The images as object of and for Power

Looking
· Looking is a social practice, we do it by choice or compliance
· Through looking and through touching, hearing as a means of navigating space organized around the sense of sight we negotiate our social relationships and meanings
· Like other practices, looking involves relationships of power to willfully look or not is to exercise choice and compliance and to influence whether and how others look
· To be made to look, to get someone else to look at you or at something you want to be noticed or to engage in an exchange of looks entails a play of power
· Calling upon people to look at you has something to do with narcissism but it also is a natural way to control how you are represented
· The selfie is a sort of control of how we are represented
· Ability to control impressions
· Idea that the camera doesn’t lie

Emmet till
· 14 year old boy from Chicago visiting relatives in Mississippi in august 1955
· allegedly whistled at a white woman, was accosted by a group of white men, tortured, beaten and shot in the head 
· his body was dumped in the River
· Mother refused to have a closed casket funeral
· When you hear about something it is an abstract concept
· Mother wanted there to be gruesome evidence about what happened to her son
· In this image the power of photograph provided the evidence of violence and injustice is couple with the power to shock and horrify
· Mother turned sons body into a larger representation of a social issue
· Made some meaning out of a terrible act
· People who start foundations in the name of missing/murdered children
· Photographs do not die – especially in the digital age

Representation
· Refers to the use of language or images to create meaning about the world around us
· A language has a set of rules about how to express and interpret meaning, so do the systems of representation used in painting, drawing, photography, cinema, television and digital media
· Although these systems of representation are not languages, they are in some ways like language systems and therefore can be analyzed through methods borrowed from linguistics and semiotics



Constructing meaning
· We construct the meaning of things through the process of representing them
· Although the concept of mimesis has a long history, today it is no longer accepted that representations are mere copies of things as they are or as the person who created them believes they ought to be.
· Meaning implies interpretation
· People read things differently due to background knowledge, experience, thoughts

Still Life
· One might surmise that the still life is motivated by the desire to reflect rather than making meaning of material objects
· Attempt to be a photographer before there was photography

Positivism
· Holds that scientific knowledge is the only real knowledge about the world
· Individual actions of scientists became viewed as a liability in the process of performing experiments because of the scientists own subjective behaviour,
· More you remove people from experiments the more reliable the outcome
· Machines are regarded as more reliable than unaided human sensory perception or the hand of the artist in the production of empirical evidence
· Photographic camera could be understood as a scientific tool for registering reality more accurately
· The photograph is often perceived to be an unmediated copy of the real world, evidence of the real
· Evidence that someone was alive at a particular time and place in history
· Barthes unprecedented conjunction between what is here now (the image) what was there then (the referent, or object, thing or place)
· Desire for simplicity – if we have the opportunity to believe something without looking too deeply into the it human nature will want to take the easier way out
· The conjunction relies on a Myth of Photographic Truth

Studium
· When the photograph is introduced as a documentary evidence in the courtroom it is often presented as if it were incontrovertible proof that an event took place in a particular place in a particular way
· It is perceived that it speaks truth in a direct way
· [bookmark: _GoBack]Barthes used the term studium to describe this truth function of the photograph
· The order of the stadium also refers to the photographs ability to invoke a distanced appreciation for what the image holds



Barthes and Myth
· Refer to photographic truth as a myth
· Digital editing software made us question the truth of photographs because you can now manipulate photos easier than ever before
· Regarded truth as always culturally inflected, never pure and influenced by contextual factors
· Living in an all-white community it would be hard to give an accurate description of someone who is part of a different ethnic group
· “they all look the same to me”
· For Barthes, there is no singular truth to be identified outside the myths or ideologies of cultural expression.
· Framing process is an intentional process where we leave something out of the picture, what is worth looking at and what is not
· Truth is subjected – generally agreed upon, hallucinations are truly happening to someone, they are actually experiencing it but that does not make it fact
· Fact we can prove
· When we think of photography we think about the machine, not the photographer
Punctum (Barthes)
· Photographs are objects that channel affect in ways that often seem magical
· The photographs always indicate ‘a kind of mortality, evoking death in the moments in which they seem to stop time
· Punctum: characterizes the affective element of those certain photographs that pierce one’s heart with feeling
· Example: Napalm 
· Punctum is about emotion and the reflex response to the image

Denotative and Connotative
· Different kinds and levels of meaning produced at the same time and for the same viewer in the same photograph
· An image can denote certain apparent truths, providing documentary evidence of objective circumstances
· Denotative = literal and explicit meaning (fixed)
· Connotative= meanings are informed by the cultural and historical contexts of the image and its viewers lives, felt knowledge of those circumstances – all that the image means to them personally and socially
· The dividing line between what an image denotes and what it connotes can be ambiguous and connotative meaning can change with changes in social context and over time
· It can be argued that all meanings and messages are culturally informed- that there is no such thing as a purely denotative image
· Example: Kaepernick sitting down, if you know why he is sitting then the image has a much larger meaning, whereas the image only denotes a man sitting while his teammates stand
· No such thing as unbiased observation
Barthes and Myths (again)
· Myth is the hidden set of rules and conventions through which meanings which are specific to certain groups, are made to seem universal and given for a whole society
· Myths thus allows the connotative meaning of a particular thing or image to appear to be denotative, literal and natural.
· A Canadian Flag and Nationalism

Digital Proof
· Digital simulations of photographs imitate photographs of real phenomena using mathematical formulas translated into visual coordinates that approximate photographic conventions of space
· The difference resides in the fact that the process of producing a digital image does not require that the referent (actual object, person or place) is present or even that the referent exists
· Photo shopping someone or something into a photo

Ideology
· Systems of belief that exists in all cultures
· Images are an important means through which ideologies are produced and onto which ideologies are projected
· Ideology has come to be understood as a process in which we all engage and about which we are all for the most part aware, on some way or other
· As the broad but indispensable shared set of values and beliefs through which individuals live out their complex relations ins a range of social networks
· Ideologies are widely varied and intersect at all level of all cultures from religions to politics to choices in fashion
· Ideology is manifested in widely shared social assumptions not only about the way things are but also about the way things should be.  Images and media representations are some of the forms through which we engage or enlist others to share certain views or not to hold certain values or not

Appearing to be natural
· The most important aspect of ideologies in the modernist period was that they appear to be natural or given rather than a system of belief that a culture produces in order to Function in a particular way
· Ideologies were thus like Barthes concept of myth connotations that appear to be natural
· As we move forward through the postmodern period, the idea that media representations naturalize ideologies becomes displaced by the idea that images are on par with and at play with naturalized ideologies




Visual culture
· Visual culture is thus not just a representation of ideologies and power relations but is integral to them
· Ideologies are produced affirmed through the social institutions that characterize a given society, such as the family, education, medicine, the law, the government, and the entertainment industry, among others”

Semiotics
· We decode images by interpreting clues pointing to intended, unintended and even merely suggested meanings
· Advertisement
· every time we interpret an image around us (to understand what it signifies) whether consciously or not we are using tools of semiotics to understand its signification or meaning
· the principles of semiotics were formulated by the American logician, scientist and philosopher Charles sanders Pierce in the late 19th century and the Swiss linguist Ferdinand de Saussure in the early Twentieth century
· Semiotics: the study of signs/ what things mean 

Language
· According to Saussure is like a game of chess. It depends on conventions and codes for its meaning
· At the same time Saussure argued the relationship between a word (or the sound of that word when spoken) and things in the world is arbitrary and relative, not fixed.
· It was central to Saussure’s theory that meanings change according to context and to the rules of language
· For pierce, meaning resides not in the initial perception of a sign or representation of an object but in the interpretation of the perception and subsequent action based on that perception

Barthes model of semiotics
· In barthes model in addition to the two levels of meaning of denotation and connotation, there is the sign which is composed of
· The signifier – a sound, written word, or image
· The Signified - which is the concept evoked by that world or image
· Image/ word/ sound = signifier
· Meaning = signified
· The production of a sign is dependent on social, historical and cultural context
· It is also dependent in the context in which the image is presented 9in a museum gallery or a magazine for instance) and on the viewers who interpret it




Normalcy
· As conventions signs can be a kind of shorthand language for viewers of images and we are often incited to feel that the relationship between a signifier and signified is natural
· For instance, we are so accustomed to identifying a rose with the concept of love and a dove with peace that it is difficult to recognize that their relationship is constructed and not natural
· We can see how Barthes model can be useful in examining how images construct meanings
· Moreover, the very fact that the sign is divided into a signifier and signified allows us to see that a variety of images can convey many different meanings

Three kinds of signs
· Pierce described three types of signs or representations
· Iconic – looks like what they represent
· Symbolic -  bear no obvious relationship to their objects. They are created through an arbitrary alliance of a particular object and a particular meaning. For example, languages are symbolic systems that use conventions to establish meaning
· Indexical – these involve an existential relationship between the sign and the interpretant. This means that they have coexisted in the same place at the same time
· Example: music, photos
· Although photographs are both iconic and indexical their cultural meanings derive in large part from their indexical meaning as trace of the real

Images as/and icons
· An icon is an image that refers to something outside of its individual components, something or someone that has great symbolic meaning for many people 
· Thus, an image produced in a specific culture time and place might be interpreted as having a broader meaning and the capacity to evoke similar responses across all cultures and in all views
Context
· Image icons are experienced as if universal but their meanings are always historically and contextually produced

Warhol
· Worhols work emphasizes one of the most important asopects of imaging technologies
· They offer us the capacity to reproduce images many times and in different contexts thereby changing their meaning and altering their value – and that of the objects or people they represent as commodities
· In this work, the multiple images of Monroe emphasize that cultural icons can and must be mass distributed in order for the star herself to have mass appeal
· These copies do not refer back to the original so much as they indicate the endless reproducibility of Monroe as a product to be consumed in many forms.

Conclusion
·  to interpret images is to examine the assumptions that we and others bring to them at different times and in different places and to decode the visual language that they speak
· all images contain layers of meaning that include their formal aspects. Their cultural and sociohistorical references, their ways they make reference to the images that proceed and surround them and the context in which they are displayed
· practices of looking they are not passive acts of consumption. By looking at and engaging with images in the world we influence the meanings and uses assigned to the images that fill our day to day lives
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