Week 1
Lecture
· “There are 4 ways and only 4 ways in which we have contact with the world. We are evaluated and classified by those 4 contacts: What we do, how we look, what we say, and how we say it” – Dale Carnegie, 1888-1955
· What we do – people think that people might be weird if we do strange things
· How we look – if people show up to an interview in shorts and a t-shirt, we don’t look professional. Your prospective employer would wonder if you are the type of person they would want to employ
· What we say – If we demand a coffee as opposed to ask for a coffee, the service at a place like Tim Hortons might be worse
· How we say it – If we use different intonations in our speech people can think of you in different ways
Characteristics of communication
· Communication is interactive
· Communication is not 1 way, but 2 ways, back and forth
· If I say something to someone they can take it one way and appear uncomfortable I can take how they look and react to that
· If you grew up in a small city it is expected for someone to stop and say hi.
· It is the interaction between politicians and people that cause people to go out and vote, which is why they do talk to the people and campaign
· Communication is more than just sharing information. We respond to signs and symbols, not just speech
· Communication is symbolic
· Non-verbal communication (symbolic communication)
· A man or a woman can symbolize a bathroom and we know which is the women’s and men’s bathroom
· Non-verbal symbols can regulate our speed, whether we stop or go, whether we slow down, etc. This way we do not need a police officer at an intersection directing traffic
· Colours can symbolize things, such as red can symbolize to stop or it can symbolize things like danger
· An example of verbal (symbolic communication)
· It can be just a regular sound, such as a whistle getting your attention, or birds chirping can symbolize the morning
· Communication is a dynamic process – It never ends, it is a constant evolution, it continues
· Communication is contextual
· That’s communication also depends on context for it to occur
· When you go into a museum and you see a portrait, you thinks it’s interesting as there is always a place and time for communication to occur
· If you go into a interview you don’t swear and you dress nicely, the context of the interview defines how you communicate by the way you speak, and how you look and dress
· Sometimes the culture shapes the meaning. What seems normal in your culture can seem weird in a different culture.



Models of Communication – 3 dominant models of communication
· The information/transmission model
· Focuses on objectivity
· Transmission of data/information
· When the sender sends the message you encode it. When you encode it you create your own message. The media can decode a meaning out of this and send this to the receiver. The receiver and respond to this, giving them feedback. There can be noise when the communication is passed through, such as in the media, how you receive that media, how you responds to the sender, how that response is taken, etc
· A Ritual or Expressive model
· Speaks more to emotions and shared belief systems
· Depends on association and cultural symbol
· Think about Canada Day, where we all dress in red. We use that colour to celebrate our collective identity
· If at a Leafs game and we may think someone looks weird and smells bad, but you are happy together because you have a collective identity in support of your favourite team
· Ritual is more about bringing people together and expressing a collective identity, where there is not just 1 sender but all the people around you are senders, unlike in the information model
· Publicity model
· More about spectatorship, attention gaining, attention seeking
· This is where PR is where you give something to the media to report.
· You are also packaging information to create a spectacle that might help the government if you work for the government. You put a spin on it
· If a company donates money to a poor country for every sale you feel good about buying a product
· Covers a large segment of media activities in
· PR and advertising
· Media spin by government, politicians & corporation
· Media bias, propaganda, and agenda-setting
Persuasion and Public Life
· Persuasion
· Humans/people communicating
· In court you can use previous cases to communicate to the judge that the person you are defending is innocent
· Attempting to influence others
· If you are reading the newspaper and you are a big fan of liberals and you read about corruption then people might switch to a different party
· Seeking modification of judgements, action, behaviour, opinion
· People use propaganda in order to get people to see the world a different way
· Hitler used communication to modify some people’s behaviour to hate Jewish people by putting the blame for WW1 unfairly on them
· Persuaders, especially in our media-mediated/media-saturated world, depend on the following elements
· Ethos
· Change of opinion based on social standing or credibility. We trust popular news sources, we take what they say as fact. They influence what we say. Uses credibility to persuade
· Pathos
· Uses feeling and emotions to persuade
· Logos
· Logical argument to support an opinion or what they want you to believe. Uses logic to persuade

The Structure and Function of Communication in Society – Harold D. Lasswell
· Ways to describe communication is: “who, says what, in which channel, to whom, with what effect”
· Scholars who study the “who,” the communicator, look into the factors that initiate and guide the act of communication. Called control analysis
· People that focus of “says what” engage in content analysis
· When people look at the cannel used, such as TV, radio, internet, film, etc are doing media analysis
· When the principal concern is with the people reached it is audience analysis
· If the question is the impact upon audiences, the problem is effect analysis
· Any process can be examined in 2 frames of reference: structure & function
· When the process of communication of states in the world community are examined we note 3 categories of specialists
· One group surveys the political environment of the state as a whole
· Diplomats, foreign correspondents, etc
· Another correlates the response of the whole state to the environment
· Editors, journalists, speakers, etc
· The third transmits certain patterns of response from the old to the young
· Educators in family and school
· Communications that originate abroad pass through sequences where various senders and receiver are linked to each other
· These messages are subject to modification at each point in the chain
· Messages originating with a diplomat may pass though an editorial desk before reaching large audiences
· The immediate relay function for nomadic or more remote people is performed by different people than normal
· This is done by nearby villages, towns, etc where the relayer can be a school teacher, doctor, judge, tax collector, police officer, soldier, peddler, missionary, salesman, student, etc. As opposed to a diplomat or foreign correspondent or journalist.
· Some of the most serious threats to efficient communication relate to the values of power, wealth, and respect
· Communication can deliberately be distorted to fit an ideology to give someone more power
· Distortions related to wealth come from people trying to influence the market to get more wealthy
· One connected with respect happens when an upper class person mixes only with other upper class people and doesn’t correct his perspective by being exposed to member of other classes
· The communication process in society performs 3 functions
· Surveillance of the environment, disclosing threats and opportunities affecting the value position of the community and of the component parts within it
· Correlation of the components of society in making a response to the environment
· Transmission of the social inheritance

Week 2
Lecture
Media Use and Gratification Theory 
· 4 assumptions
· Users deliberately seek out information, rather than being passive receivers of a message who merely process information
· They are goal oriented and have clear reasons for accessing a medium
· They will seek the best medium for meeting their needs
· And have alternative media that can satisfy their need
· 5 possible generic motivations
· Seeking information, this is common to most studies and recognizes that a user has to take something away from a communication channel
· People seek escapism from their everyday lives and problems
· A medium may provide entertainment
· People wish to engage in social interaction
· Media can support the development of personal identity that provides a sense of individual worth
· It looks at the flow of communication 
· The active audience chooses what outlet their information comes through today 
· More about psychological aspects of communication 
· Grounded in the assumption that individuals pick media to fulfill their needs/wants 
· Always value embedded in different media outlets 
· Search for content based on belief system/wants 
· Individuals have control on how mass media affects them 
· It is not what is given to you, but the conscious choices that are embedded in our wants and needs 
Walter Lippman
“For the most part we do not first see and then define, we define first and then see” 
· Define what we want before going to make our choices 
· Leads us to selective exposure 
FILM: it is a two way street. We search out our wants and the companies cater to our individual wants. (Transmission model??) 
Factors that influence these conscious choices or selections include: 
1. A structure of motivating needs that you seek to gratify --- i.e. you read the Charlatan to find out about student life 
2. Socio-psychological reason --- i.e. you feel good about reading the news/being informed; i.e. you’re not interested in football, but your significant other likes football, you therefore educate yourself on football so that you two can spend time together (creates an intimate relationship) 
3. Peer-pressure and socio-cultural norms --- i.e. Facebook, because most people have an account you feel like you need to have one because it’s “normal”; and also in our society we’re inter-connected, if you’re not a part of this then you could be missing out 
Demassification Approach 
· Customization of information and Audience segmentation/Narrowcasting 
· Moving away from the errors of mass media 
· [bookmark: _GoBack]No longer have to sift through information that we are not interested, we can seek out exactly what we want – this is how it is two way, they provide us with the outlets to seek exactly what we want 
· It is also more cost effective for the companies 
· Not creating a community of consumers, specific small communities 
· Takes away initial goal of the ritual model 
· Operating on the publicity and transmission models 
· Dynamic aspect of communication – narrowcasted, we search it out, are happy, share it and the line continues 
Ex. The Apprentice – at first was interesting for business students/scholars and people for purely entertainment. But then it got boring so they switched to the “Celebrity” Apprentice so it draws different audiences and niches together 
· Consuming part 
· Participation 
· Producers accommodate the consumers and separate communities 
The concept of an active audience implies: 
(1) Utility, the uses people have for communication
(2) Intentionality or prior motivation that directs communication behavior
(3) Selectivity or prior interest and desires that affect commnication choices and content (Blumler and Katz, 1974; Palmgreen et al. 1985). 

Shao’s Article
· Producing
· For self-expression 
· For self actualization 
· Participating
· For social interaction
· For community development 
· Consuming 
· For information
· For entertainment

Week 3
Lecture
· “Without journalism there is no democracy, but without democracy there is no journalism either” – James W. Carey
· Relationship between democracy & journalism can be seen as a form of social contract
· In democracy different political actors perform that democratic right
· In principle, we know that they are a form of social contract in which they depend on each other
· Media and journalism cannot function without democracy that protects:
· Freedom of expression
· Democracy provides freedom of expression for all of us
· In the absence of freedom of expression there can’t be freedom of the press
· Independence
· The information must flow freely – the media must not be attached to the government
· Market of ideas
· The media, government, courts, etc are all different markets of ideas, allowing people to get information and ideas from various sources
· If democracy allows the media to function, the media must allow democracy to function so as to survive itself
· When the media holds true to these democratic traits it becomes the “watch dog”. In which we are able to find out what went wrong in parliament or in the world because of the media bringing it to our attention
· The media can also serve all the parts of the government
· The media completes the job of bringing things that happen within the government to the general public
· This way people can make informed decision when they try to form a political movement or when they vote
· News is considered to be the oxygen for democracy as it provides the information for a democracy to function properly
· As such, media is seen as the modern day public sphere
· Which is essential in a democracy... “If what we mean by democracy is the manifestation of the public will”
· Public sphere is the heartbeat of democracy as it is essential in terms of government and shaping the course of history
· Some classical/historical examples of the public sphere
· The agora in ancient Athens
· People would go here to have debates, this served to help inform people
· One of the reasons that people say democracy originated in Greece
· Coffee houses in the 17th and 18th century England, France, and Germany
· Many people would gather in a coffee house and discuss ideas
· Also used to sign a contract or conduct a business meeting
· The New England town meeting in pre-Independence America
· People would gather to discuss things that were important to the town
· The African-American church in periods of political struggle
· In the days of civil rights movement, that is where people gathered to make civil changes and for people to seek refuge
· The Royal Court in the days of Monarch rules
· People would go to the monarch to ask for something or to seek a movement that the monarch might support
· Jurgen Habermas
· According to Jurgen Habermas, public sphere in its ideal form is:
· “Made up of private people gathered together as a public and articulating the needs of society with the state”
· Prior to the printing press, it was only the elites that could read
· With the printing press you don’t need a middle man if you ask for forgiveness from the church for example as you can read the bible for yourself
· Printing press also allows for people to read about information that the government may not want you to read and understand
· Allows for social movements
· In the political liberal theory, the public sphere is the arena between the distinct areas of state and civil society that guarantees the protection of the individual
· Freedom of expression is not absolute, it is there, but it needs to be exercised
· According to the traditional liberal theory, media must perform the following 3 functions to ensure a functional democracy:
· Act as the watchdog over the state as an independent 4th estate
· Act as the agency of information and debate for citizens to participate in democracy
· Act as the voice of the people in the state
· Product of the public sphere is public opinion
· Everyone plays a role in changing the public opinion
· Ideas are the “goods” that are exchanged
· It is a free marketplace of ideas
· Public sphere = “free marketplace of ideas”
· To this end, the success of the public sphere will depend on
· The level of access
· If there is not fair access there cannot be different ideas moving around
· This is where your level of education shouldn’t matter
· The degree of autonomy
· It should be autonomous as people should not get shut out for being “dumb”
· The rejection of hierarchy
· People that are powerful should not have more power in hte public sphere
· The rule of law
· To ensure that there is rationality, that we are not taking freedom of expression to the extreme and manufacturing lies
· The quality of participation
· People must make meaningful contributions and make a serious conversation so that important ideas can be discussed
· Allows for it to be serious

The Public Sphere – Jurgen Habermas
· A realm of our social life where something approaching public opinion can be formed
· Access guaranteed to all citizens
· The feudal authorities (church, princes, nobility) to which the representative public sphere was first linked disintegrated during a long polarization process
· By the end of the 18th century they had broken apart into private elements on the one hand and public elements on the other
· Church
· Changed with the reformation
· Link to divine authority which the church represented, that is, religion, became a private matter
· Religious freedom came to insure what was historically the first area of private autonomy
· The church itself continued its existence as one public and legal body among others
· Princes
· Polarization within princely authority was visibly manifested in the separation of the public budget from the private household expenses of a ruler
· Institutions of public authority, along with the bureaucracy and the military, in part also with the legal institutions, asserted their independence from the privatized sphere of the princely court
· Nobility (feudal estates)
· Nobility became the organs of public authority, parliament, and the legal institutions
· Those occupied in trades and professions, as they had already established urban corporations and territorial organizations, developed into a sphere of bourgeois society which would stand apart from the state as a genuine area of private autonomy
· The bourgeois public sphere could be understood as the sphere of private individuals assembled into a public body, which almost immediately laid claim to the officially regulated "intellectual newspapers" for use against the public authority itself
· In those newspapers, and in moralistic and critical journals, they debated that public authority on the general rules of social intercourse in their fundamentally privatized yet publically relevant sphere of labor and commodity exchange
· Karl Biicher characterized this great development as follows: "Newspapers changed from mere institutions for the publication of news into bearers and leaders of public opinion-weapons of party politics”
· This transformed the newspaper business. A new element emerged between the gathering and the publication of news – the editorial staff
· The press remained an institution of the public itself, effective in the manner of a mediator and intensifier of public discussion, no longer a mere organ for the spreading of news but not yet the medium of a consumer culture

Chapter 3
· Anglo Liberal system is built on John Locke’s ideas/thoughts. What are some of these thought that formed the foundation of the liberal democratic system?
· Freedom to accumulate wealth
· Freedom from the monarchy (Lord, King, Queen etc)
· More Access to information and participation
· Law is applicable to all
· People have the right to overthrow/ throw out the government.
· The Monarchs and Rulers are NOT above the law.
· The politicians/ Rulers are accountable to the public
· Media should be independent of the state and should protect the people.
· Can now scrutinize the leaders position and statements
· Freedom of expression
· There is a two-tiered media system. What are they?
· What roles did media play in the emergence of what Eric Louw called “HYPE-OCRACY”?
· News stories that take away from what the politicians are saying, (Attack ads) however this makes people get to start wondering what is actually happening, causing them to do research and become more educated.
· All the political ads you see are meant to take away from the truth of the issues and attack the other candidate, but as an active consumer you are able to research and find the truth.
· The early parliaments developed three new policy-making practices that became important features of contemporary liberal democracies. What are those practices?
· Collaboration
· You see that a lot when it is a minority government yet you never see that when it is a majority government
· Representative democracy
· We hope that those who we vote for will be able to speak on our behalf

Week 4
Lecture
· “The press may not be successful in tell us what to think but it is stunningly successful in telling us what to think about" – Bernard Cohen, 1963
· We are an active audience and so they are not successful in telling us what to think, but they are in telling us what to think about
· Agenda setting is about the “ability of media to focus public attention on a few issues and/or the events at the exclusion of others”
· Certain issues and events will be excluded
· What becomes news is selected at the expense of things that do not become news
· There are so many things going on simultaneously that some things must be eliminated to fit in a news broadcast
· 5 Ws and 1 H
· Who says What in the society, When, Where and Why and How
· Distinction between “issue” and “event” in the context of agenda setting
· An event “is defined as discrete happenings that are limited by space and time”
· A shooting is an event
· An issue is a “cumulative series of related events that fit together in a broad category”
· A series of shootings and gun control makes an issue
· Gate-keeping
· Selection or filtering of what event or issue becomes ‘newsworthy’
· In media productions include:
· News sources
· Reporters
· Assignment editors
· News directors/producers
· Owners/advertisers and others
· They are not part of the decision making but the news may not want to make an owner or partner upset due to their relationship
· News values = criteria for newsworthiness
· Impact
· If it has a lot of impact on the local or global stage it will get covered like the American election, even in Canada
· Proximity
· If it effects the local people, it will interest them and be covered
· Timeliness/currency
· If it is current, it will get coverage but will no longer get coverage if it is not a current issue
· Prominence
· How often it is reported and the importance with which it is reported
· Conflict/bizarre
· A strange story will get more attention as it is weird and interesting
· Framing is how selected issues or events are portrayed
· Construction of reality based on certain attributes or descriptors or wording of messages
· If you show the negative attributes to a story that is meant to be positive it becomes negative
· Agenda-setting = 3 part process
· Media agenda (selecting the story) gets to the public agenda (people agree or are outraged) then it gets to the policy agenda (look at what is being discussed by the public and the media and makes laws, government edicts, etc) then it generates news for the media to cover
· The media agenda effects public agenda and policy agenda
· The public agenda effects the media agenda and policy agenda
· Policy agenda effect media agenda
· Media is part of society as it is all interconnected

The Framing of the Canadian Election 2000
· What are the problems with game frame in the paper
· Encourages parties to avoid clear issue positions and to obfuscate ideological distinctions. Finally, and perhaps most importantly for democratic engagement, game framing treats citizens “as mere spectators, framed outside the story, not as participants integral to the election”
· Turns the news into a kind of entertainment (infotainment) where the goal is more to entertain than to inform
· Excludes 3rd parties from broadcasts
· Why was the headline selected for this analysis?
· Headlines are what most people see
· Reflects ideological position and culture of paper
· Headlines frame issues
· Colourful and catchy so we pay attention
· How did the papers’ ‘ideological’ position and value shape their coverage?
· They cater to their audience and their audience’s values are reflected in the news source’s values which is reflective in what they cover and what spin they put on their coverage

Chapter 4
· What is the relationship between this chapter’s arguments and what Habermas discussed in his article about the public sphere’s decline
· The online forum has technical restrictions and some people are not able to use it as they either can’t afford it, or do not understand it
· If mass media throwing biased shit at the public and they don’t care and are absorbing it blindly, there is no difference from the mass media today and the church/feudal lords who threw biased religious scripture at the blind peasants
