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Class #2 – September 9th

Topic #1 – A critical approach to tech & society

Learning Objectives
1.1 – To develop a better appreciation of how much we rely upon technologies
1.2 – To implicate our actions today in the technologies of the future

· Concept of “social reality”
· How we perceive the world around us
· We all see it in a different way
· Our social reality changes throughout our lives
· No reality is independent of context
· There is no single reality, it’s contextual and subjective
· Social reality contextualizes the idea of reality
· And is always dependent and is informed by (sorted by importance)
· Family and community
· Society and nation
· The above are also dictated by history, the past, the present, and our conception of the future
· Everyone at every point has a model of social reality, and our own changes throughout our lives
· Reality is necessarily subjective

· How does technology inform our social reality?
· Technology can cause a certain disconnect between us and our parents
· Speeds everything up 
· Greater volume
· Distractions
· Ease of use
· Advertising and its impact
· Greater opportunities
· The extent to which we rely on it
· Shapes our perception of family and community

· Four aspects that have a huge impact on our social reality + reasons to ask questions about technology:

· Challenge our complacency
· Bringing things into a technological context without evaluating the consequences. 
· We are always compelled to use technology by our surroundings
· Ask questions about the role of technology to prove its usefulness
· If we aren’t doing that, we are less likely to innovate
· Being prepared to change the technology that isn’t working for us
· Enhance our awareness of how much we rely on it
· We’re at a point in time now where we don’t even realize how much we use technology and take it for granted. 
· Not long ago, that wasn’t the case…
· We need to understand what it’s doing to how we see ourselves
· Get our heads outside of how “important it is that we use technology”. 
· We are always compelled to want new technology
· Because of all the claims that are made about how it will make us better, faster, look good, more successful…
· Usually the ones who say they aren’t affected by advertising are the ones who are the most affected by it. 
· Because they aren’t critical about what advertising might be doing to them

Class #3 – September 14th 2016

IMPORTANT: ICTs = Information and communications technologies
· Kinds of technology that we’re referencing
· Kind of content that we received from the technologies that we refer to as news
· They come from non-traditional forms of media
· Internet based
· Difference between traditional (old) and new (social) media
· Old media: 
· Newspaper, Radio, Television
· New media:
· Technologies that are internet based. ICTs combine information and communication. 
· CORE DISTINCTION BETWEEN THE TWO: Traditional media represent a form of one-way communication where as new or social media is two-way. The mass media is information that comes from a source and goes out on a mass scale. New media is inherently interactive. 

· This is a course in the sociology of technology. 
· When we’re immersed in something, it’s hard to analyze it and see it from the outside
· I hear someone else’s accent but not my own
· We want to understand how technology affects our social reality, how it affects our relationships, …
· What does technology shape?
· Example of kids and cellphones
· In regards to the first readings
· Five things we need to know about technology (Postman)
· He brings a particular perspective (speech 1998) 
· 1- There’s always a trade off
· When technology changes, when there’s innovation, something else always happens, and that something else might not be good. 
· EX: With smartphones, face to face interaction plummeted and people are a lot more distracted overall. 
· EX: With all the access to information that we have with the mainstreaming of the internet (mid 90s), we saw it mostly as something that comes as an addition – people didn’t think it would replace many things. We need to ask when something new comes out: what are the effects on the systems that are in place? At first with the internet, no one thought that it would ultimately come to the internet replacing a bunch of things (storefronts becoming a lot less important). 20 years later, if you want information, you better be prepared to go online. Do the reading for this. 

· 2- What benefits some harms others
· Very similar to the first point above
· In terms of harm, some people don’t know how to use these and feel shame

· 3-  Culturally contingent assumptions
· These ideas influence how we behave
· By this idea, no technology is neutral. Challenges the following statement: “Technology is a tool. The question of if it’s good is bad is dependent on how we use it.” But this statement is basically as fallacious as “guns don’t kill people, people kill people”. These statements lack context because they fail to take into account that there is no technology or guns without people. The PC is an example that reflects the assumption that we are aspiring as consumers to be autonomous. 



· 4- Technological advances are not additive but ecological (or accumulative)
· EX: When technology changes, it represents a change with everything it’s associated to. Have to look at it in a wider context. A glass of water vs a drop of dye. When you drop the dye, you don’t then have a glass of water and a few drops of dye, you have a glass of reddish water. The thing is that it can’t or hardly can be reverse. You can’t just extract the dye from the water.

· 5- Technology is not god given
· We created it. We position ourselves with technology as if it’s god given, often neglecting the fact that we created it. When it rains, we get an umbrella because we can’t stop it. We control technology but fail to recognize it all the time. When a new iPhone comes out, it didn’t come out from the hands of God, we don’t need to buy it. We can choose to buy it. 

· Chapter 1 of fluen smith text: Introduces us to the issues we will see in a bunch of the future readings. New vs old media. Social vs Mass. 

· Digital natives vs. Digital immigrants

· [bookmark: _GoBack]Native: Someone who was born into the new media. Most people born after the 1980s. 1990s and later, everyone. 
· Immigrants: Had to adjust to the new media. Raised in the context prior to the internet. Sees both perspectives. 

· Technology changes not only how we communicate, but also what we communicate
· Rapid transformation from the internet from being mostly English to only 27% English (2014). English now dominates in the world because of forms of media thanks to the Unites States and Hollywood as well as popular media. This was a catalyst to make English more familiar to people. 

Class #4 – September 16th 

Topic #2 – Old media \ new media

Learning Objectives
2.1 What’s the difference?
2.2 To highlight that the ICTs of today are entirely rooted in the ones that preceded them.
2.3 To create linkages between the role of the internet and past experiences with traditional media.


How do we communicate?
· We have an innate capacity for language.
· Our capacity for language isn’t limited to one language. It’s a capacity to learn any human language. We are born with that capacity. 

How do we learn language?
· Just by being exposed to it. If you’re not exposed to it, you won’t learn it. 
· Immersion: usually referred to in the context of culture. It’s a cultural context. The process of forming and developing is a social process. 
· That social process is called socialization. The process of becoming human, meeting the potential of being human. Socialization refers to the process of enabling you to fit in to society. We keep being socialized our entire lives, but not as much. Language is arguably the most important facet of socialization. Context is very important in social learning. EX: “Time to kill”. Killing time or committing murder? 

What’s the impact of ICTs for our communication?
·  All media mediate our communication …
· In order to be defined as a media, we need to recognize that it takes in the message and outputs it. It gets in the middle between the sender and the receiver. 
· We need to better understand the impacts of media and the ICTs that are behind media on our social reality. Not only in terms of how we communicate but what we communicate. 
· Some people argue that we do the same things but differently
· A lot of people are saying that people are doing different things as a result of ICTs

Class #5 – September 20th 

Where to start with analyzing old media?

1440s – Printing press
· The printing press is the first form of mass media in our society
· Combined the technical skills of the inventor as a gold smith with the technology of print making and used movable metal characters in order to generate text and therefore allowed to make more copies than previous presses
· Printing on a mass scale changed everything. Prior to the printing press, reproduction happened on a 1:1 basis. You had to physically copy out what you had written in order to get another copy (or hired someone to do it)
· Prior to the press, there weren’t many books around. They were shared among the elite. The need for people to be literate prior to that was a lot lower. 
· Some people argue that the printing press had a bigger impact on society than the internet at the time. 
· Over the following 50-60 years, 270 European cities had print shops
· Scientists could now communicate their discoveries. 
· This brought a scientific resolution
· In the end: democratization of knowledge.
· More people had access to knowledge

1605 – The first newspapers
· First form of printed text that focused on issues of local or regional relevance that was distributed on a regular basis
· Led to the emergence of intellectual property rights

Mid-Late 1700s – Contemporary newspaper
· Industrial revolution
· Characterized primarily by the transition to mechanical devices operated by people, powered by steam. Mechanical processes with rotary motion and cylinders. Increased the speed of the printing press. 
· This leads to the creation of the contemporary newspaper

1830s – Telegraph
· First electronic ICT. Creating a spark on a wire to communicate.
· These sparks are turned into a code, Morse code. This sped up the communication of messages. Instant transmission. This enabled two-way communication as long as the infrastructure was in place. 
· The introduction of the telegraph in relation with the railway created a solution for not having to duplicate train tracks in order to avoid collisions. 
· Therefore, the telegraph quickly became indispensable when it came along
· This led to a series of small networks
· Western union bought these and connected them all. 
· This realized the real value of networks
· This led to the need to get information quickly
· In the past, the importance was put on accuracy, not timeliness
· This is where people started trading off good information for fast information
· We’ve now become so accustomed to getting information immediately
· 1838, first telegram across 3km of wire. By 1861, there was a telegraph wire that went coast to coast. 1902, telegraph network across the globe including submarine cables crossing the oceans. 

1876 – Telephone

· Same infrastructure as telegraph
· Voice over a wire
· Really only emerged in the early 1900s. 1% of North Americans had access to a telephone
· No more encoding and decoding messages
· 1936, the human mediator was removed from communication. No more operator. Invention of the electronic exchange switch. It automated the switchboard process. It changed how we communicate but also what we communicate since we speak differently when someone else is listening or we think that someone else might be listening. 


Class #6 – September 23rd 

1920s – Commercial Radio
· Basically what we think of as the radio. 
· Radio stations broadcasting music, news and other information
· The innovation here is that the signal was wireless. Signal received through the air. 
· If it wasn’t for the wireless telegraph on the Titanic, it would have been a bigger disaster.
· This is only an application of wireless technology on a small scale. 
· Commercial radio is relevant because is sets up a relationship that shapes the balance we’ve had with the media since then. 
· Unlike the telegraph, the radio is only a one-way media. 
· The thing about radio is you get no control over who can tune in
· People also obviously had to buy a radio. That’s where the money was. 
· iPhone: initially, apps were there as an incentive to buy the device, not a way to make more money.
· Similarly, in radio, the money was in the box at first but the money was then in the signal itself through ad space. 
· Newspapers of the day had very little advertising compared to today. 
· Today’s newspapers are 60% advertising
· When ads started to make their way to radio, the price of the receivers themselves dropped since that’s not really where the money is now. 
· 1932: Emergence of the CRTC’s predecessor (Canadian Radio-Television and Telecommunications commission) 
· Oversees traditional media and telecom 
· Was created to regulate the use of the radio spectrum. Would decide 

1940s-1950 – Television
· Free content in exchange for exposure to ads

Overview of Gleich, Leich? (whatever his name is)
· About how google dominates us
· We’ve lost the ability to be unsure about anything
· When people have questions in the context of regular conversation, or in a conversation around the dinner table, when a question comes up, it’s only a couple seconds before someone googles it. 
· For many of us, our first impulse is “isn’t that great!?” Response: In some ways, yes, in some ways it isn’t
· Asking a question isn’t always about getting an answer. Sometimes it’s just about having a dialogue. We can no longer speculate and form opinions when the answer is there before we can think. 
· To him and some of us, that’s annoying apparently
· Book: “Love the questions”. 
· The pursuit of knowledge is in questions and not answers. Every question’s answer leads to another question. We should always be asking questions in order to really think about them
· Principle of the information economy
· The merchandise of the information economy is not information, it’s attention. 
· The ability to attract our attention, to get us to look at something. Our exposure to media in the internet age and somewhat prior to this, is one where we’re bombarded with all sorts of attempt to get our attention. The challenge for advertisers is to find new ways to get our attention. Not to the advertisements themselves, but the content around the ad is there to lure you to the ad. 
· The information provider basically draws us to them and sell our attention. The broadcaster can basically guarantee a certain number of people who will be watching. 
· If a broadcaster starts a new show, they want people to watch because they’ll be able to sell expensive ad space. 
· “We are not Google’s customers; we are its product.”
· Google and Facebook are constantly collecting information from its customers

Topic #3 - Traditional media and contemporary society 

Learning objectives
3.1 To link the role of media with democratic society through the concept of the “public sphere” 
Public sphere: Where citizens exercise their democracy
3.2 To affirm the importance of complete, accurate, and timely information in supporting citizens in a vibrant democracy 
Information is the subject here, but not any information; complete, accurate, and timely information. 

· Our experience with traditional media gives us the opportunity of understanding the implications of new media. 
· We can’t imagine the internet without ads
· The emergence of newspapers had a significant impact in the way we see the consumption of information. We know what “the news” is. It’s a particular format, whether we’re conscious about it or not. We’ve learned that from the early days of the newspaper. 
· ******Traditional and news media have been involved in the construction (what) and representation (how) of our social reality *********
· The Public Sphere - The public sphere is an area in social life where individuals can come together to freely discuss and identify societal problems, and through that discussion influence political action (Habermas)
· News media are the information that we get through media that we think of as News. News media would agree with the idea that they’re involved in the representation of news. (Re)presentation, presenting again. The news media would disagree that they’re involved in the construction of news information. There are two metaphors that news media use for themselves. 
· One involves a mirrow. You don’t like what you see in the news, I’m holding up a mirror. That’s not our fault. We’re just telling it as it is. The other is a window. For the window, the media provides a window that is a convenient place to look at the world. This implies that the message is transparent and never distorted; a transparent conduit for news and info. 
· News media are involved in how we see the world. They create a particular picture of the world for us. 

Class #7 – September 28th

· Through exposure to all sorts of media, a lot of people know who certain people are without having met them
· Justin Trudeau used here as an example
· This related to most of the issues we know about. For a lot of us, we have not had first-hand experience with them. We’ve had secondhand experience with them. 
· Education is entirely secondhand experience
· This then relates to a general stock of knowledge
· We’ve lost touch of how and why we know it
· We then use that stock of knowledge as if we just knew it, and a lot of time, it that stock of knowledge comes from the media.
· We then form opinions based off this stock of knowledge
· Now me must ask: How do we know that the media is giving us proper information. 
· News media has become the major space where citizens engage with one another about issues of the day. That space is called the public sphere.
· Public sphere: a neutral zone where access to information affecting the public good (things of our collective interest) is widely available, discussion is free of domination, and all those participating do so on an equal basis. (According to Jurgen Habermas)
· Citizenship is that concept that defines us as equal. If you’ve reached the age of majority in Canada, you have the same rights as any other citizen in Canada, regardless of anything else (race, gender, socioeconomic status)
· But no rights exist without obligation
· But we are now referred to as consumers instead of citizens
· Which is a problem since we are not equal consumers
· Or also stakeholders
· Redefines who gets a word in something based on how close they may be to it. It screens out some people and brings others in
· And also voters. Citizenship is a prerequisite to vote. 
· Calling people voters amplifies certain parts of citizenship over others. 

Habermas: 
· German scholar
· Completed PHD in the early 1960s
· Part of Frankfurt school
· Wrote about the transformation of the public sphere
· He was trying to critique the role of mass media in the society of his day. That definition continues to describe modern society
· He was critical of what was the importance of the public sphere for a vibrant democratic society and the extent to which mass media was not fulfilling this role of providing a public sphere in contemporary society. His research focused on the origin of the concept of the public sphere. Locates it in 18th 19th century Europe and provided an analysis that has been critiqued by many people: the origin of the public sphere was England, France and Germany in coffee houses where Elites being wealthy white men were able to meet and discuss issues of the day. They were equal as amongst themselves, form opinions, and engage in this germination of the concept of the public sphere. 
· He concludes that the increasing role of the media as that space for exchanging ideas and such represented a poor substitute for a vibrant public sphere. He said that mass media where supplanting the public sphere; they were taking over the space and didn’t do a good job of fostering the sense of common good, neutral zone without domination … 
· In his examination, he said that the 18th and 19th century was the first time people could shake public opinion and have their interests heard and therefore influence political decisions. We could compare this to voting in an election. 
· It was important for citizens to engage with one another not only in coffee houses but also in other public spaces. They needed to dialogue in order to form opinions.
· In a democratic society, it is the citizen’s responsibility to form an informed opinion. 
· He goes on to chart the rise of culture industries as a result of state capitalism; increasingly powerful corporations become involved in public life.
· State capitalism: Emergence of the role of the state in the economy – regulation of the economy, becoming a part of the economy, buying institutions and competing with private industries. State starts to have an economic interest. 
· Adorno and Horkheimer (supervisors) worked earlier on a critique of the emergence of commercial mass culture and the technique employed in the creation of cultural production (state capitalism). This is closely linked to the industrial revolution and industrial mass production of goods and commodities. The way that we consume is the reflection of a revolution that unfolded not much more than 100 years ago relating to how things are produced. First reflection of this: Model T: first car that was mass produced. 
· The introduction of production on a mass scale changed how consumers thought about things that they were buying

Back to Habermas: 

· Since things were now widely available, it shaped our society. 
· In terms of what they saw themselves doing and what they wanted to do
· For the car: It was now possible for people to go on road trips, go on a drive, take a holiday and drive somewhere. 
· EX: Hollywood and the production of films. People started going to the movies to spend their leisure time. Movies are a prime example of cultural productions; they present us with particular visions of the world. All of the above relate to the concept of disposable income. It’s an idea of stuff that’s available can have if they have the money

· What changed because of mass production is that it made many things cheaper, and that many people now had access to things that they otherwise wouldn’t have had. This created the idea of consumers.

According to Adorno and Horkheimer: A new, subtle form of social domination had emerged that operated through mass appeal of standardized leisure commodities and amusement culture. This made people drift away from the public sphere. They serve to keep populations docile and distracted from the real conditions of their existence. This changed the idea of social reality for people. Adorno and Horkheimer are talking about how the above informs our social reality. 

Class #8 – September 30th

Back to that last statement above from last class. People are now more consumption and product oriented as a result of mass production. Habermas argues that the media and corporations have taken over the public sphere while citizens became contempt with being consumers of goods, services, administration (citizens are being administered instead of being asked to participate) and spectacle

· Administration of politics example: we are asked to vote but not to engage with people about the issues and such. It’s just be exercise of voting; it’s the beginning and the end. It’s a very narrow characterization of democracy, and certainly isn’t that of a vibrant democracy. Citizens become increasingly disengaged from the political activities of their societies. 
· Spectacle: has appeal for the people. We can think of it as the things that attract us to distract us to things that are amusing or funny but have no inherent value to us. EX: being distracted from lecture by a funny cat video. You didn’t gain anything but missed part of the lecture that could’ve helped you in life. Marx also talks about false engagement. Thinking you’re in the loop without actually being in it

This leads to a transformation of the public sphere for private interests of large corporations who are huge actors on the political scale and can control the state to a certain extent. As the public sphere declined and citizens became consumers, dedicating themselves to other things than the public good. In this transformation, public opinion transformed from rational dialogue to the manufactured opinion polls or media experts. For instance, the emergence of the public relations industry so that companies and the state can try and control public opinion. The only poll results you’re going to hear about are those that support the interest of those who administered it and paid for it. We’ve effectively lost the ability to have our voices heard since public opinion is calculated in polls that may be interest driven.

BUT social media has tremendous potential to fix this issue.

Three functions of media in democratic society

1- Information: Delivering information. Plain and simple. 

2- Watch dog: Investigative journalism and such. Being out there for stories, tracking issues. Watching everything on our behalf and informing us what we should be hearing. 

3- Representative: The media are there for us, asking the questions we would likely ask.

We might imagine the institutions of news as wanting to get good information out quickly in an impartial manner. But there has been the development of routines. See below for some explanations:

Routine: The media has always wanted to get the news out quickly. Newspapers for instance: It’s very challenging to work in that business. It’s a very physical medium; it has to be produced at least 5 days a week and they have to fill it with information daily and get it out to people ASAP. When you work in the newspaper industry, you develop routines in order to get everything out in a timely manner. This isn’t necessarily bad but it can be. To save time though, reporters and journalists keep going back to the same sources for information. This makes for a heavy reliance on good sources, and this constrains the information. We tend to hear from the same people all the time, and they know how to speak to the media. Press conferences are the best example of this. They’re only a particular version of the story, and all media get it there. This creates a false consensus about the story. 

Formats: What we’ve learned to interpret as news. The way we can tell it’s news is its format. For instance, the difference between news and documentaries. What’s the difference? The format. For news to be news, it has to fit into the format. Part of the format for TV news is that a story needs to be accompanied by good visuals. When there aren’t good visuals, it doesn’t become news, or at best, it becomes a more minor story. Also, stories are presented in order of importance. 

Another example: Concision. Being focused and on topic. The need for concision in the delivery of news is huge. Commercial media present news in a context where there’s advertising. That means that news stories are presented in a way that it has to appear between two sets of commercials. There are 42 minutes of content in an hour of TV. There’s no way you can present a brand new, completely different, against the grain and provide evidence in the 12-15 minutes you have before a commercial break. 

Impartiality: Not being biased. For a long time, it’s been accepted as the appropriate framing of how news should be delivered. Journalists were simply focused on describing what they were seeing and hearing. That way, they seemed impartial and free of bias. But there’s a constraint to this: a focus on description precludes a focus on analysis. When you try and seem impartial, you end up avoiding analysis as a fear of seeming biased for drawing particular conclusions. For instance: when media report on politicians, the presentation of that information is increasingly more like that of a sports event rather than an analysis of the consequences of policy platforms and policy positions. The media don’t want to be criticized for being pro certain parties and not others. The institutions of media have a long history of being very partisan. Being impartial doesn’t mean being neutral, it means making an effort to present everything. We have a lot more to gain from information that includes fact checking and such. In the modern era, we’ve seen that the speed at which news and information needs to get out has had an impact on analysis not only just being avoided but also not being able to be done. 

Lecture 9 – October 7th 

Factors and factors of the news
· Format
· Impartiality
· Routines

Many news outlets have played an important role in uncovering and divulging information for the public’s interest. All media are competing to get our attention, but how do they get it?

The above mentioned factors shape how we consume news and information

There is the shaping of news: 

· Framing: 
· Refers to something that takes place in all of our communications (not necessarily the format). Part of the process that we use to make sense of things. We can think of it as kind of like the way we frame a photo. What kind of frame do we put around a photo? When we frame a photo, the photo doesn’t change, but the interpretation we make of it is different. Narrative techniques are considered framing since they can make us draw certain conclusions. It doesn’t mean that it’s a tactic, or that we don’t respond to the cues that help us make sense of a story. People respond to cues that were set for them but think that they did that on their own. This brings in the 80-20 rule; generally speaking, 80% of people draw the same conclusions when reading an article. This is a sign that people are picking up on the same cues that were in the content of the story. If the cues are different, people will have a different opinion. 
· Examples: framing of drinking and driving articles is that it’s our responsibility not to drink and drive, framing of break and enter articles is fear, rather than other things like poverty and such. All this framing leads us to draw certain conclusions without even noticing it; it gives us the illusion of human agency. 
· This shapes our understanding how we shape what is or isn’t news. 
· We call the 80% the preferred reading, and the 20% is the alternative reading. 
· The alt reading can come up with a number of issues. It can be from personal experience that others generally do not have with this topic. Alt reading can also come up if the reader isn’t as familiar with the language. Alt reading can also occur if the reader asks him or herself what the author is trying to convince them of. It’s the process of media deconstruction; being able to think about what you see and read. There’s nothing natural about the way we respond to particular cues. 
· Framing is learned in part through socialization and cultural context, from repeated exposure to media. Our uncritical consumption of media exists because we might not be aware of how our opinions are formed externally. Our general stock of knowledge is often derived largely from the media, and yet we see it as our own knowledge. But commercial media have as their first interest something else other than informing us: profit. That doesn’t necessarily mean that it goes against our best interest, but it means that we can’t take for granted that the information in the media is there for our benefit of our best interest. The primary product created by the media
· The media make audiences (that’s their primary product) 
· They make news, articles and such to attract audiences
· Then then sell the audiences to advertisers
· That’s how they make their money
· Which is why most of the media we consume is at barely any cost
· If the primary goal is profit, we then know that the primary thing media will do is try to expand their audience. 
· Problem with this is that it doesn’t necessarily fall in line with our best interest, transparency, and proper news reporting. This is why we should consume media safely by making sure to ask questions. 
· Generational myth (article in the readings)
· Author is referring to the myth that being born digital means also being tech savvy. 
· He says that some people have access to technology, but some don’t and that can marginalize them. This is when socioeconomic status comes in to play. 
· He makes the argument that technology is influenced by many factors (politics, economics and such) The tools that we have in the classroom may be useful to take notes, but at another level we need to ask the question: am I in fact learning more, or learning more effectively because I have a device in front of me?
· The challenge for us is to better understand the role of technology in society (purpose, and how it’s used and such)

Fluen Smith
3rd chapter (assigned reading) (pages 62-71)

MIDTERM: 

· First three chapters in the book, first three articles in the course pack, topics 1-3 seen in class
· Format: 60 minutes to answer 30 multiple choice answers
· Advice: Use the lecture as the starting point for what we need to know. If the topic is also found in the readings, chances are that it’ll be on the midterms. If a date’s been on the board, you should probably know it.

Lecture 10 – October 12th

About chapter 3 (62-71) 
· Primary focus: distinction between technological determinism and social shaping of technology perspective
· Social shaping falls under cultural studies and political economy. Social shaping suggests that technology is shaped by society. Social, economic and cultural factors dictate technological advances. There are two main views within social shaping.
· Cultural studies context: New technologies and new media seen as cultural technologies. They’re an expression of culture, an outcome of culture. The technology comes from technological, political, economic and cultural … power relations. Technology is driven by all these things because of motives. This explains why we see certain types of technology and not others. For instance, military needs are a tremendous driver of technology (laptops are an outcome of this) 
· Political economy context: Insists on how things have barely changed since new media, despite the population thinking otherwise. Same players as before. 
· Difference: CT tends to be more optimistic about the transformative capacities of new media. 
· Technological determinism says that social change is technologically determined. Fluen smith set up technological determinism to take it down. They disagree with this. We’ve been taught that technology drives social change. This is what marketing pushes; if we don’t keep up with technology, it’ll fall behind. McLuan (?) falls in this category. 


Neil Postman: Five Things We Need to Know About Technological Change 

· First Idea: All technological change is a trade-off, also know as a Faustian bargain.
· First Idea: For every advantage a new technology offers, there is always a corresponding disadvantage
· First Idea: Culture always pays a price for technology
· Second Idea: The advantages and disadvantages of technology are never distributed evenly among the population.
· Second Idea: Certain people gain an advantage such as corporations, while other are at a disadvantage such as musicians. 
· Third Idea: Every technology has a philosophy which is given expression in how the technology makes people use their minds, in what it makes us do with our bodies, in how it codifies the world, in which of our senses it amplifies, in which of our emotional and intellectual tendencies it disregards. 
· Fourth Idea: Technological change is not additive; it is ecological. AKA when something new enters the world, it changes the way every thing works.
· Fifth Idea: Media tend to become mythic. This is to say that media has always been apart of our world and no one understands where it came from. Like the sun. 
· Remember that technology is not part of God’s plan but a product of human creativity and hubris, and that its capacity for good or evil rests on human awareness. 

How Google Dominates Us 

· We use google as our primary source for information that is to say that if we are ever faced with a question that we don’t know the answer, we turn to google. 
· Google defines its mission as “to organize the world’s  information” 
· Google created gmail and offered 20 times the memory of any other email company for free.  1 gigabyte of data. 
· Googles marketing strategy was to have none, as google would be able to market themselves. 
· Google has transformed the information economy through the merchandise of the information economy being attention
· 96% of Google’s revenue is through advertising
· 1. Google used premium sponsor links, which they charged per view. 
· 2. Google invented an automated self-service system, which allowed anyone with a credit card to purchase advertising space. 
· 3. Google began to charge per click as supposed to per view. 
· 4. Google began monitoring its users behaviour systematically, which gave them knowledge to improve on the effectiveness of ads. 
· 5. Google than began to use its indexes to create content-targeted advertising referred to as AD SENSE. 

Is Google Making Us Stupid? 

· People are getting more easily distracted, and finding it difficult focusing on the task at hand.
· We’ve become extremely reliant on google’s database for most sources of information. 
· Media are not just passive channels of information. They supply the stuff of thoughts, but they also shape the process of thought. This in turn chips away at ones ability for concentration and contemplation. 
· When we read we expect convenience and easy interpretation. 
· The goal as defined by Taylor in “The Principles of Scientific Management” was to identify and adopt, for every job, the one best method of work and thereby to effect the gradual substitution of science for rule of thumb. 
· As we come to rely on computer to mediate our understanding of the world, it is our own intelligence that flattens into artificial intelligence. 


How does Google make money? –Advertisements 

How does the issue of “trust” figure in to our reliance on Google? 
-

Google provides us with one of many sources to access information. What are the implications of our choosing to rely so heavily on Google?
 –The more you use google, the more google can build a profile on you based on what you’ve searched. 


Sample question:
What are the different “genres” of traditional media?
a) Commercial + staterun/public/alternative
b) Private,  + public, 
c) News + info, entertainment, + advertising
d) News + info, + advertising
e) None of the above

News and info, entertainment is the correct answer

Two category 
Alternative and commercial 
