Week 10 Hybrid		MKT 2391
[image: ]		
		
Interactive Advertising Bureau – Secondary Data


This hybrid is due BEFORE class Week 10. Complete individually and upload through the Week 10 Hybrid Assignment link.


The Internet Advertising Revenue Report is published annually by 
IAB Canada each fall, summarizing the state of Canadian digital advertising revenues. IAB Canada is fully-dedicated to the development and promotion of digital/interactive advertising in Canada.  http://iabcanada.com/annual-internet-advertising-revenue-reports/


1) What are 6 the internet advertising vehicles identified by IAB Canada?
(Note link above is safe, see page 10 of the report or document is posted in week 10 course documents)

The 6 internet advertising vehicles identified by IAB Canada are: Search, Display, Classifieds/Directories, Video, Email, and VideoGaming.


2) For each internet advertising vehicle, indicate if the advertising revenue has increased or decreased from the previous year, also include the percentage change. 

	Internet Advertising Vehicle
	Increase OR Decrease from  previous year
	Percentage Change

	Search
	Increased
	1% from 2014-2015

	Display
	Stayed the same
	Stayed at 34% from 2014-2015

	Classifieds/Directories
	Decreased
	1% from 2014-2015

	Video
	Increased
	1% from 2014-2015

	Email
	Decreased
	0.2% from 2014-2015

	VideoGaming
	Decreased
	0.2% from 2014-2015






3) Identify the TOP 3 Ad Vehicles in terms of Ad Revenue, and include their respective dollar amounts. Do you think this ranking will remain the same for the next annual report? Why or why not?

The top 3 Ad Vehicles in terms of Ad Revenue are: Search – 2,512 ($ millions), Display – 1,554 ($ millions), and Video – 358 ($ millions). Yes, I believe that these rankings will remain the same for the next report, because they are the only ones that are continuing to grow. The other ad vehicles are on the decline. The top two are growing at the same rate, but Video has grown by 35%. It’s still way too far behind in numbers to eventually catch up so it should remain in third for some time. 

[bookmark: _GoBack]4) Which vehicle has experience the highest growth % and which the highest decline %, in your own words explain if you think these trends will continue. 

VideoGaming has seen the biggest decline out of the 6, dropping by 58% from 2014 to 2015. I believe this trend will continue until a point where it almost stops. Gamers seem to always find ways around ads especially in games, and targeting them specifically usually isn’t the best idea. All of these people would be using search engines and could easily be targeted by search and display ads just the same. 

Video has grown the most over 2014 to 2015, growing by 35%. I think this trend will continue into the future because more and more people are using the internet to watch video and stream things. This will only grow more popular as time goes on and the older generation dies/new generations being born into this technology.

5) Refer to the Executive Summary – what was the total Ad Revenue increase projected for 2016? In your opinion, is this a fair estimate?

The total Ad Revenue increase projected for 2016 by IAB Canada is 21%, to a total of 5.5 Billion. This is a pretty fair estimate in my opinion because of the trends in growth in past years. The Internet is only getting more and more popular as time goes on, people use it for almost everything these days. Being able to access the internet almost anywhere at anytime is helping this grow.

NOTE: REMEMBER TO USE APA FORMATTING. REFERENCE LINK FOR APA IS PROVIDED IN THE COURSE INFORMATION TAB IN BLACKBOARD.
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