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Lecture 1
Convergence- The coming together of computer with tele communications and media all in a digital environment (The evolution of media due to technological advancement and human behaviour)
 
The Three types of Convergence are 
Technological - digital media and online communication networks 
Economic - Merges the internet and telecommunication with traditional media companies 
Cultural - The Globalization of media content such as when shows crossing over to other countries 
 
Communication is dualistic - we often negotiate how it works 
                                                  - Its hard to get what you think out into text or speech
 
There is a Process in communication
 
The biggest problem/The Impossibility with communication is that you can never truly know what the other person feels 
 
19th Century Communication 
 
A Mass communication displays your message to a large audience. It is one way and anonymous.
 
4 Functions of mass communication: 
Surveillance: they monitor you in order to cater to the public eye i.e. advertising
Correlation, Cultural Transmission, Entertainment
 
Developments from 1850 -1950:
PR/Advertising
Broadcasting
Wireless Transmissions
Surveillance
 
Understanding Media 
 
Medium - The Intervening Substance (A TV, Radio, Computer) it comes in-between two things sending information
 
Communicative - The process of dissemination or circulation of information by some channel or communication 
 
Mass media is a Powerful one way systems of one to many for communication from few to many  
 
Mediatizes society depends on the media to mediate our experience and knowledge of the world 
 
Media is central to our being/life
 
Marshall McLuhan (1911 - 1980) - Cornerstone thinker of media theory
 
Media is an Extension. Any advanced modern society is shaped by the various media technologies available. Content doesn’t matter itself it's the technology that matters.
 
The Press shifted things from Oral to Literate, Exterior to interior, Visual Processing, and it made thoughts individual. 
 
The Gutenberg Press did for  -McLuhan
 
For McLuhan medium has a very broad range - content still don’t matter, its all about effect 
Like a light bulb doesn’t have content but it had an effect to extend the light 
 
Television is an electronic medium that transmits sounds and light.
 
McLuhan Summarized
1 Media Extents the capabilities of the human body
2 Media changes our would experience
3 Media doesn’t displace old media 
 
Criticisms of McLuhan 
Doesn't account for technological development
Overemphasise the effect of Technology
Universalizing, ahistorical, asocial 
 
Working class literacy inly came about because of immerse social and political pressure and policies that made schooling happen
 
Convergence brings things together
Communication is complex and multifaceted 
Media as an extension is important to our being 


Lecture 2
Theory is a way of organizing and making sense of the world
 
A story we tell that shapes research agendas, formulate questions, and inform about research findings
 
Emergence of communication and Media Theory
Mass Society
Mass Industrialism
Mass Communication
 
Edward Bernays: The Founder of PR
Wanted to understand how to make mass amounts of people do things that they necessarily wanted to do (i.e. Propaganda)
 
The Question of Media: What impact does media have on us in terms of beliefs , behaviours, attitudes?
 
Audience and Effects
 
Audiences need to be understood. They are active and Participating 
 
Audience Theories 
Uses and Gratifications - People actively use media to gratify our social needs
Reception Analysis - Were looking at cultural and social patterns of media. Were making media according our oen values and belief systems
Framing  - Use psychological frames to  media to the world
 
Effects Theory
Askes what he relationship between media and the audience 
 
Direct or Limited 
 
Direct Effects: Behaviourist focus - Stimulus = Response , The Hypodermic Model, Linear Communication Model, Audience is Passive.
Lasswell's Chain of Communication - the structure and Function of communication is society(His Book) , Also Wrote about propaganda,
 
Chain: Who(communicator) - says what(Message) - in what channel(Medium) - to whom(Receiver) - with what effect(Effect)
 
Assumptions in the model - The sender has an intention to the influence - communication is passive, 
 
Total Conductance - is the perfect message, moves uninterrupted through the chain  
 
Lasswell's argument - Communication structures our community that helps to maintain an orderly society and well being 
 
Social function of Communication
Surveillance of the Environment
Correspondence with parts of society regarding the environment
Transmission of social heritage 
 
Shortcomings of Lasswell
Unidirectional flow of communication
Exaggerates the effectiveness and influence of mass communication
 
Effectiveness of propaganda Lasswell
Effective propaganda appeals to the broadest spectrum of society
The goal of propaganda is to produce an effect 
 
Propaganda is in the eye of the beholder
 
Propaganda attempts to achieve a response desired by the maker
Deliberate, systematic, Shapes perception, manipulate cognition and direct behaviour 
 
Propaganda spreads ideas politically, makes an unanimous opinion usually to attack a person, group, movement nation
 
Persuasion tries to convince someone to join ur side
 
Effects of propaganda appeals to fear and emotion
Focuses on ordinary people and events
Provides a testimonial (Usually from famous people)
Makes you wanna join
 
Propaganda is a direct effect
Goal is to stimulate a response from the receiver
 
Extreme Direct Effects
Media/Moral Panic
Comic Books/Music/Television/Movies Are promoting homosexuality/violence/sex/drugs use
 
Limited Media Effects 
How media messages spread throughout an audience
 
Reception:
Directly - Personal viewing, reading
 
Indirectly - Social Interaction, other media reporting original message 
 
Or a combination of the two
 
Panic is causes by unreliable sources
Media is a powerful influence on society 
Promotes and polices culture
 
Media is embedded in social relations
Works to produce and reflect powerful interests and social structures 
 
Cultivation Theory
Instead of having a direct response there is a cultivation of distinctive attitudes
An attitude for the world of television rather than the world of reality
For example: Crime Television
 
Slow - gradual
Cumulative - 
Promotion Repetition, Marginalisation  
It just becomes Common sense
 
Three forms of cultivation
Agenda setting - identifying and selecting the ideas you should be thinking about
Framing - Suggests to the audience how stories and issues should be interpreted
Making of mythology - A specific fantasy world of media creation 
 
Mean World System - Reinforcing your worst fears, Prejudices, Paranoia
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Capital 
Everything that furthers production
All of which are products of labor
Capital = an accumulation of labor 
 
What does Capital produce?
Commodities - an item that can be exchanged for something, Have an exchange value and a use value
We give commodities a power that they don’t have (Fetishize them) - Karl Marx
 
Fetish - Ascribing godly powers to inanimate things (in anthropology)
 
The Culture Industry Thesis
Power and ideology (comprehensive and normative body of ideas and standards held by an individual or group)
Thesis comes from book: The Dialectic of Enlightenment
Enlightenment was a group of people from the 1940's - tried to keep groups rational and not to give into mystical shit
Critical Theory - interdisciplinary approach to understanding any social research
Dialectic of Enlightenment - 1947, Post World War 2, Related to the barbarism of progress
Progress - the idea that as we move through time as a society the developments we make improve our lives and the lives of others 
Every move of civilization is also an act of terror and barbarity  - but also an act or reason 
Instrumental Rationality  
Instrument  = Active or Function
Rationality = Reason or Logic
The Logic of Capitalism 
 
A&H Critique  "Rationality"
1.Assumes what the correct way of being human is and how life and society should be organized
2.It is not critical and operates autonomously
3.Becomes natural 
 
Defining the Culture Industry
Culture is Rationally produces as an industrial commodity
Production of symbols and association made with products 
A singular system of domination 
 
Culture 
Standardized
Pseudo-initialized
Resistance is futile 
 
Standardization
Predicable Forms
Repeated
New objects in old shells
 
You become characterized by the commodity you consume (Brand Loyalty)
Work dulls our creative critical faculty
"No independent thinking must be expected from the audience, the product proscribes every reaction" (Adorno)
Ideological - you are entertained, amused, satisfied, sleepy
 
Pseudo-individuation  - emphasis on individual creative people 
Predictable responses from individualized fans
False identification if yourself with the artist 
 
Resistance is futile - Resistance us a calculated deviation, basic structures of capitalism are always maintained 
 
"Pleasure always means to not think about anything, to forget suffering even where it is shown, basically
 
Critique 
Paralysing
Elitist
Totalizing
Historically limited 
 
Growth
Expansion, new markets, new ideas, new commodities, new ways of doing business, change, radical, radical change
 
Postmodernism and The Information Society
Postmodernity - refers to social, economic, political, and technological developments that have characterizes the tre
 
Post modernism - art literature, music, architecture, and cultural,
 
Key Feature of Post Modern 
Breakdown of the distinction between culture and society
Style over substance
Breakdown of distinction between high art  and pop culture
Confusions over time and space
Decline of metanarratives 
 
Socially this leaves us Fragmented, flux, discontinuity, change, dissolution, traces
 
Consequences
Consumerism rules
Shift to information and knowledge economy
Decline of authoritative values 
 
Media Literacy
Education and Media - We Learn much from daily and extensive interactions with media content
If media are so pervasive in our lives why aren't we studying them in the same way we study geography?
A Growing need to teach media literacy skills
 
Media literacy - The process of critically analyzing media content by considering its particular presentation, its underlying political or social messages, and how media ownership or regulation may effect the media content we receive 
 
Semiotics - The study of signs and symbols
Framing - Classifying a, organize, and interpreting things into certain schema, or frame works 
 
Media Grammar - Each medium of mass communication presents its message uniquely
Film - Sophisticated media grammar is based on editing, camera angles, and sound   
 
 
Lecture 4
Media Theory and Research (cont.)
 
Political Economy - is the study of social relations, particularly the power relations, that mutually constitute the production, distribution, and consumption of resources, including communication resources
 
What is political economy?
Economic and political processes of media ownership and control. 
 
PE defined - a method and a theory of analyzing media, communication, and culture by looking at the political and economical organization that make up the structure of the world
 
Realist - PE's view od knowledge and knowing things challenges the view of subjective beliefs and categories and the material embodiments of idealisms
 
Using PE we study
Owner ship
Institutionalized organization
Integration
Media Economics 
 
Or
 
The state
The Economy 
Social institutions
And the social relations between them 
 
Economics (mode of production)
Societies are organized according to a dominant 
 
PE and Technologies used in the production and disseminates of goods 
Communications Tech
 
PE & Technology
R&D 
Automation
Rates of change
Barriers to entry
Innovations
Costs
 
PE relations to Econ
Holistic
Historical
Ethical
Critical
 
Research - is a diffraction not a reflection
 
Research methods should be interactive, Flexible, Multi perspectival, Combinatory 
 
Cultural Studies 
 
Culture Cultivates attitudes and behavior that predispose people to consent to establish ways of though and conduct thus integrating
 
Culture is transformation media transforms our experience if the world  
 
Transformation and Construction
 
Representation of media representations are encoded what do we do when we receive them
Decoding 
 
To Decode we use what we  know about an event or object and what we know of the system of representation,
Usually language, to understand the meaning that was encoded by the sender
 
Semiotics - the study of signs and symbols
How they communicate
What signs mean and how they make meaning
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Print Media 
 
Functions of Print Media
1. Transmission of culture
1. Diffusion of ideas and knowledge
1. Entertainment
 
Distinctive functions of books
Compilation of comprehensive knowledge in a single document considered a vital, even sacred endeavor 
 
Gutenberg Press - Invented printing with lead, using movable type and pressing oil based ink on paper with a converted wine press
 
Distinctive functions of Local Newspapers
 
Serve local geographic communities monitoring their government, law, enforcement, business, religion, education, arts, and other institutions 
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Hegemonic common sense
 
It is a common sense that invades our imaginations and mounds our senses of ourselves it is driven home by constant repetition reinforced by a powerful media
 
History of the senses
How has your ear been shaped or enculturated by radio TV film and music?
 
Sound makes us rethink the meaning of nature and significance of our social experience 
 
Sound
Can articulate felt historical experience
Is it part of the ongoing negotiation of economics
 
Where do we focus our discussions of media and communications?
 
Distinctive functions of the Recorded music Industry 
 
Preliminary entertainment and cultural transmission
 
Children listen to recorded music often repetitively and learn vocabulary musical rhythms and the pleasure of dancing
 
1981 Launch of MTV: visual components of music became more important 
 
History Of Recorded Music
 
Recorded music developed in the 1870's the first mass medium not based on print
Early recoding devices Phonograph, Graphophone, Gramophone
1950's development of electromagnetic tape vinyl 
 
1990's
Collapse of genre
The domination of Hip Hop
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Photography 
Roots of photography found in 
Camera Obscura: A dark box or room with a small hole that allows an inverted image of an outside image to be shown on the opposite wall 
 
First Photo
 
Daguerreotypes - developed by French chemist 
 
First selfie
 
Transitioned to moving pictures Muybridge settling a bet
 
Movies 
Primary function is to entertain
Cinema can be more than simple entertainment; many consider it a serious visual art form comparable to painting, sculpture, or Architecture, with history of important social influence
 
History of Movies
 
Kinetoscope - 1891 Thomas Edison
 
More Portable Camera Film Processing Unit - 1895 Louis and Augustine Lumiere 
 
First Film - Arrival of A Train 
 
History of the Movie Industry
Silent era
Sound & colour
Hollywood movie moguls
Director as auteur (Author)
Technology influences on movies genres 
Other entertainment sources for movies
DVD and Streaming
 
Movie Indusrty today
Major studios are part of which larger media conglomerates
 
Marketing
Main channel for marketing movies: TV advertising
Heavy advertising occurs two weeks before release
 
Business model
Get people to Watch it
Audience Decline
License deals to receive royalties on related items
 
Television
Average viewer spends 11 years watching TV
97% of American households own at least 1 TV
Internet caused a slight dip in TV Viewership
 
History of TV
First TV systems
Modern TV Takes shape
Programing & genre influences
Cable comes
Filling the Days
Filling the nights
Sports
Reality Shows
 
TV Distribution
Broadcast TV
Cable TV
Satellite TV
 
Cable system structure
Satellite vs Cable
Subscriptions are usually Cheaper but installations adds on to the bill
 
Traditional Business Model - Advertising
 
Nielsen ratings
 
2009 switch to entirely digital TV signal: one more step toward exclusively digital media network
 
Ideology - A set of ideas, values, beliefs expressed by a group organization, religion, or culture 
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Since 1945 global economy that is increasingly Networked 
Questions of the human and the machine (cameras to computers)
 
The Audience Commodity - if you control the audience you can control what they are buying
Dallas Smyth (1908-1992)
Canadian Political Economist & Media Scholar
 
The boundary between work and leisure has eroded
Work time produces commodities and reproducing labour power
 
Time away from work, but not asleep, is sold as  commodity to advertisers 
 
A new relevance today with the rise of digital forms of consumption and labor and social media
   
Increase of consumer interactivity with  current mass media  through the user interface and the development of the web
 
A prominent part of the entertainment industry is video games. They offer access an augmented reality
 
Interactivity: two or more parties communicating through an ongoing give and take of messages 
Elements of interactivity: Dialog, Dialog affects feedback/content, Audience control
 
Interactive Media vs Mass Media
Interactive
· encourages users to learn and explore
· changes our concepts of narrative and what makes a story
 
Traditional 
· control in hands of producer 
 
Historical development of user interfaces
 
Television interfaces
· nothing
 
Intuitive interfaces
· Keyboards
· Computer mouse
· Touch screens
· Natural input methods
· Graphical user interfaces
 
Historical Developments of the Internet and the World Wide Web
· Internet protocol > tells bits of info where to go
· World Wide Web 
· Graphical Web Browsers
· Broadband
· Distribution Dynamics
 
Digitalism
The Rise of the computer
The Rise of the Network/Database
The Rise of Software
 
The Computer
Invented in mid 1940's
Data processing - not an interactive machine
Not for use by one person
 
1980's to 1990's 
PC Industry
Graphic user Interface
World Wide Web
 
Digitalism
The belief and ideology that becoming digital, is unquestionably good
 
Fetishization of code transfer protocol 
 
From Networked Organizations
Unions, states, firms, the university are no longer able to manage the changes by 30 years
 
Networks are any system of internationality, whether, biological, informatics, organic, or inorganic, technological or natural
 
Algorithms = steps taken to solve a problem: a step of procedures
Several not singular
Can be anything
 
Layered 
Protocol for technology systems happens in a layered fashioned of applications, transport, internet, physical 
 
Code
The DNA, the language and machinery of the virtual world 
 
Databases
Collection of data 
The way it is organized
And the way the it is related to other data systems
 
Supposed to be benevolent and frictionless 
 
Insists on dematerializing and reorganizing older forms of institutions and media 
 
Difficult to remove ourselves form celebrating access, openness and digital community that is right at our fingertips
But also has a very unsavory side that gives rise to a number of gray areas 
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Games
"A game is a the voluntary attempt to overcome unnecessary obstacles" - Bernard suits
"A game is a system in which players engage in an artificial conflict defended by rules that results in a quantifiable outcome" - Salen and Zimmerman
 
What is a Game Jesper Juul
1. Games are based in rules
2. Have win and lose conditions
3. must exert effort to influence the outcome
4. Players are invested in the outcome
 
Games emerged from two areas
1. Sports and war games
2. Narrative text based games
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Social media connects us to machines, bodies, languages, feelings… 
A mechanic subjectivity 
 
What problems with speed might there be generally?
- Degrading the mind's capacity 
- Memory begins to shorten 
- Places more value on computers than people 
 
What happens to attention? 
- Shortening of memory and attention 
- Interactivity is the equivalent of radioactivity 
- For interactivity effects a kind 
 
What is the product or commodity of social media? Is social media a tool or entertainment? 
- Both 
 
What is exchanged between a social media site and your use of it? 
The audience commodity 
The commodity is your attention and your data, habits, personalized habits, routines and information -
- Your memory, your imagination, and your consciousness Attention engineers 
- Gambling and casinos 
- Slot machines 
 
Big data - The access to big data has changed business strategies to capture audiences 
- Audiences are now involved in the dialog and are becoming produsers Produser (Axel Bruns) 
The concept of the 'produser', a "hyrbid user/producer" involved in "the collaborative and continuous building and extending of existing content in the pursuit of further improvement" - 
- Develop and improve goods and services Characteristics of produsage 
1. Community is better professionals Community is invested in the re-use and continued development of the "unfinished artifacts" it produces 
2. A kind of media resistance - Semiotic = constructing oppositional meanings from texts Evasive = escaping the constraint of meaning of a text by over riding such meanings through pleasures and joy of making it your own - 
 
Poaching and fandom (Jenkins) - "fans actively assert their mastery over the mass-produced texts which provide Participatory culture Bringing together production and consumption practices as collective activities that produce meaning and substance for end products - 
- Autonomous, self-sustaining Privacy and networking Privacy 
- Privacy is the right to be let alone, or freedom for interference or intrusion Information privacy is the right to have some control over how your personal information Is collected and used 
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Within this notion of advertising we have this loop back of the direct effect models of comminutions
 
Direct Effects - Model of  mass communication that claims media have direct and measurable effects on audiences such as rallying violence or making us buy things
 
What does it mean to be a person in contemporary capitalism?
What does Democracy look like in an information rich but highly information controlled society where information is controlled by the network?
 
Core Question of Democracy
What dos it mean for ideas about citizenship, rule government, nation, participatory politics ad utopianism?
 
Self and Machine 
The Subject and Democracy
The self and who you are and what you believe and where these beliefs stem from
 
Desire is deeper then a want
It is a wish to have something
Seems simple but it very complex
 
Capitalism is in the business on satisfying desire and creating new desires by deploying a consumer culture that translate the basic human desire for things like love ad happiness into commodities 
 
Strategic communications
-persuade an audience to think or behave as the communicator sees fit
-persuasive communication
 
1. How people process information about the world(deep and superficial) affects what messages they find persuasive
2. Persuaders Credibility and authority and attractiveness all contribute to successful persuasion
 
Cognitive dissonance - a contradiction in your beliefs and your behaviours
You act and then rationalize your actions
 
Advertising - sponsored or paid for commercial messages designed to inform and persuade others to buy their shit
 
The Role of Media
Media channels are the means by which the public becomes aware of a product or issue
 
Advertising History
-Face to Face and Word of mouth
-Egyptians made papyrus posters
-The Printing Press
-By the 1800s a large commercial and commodity markets were in place
 
Television
Sponsored shows (Texaco Star Theater)
Reshaped *
 
Branding 
Creating in the consumers mind a clear identification of a product or corporation
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The Transformation of life and its everyday needs into a terrain for commodification and production
 
The Increasing importance of style and language to the production of commodities
 
It is no longer possible to separate capital from the production of beliefs, perception and tastes 
 
Communications and media "inserting itself into the texture of day to day social existence and the ultimately subjective itself" (Jason Read)
 
Neoliberalism - a utopian project to recognize capitalism along international lines as a political project to take back the class power that the elites had conceded after the second world war 
 
A political movement
 
Remove all government influence in economical matters through the privatization of state functions , deregulation of trade, and reduction of welfare spending
 
Economic liberalism, rather than social liberalism
 
Places greater importance on free markets than on public wellbeing
 
Dominant ideology of globalization
 
Discourses of neoliberalism  - language and media that valorize of privatization, individuality, freedom and market reductionism that has dominated
 
Capitalist Realism
 
Capitalism had become natural
 
Easier to imagine the end of the world then it is to imagine capitalism
 
Capitalist realism has successfully installed a business ontology in which it is simply obvious that everything in society including health care and education should be run as a business 
 
Ideological De-Politicization
 
Destroying the community bonds and replacing them with an individualistic citizenry bases on self-interest and an eroded citizenship
 
Neoliberalism operates through crisis management and through the process of a normalized dispossession
 
Normalized Dispossession
-student loans
-part-time work
-minimum wage
-reproductive rights
-DE politicization
-Private sector decision making over public initiatives
-Benin segregation
 
Shift in how we work
Production of bodies, intellects, affects
Immaterial and affective labor
Information, Automation, Networked, Globalized
 
Shift to "immaterial labour"
Knowledge, creativity, language, emotion are central to production and reproduction in society 
 
New Forms of life 
The advent of the digital ushers in a different sense of ow we can think about the world
The "Lived" becomes distanced
 
Perception Management
The Manipulation of the information milieu
Targeted at the level of emotion, not Logic
 
Perception Management/ Media
 
Working directly on your life
An affective battle that depends on the impact of message
 
It is not about ideology but an  inducing perceptions and organizing the margination, of establishing a subjective correspondences between 
 
Public Relation - professionals attempt to persuade important gatekeepers such as editors journalists or even influential bloggers, that information about clients
 
Spin
Selective Facts
Burying the Story
Diversion
The Non-Denial Denial
Non-Apology Apology
Ifpologies
Distancing Language - "Collateral Damage" "Friendly Fire"
 
PR and Media Relation
Pseudo Events
Distributing news to the media in the digital age
Finding sources online
 
Changing trends in advertising and PR
Integrated Communications
 
Ethics, Morals, and Laws
Ethics: A branch of philosophy that examines moral questions or questions of right and wrong
Morals: What we believe to be right or wrong
Laws: May or May not be based on morals precepts; many unethical actions are not illegal 
 
Ethics of Care - challenges more traditional ethics, developed by feminists, more important to take in your well being rather then just straight facts, ex. When stealing a loaf of bread it is more important to take into account their reasoning
 
Utilitarianism - Looking out for the greater good of society, favours a larger group of people rather then just one person, ex. If a building of people were on fire you would save the larger group of people
 
Moral Relativism - the View that there are no universal moral rules, ex. In rural country they find eating certain animal as a necessity and in western society it is viewed as wrong
 
Duties Based Ethics in Action - [Rely on the action taken not the outcome, you would get the same penalty regardless of the outcome, Drunk driving and whether or not you hit a person you would still get the same consequence either way
 
Character Virtue Ethics - Oldest of the ethical system, you are a virtuous person through your actions, composed of two main rules (Golden Rule, and the Golden mean (finding a balance of being unethical ie. Stealing half of something))
 
Virtue ethics in action - Transparency, 
 
Discourse Ethics - The ability to sit down with people and taking on a certain topic based on their ethics
 
Social Justice - The Equality and what concerns wealth opportunities and education, ie. Being offered free education
 
Duties - Actions that you are morally obligated to under take, ie.  Doing something for someone because you are family
 
Categorical Imperative - reversibility and reliability, The golden rule and being okay with stuff that you did and that other people can do the same ish
 
Dialogical Ethics - We have to be open with somebody else point of view,
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Convergence is the flow of content across multiple media platform, it is both global and ecological
 
Time and distance become more meaningless as convergence continues
 
What Makes Convergence Global?
The interconnection of cultures
Relationships that are formed online
Because media and the circulation of its content transcends different media systems, media economies, and national borders
 
What Makes Media Ecological?
Because media are migratory and patterned and present themselves as an ecosystem of interrelated and connected but diverse parts
Media is messy af there is no beginning/end it is a web
 
Globalization - is this a concept that is losing relevance?
 
Globalization is a process, a project, is fundamentally tied to the development of capitalism, is dependent on the development of communication technologies
 
Globalization- The increasing integration of economies and societies around the world, particularly through trade and financial flows , and the transfer of culture and technology
 
Globalization has multiple dimensions and is an evolutionary process 
Change is incremental
Change has broken down, reversed and stopped throughout history
These stoppages have always resumed
Sometimes these stops in the process are actually an advance
Globalization is driven by diverse actors and phenomena like technology, weather, disease as well as actors
The local and the global are always interacting
Globalization involves increasing geographic scope, transactional density and pace of change 
 
European Expansion and the roots of capitalism
 
Encounters with Indigenous people
 
Intercontinental exchange of goods, people, and biological products like food, animals, grains, and diseases 
 
The consolidation of banking systems, and the rise of currency, exchange, marketization, rates of exchange, and credit
 
Cities
Expand into regions
Develop along with bureaucracies and hierarchies
Planned control & conscious goals
 
The Importance of war
Expands territory
Develops Technology
Improves Infrastructure
Ensures Protection
 
The raise sovereign Nation States
 
The Treaty of Westphalia ratified the term under which the nation state could operate
 
Norms and state operations
Begins nationhood and puts an end kings
Demarcates and settles the boundaries of territories bounded as a state
 
Territory - is a political and legal term concerning the relation between sovereignty , land, and people
The state is the entity that normalizes the rules of trade and international law in accordance with other states
 
Outcomes
Colonialism and Enslavement
Global international Trade
Communications and Transportation
Population expansion and human Migration 
Racism and Nationalism 
 
World Systems Theory 
The Theory should be the unit of analysis not the nation state
 
"We are not talking NOT about systems, economies, empire of the (whole) world, bur about systems, economies empires that are a world" (Wallerstien 16- 17)
 
Characteristics of a World Economy
Large Geographical Zone
Division of labour
Exchange of good and flows of capital and labour
 
Capitalism
Endless accumulation of capital
Firms and people only exist to reproduce capitalism and its institutions
 
Network institutions
Markets
Firms
States
(Also households, classes, status groups or identities)
 
Markets
Spaces where people trade goods and commodities
Physical and Virtual
Regulated and controlled
 
Firms
Main Actors in the market in conflict or competition with each other
Bankruptcy absorption, growth and shrinkage
 
Information technologies and communication
 
Technological change is a driver and consequence of globalization
Cumulative process that continuously accelerates (Moore's law)
Technology is unequally distrusted around the world
 
Technology
Computer and microelectronic technologies is shrinking geographical distances
Transcending sovereign boundaries
 
Characteristics of the info society
The Rhetoric of the information age provided a refrain to accompany the robotization of factories, new office automation systems, the rise of cable and satellite televisions services, the emergence of microcomputers in the office and in the home, and a new level of online services like email and the internet.
 
The network society
The network has come to serve as a metaphor of interactivity that constructs the view of worlds: it is a way organizing social being and technological organization
 
The concept of flow - (Space of Flows)
The idea of Flow emerges with the intensification of ICTS
The information ae displaces the relations of production with the relations of communication
The Logic of slow is the logic of communications and globalization
 
Flow - repetitive, programmable sequences of exchange and interaction between physically disjointed in positions held by social actors in the economic, political and symbolic structures of society.
 
Flows are the privates networks, the company inarnets; the semi public, closed and proprietary networks
 
Flows are technical the circuit of electronics impulse that form the technological infrastructures of the network
 
Flows are people: migrations, movements, tourism, cars, air travel, highways etc.
 
The Network
Flexible
Decentralized
 
Networks and people
Networks can restructure, be flexible, disinvest, reform to follow profit
Humans cannot mutate to the speed of new technology
 
Inequality, poverty, misery and social exclusion
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The Mediated Body
 
 
 
The Ecology of Media
 
The Information Society
Technology at the centre
The Real world is mediated through simulations (hyper reality)
We are bombarded with stuff(consumer, clichés, images)
 
What are the implications of the information society for us
 
The Master Binary
Nature/Culture
 
Pharmacopornographic - Alternative, parallel, asymmetrical part of the development of the information society
That puts the BODY at the center on analysis
 
Managing identities is important as a biopolitical system of social control
Management is carried out by technological capitalism with global media and bio technology
 
A body  -the open mesh of possibilities, gaps, overlaps, dissonances and resonances, lapses and excesses of meaning when the constituent elements of anyone's gender of anyone's sexualities aren't made to signify monolithically
 
Pharmacopornographic
-technologies of body gender sexuality
-chemical development of hormones, birth control, & pharmaceuticals
-biomolecular
-plastic surgeries
-plastic production
-consumption of media/pornography
-Cold war space race
 
Cyborg - a cyborg is a cybernetic organism, a hybrid of machine and organism, a creature of social relation
 
The main trouble with cyborgs, of course, is that they are the illegitimate offspring of militarism and patriarchal capitalism, not to mention state socialism. 
 
Rather then being a essential truth of the body, identities can b e usefully connived of as stories that fulfill particular purposes at particular times
 
Dominate categories of identity operate to uphold ideologies that support existing social inequalities
 
We need to stop thinking of nature and start thinking ecologically
 
Ecology means connecting
 
Ecology cn be thought of as the study of the interactions , connections and networks between organism and technology
 
What is the media of ecology?
Three moves
1.The study of media environments
2.How do these environments affect our perceptions
3.Mutating these notions
 
A topology we can use to analyze media objects as an environment to understand how they function
 
Mechanic Ecology
Extraction of minerals
Use of Chemicals
Technology
 
 
Lecture 14
· Politicians using the news
· Soundbites and horse races
· The changing tone of television political coverage
· Opinion polls
 
Political advertising
· The impact of negative advertising
· Negative advertising effectiveness
 
Politics ad Entertainment
· Political campaigns and entertainment
· Political debates
 
Social media and political campaigns
· Changes with social media
· Changing the rules of politics 
 
Four Theories for international Mass Communication
· Authoritarian Theory: government exerts direct control over the mass media
· Libertarian Theory: The individual should be free to publish whatever he or she likes
· Social Responsibility: Media should be free from most governmental constraints to provide the most reliable and impartial information to the public
· Soviet theory: Media should serve the interests to the working class and should be publicly , not privately, owned
 
The Public, The Public Sphere, and Public opinion
· Bourgeoisie: Recognized themselves as a separate group, apart but also a part of government and economies
· Public spheres: Sense of conventional wisdom developed through disscusion amoung peers
· Public Opinion: Broadly definded as "What the public thinks" plays an important role  in democratic countries today, and the media play ad intergreal part in creating
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