SOC class 5

Resume of last class 

ICTs : Information (tv, radio, newspaper) and communication (telegraph and telephone). The center of both of these is the Internet, embodies both information and communication, that what makes the Internet different, capacity of this technology is revolutionary. The prof argues that he is critical because we do not optimize the use of the Internet and its potential.

How Google dominates us (reading)


· How we’ve lost the ability to be unsure. Uses example: dinner table, what happens on the day is coming up, when was it that that happened? somebody researches that on the phone. The conversation dies after this, eliminates “uncertain conversation” due to goggling the answer there and then. 
· It’s the pursuit of questions, not the pursuit of answers that drives us (Ian Angus, “love the question”). Google eliminates the pursuit of answer, you do not need to think, you can just find the answer quickly.
· Gleick tells us that the merchandise of the information economy is attentive (is bottom sold). The challenge that exists in the IE is getting us what the information is showing (related to the attention you are putting, being able to command our attention). The question : Where do our eyes land, where is our focus?
· Gleick references topic4 article: we are not Google’s customers; we are Google’s products. We imagine that Google exists to serve us. Google exist to attract our attention, to sell it to advertisement. 
· Gleick talks about gathering information about users, every query that you type into Google is tracked and sorted, if you have a gmail account, youtube ect. Google has access to all the information of your profiles, even what you are writing in your emails, in order to sell your information to advertisement. 
· Google is not transparent itself about what it is doing, but does not disclose (due to transcretional hearings in the US and the consumers being worried) all information.
· There are other search engines available, i.e. duckduckgo.com (to provide a service that Google doesn’t, aka does not track your information)

Traditional media and contemporary media

LO1 : Link the role of media with democratic society thru the concept of the public sphere 
LO2 : To affirm the importance of timely and accurate information in supporting citizens in  a vibrant democracy 

Communication 

· How we as humans communicate is something unique (Noam Chomsky, linguist, activist). “We have an inmate capacity for language”. This means a natural process that we are hardwired (born) for a capacity for language. We are not hardwired to learn a language or another but we are hardwired to learn any language. A baby born can learn any language that it is socialized with it, depending on the context it is put in (enable to learn any language in the right context). No other animal or species that can do this, the essence of our humanity
· How do we learn language? Think about mother tongue..by observing, by listening, thru immersion within a particular social context. Sociologists call this socialization ( we are socialized in the language, we pick up language thru our immersion thru social context and cultural context). 
· ICTs involve our communication, ICTs filter our communication, have an impact on our attention. ICTs in between 2 people are mediating (mediate our communication).  For good or for bad, it’s the middleman in between 2 people. If we accept that communication is fundamental for humanity and as rely more on ICTs for communication, what are the consequences? We want to understand the impact of the growing use of ICTs in relations to not only on how we communicate but actually what we communicate (while comparing different mediums, i.e. letters vs email, 140 characters limits for twitter). Our reliance on ICTs has grown dramatically.

Traditional media 

· 1605 Newspaper : The earliest and first form of traditional media that was used to provide people with news and information that was timely, accurate and complete. Refer to lecture 4 for timeline of traditional media..
· Shaped our habits, involved in both the construction and representation of our social reality. The issue of representation, the conjunction of representation, the media reports on what happens and represents to the public. The institutions of media presents us with a particular view of the world and not necessarily the reality. 
· Democratic society (Jürgen Habermas). The public sphere: As a natural zone (not bias) where as access to information affecting the public good (where citizens can get information) is widely available, discussion is free of domination (citizens do need to be afraid), and all of those participating are doing so on an equal basis (the people in this public sphere are there on the same basis, no form of domination). 
· The question that arises : Where is the public sphere, where do we find that space? Democratic society is essentially formed to represents Canada, its citizens and us is represented in the House of Commons. We identify people to make decisions on what we will do nationally and international, we have an obligation to be implicated in those decisions that matter to us, we are obliged to speak up, without fear of repercussions.
· Habermas was concerned about the role of media in the 1950s and the media had emerged to be that public sphere, where citizens were suppose to speak free of domination but the public sphere had become the media (newspaper, radios, televisions).
· Origin of the public sphere: white, wealthy men
· From his supervisor Max Horkheimer and Theodor Adorno: This concept is reflective on the first time that individuals and groups were shaped by public opinion and influencing decision-making. He identifies the immergence of state capitalists, the period that we see in the 1900s, states are not only seeking to regulate economic activity but also participate in the economy (a dual role) (as a regulator and as a participant). This creates conflict, income vs representation of citizens. He also talks about the emergence of culture industries.
· Reference to : emergence of mass culture and rootizned techniques in the process of culture production. The industrial revolution had a big impact on the product of goods (use of steam powered vs human/animal/wind). Another revolution was reflected by the idea of mass production, perfected by the emergence of the assembly line. i.e. first vehicle produced by assembly line was by Henry Ford, people were seen as one task out of 100. The advent of mass production of automobile (model t by Ford). 
· The combination of mass production and assembly line lead to huge growth of consumer goods, identical consumer goods (hundreds of identical cars at a time, standardized commodities). People used to be themselves, all items were original but mass production reduced this originality and people were able to own the same things (because there were more of them and the cost of producing with the assembly line was cheaper)
· Rootized techniques: routines of the production. What Horkheimer and Adorno argued: subtle form of domination had emerged which lead to the mass appeal of standardized and leisure commodities (i.e. cars). People are becoming focused on the stuff that they have, the stuff that they want and what other people around have. The concept of amusement culture: the things that people get to do, Hollywood, of cinemas (mass-produced films, movie stars, people are seeing the same movies throughout the country). It is not about the state saying you can’t do this/that, peoples attention is shifted to the growing desire of leisure commodities. They argue that this combination of standardized and leisure commodities serve to keep population’s darsile and distracted for the real conditions of their existence.
· Large economic organization begin to take over the public sphere while citizens became content on receiving goods and services, political administration (how we engage with our political institutions, reengineered to cater for votes) and spectacle (relates to our current period, to be dazzled, to be amused,  the use of sex-appeal, we only focus on the extreme, referred to as hyper-reality)
· The transformation of the public sphere, rational discourse, to form opinions, to get a consensus (to agree on what matters, agree on the facts and come to terms on these facts) to a space of mass consumption and administration of cooperation’s and governments. Private interest assuming private direct control, the movement of the economic powerful that take over the media, that control the institutions, and those interests are reflected on who runs the country.  
· Habermas argues that the public sphere declines; public opinion was transformed from a rational dialogue to the manufactured opinion of polls. We are not empowered (as citizens) to make assertions about the public opinion; only some groups have the ability to say what public opinion is. Public opinion is manufactured and some people follow this public opinion (i.e. political voting, people voting because a party is predicted to win). Polling is paid thru by private dollars, the results only get released of the owner decides to release them, will not release unfavorable results. 
· For Habermas, traditional media provided a form for information and engagement, the potential of institutions of media to provide a democratic function. He recognizes the value of an independent media to provide a function of democratic society. 3 functions
· Public watchdog: is a reflection of a reality of that we cant be everywhere that we might want to be, we live in a complex society, multiple obligations (school, work, family). We have only so much time to dedicate to other kinds of activities. The media reports the news, issues, watches what happens in the HoC and the issues risen there and thus, giving the citizen the right information 
· Source of public information: provides us with information about what is going on in the first place, we can review the stories, hear the issues of the day, what people are saying and our position as citizens for these issues. 
· Public representative: When journalist are in the position to engage, prime minister at HoC asking PM questions, there going to ask the questions that citizens would ask (as we were there, as would we ask).
· Limitations of traditional media: metaphor of the mirror (is basically a reflection back to yourself, seeing yourself back) and metaphor of the window (media is like a window, is to suggest metaphorically, that you are looking thru a window, not just seeing what is outside the window but tv gives news and information worldwide, also represents everything that is important to us but that is not necessarily true). Both of these imply that the institutions of media are transparent in between the media and the receiver. Example: We have been thought to not ask what is happening behind the camera. We often like to pretend to think that cameras are not there.
· The productions of news have been subjective to a variety of constraints many of which are related to the production of comprehensive and transformation information. This is not a conspiracy but related to some kind of institutional analysis. 3 constraints 
· Format: Ways of presenting information that relays some kind of information and not others. Shorter and shorter deadlines. Noam Chomsky: specific example of format constraint, as he refers to as concision ( from concise). He says that there is this format that we get television news presented in. Any news and information is going to be presented has to be presented between 2 sets of commercials, which happen regardless about what the stories are.  He believes that the time in between commercials, lets say 12 minutes, will not provide enough time to present the why, the evidence ect. Therefore, we will only already see on the news things we already know.
· Routines: i.e. Ottawa Citizen and their typical format that rarely changes. The pressure of journalist must deliver within short timeframe, journalist go to official sources to get the official information, where you can source and do not to do a fact check, so you go directly to the source for information. We believe that the kinds of stories that….
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