

Chapter 1 Introduction to Communication Research
Why research?
• Perception vs reality 
	1.	Biased questions 
	2.	limited sampling 
	3.	Selective attention, perception, and retention 
	4.	Inaccurate generalization (stereotype) 
• The reality 
	1.	Social behavior is complex 
	2.	Requires: 
systematic and deliberate methods 
objective, intersubjective, replicable procedures. 
1. Consequences of perceived information: 
Our health and well-being 
social political, economic, and psychological instability. 
• Understanding phenomena 1. Human communication: 
The process of making sense out of the world and sharing that sense with others.
So communication research tries to understand, describe or explain this process. 
	1.	Epistemology
	2.	Induction (start with particular then study with general, flexibility) 
vs. deduction (quantitative approach，from general to individual) 
	3.	Causation vs. prediction vs. Correlation (a related to b, but a do not 
necessarily cause b)
	4.	Micro (more specific, emphasis on the individual as a unit of 
analysis) vs. macro approaches (generalizing, holistic, unit of analysis tend to be a collective or large social unit.) 

Validity and reliability
  1. Validity= accuracy 
  2. Reliability= consistency (get the same results) 
• Research designs 
	1.	Historical-comparative (limited generalize ability) 
	2.	Unobtrusive 
	3.	Experimental (control settings, independent variable, cannot 
always generalize that) 
	4.	Qualitative (vast amount of data; methodology is flexible) 
	5.	Quantitative (surveys, focus group is more qualitative) 
	6.	Content analysis 
• Data collection methods 
	1.	Surveys (quantitative) 
	2.	Media content analysis (quantitative) 
	3.	Participant observation (qualitative) 
	4.	In-depth interviews (qualitative) to get information, get answers. 
	5.	Focus group discussions (qualitative) film industries use this a lot. 
• Sampling strategies 1. Population size: 
total number of elements that a researcher wants to analyze 
within the universe.
1. Non-probability, non-random sampling (Qual) 
-each unit of analysis in the population does not have an equal chance of being selected." 
- haphazard/ convenient sampling (qual)
- snowball (friends...)
- purposive (specific on what you chose)
- quota (categories, often used in convenient sampling) 
1. Probability, random sampling (quan) 
[bookmark: _GoBack]	•	each unit of analysis in the population has an equal chance of 
being selected 
	•	Simple random 
	•	Systematic 
	•	Stratified (separate the groups) 
	•	Data analysis 
1. Qualitative analysis 
	•	Textual analysis 
	•	NVivo software (interactive) 
1. Quantitative analysis 
	•	Statistically (i.e. numbers) based. 
Descriptive stats Inferential stats SPSS software 
	•	Report writing and presenting findings 
	1.	Know your audience 
	2.	Divide report into section 
	•	Intro 
	•	Lit review 
	•	Findings and analysis 
	•	Conclusion 
	•	Bibliography 
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