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Week 1: Into to Leisure and Recreation: concepts, theories & travel motivations
Tourism definition: sum of processes, activities and outcomes arising from the relationships and interaction among tourists, tourism suppliers, host governments, host communities, and surrounding environments that are involved in attracting, transporting, housing and management of tourists/visitors
Accounted for 6 trillion (10%) of GDP in 2008
Highly sensitive, has potential to stimulate economic development 
Part of the service sector (65% of GDP for developed, 40% for developing)
Costa Rican GDP is 65% tourism, while US 50% but US monetary value of tourism is much higher than Costa Rican
Tourism employed 231 million people globally in 2007
900 million international tourist trips in 2007 and 1 billion in 2012 
Demand-side definition 
Activities of persons travelling to stay outside their usual environment for less than 12 months
Nature of travel is short, travel outside place of normal residence, with a purpose of travel for leisure/recreation
Supply-side definition 
Diverse in products and services across different industries
If goods need to be imported, money leaks out of the local economy 
Tangible aspect – goods, intangible aspects – attitudes and behaviours of communities that provide tourism services
Need both intangible and tangible aspects to create tourist attraction
Leisure – period of time or a state of mind in which choice is exercised
Objective view – anything that is opposite of when
Subjective view – the activity that we engage in is based on an individual’s perception or evaluation of that activity 
Must consider both objective and subjective views
Stabbin (2000)
Serious Leisure – to accomplish a particular task/goal (archaeological mission, sky diving)
Casual Leisure – any activity that does not lead to any self accomplishment or individual enhancement, for fun
Recreation
Carried out by residents or tourists in that area (Mountain climbing, scuba diving, hiking, tennis, body building, and their associated facilities)
Can be defined as a behavioural system (balance of all 3):
Biological system: your genetic makeup, short/tall, muscular – to some extent you are limited to activities based on your biological aspects
Social systems: incorporating societal goals and cultural values 
Customary practices 
Written down laws 
Psychological systems: a person’s motives/beliefs/attitudes, mental capabilities 
Relationship between leisure, recreation & tourism:
Leisure + recreation = serious leisure
Leisure + recreation + tourism = leisure travel 
Tourism + work = Business Travel 
Tourists = person with tourists needs – physiological, physical, social (3 types)
Allocentrics – travel to rare/uncommon locations or traditional cultures and empathise/sympathise with local cultures/traditions
Midcentric – daring enough to try new things but with great caution 
Psychocentrics – individuals who look for familiar things in an unfamiliar environment. Ie. Air condition & fast food chains. Purpose of travel is to have fun, and cause the most significant adverse effect on local tradition since they are not willing to embed in local cultures or insult actions to locals 
Elements of Tourism (Leiper)
Sight – nucleus or central component of attraction
Marker – information about attraction
Generating markers – info tourists obtained prior to travel 
Transit markers – info obtain on route t destination
Contiguous markets – info found on tablets, monuments, tour guides
Tourism System 
Group of interrelated, interdependent and interacting elements that together form a single functional structure
Effect of human, sociocultural, economical, technological, physical, political, legal environments
Supra system – the whole system
Sub system – small component of big system 
Enough money, goods and services must meet needs of tourist, transportation/accommodation/activities/food all need to function together 
Tourist Regions
Origin Region – some major origin cities can resemble ghost towns during long weekends/vacation periods, travel prohibitions, returning tourists are influenced by fashion/music/food of various destination
Transit Region – Changi Airport (Singapore)
Host community/destination 
Geographical Concepts 
Central place theory – Walter Christaller 
Market or city that evolve/emerge as a result of the shopping behaviour of people
Range – max distance one is willing to travel to obtain good/service
Distance decay effect – shorter the distance, greater the propensity to travel (time and financial constraints)
Tobler’s law of geo – everything is related to everything else but closer things are more related than distant things
High order goods and services – rare and expensive, ie. Disney World, cosmetic surgery
Low order goods and services – groceries
Threshold population – min number of tourists who are services by a typical resort/tourist business district
Must just transportation with social and physical amenities 
Environmental Determinism – Semple and Rezel 
Environment conditions and physical characteristics dictate form of economic activities
Canadian Rockies automatically offers recreational opportunities such as skiing 
Man is a product of the air 
Is this always true? Leads to Possibilism theory 
Possibilism – Vidal De La Blache, French geographers 
Environment offers opportunities and constraints 
Can use technology to transform and create unique attractions
Eg. Indoor Ski Slopes in Dubai 
Regions – Richard Hartshorne
Every region has unque physical or cultural characteristics which are dominant in that area (area differentiation) – climate/soil type, rock formation, plant/animal life
No place is exactly the same as other places in the world 
Areal differentiation leads to area interaction

Week 2: Spatio-temporal analysis of leisure & tourism attractions: Physical & Man Made 
Natural attractions include biophysical characteristics of an area
Unique characteristics that are dominant in a location
Ie. Niagara falls, National parks 
Investment and operating costs are high
“market failure” of national parks
very minimal income is generated since it is believed that no one should “own” the park
merit good: for the benefit of the entire society. Ie. National parks managed by the government
public good or collective good: all inclusive, designed to allow all people of different backgrounds to use the facility
Kenya Maasai Mara 
The right balance between climate, wildlife and activity, changing one component is likely to change the entire era of the attraction  
Artificial Attractions 
Man made attractions are legacies of history and culture
Legacies of history: scientific inventions, wars, battle history
Legacies of culture: religion, language, cultural practices, folklore, building styles, monuments, etc.
Christianborg Castle in Ghana
Carcassonne in France a medieval city with a huge wall 
Buckingham Palace, London, United Kingdom 
Some are user oriented 
Often described as honey pots, designed to cluster several activities together at the same location (shopping, dining, amusement facilities all within proximity) OR flagship attractions to prevent diversion from economically sensitive areas (Sydney’s Opera House)
Attraction development process
Imagescape, location, market 
Every location will have host attraction (iconic feature)
Imagescape is the essence of the attraction, which includes fantasy, myth, myth, mystery, tragedy, childhood memories 
oriented towards a particular client or market (product market match)  
Market Imagescape Mix
Footloose attractions 
have flexibility across all three aspects of an attraction. Ie. Different Disney locations maintain imagescape but change in terms of culture due to location
“me too” attractions
the least commercial risk 
grand inspiration attractions
dependent on the imagescape, meeting needs and expectations of the market
new version attractions 
maintains their imagescape but change some aspect to keep customers attracted
wonder attractions 
highest risk/potential for failure
Richard Branson
London Millennium Dome
The London eye
Attraction Management 
Types of ownership
Public
Voluntary – out of personal interest (ie. Hall of fame)
Commercial – profit oriented (ie. country club)
Pricing policy and seasonality – charge to increase efficiency and effectiveness of that particular attraction (maintenance and repairs)
Limiting visitor numbers
Lull season – low visitation
Peak season  - constant influx of tourists
Pricing mechanisms to control number of visitors

Week 3 – The demand & supply of recreation & tourism

What is tourism demand? 
The neoliberal definition – quantities of commodities that individuals are wiling to purchase at a particular price
Tourism demand is usually equated with individual preferences. 
Psychosocial component – part of the leisure type that an individual has, their desire to spend time outside work
Physical resource component 
3 principle elements:
effective or actual demand: observed or revealed demand which means actual participation in an event 
Supressed demand: needs that are not fulfilled due to conditions/circumstances eg. cannot get time off work
No demand: when there is unwillingness to take part in recreation or to travel eg. workaholics
The decision making process:
Demographic characteristics (stage in an individual’s life cycle, gender, family size, nature of work), socioeconomic characteristics, situational characteristics, resource characteristics, accessibility 
Maslow’s Hierarchy of Needs (5 being the base)
1. Self actualization/personal fulfillment 
2. Esteem (the need for individual's to achieve certain goals and objectives in their recreational choices.
3. Belonging and love (ie. Mending broken relationships)
4. Safety security (in marriages/relationships, etc.)
5. Physiological needs (hunger, rest, thirst, shelter) 
Not every person will go through these bases, it depends on individuals circumstances
Determinants of tourism demand 
Age, marital status, personal obligations at work, leisure perceptions, including attitude towards leisure, level of confidence of taking part in activities, cultural characteristics, social and circumstantial (level of disposable income), environmental factors (season), opportunity factors (ease of access to facilities 
Exogenious factors
Environmental catastrophes, war, terrorist attacks
911, 1999 Japan Earthquake,1997 Asian financial crisis, SARS outbreak in Taiwan, Iceland volcano 
Largest amount of tourists visitation: Asia, North/south America, Europe
Wanting change and escape (21%), for social reasons (16%), improved weather (16%)
Physical barriers to tourism and recreation demand
Seasonality 
Financial resources
Gender constraints
Life cycle constraints (age)
Fear and recreational participation
Approaches for Forecasting demand
Quantitative techniques
Causative models – attempts to analyze relationships and predict changes in variables that cause demand.  Financial, proximity to destination
Non-causative models – taking past trends to predict future trends using moving averages, exponential smoothening. Criticized as inappropriate for volatile industry
Seasonality – regular fluctuations, high demand based on seasons
Qualitative techniques
The Delphi techniques – panel of experts deliver consensus. Problems: bias and expert inaccuracy
Scenario writing – also clarifies issues involved 
Supply of recreation
Tangible and intangible aspects
depends on the evaluation of resources to recreation and tourism
According to Zimmerman, the concept of many resources is human construct, identified and created by humans
Spatial issues intertwined with socio-economic issues
Description of location
Smith (1983) classified recreation resources: agglomerative (large group) and deglomerative (divided into subgroups)
Explanatory or importance of location
Model-building for prediction
Von Thunen’s Agricultural Land Use
Land use types changes with increasing distance from the “core” city. Any business or firm which desires to make profit should locate the enterprise at a point where they can cut down transportation cost and assess large markets or customs. They can also make tradeoffs between transportation cost, production costs, land rent and market size
Central Place Theory
Normative objectives - The attributes of a public sector provision is associated with taxes paying for facility provision and its on-going operation. 
Tourism Production 
Range of industry suppliers
Horizontal integration: acquiring or merging with competitors. Ie. Disney world and Pixar
Vertical integration: products and services in a single vacation are owned by the same parent company. Ie. Sunwing 
Oligopoly: market is dominated by a small number of sellers
The role of the state: tourism planning approaches, development
Labour supply 
Role of public and private sector in resource provision
Private sector: less government interference, privatization, free trade
Public sector: coordination, planning, legislation, regulation
Devaluation of capital, financial incentives, sponsoring research
Spatial Analysis of Tourism Activities 
Ecological approach
Central business district
Recreational business district
Tourism business district 

Lecture 4 – Leisure, recreation & tourism. Infrastructure: accommodation, transportation & info tech
ACCOMMODATION
Hotels
Guest houses, bed & breakfast, farmhouse, accommodation, inns etc. Spruce Pine Acre Country Inn 
Self-catering accommodation-apartments, cottages, gites etc.
Campus accommodation 
Youth accommodation 
Camping & caravan sites
Medical facility
KEY ASPECTS OF ACCOMMODATION
Management of commercial accommodation
Tangible aspect 
Intangibility aspect
Perishability
Inseparability
COMPONENTS OF TRANSPORTATION SYSTEM
Types of transportation 
      1. Road transportation 
      2. The coach 
      3. Railway transport 
      4. Sea transport 
      5. Air transport
FACTORS THAT INFLUENCE THE TRANSPORTATION SECTOR
      1.  Political influences 
      2.  Regulation
      3.  Efficiency 
      4.  Environmental policies
INFORMATION & COMMUNICATION TECHNOLOGY
Information and communication technology, E-tourism demand, Re-engineering the tourism industry, E-airlines, E-hospitality, E-tour operators, E-travel agencies
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The Economic Impacts of Tourism
Boosterism – investment in a particular sector with hopes that there will be a spin off effect by way of economic growth, used by politicians
Trickle down effect: initial investments in tourism (frontline industries) will move from the higher levels of society to the lower levels (since firms are interdependent and interlinked)
Direct impact: value of tourist expenditure less value of imports needed for frontline services or difference of sell price and cost to produce
Indirect Impact: tourist expenditure that generates further economic activity 
Induced effects: effects which go to local residents in the form of wages/salaries/rent/proceeds, etc
Positive Economic Impacts of tourism
Foreign Exchange earnings: money that tourists spend become venture capital that government/communities rely on to develop/grow/maintain services and products like infrastructure (social amenities)
Government revenues: direct taxation (property tax), indirect taxation (charge on goods and services, value added tax in Europe, HST in Canada)
Infrastructure Improvements
Growth Pole Strategy: investment in propulsive industry will stimulate growth through the multiplier effect – income multiplier, production multiplier, government revenue multiplier, etc.
Local Employment: skilled labour and unskilled labour
Gold Coast, Australia: large number of workers from rural areas/other cities but over supply of labour so they settle for government unemployment insurance (Dole Bludger)
Vatican City, Bermuda: The Reefs

Measures of the Economic Impacts & Significance of Tourism
GNP: total value of goods and services produced within a country divided by population 
Downfall: Uncommodified activities in rural locations are not accounted for and fails to consider environmental and social (crime, drug use, tourist attacks) costs
Tourism Satellite Account: used by the UN in the WTO. Demand oriented approach rather than supply. Helps to determine size/significance of tourism in a region’s economy. Also used for cros-sectorial comparisons and comparisons between countries in terms of tourism
Multiplier Effect: firms are interdependent so sales of one firm mean purchases from other firms
Transaction multiplier: measures amount of additional business revenue created in an economy as a result in increase in tourist expenditure
Income multiplier: added wages, incomes, profit to local economy like increases in disposable income
Employment multiplier: additional employment generated by an additional unit of tourist expenditure
Government revenue multiplier: in gross terms it is an increate in tourist spending, in net terms is an increase in government revenue
Weaknesses of Multiplier Models
Restrictive assumptions: wrong assumption can lead to inaccurate results
Data deficiency: secondary data from unpublished sources and need for other means of collecting data 
Negative economic impacts: migration of labour (brain drain) that decreases rural ability
Size of multiplier values: varies under different circumstances 
Rainbow Bay in Gold Coast, Australia: backwash effect when growth in the core areas mean deprivation in the surrounding areas (capital investments focused on the core area), opposite of spread effect 

Negative Economic Impacts 
Economic distortion or the displacement effect: revenues go towards one region or destination and not its surrounding areas, so as a whole there is no real gain. Government resources are diverted to the tourists destinations and to the neglect of other areas
Economic leakage: type of economic activity that does not benefit local areas because money often moves out of that region
Pre-leakage – when tourists spend large portion of their expenditure on transport or tour packages in their countries of origin before they embark on trip
Import leakage – when tourists demand goods and services that are not produced locally so enterprises must spend money to import. Ie. Air-conditioning and refrigerators
Export leakage – when multinational corporations invest in other countries that are developing tourism and transfer their profits. Ie. Intercontinental or marriot chains
Seasonal unemployment: labourers laid off at peak season end
Opportunity costs – of the development of tourism is an alternate economic activity that is forgone or forfeited 
Falling standard of living
Price hikes – increase in demand for accommodation/food/transportation with increase in tourist activities, causing prices to increase. 
Purchasing power parity: differences in cost of living tend to favour tourists. Mexican pesos is worth less than Canadian dollar
Cost of local government & tax payers: increase government expenditure for social amenities as well as safety and security in tourist destinations
In what ways can tourism be developed to bridge the difference between rich and poor? Train village people to work in tourism sector, implement progressive tax system

“The Impact of Tourism” Video
Thailand
Over 6million tourists every year. Bangkok is the center of tourism 
Thai government promoting Ecotourism – tourism that does not damage the environment. Ecotourists stay with Thai families instead of hotels and resorts
The elephant is an important part of Thai history in terms of transportation. Today it is a main attraction for tourism. Elephants have cruel training tactics applied to them from a young age to ensure they obey human demands
Human costs – human zoo – the negative impact on hill people, disrupting the way of life and threatening to destroy ancient culture
Sex tourism – estimated that there are over 200,000 prostitutes, including child prostitution (Rooted from the Vietnam war)
Other industries now rely on tourism, since it continuously generates income
Money from foreign banks and investor are given to tourism industry
But adds to negative aspects of tourism development: overcrowding, loss of culture, environmental damage
Majorca
One of the poorest part of Europe up until 40 years ago
The environmental impact - Extreme environmental degrading 
Excess concrete development on island
Beaches are at risk as sand carried away daily
excess waste, increasing 10-15% each year
Shortage of water, water had to be shipped in from the mainland in recent years
Tourists who come to stay – causing housing developments to increase – Property prices increasing by 30%
Locals unhappy about “second home boom” because housing affordability has decreased significantly – getting married means getting a house in Majorca culture
Tourism has destroyed farming which was once the island’s source of income. People are abandoning farms for jobs in tourist industry –  2% of GDP attributed to farming (on the brink of dissolution) 
The cultural impact
No atmosphere of being in a foreign place, little evidence of any culture at all  
Sustainable tourism
Agro tourism income comes from part agriculture and part tourism. Farms cannot survive without the tourists
Quality tourists – tourists willing to pay extra for an authentic experience 
5 problems with tourism in Majorca: 30% increased in price of goods and services, critical shortage of water, housing affordability, excess waste
opportunity cost of tourism development is agriculture that has been neglected 
how many tourists arrive in a given year 11 million
300,000 population (locals) 
how best can you manage traffic problems? Issuing of visas, spread out attractions throughout the year, have strict regulations about disposable waste 
how to deal with the crisis that young people are facing?

The Socio-cultural Impacts of Tourism

Key Concept
Social carrying capacity
The maximum number of people that may visit a tourist destination at the same time, without causing destruction of the physical, economic, socio-cultural environment and an unacceptable decrease in the quality of visitors' satisfaction
Changes in the social carrying capacity – experiential and judgmental
how is social carrying capacity different from biological carrying capacity?

Angkor – Cambodia
United nations heritage site, monument created by early people 500 visitors per week limitation

Positive Socio-Cultural Impacts of Leisure and Tourism
If tourism is planned well it can increase living standards of people
Access to drinking water, sanitation, better schools/hospitals
Can help to conserve cultural heritage
Music, folklore, handcrafts, costumes, festivals. Some heritage would be extinct without tourism. It has resurrected cultural heritage in many occasions 
Pow Wow Festival in Canada (first nations) would not exist without tourism
Can help develop and maintain cultural facilities 
Creates cross-cultural exchange and support
Socio-cultural awareness and peace
Pakistan/India border – guard changing ceremony, showing anger without being physical, tourism being used to bridge the gap between countries
Abu Simel Temple – moving of the temple  
Weaving baskets in Africa

Socio-cultural Problems with tourism
Acculturation and demonstration effect
The youth often shun their own culture and traditions and often move towards the culture of tourists
It creates overcrowding
Leads to increase in noise, pollutions, accidents, etc. too many people will exceed the social carrying capacity (their level of tolerance)
It results in cultural degradation
Devaluing local traditions or destroying local amenities
Increase and drug abuse and alcoholism
Tourism and drug use are associated. Casinos/gambling is both economically beneficial and socially destructive since criminals attracted to it
Turn local cultures into commodities 
Stages in commodification of culture
Stage 1: few tourists, commodities given free genuinely 
Stage 2: more frequent tourists, small fees charged
Stage 3: large number of visitors, ceremonies altered to appeal to tourists
Stage 4: integrity of original culture completely lost
Loss of authenticity
Front stage ceremonies: designed to be dramatic, spectacular events attractive to tourists
Backstage ceremonies: very genuine and a reflection of the local values, history, customes
Tourism can result in cultural clashes
Niqaab and veil of faces in islam/muslim culture compared to the glorification of female bodies in the Western countries
Vilavilaireva Ritual in Fiji – Tui Qualita (legend)
Pamplona Bull Riding Event
Increase in crime rate
Crime by residents (ie. Antiqua Cocos Hotel, Mullany family killed by ex-con staying at hotel)
Crimine by tourists (ie. Sex trade, trafficking)
Video – Environment and Culture in Kenya 
Lake Naivasha 
Masai Mara – lion, leopard, elephant, buffalo, rhino
Baringo – crocodiles, ringos
Flamingos eat algae 
“eat or be eaten” the rule of the savannah 
which region is described as the cradle of human kind – Serengeti plain in east Africa 
Olduvai Gorge 
How many species of birds – 135
What accounts for the formation of hot springs in east Africa 
Hot springs – Asthenosphere (molten plastic) 
Mount Kilimanjaro  

The Environmental Impacts of Tourism
There are positive and negative environmental impacts
1960s – Rachel Carson’s Book “Silent Spring”
the effect of pesticides on wildlife, many bird populations dead. Pesticides are not selective, they cause destruction of wildlife
1970s – The club of Rome report on “Limit to Growth” in 1972
2 schools of thought. There is an endless supply of resources and there are limits in nature and we cannot continue to consume resources indefinitely without control. World would end in 2000
1980s major media and public concerns
CFCs (Chlorofluorocarbons) released from various human activities, precisely long distance air travels and old air conditioners and refrigerators, aerosol spray cans, agricultural activities, resulted in ozone depletion 
Montreal Protocol established in 1987 to phase out ODS (Ozone depleting substances) – since then, the rate at which ozone was thinning has significantly reduced 
Acid rain: Nitrogen oxide with water vapor in atmosphere = nitric acid. But excessive release of these substances can change PH value of water and level alkali and acidity of soil
1990s Protest against development and road building
world commission on environment and government
Every natural system is complex and they interact in a non-linear manner, not just a cost and effect relationship, rather how a similar stimulus in one component in a system will cause cascading reaction or chain reaction in other systems 
Important to examine environmental impact from ecological view which means we need to understand the interactions and interdependence between the biotic and abiotic (minerals, rocks, soil, etc.) environment 
Natural systems are chaotic, nonlinear and non deterministic. Implies that we cannot reduce natural systems with simple examination or investigation

Concepts
Carrying Capacity – concept designed for management purposes. Used to reduce excessive use or abuse of natural resources to assure a balance in nature . Defined as the maximum level of recreational use in terms of numbers (of tourists or volumes of activities) that can be accommodated by a natural system without irreversible damage in the environment 
Assimilative Capacity – The ability of natural systems to receive, biodegrade, dissipate or spread and break down contaminants without irreversible damage on the system
ex. Dead fish in lake as a result of too much waste. Lake reached 
Regenerative Capacity – Ability of natural systems to bounce back, recover or regenerate after a disturbance or perturbation
Sustainability – meeting the needs of present generations without compromising the ability of future generations to meet their own needs. Requires wise use of resources in an environmentally responsible way,
inter-generational equity means that current tourists should admire and enjoy resources in good quality in such a way that future children will also have access to the resource in good quality and quantity 
Intra-generational equity– among any population at any given time there should be fairness in access to resources and in terms of environmental impacts. Waste that is produced should be handled by the polluter  
Precautionary principle
Originated in Rio 
[bookmark: _GoBack]Lack of full scientific evidence should not be used as a basis to prevent actions that will cause irreversible damage on the environment 
Polluter pay principle
Polluters (firms) should be responsible for the clean up of pollution they create and they should bear the cost

Positive Contribution of Tourism to environmental conservation
Tourists accredited for exposing environmental abuses in various national parks. Ie. Clayoquot sound – protested logging agreements
Destination managers have incentive to enhance their environmental assets
User fees, income taxes, taxes on sales/rentals
National environmental conservation include: Seychelles, West Virginia (white water rafting fees), Belize (departure taxes for conservation practices)
Hotels adopting good practices and proper management of tourist facilities around the world

Negative Environmental Impacts on tourism
Impact on biodiversity (the variability of genes, species and ecosystems)
Impact on coral reefs – destroyed by divers, boat anchors
Removal of mangroves – mangroves help to purify contaminants from land-based activities, habitats for flamingos, grow on the intercontinental shell in the inter-tidal zone (littoral zone)
Interference with wildlife
Introduced species (exotic species)
The impact of construction activities 
Air and noise pollution
Solid and liquid wastes
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