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The automotive industry is a vast market with companies attempting to appeal to different lifestyles, hobbies, enthusiasts and everyday customers. Cars have become an essential part of our lives; some people use them to get from point A to point B, others are motoring enthusiasts and are interested in how a car drives or even how it can race. Due to the variety in which cars can be used, people have many options for their use; therefore it is a highly competitive market. The automotive industry has a challenge that it must overcome: the well-being of the planet. People are starting to care more and more about the environment and the affects that C02 has on it. However, this challenge can also be an opportunity to capitalize on. This growing industry must constantly show to the world how it is evolving.  
Growing in size      
Cars are slowly getting bigger, new models of cars are bigger than their predecessors. The Mini Cooper: notorious for being a small compact car that is very go kart like is now a four-door estate (also known as a station wagon) that is 2.9 inches wider and is 4.9 inches longer between wheels (Mateja, 2016). The most notable change is the addition of the 2 extra doors which were usually kept out of the model. This is not an isolated instance; the trend continues with other models like the fiat 500 which even had a special model come out with the outline of the old model on the outside to show how much bigger the car has gotten. According to an article written by the Washington post “The most popular vehicles today are getting bigger in size” (Overly, 2017, 1). It seems that the automotive industry is all together getting bigger. 

Fuel economy 
Fuel efficiency is becoming more of an importance to people, and what is more important to the consumer becomes more important to the automaker. Hybrids are cars that have both a regular engine that runs on fuel and electric generators so that you can switch between them to save more fuel. There are also electric cars that solely run on electric motors, hybrids and electric cars are becoming very common as of late, however, these vehicles have one very big issue: range. The electric motors cannot take you very far in terms of mileage without stopping to charge the batteries, also their power supplies take very long to charge. Therefore, automakers are starting to make cars that can do better miles per gallon, so that for practicality life is easier but at the same time the vehicle does not produce too much C02.  
Competitive Market 
The automotive industry is a highly competitive one. For every type of car there are many companies that are widely known as making the most optimized vehicle. For example, the saloon, which is a four-door car made for comfort and speed. There are three companies that are widely known as the “best”: BMW, Mercedes and Audi. These three companies have dominated the market when it comes to saloons. However, even in this market they are not the only options, other notable companies include, Tesla, Volvo, Jaguar, the list goes on. The same can be said for other types of cars. 
Challenges and Opportunities 
The biggest challenge that the automotive industry faces is the backlash from environmentalists. The problem is that, what the motoring enthusiasts want and what the environmentalists wants are the exact opposite. One side wants cars that are enjoyable to drive and that push the envelope in terms of speed, while the environmentalists would prefer if we all drove Toyota Prius’. The problem is that these small hybrids and electric cars are purely made to save fuel and keep the environmentalists happy, meanwhile they are dull and slow.
Some companies turn this challenge into their greatest opportunity. For example, Tesla who has changed the way people think about the electric car, the Model S, is sporty and runs solely on electricity. Other companies too are turning these challenges into new opportunities to take the car even further. Companies like McLaren and Porsche are making hyper cars that make use of hybrid technology to reach new heights. McLaren’s P1 is a car surprising the world because it takes technology that was meant for fuel economy and uses it for speed (Ingram, 2013). It uses the power of a fuel and electric engine to make the car go faster.  
Channels of Communication 
Automotive companies love to show off their new concept cars that are either in production or are soon to be on sale. The primary way they do this is through auto shows. The largest of these is the Geneva Auto Show which debuts all the new exciting cars that companies like Mercedes, McLaren, Porsche, etc. have in store (Pollard, 2017).  However, some companies have their own events to showcase their new vehicles, for example, Tesla debuted their now popular Model S at their Tesla Santa Barbara event.  	
An Ever-Changing Industry 
The Automotive industry is deep market that affects those interested in it and those not. Cars are an essential part of our lives, they transport us, inspire us and are all around us. They continue to get bigger, become more politically correct and despite the challenges, show us a new and promising future. Cars move us.
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