MUSI 1002 #2

Theodor Adorno: 
· Economic and social system; socioeconomics analysis
Cultural industry (by Adorno) is central to capitalism.
Marxism - Economics institution that employs modes of production of culture; Culture industry produces forms of culture as commodities.

· Standardization > Mass production > Passivity > Less creativity
Similar products being produce (Similar sound, lyrics and ideas)
Immediately recognizable types for genres
Structure of the song:
Organization in the song was standardized
Parts in the song can be replaced and reused (chorus)
Components in the song standardized: Lyrics, Music, Tempo, etc.

What kind of music:
A: 20s-30s swing jazz, Tin Pan Alley. (Ex. My Blue Heaven)
If pop music is standardized why don’t all songs sound the same?
Pseudo individualization: They don’t alter the basic structure of the product only details might change (surface changes).

Details – 
Same theme diff lyrics.
Chords progression is standardized but specific lines sung are different.
Ex. Britney Spears: Hit me baby, oops
(Song progresses, chords change throughout the song.)

Subconscious plagiarism?



MUSI #3

High & Low culture (serious and popular music)

Serious Music: (Not pop music) Classical and art music
Differences: Serious music less standardized that pop music
· Must interpret the entire work. 
· Couldn’t not lift the theme from a section. 

According to Adorono (A): Unlike pop music, serious music was not market oriented.
Principles of mass production…

Role of the listener:
Critics who did not think as much about the music they were consuming…
(A) People listening to and enjoying pop music - Open to the domination of capitalism.

ADVERTISING 
David Allen (D)
Relation to (A) ideas in advertising

Musicians unwilling to have their music used in advertising; they did not want to be “selling out”.
Selling Out: Move from being indie (individual) to major labels.

Product Placement: 
· Connection to lifestyle (narrative) through product; not just selling or promoting.
· Not paid

Pop Music as a commodity and (A)s critical response ^ 

END of Midterm Material
Definitions do 2 out of 3, 2-4 sentences. 5 point each. Define the term and in relation to the music industry. E.g.: concentration and provide a musical example and how you would define a culture industry. Example: a song as a cultural product. USE EXAMPLES
Long answer 4-8 sentence responses compare two theories Example: On sampling and give an example of each. Define pseudo-individualism (Most products in the same categories are made in the same ways and act in basically the same ways...(lipstick is lipstick whether it is made by Maybelline or wet 'n wild).  Example: discuss the theme of advertising. Worth 10 points make connection to READINGS, course material. 
Readings for topics 2,3,4 and 5
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