MUSI 1002 Midterm Preparation 
Format: 
Part 1: Fill-in-the blank (20 with a word bank) Part 2: Definitions (2)
Part 3: Long Answer (2 with a choice) 
Terms/concepts (limited list – see class slides for a more complete review) 
Topic 1: What is popular music? 
-definitions (changing/issues with)
Popular music criticism: journalistic or Academic 
Journalistic: reviews, magazine articles, interviews
Academic/scholarly writing: Books and articles from a variety of different disciplines, including sociology, musicology, media studies etc.
What is popular music: Literal definition is “music that is popular” but it more complex than this. It is often defined by commercialization (has a place in the media), status as a commodity and mass appeal (economic importance and impact).
· Fan base
· Catchy or memorable 
· Modern? Or has stood the test of time
· Starts trends and has the ability to impact society
· Economic impact
· People can relate
· Breaks the charts
· Promotion
· Radio airplay
Popular music is not a genre it is not pop music.
We focus on north American music from the 50’s to present 
· Police brutality being addressed in hip-hop music
· White artists participating in genres predominantly black (eminem, vanilla ice)
· Constructed bisexuality – Katy Perry’s “I kissed a girl” and the kiss shared between Madonna and Brittany Spears.
Introduction to Standardization: public debate surrounding similar sounding music (cover songs – “the tide is high”, samples and remixes – “Bound 2”) – reliance on similar chord progressions.
Reading: on popular music in advertising – David Allan
· Advertisers have found that "music is a great vehicle to be relevant with consumers across boundaries whether ethnic, geographic, or age
· companies smartly and creatively utilize music think they can reach a wider audience by a great use of any kind of music, as long as it serves the ultimate message well.
· Artists who were somewhat reluctant in the past to license their music have begun to more actively pursue commercial licensing due to economics, consolidation or greater acceptance.
· Advertising then, has not only been a way for "hits" to continue to cash in, but for new music to get exposure.
Adorno and Cultural Theory 
· He predicted/suggested the use of popular music in advertising 
Frankfurt School for Social Research formed in 1923. Its founders Adorno and Horkheimer 
· intellectuals who developed critical theory and research about what they felt were the social contradictions of the capitalist societies at that time. 
· Their focus the "culture industry" – argues the culture industry was in control not consumers
· were convinced that the culture industry was crucial to the domination of capitalism. They theorized that in contemporary capitalist societies the culture industry produced forms of culture which were commodities that were bought and sold and that possessed exchange value, thus companies produced culture just to make money. In their opinion, this "commodification" had become increasingly widespread; affecting all aspects of cultural production and social life. This led to a standardization of the products of the culture industries, and resulted in passivity in those who consumed the culture industry products.
· Adorno was comparing classical music with what would be considered to be popular music today, or simply Tin Pan Alley,
· The basis of Adorno's critical analysis of popular music centered on the premise that popular music was not serious music because it was standardized and pseudo-individualized.  
· classical music was serious music, popular music was not
· Adorno termed standardization and pseudo-individualization. 
· Adorno defined standardization as "the melody and the lyric are constructed within a definite pattern or structural form"
· "standardization defines the way the culture industry squeezes out any kind of challenge, originality, authenticity or intellectual stimulation from the music it produces, while pseudo-individualization provides the 'hook,' or apparent novelty or uniqueness of the song to the consumer"
· popular music makes the listener "rhythmically obedient and divests the listener of spontaneity and promotes conditioned reflexes" the combination of popular music and advertising could potentially magnify that "conditioning" affect
· Adorno (1941) also believed that popular music must simultaneously meet two demands. "One is for stimuli that provoke the listener's attention. The other is for the material to fall within the category of what the musically untrained listener would call 'natural' music"
· Whereas standardization "keeps the listener in line by doing the listening for them" (25), Adorno argued that pseudo-individualism "keeps them in line by making them forget that what they listen to is already listened to for them"
Topic 2: Commodification/Standardization 
Adorno (1903 – 1969) swing jazz (30’s) Ragtime, Blues
· Member of the Frankfurt school
· Marxist understanding of society
· Criticized capitalists control over life and subsequent inequalities
· Culture industry is central to the capitalist domination
· Made up as economic institutions
· Produced culture as commodities
· According to adorno, the commodification of cultural products leads to a standardization of these products
· Standardization leads to passivity amongst consumers
· Mass production
Standardization – popular music is standardized in several ways
1. a number of types that are immediately recognizable (genres)
2. a small number of structures (verse chorus alternation)
3. a small number of components to each song that are interchangeable (remixes, mashups)
· songs used to be sold as sheet music (tin pan alley)
· there were functions to some music that lead to standardization (jazz music had to be danceable to)
Pseudo individualization 
· the type of variation that exists between standardized products
· not changes to structure just mostly surface changes (rhythm, lyric themes, instrumental composition could all be standardized)
High Vs. Low Culture – “Serious” Vs. Popular music
Differences include: degree of complexity, level of complexity, market context

Role of the Listener
· caught up in a standardized routine of set responses
· the pleasure derived is superficial and false
· individuals who enjoy these pleasures are corrupted by immersion and are open to the domination of the industrialized capitalist system.
“On Popular Music in Advertising” David Allan – connection to advertising 
how does Allan elate these ideas to the use of popular music in advertising?
· it is growing
· companies attempt to reach a wider audience with the use of 
· music musicians seem more willing to have their music used for commercial purposes
Product Placement in Song Lyrics – important for the promotion of products but can also point to the artists success (material wealth)
· products often significant within the culture/subculture
· not exclusive to hip-hop or any period in time
Examples: Migos – “Versace”, Ace Hood – “I woke up in a new Bugatti”
Product placement in MV’s Example: Miley Cyrus “We Can’t Stop” Beats Pill speaker.
musicians seem more willing to have their music used for commercial purposes
· it can allow for new artists to gain exposure 
· information recall – is better when associated with a catchy song (ABC’s)
jeep renegade, Venus razor, Pepsi “we will rock you” EXAM: be able to summarize some of David Allen’s ideas related to some of these adds
Case study (early 20th C – Tin Pan Alley, Paul Whiteman and jazz)
Tin Pan alley – area of Manhattan where much of the sheet music for the popular vaudeville tunes of the 20th century was written
· plug people – were people who tried to get people to purchase the music of artists
· Irving birling – the most prolific tin pan alley composer (wrote “god bless America” and “white Christmas”)
· technology and mass dissemination – record players represented the beginning of the transition from written to recorded music. The 20’s experienced the largest change in technology for music.
Paul Whiteman – ambassador orchestra achieved unprecedented commercial success.
Topic 3: Music industry and commercialism 
The music Industry consists of sound recording companies who develop and market artists and their music.
Other industries include – publishing, music retail, music press, music hardware, tours and concerts, merchandizing, royalties and rights etc.
The economic structure of the popular music industry – power centered in the hands of larger companies “the big 3” – universal music group, Sony BMG, Warner music group
· used to be the big 4 but one was sold to another
EXAM: Concentration – the ownership of Pop music production is concentrated in the hands of a small number of large companies. They hold a lot of power
EXAM: Vertical integration – where concentration of the music and media industries lead to control of the total production flow from raw materials to wholesale (ex; the company may own stores selling the albums, magazines reviewing the albums, own the place manufacturing the CD itself etc.) – Sony purchases CBS records and Columbia pictures and therefore controls the whole chain
· lead to complains by consumers: things become standardized because the music industry is controlled by a small amount of companies
Large Vs. Independent labels – some critics have observed that periods of concentration have produced a lot of similar music
· some have observed that this has led to the bursts of creativity by the public 
· innovation is therefore linked to independent labels
· cycle of innovations and consolidation
· causes tension between the large + independent labels (ex, rock n roll of the 80’s was innovative but then became popular and standardized by the mainstream)
· another side to this argument: there IS a connection between large and small companies – there is also middle range companies which symbolize identity change (island records, virgin records – but they are often bought out by large companies which shows the model of large vs small companies isn’t always accurate, it is more than that)
· Webs + networks operate within the music industry – some independent companies have distribution deals with large companies
EXAM: BE ABLE TO LIST THE THREE! Income from rights
Copy write (intellectual property right) – for the use of musical material collected on the behalf of writers and publishers when music is performed or broadcast
Public performance rights – paid for the privilege of the broadcasting or playing the actual recording in public
Mechanical rights – paid to the copywriter holder every time a particular song or piece of music is recorded
Trademark – provides legal shield around the name, slogan, shape or character image, and in conjunction with product licensing, makes it possible for the original proprietor to transfer this sign to second and third parties for a limited period of time in exchange for royalties 
Branding – public and packaged identity of the person or product being marketed (image, persona, genre, links to products, links to media, performance characteristics) Example. Think of MJ and what he was known for (moon walk, white glove, ‘hee, hee’, lean)
· Majors vs indies 
· Case studies (major’s vs indies, branding) 
Die antwoord – left their label to stay true to their sound
50 Cent – gangster street persona, contrasted with the turn to a serious business man and actor.
· Payola/Dick Clark/emergence of rock n roll
The music industry fight against rock and roll: some context… what influenced rock and roll? – swing jazz, blues, ragtime, country blues, “rhythm and blues” 
“rhythm and blues” – was a catch all term (1994) segregating music based on race
it was not until 1956 that rock n roll was used to describe a musical style
· The role of promoters was important in finding a mainstream audience for the new genre (alan freed, DJ  dewy, Sam Philips)
Payola – pay per play – record companies payin to have certain songs or artists played/played more often on tv, radio etc
· Rock and roll corrupting youth? – political issues revolving rock and roll – the gov was skeptical of rock
· Teen pop became the middle ground rock and roll which brought together youth and adults – it eventually grew into its own genre
Topic 4: Technology and Production 
Technology’s impact on production and consumption – how does technology affect the ways in which music is created and delivered to an audience?
· Sound production – positive and negative aspects of technology advancements
· Argument: change is not always welcomed. Technology can open up new performance spaces and practices but these spaces aren’t always available to everyone
Milton Babbit – synthesizer in 1957
Sound recording – opened up creative possibilities that have led to new genres. corresponds to how, when, where we listen to music. Allows for consumers to regain control of what they are listening to.
Introduction to Electronic Dance Music – 1990’s EDM, reliant on technology. Begins with the fall of disco
Larry Leven- established himself as on of NYC’s to dance DJ’s.
· As disco faded he established his own genre of muic called ‘garage’ reworking and combining records.
House music – developed at a Chicago dance club called warehouse. Frankie knuckles (1977)  brought levens techinques to Chicago
· Reflective of a moment and geographical region to have a unique sounds
· Takes disco use of a kick drum/prominent bass + heavy electronic synthesized bassline, electronic drums with pop and funk samples
Techno – a group of aspiring DJ’s the belville 3, began producing a refined futuristic version of dance music also known as “Detroit house” 
Jungle Drum/Bass – early 1990’s fast tempo broken beat drums, used ragae vocals
Electronica – subgenre includes wide range of electronic music for a wide range of uses (not always intended for dancing) ex. Ambiant sounds
EXAM: be able to summarize 5 of them! 
Hitoria Electronica Preface – Simon Reynolds (2001)
· Machine Music 
· Texture/Rhythm vs. Melody/Harmony 
· You’re so Physical 
· Against Interpretation 
· Surface vs. Depth 
· Drug Me 
· This is a Journey Into Sound 
· Faceless Techno Bollocks 
· Death of the Auteur 
· We Bring you the future 
· Let’s Submerge 
· Site-Specific 
· Only Connect 
EDM in the Mainsteam (post 2000) – tension between creativity and commercialism “selling out” and anomity (dead Mau5, Daft Punk)
RIP: A Remix Manifesto - EXAM: summarize the view point of the filmmaker and be able to compare with others
· View copy right laws in relation to technology
· Girl talk – mashups
· War on ideas battle ground is the internet
1. Culture always builds on the past
2. The past always tries to control the future
3. Our future is becoming less free
4. To build free societies you must limit the control of the past
· Napster – music sharing site. People got in trouble for downloading music illegally, site got shut down.
· Fair use – free speech
· Walt Disney built on the past, he died and changed the laws so no one could do the same thing as him 
· Culture jamming – critique culture1q
Topic 5: Sampling and Musical Meaning 
· Musical borrowing – recycling of music materials stretches back to even before pop music + in all parts of the world
· Not a new or modern strategy
Musical borrowing – the act of using existing material in the creation of a new work
Popular music borrowing: 
Cover songs – a new version of an existing song. Has been recorded by another artist.
Sampling – the electronic reproduction of recorded sounds that are reused and or manipulated in the composition of new material. (ex. jay z hard knock life)
Remix – the creation of an alternative version of an existing recording by adding/removing material or rearranging the structure of the composition. Usually associated withth club music and hip hop.
Marshups- new musical works that are created through the digital manipulation and blending of two or more sampled recordings.
Quotation/interpolation – where an element or combination of musical elements might be referenced but not sampled as in cases where the aterials are re-performed or rerecorded Ex: Miley Cyrus ‘we cant stop’ and the line “ladi dadi” borrowed from Doug E Fresh 
[bookmark: _GoBack]Neil strauss – sampling is (a) creative (b) theft? 
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