding, the process to translate something into the code that is not naturally associated with its source. As long as you can decode it, it has a meaning. If you can’t decode it, there is no meaning. Eg. Unless you know how those ones and zeros have been coded, there is no meaning to them.
· The transition from digital Morse code to voice over a wire reflected the transition to an analog technology.

1940s the emergence the TV - - - - until the emergence of the Internet
· Tradeoff and the willingness to see free content in exchange for exposure to advertising
· New York Times – 60% of contents are advertisements

Cell phones: prior to the emergence of the Internet becomes the main stream
· In 1970s – 1980s becomes more popular
· How the same technology has different impacts in different places, we tend to assume that other people’s experiences are the same as our own
· The context that people may not have access to the landline phone. The experience of having a cell phone is informed by the experience of having a landline phone. What if someone does not have experiences to a landline phone and you introduce them the cell phone?
· Certain society norms need to be established Eg. How you answer the phone when the landline phones were first introduced. 
· Ghana, a country in West Africa, and many countries around the world people did not have access to landline phones because the infrastructures of landline phones were so expensive.
· The new technology, cell phone, is cheaper than the landline technology because we basically eliminate the need to create and maintain all of these wires and poles. 
· When cellular phones were introduced when landline phones were not existed, there were lots of things happened there that we wouldn’t imagine
· The obvious impact relates the cellular technology is on communication. 
· Another sector that was significant impacted is the transportation sector because accessing to a phone you don’t need to go there by yourself. If you want to talk to someone in our city and you don’t have access to the phone, you have to travel by self or to find someone else to go there and deliver the message, or writing the message and sending by mail. Without the communication infrastructure, there is actually a much higher needs of transportation.




Lecture 4 – May 14, 2015

Traditional media & contemporary society:
Learning objectives:
· To link the role of media with democratic society through the concept of the public sphere
· To affirm the importance of complete, accurate and timely information in supporting citizens in a vibrant democracy

Reading: How Google dominates us:
· Published in the Canadian scholar called Love the questions: the pursuit of knowledge is based on asking questions rather than getting answers. 
· Gleick asks our inability to be sure.
· How our society has went through from old media to new media, the dialogue and interaction between us. Eg. the dinner table conversation. There are different people, different generations, there are dialogues that are formed in different ways as anyone. We look at the technology and in terms of how the technology shapes the interaction and dialogue, and reflecting on the relative value of that. 
· Another important point: “The merchandise of the information economy is not information, it is attention”: the merchandise is what is bought and sold – the selling product. How to caught the attention of consumers? Gleick references another author, Siva Vaidhyanathan, “We, consumers, are not Google’s consumers: we are its products” We are what social media creates. 
· Gleick also highlights the fact that Google is constantly gathering information about its users, how we look, how we navigate, and what we write. 
· The extent to which our personal information online is something that it’s tracked, in some respects our activities are open, but other similar platforms like Google are not as open as themselves that what are they doing with that information. 
· Google has been increasingly criticized in terms of tracking information. DuckDuckGo – Internet browser that doesn’t track users’ information 

Traditional media and contemporary society:
· There is a linkage between media and democratic society. The linkage is the concept of public sphere
· Complete, accurate and timely information: we want the information that is meaningful and relevant, and we want to think about that information in relation to our role as citizens rather than as consumers. 
· We promote democracy, but what is so great and valuable about democracy? If democracy is such a wonderful principle, why are we not used in other context? Governments, workplaces etc. – this brings the idea of vibrant democracy: the desire for democratic society to be truly democratic, not just at the very edges, but actually democratic.

Communication and How we communication:
· One of the key things that differential us from other forms of lives (eg. animals) relates to our ability and capacity to communication
· Noam Chomsky (linguist) – “language is the essence of our command that we have innate capacity for language” We are born with the capacity to learn language, we are hardwired to languages. How do we learn a language? Exposure to the language among family. We learned to interpret the sound as babies in the way that gives the meaning and words. That exposure is what sociologist refers to as socialization.
· Socialization: the process of social learning, it not just language. It involves language and the ability to communicate and the capacity to interact. The process we do not usually see, we are not aware. Recalled social reality – how we perceive the world based on our interaction.
· Social learning is the process that describes interaction on all different forms that makes us functioning human beings in a particular context first in family, then in community, then more broadly society that enables us to participate and teach us what is appropriate what is inappropriate. Culture is another aspect of this  - we do not usually see. It is difficult to see your own culture.
· Language is an example of something that is particularly central to our humanity and it is definitive of a particular culture that between us. Language and culture are very closely tied together.
· The studies of different culture and societies often focus on forms of communication. Language and the associated with the language, the symbols and meanings attached to the use of language as an expression of identity. Eg. use of hands, facial expressions, body language. Language, culture, and identity – intertwined and define who we are in the way that we often unable aware of. 
· What is the one thing that all forms of media do to our communication? - It’s the defining feature of media – “Media mediate our communication” 
· If ICTs necessarily mediate our communication, and if language is in transit part of who we are as humans, then we want to have a better understanding of what impact of media on our social reality – not only in terms of HOW we communicate but also WHAT we communicate.
· We need to begin to be aware our reliance upon ICTs and the fact that our reliance on ICTs has an impact, potentially good or bad, on what we communicate, given our increasingly reliance upon ICTs for communication for the last 20 years. 
· ICTs have a profound impact on our senses of selves, relations with others, communication, identities, and social reality.

Traditional media and the role of traditional media in democratic society:
· The role of traditional media in shaping our social reality and our society, and traditional media helps us to assess and engage the potential impacts of modern ICTs such as internet-based technologies.
· Traditional media: newspapers, radio, and television – the subset of traditional media, which refers “News” media, have played in defining our social reality.
· “News” media refers to the content, in this content – traditional media, that focuses on news and information. News and information are the stuffs that supposed to be true or real as opposed to entertaining. 
· Real – is the recognition that stuff that is real that has a greater impact on us on our sense of knowing, our stock of knowledge that we have to inform things that we think. 
· News we get through the media, the presentation of news has the impact in not only “representing” our social reality, (“Representation - it’s what the news are supposed to be. The idea of representing”), and also implicated in “constructing” (“Construction”) in our social reality. 
· Form the first newspaper in 1605 to the era of television, news media have come to represent one of the major spaces in where citizens engage one another about issues of the day. This space where citizens engage one another is refers to the “public sphere”.
· Jurgen Habermas – German scholar, first to write about public sphere in German, later translated into English, “the structural transmission of public sphere”, definition of public sphere:
· “Public Sphere is a neutral zone where access the information affecting the public good is widely available, discussion is free of domination, and all those participating do so on an equal basis”
· Neutral zone: a free space where people can get information 
· Public good: about our roles as citizens in the society, distinct from consumers. As citizens, we share something in common. The concept of citizenship, for example, the right to vote in elections, citizenship acts as a denominator for something we share in common. The public good is the things that are good for us in common as opposed to good for me. Public good sometimes refers to public interests - those things that are good for all of us
· Discussion is free of domination: we are free to talk about whatever we want to one another, no camera watching us
· All those participating do so on an equal basis: we are able to talk to one another, share information and form opinions based on this free exchange of information. 
· Because of this freely public space, we are able to access to the complete, accurate and timely information 
· The idea of public sphere is that whatever the dynamic, whoever is there, and however we imagine (it does not need to be a physical space) it’s available to us, and it’s a site where we feel free to express our opinions and to learn from others as well. 
· Habermas was concerned about the impact of traditional media or having on the kind of discussions could or should take place in the society, as part of this examination, he wanted to look at the origin of this kind of this idea, where does the idea of public sphere come from – the idea that citizens should be able to engage one another. 
· To do so, he looked at the 17 to 18 centuries in Europe, specifically in England, Germany, and France, he locates the emergence of the concept of public sphere - the concept of free dialogue – in: places, forms such as newspaper and journals, institutions where political discussion takes place (eg. Parliament), public assemblies, pubs and coffee shops. People who are getting together may base on their social economic status. The concept of the public sphere is the opportunity for people to exchange ideas and share information. 
· For Habermas, in 1700s, for the first time individuals could begin to shape public opinion. In shaping public opinion, they could give expression to their needs and interests. Within the context of public sphere, we have the opportunity to influence political decision-making. 
· Dictatorship – the fact that one person is in charge and makes all the decisions despite the opinions of the population
· Democracy – the idea that our political influence are countable to us. In the democratic context, the decisions that are taken by the government are the decisions that represent the public interests. 
· Habermas is interested in public sphere as the space in the democratic society where citizens engage one another formed opinions and in that way, influence decision–making.

In the 1900s Europe:
· Adorno & Horkheimer – in 1940s, focused on the term “culture industry”, focused on the emergence of state capitalism – reflects the involvement of the state in the economy. State and the government is represented by represents of citizens (eg. institutions of government, House of Commons). State capitalism reflects this dual roles of the state that plays a role in the economy both from the standpoint of regulating the economy (eg. Bank of Canada) but also as an investor. The state invests in many sectors becomes involve and impacted by the marketplace. Adorno & Horkheimer are critical to the emergence to what is called “cultural industry” in this context. The increasingly powerful positions of corporations and big businesses blending of the state and capital (money) 
· The “culture industry” was utilized to critique the emergence of commercial mass culture and the increasingly routinize techniques employed in the process of culture production. 
· Culture industry is based on the recognition that with the industrial revolution, with the emergence of mass production (eg. assembly lines) 
· Mass production refers not only to people’s jobs are changing but also about consumer products that become available to citizens
· Adorno & Horkheimer were focused on the forms of social domination that they saw it’s emerging in the society that were related to these culture industries.
· Citizens in the democratic society need to pay attentions to what the leaders are doing. The challenge of this is to have supportive citizens. 
· Social domination – in terms of Adorno & Horkheimer focuses, operated in the society through the mass appeal of standardized leisure commodities and the amusement culture.
· Standardized leisure commodities – the automobile. This today’s society, the iPhones. It refers to the stuff that we want. 
· Amusement culture refers to the intangible stuff that we want. Eg. Disneyland
· This things that are motivated us to work hard, to take our roles in the society, and the benefits we got is to buy the consumer products. 
· The idea we want stuff, we think we want stuff because we think it is important for us to have, not because someone is telling us that we want it.
· Adorno & Horkheimer were observing and critiquing upon these things that referring to as culture industries, the context of state capitalism, and mass production. This mass production enables consumers to have access, if you can afford it you can get it. This is the influencing factor. The critique is in our learning to want the stuff. 
· Adorno & Horkheimer suggested that people were becoming distracted from the real conditions of their existences. In the pursuit of these goods and needs to have these stuffs, we stop paying attentions to the bigger issues that actually matters.  

· Habermas is looking at these issues as well, 1962, argues this concept of public sphere. He argues that large economy and governmental organizations. The government and big capital were taking over the public sphere. It’s Habermas’s critique that the public sphere is being taking over and the citizens were becoming contented as consumers of goods and services. Citizens became contented as consumers of goods, services, political administration and spectacle.
· Goods – standardized leisure commodities
· Services – amusement culture
· Political administration – specific critique of the relationship between democratic government and citizens, where the democracy is supposed to be about the engagement of citizens through their public representatives. Political administration simply means that we are being managed to a citizen. 
· Spectacle – eg. the internet. The tendency for us to want to be amused to just see stuff on Youtube for example, to see stuff and hear stuff so that we can hear each other. It is about knowing the stuff that is spectacle. In the pursuit of spectacle is an end in itself. At the same time, public sphere disappeared, it’s shrinking. 
· Habermas’s study is precisely the transformation. The transformation of the public sphere from a space of rational discussions, debates and public opinions to a mass consumption and administration by corporations and the state. This transformation involves private interests assuming direct political control and in the context of state capitalism, the powerful corporations assuming control over media and the state. 
· As the public sphere declined, citizens became consumers, dedicated themselves to passive consumptions and private concerns rather than issues of common good and democratic participation.
· Habermas is describing the transformation is formed from a rational dialogue (the exchange between citizens in the public sphere based on their thoughts) that emerged with open debate and discussions and reflections to the manufactured opinion of pulls and experts in the media. Therefore, for Habermas, traditional media embodies important democratic functions for the operation of the democratic society by providing a form for information exchange and engagement. 
· Mass media is the response to the need to provide news information to people at the scale that was never previously possible but also not previous necessary. There are too many people to assemble. 
· The role of media in the democratic society is always important. What role has the media play? To what extent it supports the key elements of a democratic society? For example, the public sphere.

3 functions describe the role of media in the democratic society:
· Public information – citizens in the society wants information about what the government is doing, what is the issue of the day, locally, regionally, and internationally. 
· Public watchdog – the media operates to tell citizens the things that may be important to us. Monitoring activities and reporting to citizens
· Public representative – the least recognized function, recognizing that we also don’t all have access to political leadership; we don’t have access to the House of Commons on a regular basis. The role of media is to ask questions to the politician while citizens do not have the opportunity to do so. They are the political representatives. 

Democracy today underscore the media in our society, more specifically, the impacts the new media/social media may have in the long-term. Our interest is in the potential impact that the Internet have in our society by studying the traditional media. Traditional media helps us to look ahead and see the potential of the new media. 

Traditional media:
Mirror metaphor – the mirror is such that what we see in the media, it’s a reflection of you.
Window metaphor – media function like a window, our window to the world. What we see in the media is what is happening outside. 

Both metaphors are problematic by what they don’t tell us and for what they imply. These two metaphors are implying that the media is transparent. These metaphors ignore the fact that media is also implicated in the construction of our realities. 
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2 “categories” for traditional media:
· Commercial media:  Eg. CNN, it’s run for profit, exists for commerce, it’s a business
· State-run/ public/ alternative: media don’t operate for profit, profit is not their primary interests, may exists to respond to specific interests within the population where particular group of people feel that certain issue is not represented by the commercial media. Eg. CBC radio is entirely state funded.
Private interests in commercial media vs collective/public interests in state-run media:
· Not exclusive, you can be in business for making profit and also wants to serve the public interest

2 “genres” of media: describe different ways of doing things, different focus and presentation
· News and information: a genre that is trying to ensure the viewer understands whatever it is talking about it’s true. Presenting the information that is true, based on reality. 
· Entertainment:
· Advertising: not a genre, deregulation of media lead to increasing volume 
When we are watching or listening to a media, we need to be able to figure out whether it is news and information or it’s intended to be entertainment 

News & commercial media:
The production of news is the process subjected to a variety of constraints, many of which are unrelated to the objectives of conveying information on an impartial, comprehensive and transparent matters.
· Constraints: how news is shaped
· Routines of production of media: reliance upon a routine shapes what you see and read on the media, in the way that has nothing to do with serving the public interest, nothing to do with the mirror – reflecting society backgrounds - and window – being transparent.
· Development of routine leads to a heavy reliance upon official sources. One of the reasons that routines are particularly significant in the context of media also relates to the increasing emphasis we see on the institutions of media and the reliance upon technology. 
· All the technological changes from newspaper to telegraph, as a result, newspaper are focused on getting news out fast. When you want to produce something fast, you will do it in a predictable way. Routines are very important for conveying information to consumers of media and ensuring that it is done in a timely matter. Routines respond to the timeline constraint.
· Reliance upon official sources refers to reliance upon other institutions for the information you are going to produce. You are reaching our to those institutions that have a public relation. Eg. Government, big corporation. Institutions are set up so that they can interface with media. 
· The problem is that reliance upon other institutions you only get one picture of the story. Journalists do not have the time to talk to individuals. 
· Another example relates to press conferences: a press conference is another of responding to the needs of routines, to get the news out quickly. Press conferences arise when corporations or government administrative have particular issue. Press conference is effectively a venue for convenient exchange between one institutions and another and give the media the preferred messages. It’s all about serving the convenience of media.
· Format (the news): the fact that we can talk about the news as being something, it’s a format. As consumers of media, we have come to expect news to be presented within a particular format. Eg. 6 o’clock news
· Formats exist responds to what consumers want in terms of ensuring we know what we are getting the news, the authoritative, to serve public interests, it’s also an example of how some kinds of news are favor per presentation over others. When you create a format for presentation of the news, you are creating the kinds of stories that will not appear on the media. It’s a way of shaping the news. 
· The format of TV news has been created a way that demands the story has pictures and videos. That is not the public interests. That is about format,
· Another issue related to format is the concision. Concision is the term that was used by Noam Chomsky, refers to the format that has a profound impact on who and who does not appear on TV. Chomsky said that the only thing that you can say on TV is things that people already know. The only news that you can present is news that people are already familiar with. If you are going to say something that people did not know about, people would want evidences to support it. You can’t say something that runs contrary without evidences. Saying something new takes time.
· Concision means concise. The format produces such that you at best have 2 or 3 minutes of uninterrupted talking. Chomsky said that the format is such that the longest you can have in commercial media is the section between two sets of commercials that is the news program starts and you are given all the time before the next commercial. The format is set up is such the way to ensure that nothing new gets in, when someone comes on the news to say something new they are not convincing because they don’t have the opportunity to develop the way that is convincing. That is not public interests. 
· Another example relates to the way which news is presented is appear impartial. The intent to appear impartial has consequences on the presentation of the news information of the media. One of the most significant relates to the description of news rather than the analysis of news. In order to appear impartial, the news format has developed in such way as describing things that is happening rather than analyzing what is happening. The institution of media concerned that if the media focus on analysis then they might actually end up saying that this person is right and this person is wrong. We don’t want the media to tell us what we are supposed to believe.
· The problem is that citizens need to be informed and be informed doesn’t mean just need descriptions.  
· Another example what shapes the news is deadline. 

· Information we received through traditional media has been subjected to a series of filters that affect both forms and contents about what is produced.
· Relating to the metaphor of the window, we are not expected what we see outside is being shaped by the glass. The forms and contents are supposed to be the same and these factors have examples describe how when we are seeing through the window, seeing through the media might be altered by the limited. As the consumers of media, we become custom to this. The more that becomes the case, the more it becomes selling forces.
· Some of these constraints have operated to determine what does come with the news (pictures, videos), to shape how it is presented (concision, authoritative), and control when the news comes out (fast).
· In terms of shaping the news, this manner of packaging a product and consumers are consuming that product (the news product) also has an impact on our responds to the media. It has an impact on our tendency to ask questions and is to engage critically with news media. For example, when someone tells you something, you don’t believe it, they might say “it’s true. I heard it on the news”, that statement that “I heard it on the news” speaks to the relationship that we have to the news. 
· We created that relationship with media is not one-way, it’s a relationship that also speaks to our expectations in response to what we are given. We perceive the news as authoritative; we are less in calm to question.
· This relationship that has been established also tends to lead us to make certain assumptions and draw common conclusions based on the story we seen without realized - we don’t realize that we are responding to “cues” based on how story is framed. Cues appear in the story that leads us to draw conclusions without even being aware
· The 80% refers to the tendency for people to draw common sets of conclusion based on their consumptions of the story
· The 80/20 rule – the preferred reading is the 80% – we do not often realize how the story is being framed, it just seems to be something that appears natural or just make sense to us. Eg. the story about crime is presenting on the standpoint as the criminals are bad and should be punished and all the victims. 
· We responds to certain cues based on how the story is told that leads us to draw these conclusions that we feel are natural, normal, common sense conclusions, and that this leads us to draw those same conclusion 80% of the time. That refers to the frame, it’s the question asking how is the story framed. 
· The way the story is framed has the impact on how we interpret the story. Framing is something that happens very normally in terms of how we tell story, it’s shaped by context within which media operate and we as consumers of media don’t see framing as something affects us. Eg. The frame of fear. The overall story is told within the frame that suggests that we have fear. 
· Preferred reading arises as a result of our consumption to the story and arises in the way that we are usually not aware of, the way that we are not recognized ourselves. 20% of people have alternatives, but in general, 80% of people draw similar conclusions with common scenario and certain facts.
· Our uncritical consumption of media is informed by the situation because we are not always aware the extent to which our opinions are formed external that is we feel that is us. 
· We know Stephen Harper from the media. Our stock of knowledge is the body of knowledge we have as individuals that we draw upon where we recognize people, things and issues that in fact it is the court that we feel we know. So much of our stock of knowledge comes from the media and we don’t recognize. All the institutions around us may not provide us all the complete, accurate and timeless information. We need to reserve for ourselves the ability that desire to be critical to why is it the story has been presented that way. Our stock of knowledge is something that we largely get from somewhere else. 
· The challenge, particularly commercial media, is that the institutions of media do not operate in the public interests as their primary objective. Commercial media has profit as their primary interest, public interests at best is secondary. This has profound consequences. When question arises about how story is presented and what stories are presented, the first question that is how would this increase our profits, not how this serve the public interests.
· What is commercial media in the business of making? What is their product? Audiences.
· One of the mistakes we make is not fully understand what the primary product is and what media are in the business of making.  It misleads us that media are providing us unbiased and complete information. Audience is media in the business of making, not content. 
· Media make content to attract audiences. Media wants to have a large audience because they can sell the audiences to advertisers. Advertisers paid for the reach to broad audiences. If we think the content is as being the media, the audiences as the consumers of media, and we recognize advertisers are the capital/business, if we think the primary reason that media exists is to serve our interests (the common assumptions we have), if that is the perceptions we have, the real question is where is media getting its money? Between media and advertisers. Media are in the business of selling audiences to advertisers.
                                                 Advertisers (capital)
$$
Content (media)
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· The impact as entertainment has on news information. The news shows need to complete with entertainments, as consumers can select from variety of sources, they need to make the news attractive. The news information has been shaped and transformed as a result of the fact that entertainment continues to influence. News information has to become sexier to attract and retain audiences.
· The emergence of the Internet has a potential to change, to undo, to fix many of the problems associated with the traditional media. The internet enables us to live where we want to live and to interact




Ch3:
Pg 62 – approaches to technological change: divergent perspectives
· Technological determinism – seems social changes driven by technological changes. Is a perspective that is associated with the perspective of Marshall McLuhan - “the medium is the message” his critique of the media and the society
pg 64
· Social shaping of technology – this theory argues that social, institutional, economic, and cultural factors shape the choices made about the forms of technological innovation, the content of technological artifacts and practices, and the outcomes and impacts of technological change for different groups in society. Social shaping of technology is the understanding of the relationship between technology and society. Associated with Raymond Williams perspectives. 
Pg 65 
· We shouldn’t distinguish the role of technology from other things that are going on in the society that technologies are related to our social reality and social context. The idea of virtual reality – things we do online. And the recognition that why there are important differences that everything we do in our lives is the one that is real. Eg. we are playing online game. The game itself is not real but the playing is real.
Pg 66, 67, 
· Cultural technologies – vs culture industry, the impact of technologies shape our world, eg. automobile example. How ICTs are shaping our world, not only our interaction but how the world is designed
Pg 72 
· Two Canadian theorists:
· Marshall McLuhan: 
· Raymond Williams
Pg 70 
· Marshall McLuhan was a controversial and eclectic theorist argues that media influence not only WHAT people think but HOW people think.
Pg 71 
· For McLuhan, the key to understanding electronic culture is not in the technologies themselves, such as machines or computers, nor in the uses of their content or alleged effects, but rather in the ways in which they subtly alter the environment in which humans act and interact. 
· For McLuhan, the “grammar” of a medium structures human sensory responses to it, fundamentally altering perceptions of social reality.
· Raymond Williams was primarily interested in the question of how technologies are shaped by social, cultural, political and economic forces. – the other way around as McLuhan.

Reading: Generational myth
· Generational myth: the myth that the digital natives – young people who are born in the edge of the Internet – have. 
· Challenges from the theoretical perspective that the idea that young people are all tech savvy 
· There are lots of people are not good at tech, how women and men are treated differently in terms of using technologies
· He emphasis that rather than the simplest way trying to understand technology and society, you don’t want to take technologies as for granted, we need to engage critically and use in the way that serve our interests
· We need to better understand the roles of technology and society, we must fully appreciate how it is being used, for what purposes, and to what is. 
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