Communism:gov. owns and operates all industries,gov. makes decisions regarding distribution of resources.Socialism:gov. owns and operates all critical industries (utilities and major institutions),individuals own non-critical businesses.Market Economies:Economic basis is SUPPLY&DEMAND,Political basis is capitalism,Ownership of the factors of production is open,Buyers&sellers have FREEDOM OF CHOICE,The MARKET is the mechanism for the exchange of goods and services.Input Market:market in which firms buy resources to fuel their operations.Output Market:household buy goods from the firms.Mixed Market Economies:Combination of both command and market economies,No country has a pure communist, socialist, or capitalist system.Privatization:converting government firms into privately owned companies.Nationalization:the conversion of private firms into government-owned firms.Deregulation:reducing laws and government intervention.Up:a SHORTAGE drives prices ______.Down:a SURPLUS drives prices ______.Perfect Competition:Has many sellers and the product is basically identical,Relatively easy to enter the industry,Individual firms have no control over price—the buyer will purchase from the lowest price source.Monopolistic Competition:Has few to many sellers,The product is seen as unique by some buyers, but not necessarily all,A differentiated brand provides the firm with some control over pricing.Oligopoly:A few large suppliers dominate the market,High barriers to entry,The products are seen as similar; no supplier has an edge,Each supplier knows what the others are charging,Prices gravitate toward a common "market price".Monopoly:One producer and source of supply,Unique product ,Complete control over price ,No competitors.External Environment:factors beyond an organization's boundaries that cannot be controlled.Internal Environment:factors within an organization's boundaries that can be controlled.Organizational Boundaries:separates the organization from its environment.Business Cycle:the typical pattern of short-term ups and downs in an economy (peak, recession, trough and recovery).Standard of Living:total quantity and quality of goods and services that a country's citizens can purchase with their currency.Gross Domestic Product (GDP):value of all goods and services produced by a national economy within a given period through domestic factors of production.Gross National Product (GNP):value of all goods and services produced by a national economy within a given period regardless of production location.Balance of Trade:value of all exported products minus the value of imported products
Inflation:occurs when there is widespread price INCREASE in an economic system.Deflation:occurs when there is widespread price DECREASE in an economic system.Consumer Price Index (CPI):tool used to measure inflation.Outsourcing:paying suppliers and distributors to perform certain business processes.Viral Marketing:using the Internet and word-of-mouth marketing to spread product information.Small Business:an owner-managed business with fewer than 100 employees.Entrepreneurship:process of identifying an opportunity in the marketplace and capitalizing on it.Entrepreneur:a person who recognizes and seizes opportunities.Intrapreneur:a person who creates something new within an existing large organization.Partnership:two or more people agree to combine their financial, managerial, and technical abilities to run a business,frequently used by professionals.General Partners:most common type; similar in nature to sole proprietorship in that all the partners are jointly liable for the obligations of the business.Limited Partners:consists of at least one general partner and one or more limited partners; the latter cannot participate in day-to-day management.Corporation:a company or group of people authorized to act as a single entity (legally a person) and recognized as such in law.Public Corporation:type of corporation which its shares are widely held and available for sale to the general public.Private Corporation:type of corporation which its shares held by a few shareholders and are not widely available for purchase.Shareholders: investors who buy shares of ownership in a company,may share in profits through dividends.Board of Directors:governing body of the corporation,responsible for interests of shareholders,appoints management, set policy, make major decisions.Inside Directors:members of a corporation's board of directors who are employees of the company.Outside Directors:members of a corporation's board of directors who are not employees of the corporation on a day-to-day basis.Chief Executive Officer (CEO):the person responsible for the firm's overall performance.Co-operatives:an organization formed to benefit its owners in the form of reduced prices and the distribution of surpluses.Globalization:the integration of markets globally,the world is becoming a single interdependent system Imports:products purchased in Canada that are manufactured and shipped in from other countries.Exports:products made in Canada that are purchased by consumers in other countries.Absolute Advantage:a country can produce something more cheaply or better than any other country. In other words, a country can produce a larger output of goods or services using the same of fewer input resources.Comparative Advantage:a country can produce certain items more cheaply than it can other items. (For example, if businesses in a given country can make computers more efficiently than they can make cars, that nation's firms have a comparative advantage in computer manufacturing).Trade Surplus:a nation that exports more than it imports has an favourable balance of trade.Trade Deficit:a nation that imports more than it exports has an unfavourable balance of trade.Balance of Payments:refers to the flow of money into or out of a country.International Firm:conducts much of its business abroad,basically, a domestic firm with international operations.Multinational Firm:controls assets, factories, mines, sales offices, and affiliates in two or more foreign countries,basically, planning and decision making are geared to international markets.Exporter:makes in one country and sells to others.Importer:buys products in foreign markets for resale at home.Quotas:limitations on importation of a product class,embargo-forbidding export/import from a nation.Tariffs:a tax on imported goods,raises government revenues as well.Subsidy:government financial assistance for domestic firms.Protectionism:protects local business at the expense of free market competition
Local-Content Laws:requires that at least part of the product be made in the export (foreign) country.Bribes:seen as "gratuities" to government officials in some nations.Dumping:the practice of selling goods abroad for less than a firm charges in its home market (illegal in most nations).Cartels:associations of producers created to control supply and demand (for example: OPEC).Marketing:Planning and executing the development, pricing, promotion and distribution of ideas, goods, services to create exchanges that satisfy both buyers' and sellers' objectives.Relationship Marketing:a type of marketing that emphasizes lasting relationships with customers and suppliers.Brand Competition:similar products (for examples: Coke vs. Pepsi) - (Type of Competitive Environment).Substitute Products:dissimilar products that can meet the same need (for example: juice vs. Pepsi) - (Type of Competitive Environment).International Competition:marketing domestic products against foreign products (for example: Ford vs. Honda) - (Type of Competitive Environment)
Marketing Plan:a detailed, focused strategy/plan for gearing the marketing mix to meet consumer needs and wants.Segmentation:dividing a market into distinct groups of buyers who have different needs, behaviours, characteristics, and who might require separate products or marketing programs.Targeting:evaluating the attractiveness of each market segment and selecting one or more segments to enter.Positioning:arranging for a product to occupy a clear, distinctive, and desirable place relative to competing products in the minds of target consumers.Differentiation:creating superior customer value by actually differentiating the market offering.Market Segmentation:search for common traits between consumers,focus on traits that affect product need or purchase behaviour.Demography:the study of human populations in terms of size, density, location, age, gender, race, occupation, and other statistics.Competitive Advantage:an advantage over competitors gained by offering greater customer value, either through lower prices or by providing more benefits that justify higher prices.Organizational Markets:organizations purchase goods and services to be used in the production of other goods and services.Product Mix:the group of products a company has for sale.Product Line:a group of similar products intended for a similar group of buyers.Branding:use of symbols to communicate the qualities of a product made by a particular producer.National Brand:brands distributed by, and carrying the name of the manufacturer (e.g., Kellogg's).Private Brand:brands carrying the name of the retailer or wholesaler (e.g., President's Choice).Generic Brand:house-brand products sold under the category name rather than a specific company name.Licensing:selling the right to use the firm's name on another company's product (for example: Harley-Davidson, Disney, etc.).Trademark (™):the exclusive legal right to use a brand name.Patent:protects an invention or idea for a period of 20 years.Copyright (©):exclusive ownership rights to creators of books, photos, films, and music.
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