Viewers Make Meaning

Meanings
· Are produces through the complex negotiations that make up the social process and practices through which we produce and interpret images
· In the process of making, interpreting and using images, meanings change
· The production of meaning involves at least three elements besides the image itself and its producer
· The codes and conventions that structure the image and that cannot be separated from the content of the image
· The viewers and how the interpret or experience the image
· The contexts in which an image is exhibited and viewed
· Although we can say that images have what we call dominant or primary meanings they are interpreted and used by viewers in ways that do not strictly conform to those meanings

Viewing
· Viewing involves at set of relational practices
· These practices occur not simply between individual human subjects who look and are looked at but among people, objects and technologies in the world

Interpellation
· By looking at the viewer we can understand certain aspects of practices of looking that cannot be captures by examining the concept of the audience, an entity into which producers hope to mold viewer as consumers
· The term interpellation is an important aspect of this point
· The term was adapted by political and media theorists in the 1970s who made the case that images interpellate viewers. They use this term as we do to describe the way that images and media texts seem to call out to us, catching our attention
· Example: Advertising

Athusser
· Here we draw on and move beyond the theories of French philosopher Louis Althusser, whose ideas theorists have drawn on to suggest that ideologies hail subjects and enlist them as their authors
· Images hail viewers as individuals even when each viewer knows that many people are looking at the same image that the image was not intended just for me but reaches a wider audience
· For viewers interpellation to be effective the viewer must implicitly understand himself or herself as being a member of a social group that shared codes and conventions through which the image becomes meaningful



Drawing Us In
· The message of the image even if not meant for me nonetheless, draws me in as a spectator, interpellating me, even though I know I am not the person whom it was meant
· Some images strongly interpellate viewers, some do not
· But even if the primary or dominant message conveyed by the image is not strictly speaking “for me” my experience with the image may be personal in that there are various roles u may occupy in relationship to the image

Advertising
· For some theorists, the effective delivery of dominant messages is ideological in the sense that individual felt experience through the text is thought to be a false feeling that producers aim to achieve in viewers through marketing strategies that figure out which codes and conventions will most effectively reach targeted audience
· In this view to feel touched by a mass image is to harbour a mistaken understanding of oneself as the individual for whom that images are personally intended
· The viewer in this view is duped by the image
· We understand the process of interpellation to work differently from this. To be interpellated or touched in an individual way as a viewer is a common and all but unavoidable aspect of looking at images and media texts, public and private. But this aspect of practices of looking is neither insidious nor fully controlled by external forces such as advertisers or the media industry

Barthes Author
· According to bathes the text offers multidimensional space that the reader deciphers and interprets
· There is no ultimate authorial meaning for the readers to uncover in the text
· Although images and media texts may hold dominant meanings for other to see
· Although images and media texts may hold dominant meanings, it’s the job of critical reader not to simply point out dominant meanings for others to see but to show how these meanings are made
· Dominant meanings are collaborative and spread out over numerous texts. And the Authoritative meaning is attached to one specific text.
· Meaning are made, not necessarily always delivered
· Examples: pictures of Cats are Cute
· Barthes advocated for the work of a critical and analytical reader whose interpretative practices are grounded in the historical contexts and positions from which texts are always read. As a means of showing how the authority of the author as the primary producer of literary text is in fact a myth
· His point was in part, that texts are produces in the act of readings them and that these acts are performed from the cultural and political perspectives of readers and never fully according to the intentions of the author or producer
· If the meaning that the author is trying to create is outside your paradigm then you will just not be able to get it
· You could make the argument that the more abstract the object is the more interpretation that is given to the object
· Impression that will give an emotive response
Foucault
· What is an author is written in response to death of an author, argues that the concept of author did not always exist and will probably pass out of relevance but not exactly dead.
· Foucault uses the concept of an author function rather than an author
· The function of the author or for the purposes of this course producer is linked to the idea that someone, an artist, a company must stand behind any given image.

Aesthetics
· When we say that we appreciate something (a work of art, photo) for the aesthetic reason we usually imply that the values of the work reside in the pleasure it brings us through its beauty, its stile or the creative and technical virtuosity that went into its production
· Aesthetics has traditionally been associated with philosophy and the arts, and aesthetic objects have stood apart from utilitarian objects
· In the twentieth Century, the idea of aesthetics steadily moved away from the idea that beauty resides with a particular object or image. By the end of the century it was widely accepted that the aesthetic judgement about what we consider naturally beautiful or universally pleasing is in fact culturally determined
· We no longer think of a beauty as universally shared set of qualities

Taste
· Taste however is not simply a matter of individual interpretation
· Rather, taste in informed by experience relating to one’s class, cultural background, education and other aspects of one’s identity
· This idea was popularized in the late twentieth century by the influential book by the sociologist Pierre Bourdieu “a social critique of the judgement of taste which captures the century’s changed understanding of taste as something that is always connected to social identity and class status
· Following Bourdieu, when we speak of taste or say that someone has taste we are usually citing culturally specific and class based concepts
· Taste is a cyclical cycle, our resistance to change makes what we are listening now in 40 years be considered higher taste however, what kids our age now are listening to in 40 years will be considered low class
· The idea that someone moving forward in art suggests that what was happening before wasn’t good enough
· Things will continue to move on and evolve but there will always be resistance

Kitsch
· Kitsch is associated with mass produced objects that offer cheap or gaudy versions of classical beauty
· Art critic Clement Greenberg wrote a famous essay in 1939 “Avant Garde and Kitsch” in which he argues that unlike Avant Garde art, Kitsch is formulaic, offering cheap and inauthentic emotion to the uneducated masses
· In the 1980’s the concept of Kitsch was newly revived by post-modern artists, architects and critics interested in defying the austere aesthetics and universalizing values of modern works of art and architecture
· A manufactured object that you can buy because it is supposed to look like art but it is mass produced for sale with no artistic value

Habitus
· In Bourdieu’s theory, all aspects of life are interconnected and unified in what he called habitus
· A set of dispositions and preferences we share as social subjects that are related to our class position, education and social standing
· This means that our taste in art is related to our taste in music, food, fashion, sports, furniture, movies and leisure activities and is in turn related to our profession, class status and education level
· Taste may often work to the detriment of people of lower classes because it regulated objects and ways of seeing associated with their lifestyle as less worthy of attention and respect
· What is more, the very things deemed tasteful – works of fine art for example – are often off limits to most consumers
· Elitism

Institutional critique
· This concept draws on the writings of Michel Foucault about the function of institutions such as asylums and prisons in the production of particular forms of knowledge and states of being
· One of the tenets of institutional critique is that institutions have provided structures through which power could be enacted without force or explicit directive but rather than through more passive techniques such as education, the cultivation of taste and the cultivation of daily routines
· Institutional critique can be traced back to the Dadaist interventions of marvel Duchamp the French artist who challenged taste and aesthetics

Common sense
· Taste can be seen as a logical extension of a cultures ideology
· Societies function by naturalizing ideologies, making the complex production of meaning take place so smoothly that it is experienced as natural system of value or belief
· As a consequence, it is easier to recognize the production of meanings in other times and cultures as ideological than it is to see our own meanings as ideological
· They are different from us therefore it is wrong
· Angelical standpoint: it is your job as christian to save the souls of others by converting them
· Most of the time out dominant ideologies just look to us like common sense

Ideology
· According to max who wrote in the nineteenth century during the rise of industrialism and capitalism in the western world, those who own the means of production are also in control of the ideas and view-points produced and circulated in societies media venues
· Marx thought of ideology as a kind of false consciousness that was spread by dominant powers among the masses, who are coerced by those in power to mindlessly buy into the belief systems that allow industrial capitalist to thrive
· Marx idea of false consciousness, which has since been rejected as too simplistic by most contemporary theorists emphasized the ways that people who are oppressed by a particular economic system, such as capitalism, are encouraged to believe in it anyway
· Many now view this concept of ideology as overly totalizing and too focused on a top-down notion of ideology
· Louis Althusser insisted that ideology cannot be dismissed as a simple distortion of the realities of capitalism, rather he argued ideology represents the imaginary relationship between individuals to their real conditions of existence
· Construction of a narrative that satisfies the uneasiness and the lack of clarity bout the real conditions of existence
· For Althusser ideology does not simply reflect the conditions of the world, whether falsely or not
· Rather it is the case that without ideology we would have no means of thinking about or experiencing that thing we call reality
· Ideology is the necessary representational means through which we come to experience and make sense of reality

Always Already
· In Althusser’s terms, we are not so much unique individuals but rather are always already subjects – spoken by the ideological discourses into which we are born and into which we are asked to find our place
· Nationality- homesickness: we have been compartmentalised into our nationality and we feel a connection to our country
· This means that in his model the different modalities of interpellation that we described at the beginning of this chapter would not be possible

Gramsci
· There are two central aspects of Gramsci’s definition of hegemony that concerns us:
· Dominant ideologies are often presented as common sense
· And that dominant ideologies are in tension with other forces and constantly in flux
· The term hegemony emphasizes that power is not wielded by one class over another
· Rather power is negotiated among all classes of people
· Unlike domination, which is won by the ruling class through force, hegemony is enacted through the push and pill among all levels of society
· Stability is the thing that as a society we crave
· We are terrified of instability and the breakdown of order

Reaffirmation
· One of the most important aspects of a hegemony is that these relationships are constantly changing
· Hence, dominant ideology must constantly be reaffirmed in a culture precisely because people can work against them
· Changes based on dominant discourses, political realities, changes a little bit but keeps the main message

Stuart Hall
· A well-known essay titles encoding and decoding Stuart Hall has written that there are three positions that viewers can take as decoders of cultural images and artifacts
· dominant-Hegemonic: identify with hegemonic position and except dominant meaning unquestionably
· negotiated reading: they can negotiate an interpretation from the image and its dominant meanings
· Oppositional Reading: critically evaluate whatever image is put in front of you, completely disagree with dominant meanings or rejected it by ignoring it

Textual Poaching
· Textual poaching as described by Michel De Certeau as inhabiting a text like a rented apartment
· In other words, viewers of popular culture can inhabit that text by negotiating meanings through it and creating new cultural products in response to it, making it their own
· He saw reading texts and images as a series of advances and retreats, of tactics and tames, through which readers can fragment and reassemble texts as a simple a strategy as a television remote control

Transcoding
· These forms of making do and appropriation for political empowerment can also be found at the level of language
· Social movements sometimes take the terms that derogatory and reuse them in empowering ways
· This process is called transcoding



Bricolage
· One of the terms that can help us understand the kinds of signifying practices that people use to make sense of culture is bricolage 
· [bookmark: _GoBack]Bricolage is made of adaptation in which things (mostly commodities) are put to uses for which they were not intended and in ways that dislocate them from their normal or expected context

Cultural appropriation
· Cultural appropriation is the process of borrowing and changing the meaning of cultural products, slogan, images or elements of fashion

Counter bricolage
· This is the process by which the counter-hegemonic bricolage strategies of marginal cultures are re-appropriated by mainstream designers and marketers and then parlayed into mainstream designs that signal coolness, is thus counter to the intent of bricolage strategy
· Celebrity endorsements
· Out of placeness of the thing serves dominant interests

Meaning is a process
· Cultural meaning is highly fluid and ever changing the result of complex interactions among images, produces, cultural products, reader/viewers/consumers.
· The meaning if images emerges through these processes of interpretation, engagement and negotiation
· Importantly, this means that culture is not a set of objects that are valued in some way but a set of processes through which meaning is constantly made and remade through the interactions of objects and peoples
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