
MUSI 1002B Midterm Study Guide:
Midterm Format: 
1) fill in the blank with word bank 
-> 20 Questions
-> case study information talked about in class
-> things on slides
-> historical component 
2) two definitions 
-> 2-4 sentences
—> always give musical example (Don’t have to be from class
3) Short Answer
-> 4-8 Sentences (half page)
-> define & discuss (ex: Psycho-individualism
—> standardization & relation to industry)
==> 2/ 4 marks

Lecture 1: What is Popular Music? 

~ Popular Music Criticism: 

-> Journalistic Writing:
—> Reviews 
—> Magazine articles 
—> Interviews 

-> Academic/ Scholarly Writing:
—> books & articles from variety of different disciplines, including sociology, musicology, media studies, etc. 



~ What is Popular Music? 
-> literal definition: music that is popular, but it’s more complex than this.

* How is it defined? 
-> often defined by…
—> commercialization 
—> status as commodity 
—> mass appeal 
-> considerations include…
—> geographical location 
—> time period 
—> social & cultural context 

Lecture 2: Commodification & Standardization: 

-> people tend to complain about popular music
-> market-oriented product; wanting to make a profit 
-> public debates surrounding “similar” sounding music

*clip: “Pop Music 101” by Marianna’s Trench*

-> David Allen’s article: “popular music in advertising”
—> think about how Adorno’s ideas & David’s relate to popular music

-> Cover Songs:
—> “The Tide is High”
—> Paragons (1967)
—> Blondie (1980)
—> Atomic Kitten (2002)
—> Kardinal Offishall “Numba 1” (2008)

-> criticized capitalism
—> key beliefs: culture industry is central to capitalist domination 



* What was music of this period? (1920’s & 30’s)
-> think about what Adorno said
-> jazz music, country (hill billy), blues, & race records (black music)
-> if popular music is standardized, why doesn’t it all sound the same?

~ Samples/ Remixes: 
-> Kanye West: “Bound 2” (2013) 
-> Ponderosa Twins: “Bound” (1971) 
-> Brenda Lee: “Sweet Nothings” (1960) 
-> Wee: “Aeroplane” (Reprise) (1977) 

-> reliance on similar chord progressions: 
—> Pachelbel Rant: video of guy playing guitar & discussing repetition of Pachelbel Cannon
==> video parody x2: standardized chord progression with same tempo

~ Theodor Adorno (1903-1969):
-> member of Frankfurt school
-> colleagues include Horkheimer, Marcus, & Habermas
-> critical theory
-> Marxist understanding of society
~ What is Culture Industry? 
-> term coined by Adorno 
-> economic institutions that employ modes of production
-> produces forms of culture as commodities (books, shows, etc)
-> according to Adorno, commodification of cultural products leads to standardization of products
—> commodification became widespread 
—> standardization leads to passivity in consumers
-> mass production limits creativity

~ Standardization: 
-> popular music standardized in several ways…
1) number of types immediately recognizable
2) small number of structures
3) small number of components to each song that are interchangeable
~ Pseudo-individualization:
-> type of variation that exists between standardized products
-> surface changes
-> they don’t alter basic structure 

~ High vs. Low Culture:
-> “serious” vs. popular music
-> differences included…
—> degree of standardization
—> level of complexity
—> market context

~ Role of the Listener:
-> caught up in standardized & routine set of responses
-> pleasure derived as superficial & false
-> individuals who enjoy pleasures are corrupted by immersion & are open to domination of industrialized, or capitalist system

Lecture 3: Commodification Con’t: 

~ “On Popular Music in Advertising”: 
* How does David Allan relate ideas to use of popular music in advertising? 
-> use of popular music in advertising is growing
-> companies attempt to reach wider audience with use of music 
-> musicians seem more willing to have their music used for commercial purposes
-> “selling out" was big fear before
-> licensing has become source of income for musicians
-> funding for music gets to create more art
-> getting music out there is important
—> feist - 1-2-3-4
—> Ipod Nano (2007)
==> liked using indie artists
==> caused spike in people buying albums

~ Product Placement in Song Lyrics:
-> common in Hip-hop:
—> Busta Rhymes: “Pass the Courvoisier” (*discussed in Allan article*) 
—> Migos: “Versace” 
—> Ace Hood: “I woke up in new Bugatti”
~ Product Placement in Music Videos:
-> promoting particular lifestyle
—> cars, fashion, alcohol, party
-> materialism in 90s-2000s:
—> can fit within theme of music/ video 

* Busta Rhymes Ft. Diddy: “Pass the Courvoisier” 
-> features Mr. T
-> in Allan article

* Ace Hood: “I woke up in new Bugatti” [2013]
-> average person cannot afford car
-> promotes lifestyle once you leave projects; can do anything

* Migos: “Versace”
-> most words are “Versace”
-> luxury brand identity
—> seen as far back as the 80s in HipHop

* Run DMC: “My Adidas”
-> wore Adidas
-> important for promotion of products; can point to artist's success (material wealth)
—> products are significant within culture/ subculture

* Andrew Sisters: “Rum & Coca Cola”
-> specific placement in videos

* Britany Spears: “Circus”
-> perfume was one of her own
-> name attached to it, so you want to promote it
-> Bulgari Diamonds
-> nod to status?

* Britany Spears: “Hold it Against Me”
—> perfume, camera, make up forever, sony, POF

~ Specific Products noticed in Multiple Videos…
-> eos lip balm
-> POF [early 2000s]
-> beats
-> cars during car races

* J-Lo & Pitbull: “On the Floor”:
-> BMW & Crystals
-> Crown Royal

* Ke$ha & Pitbull: “Timber”:
-> Voli Vodka: “another shot, another round”
-> connection of music as commodity & other commodities
-> record labels owned by major companies

*Avril Lavigne: “Rock N' Roll”:
-> sony phone (30 seconds)

* Avicii: “Wake me Up”:
-> Ralph Lauren connection since 2013
-> wore clothing; for him, wasn’t sell out
-> Denim & Supply company saddle
-> was in ads himself for R.L
-> concert & his admission was Avicii shirt that was D&S

~ Replacing lyrics with advertisers names/ messages:
-> change words to songs
—> E-bay commercials 

* On Broadway: “On E-bay”:
-> still use classic dance styles

* That's Amore: “That’s on E-bay”:
-> Christian Borle
-> hymns & nursery rhymes are familiar; we like them (nostalgia)
* Bell Crave TV: Aerosmith: “Dream On”:
-> didn’t alter 
—> uses similar lyrics, to plant idea into head

~ Venus/ Intuition: 
-> unaltered song
-> use songs where lyrics fit
-> connection to Adorno & concept of Pseudo-individualization

Lecture 4: Industry & Commercialization: 

~ Commercials for Analysis/ Discussion: 
-> Princess Mary Margaret Hospital Foundation 
-> Best Buy Super Bowl Commercial: “Justin Bieber & Ozzy Osbourne” (2011)
-> Pepsi Super Bowl Commercial: “We Will Rock You” (2004)
-> Pepsi Super Bowl Commercial: “Justin Timberlake Magnetic” (2008)
-> Adidas Commercial: “House Party” (2008) 
-> Princess Margaret Hospital Commercial (2009?) 
-> Chrysler Super Bowl Commercial: “Eminem” (2011) 
-> Chrysler 300 Commercial: “Dr. Dre” (2011) 
-> Chrysler Commercial: “Bob Dylan” (2014) 
-> Google Chrome/ Lady Gaga

-> Target Commercial: “Justin Timberlake + behind scenes video” 
—> has tendency to collaborate with artists when new albums are released
—> Timberlake advertises Target; Target advertises Timberlake's new album
==> more companies were implicated in production of behind scenes video

-> Bob Dylan: “Victoria’s Secret Commercial”
—> choice of Bob Dylan was to reach older demographic, & less edgy than Eminem
—> tarnishes image of Bob Dylan by making him spokesperson to major auto manufacturer, & contrasting anti-commercialization 60s folk roots
—> Black Keys criticized Dylan for licensing music to large companies, & sold his songs to other musicians
—> 60s: Dylan asked if he would endorse products, & he replied "women's garments"
==> concept made sense, but wasn't received well (creepy)
-> Beyonce, Pink, & Britney Spears have different styles
—> top-of-chart artists at time
* would commercials work without music?
-> more focused on artist than music
—> mostly hearing sounds from scenes
-> connection to old-school hip-hop: turn tables, mics, rappers, & graffiti

~ Songs: 
-> The Verve: “Bittersweet Symphony”:
—> huge hit in 1990s, & uses heavy sampling
—> works well with theme; uplifting but not distracting, & bittersweet, like messages shown

-> Eminem: “Lose Yourself”:
—> big hit

-> Frankie Valli & Four Seasons: “Beggin’”:
—> effective song choice 
—> connection to past

-> OK Go: “This Too Shall Pass”:
—> State Farm Logo on car at beginning, & tour posters
—> critical audiences more likely to accept sponsored music videos when ad is minimal
—> “This Too Shall Pass” can be well interpreted for insurance company

Lecture 5: “RIP: A Remix Manifesto” video: 

~ Film:
-> video is 2008 open-source documentary film about “changing concept of copyright”, & directed by Brett Gaylor 
-> centred around importance of media (remixes) & sharing of information through internet
-> created over period of six years
—> Gaylor: features collaborative remix work of hundreds of people who have contributed to 
“Open Source Cinema” website, & helping to create “world's first open-source documentary”
==> encourages people to create own remixes, using media from “Open Source Cinema” website/ other websites (YouTube, Flickr, etc.) 
==> traveled world to find like-minded people who would help him draft “Remixer's Manifesto”
-> 4-step manifesto: 
1) Culture always builds on past
2) The past always tries to control future
3) Our future is becoming less free
4) To build free societies, limit control of past
-> documentary interested in legal grey area of remixing works

-> Gregg Gillis (Girl Talk): 
-> American musician specializing in mashup-style remixes, which often used unauthorized samples from songs to create new tracks
—> Gillis' 2006 album “Night Ripper” had approx. 300 copyright infringements, & carried maximum financial liability penalty of around $45 million
—> to some, he’s considered creative rebel of mash-up artist, while others deem work pure copyright infringement

-> over $42000 to clear copyright laws
1) rights of authors & public 
2) advancements of technology
—> Napster program:
==> sharing music files 
==> Metallica sued them

-> Lawrence Lessig: 
—> American academic, political activist, & professor of law at Stanford/ Harvard Law School 
—> founder of “Center for Internet & Society” 
—> known as proponent of reduced legal restrictions on copyright, trademark, & radio frequency spectrum, particularly in technology applications 

-> Cory Doctorow: 
—> Canadian blogger, journalist, & science fiction author
—> co-editor of blog “Boing Boing”, & is activist in favour of reforming copyright laws
—> proponent of “Creative Commons Organization”, using some of licenses for his books 
—> common themes in work include digital rights management & file sharing
—> Doctorow: “Technology giveth, technology taketh away”

-> Gilberto Gil: 
—> Brazilian musician
—> former Minister of Cultural Affairs who initiated pioneering programs in Brazil through partnership with Creative Commons
==> as Minister, sponsored program called “Culture Points”, which gives grants to provide music technology & education to people living in poor areas of country's cities

-> Dan O’Neill: 
—> underground cartoonist
—> founder of Air Pirates group 
—> famously sued by “Walt Disney Company” for copyright infringement

* Who owned Mickey Mouse & Disney characters?  (copyright laws)
-> Walt Disney corporation changed law so nobody afterwards could make remixes 
—> if you wanted own remixes, you had to work outside law(s) (past controls future)
-> “culture jamming”: using media against itself to show how it takes over our lives

-> Digital Rights Management:
—> corporate software that decides what you can/ can’t do (& copyright laws)

-> Jammie Thomas: 
—> single mom successfully sued by “Recording Industry Association of America (RIAA)” at Capitol v. Thomas case for Thomas' illegal downloading
—> made $36,000/ year (US); ordered to pay $222,220 (US) in damages for making 24 songs available for download on “Kazaa” (file-sharing network)

-> Bruce Lemen: 
—> intellectual property
—> “city of privacy” 
—> “wealth is in products of mind”
—> foreign countries had to adopt American copyright laws to sell goods (products)


Lecture 6: “RIP: Remix Manifesto” cont’d & Industry & Commercialization Cont’:

~ “RIP: Remix Manifesto”:
-> journalistic documentary that draws upon realistic ideas
-> be critical when viewing film, regardless if it’s academic/ journalistic 
-> could now patent land
-> 20th & 21st centuries 

-> Brazil: 
—> wants access to drugs for people 
—> remixed music pertaining to interests 
—> from remixer’s POV, country is leading us to “Digital Age”

-> “creative commons”
-> world made up of collaborators; can change laws, & can act 
-> music based on past is future 

-> *credits: what’s happening now?…
—> Girl Talk quit job to focus on music 
—> Chinese gov’t shut down their Disneyland
—> Dan O’Neill developed movie based on suing of Walt Disney

~ Prof. Alyssa Wood’s movie notes: 
-> illegal downloading (streaming music) is still issue & very common
-> “creative process is more important than product”
-> “copyright vs. copy left”:
—> copyright: copyright protection & politics; older generation
—> copy left: liberal ideology; younger generation
-> changing revenue models within industry
-> idea of remixing culture (culture can be rewritten)
-> sample-based music
-> artists build on past to create commentary 

-> Song pluggers: payed to convince people to buy sheet music/ convince popular performers to incorporate song into their act

~ Industry & Commercialization:

-> Tin Pan Alley: 
—> area of Manhattan around 28th St. where there’s sheet music for popular vaudeville tunes of early 20th century 
—> Irving Berlin was most prolific of Tin Pan Alley composers
—> create songs that were normal, new, & potential to be made popular; had to be made at home 
—> name became associated with style of music
—> wrote songs such as “God Bless America” & “White Christmas”
—> Tin Pan Alley songwriters: Richard Rodgers & Oscar Hammerstein; George & Ida Gershwin, & Cole Porter 

-> Technology & Mass Dissemination: 
—> 78 r.p.m records represent beginning of transition from written to recorded music 

-> “On Wax,” Paul Whiteman & Mary Margaret McBride: 
—> Ambassador Orchestra achieved unprecedented commercial success 
—> article focused on standardized dance moves 

Lecture 7: Industrialization & Commercialization:

~ Music Industry: 
-> consists of sound recording companies who develop & market artists & their music 
-> other industries include… 
1) publishing 
2) music retail 
3) music press
4) music hardware 
5) sound recording & reproduction system 
6) tours & concerts
7) merchandising 
8) royalties & rights
—> lots of people are making money through ‘rights’ & copyrights of their music

~ Economic structure of popular music industry: 
-> power is centre of & in hands of large international companies (“Majors”)


-> Universal Music Group:
—> bought EMI in 2012 which gave them about 40% of market
-> song/ BMG
-> AOL time-warners
—> shaped lots of 20th & 21st century music
—> genres emerge into label (ex. – punk/ disco)

~ Large Companies vs. Independent Labels:

-> Concentration: 
—> ownership of popular music production is concentrated in hands of small number of companies

-> Vertical integration: 
—> concentration of music & media industries lead to control of total production flow, from raw materials to wholesale
—> same corporation; might own recording label, magazine, etc.
—> sony film might use sony musicians
—> happens with large/ major companies
—> not always in control 
—> impacts issues of control & led to complaints saying they misuse power
(ex: Napster shut down in 2000)
—> launched as subscription service approx. in 2004
—> made access of materials more expensive
—> lead to standardization of music
-> some critics: periods of concentration have produced similar music
-> led to bursts of creativity by public
-> innovation linked to independent record labels
—> mainstream picks up on unique ideas & standardizes them 
(ex. punk was reaction to mainstream rock)
—> some major labels have divisions that focus on certain genres
-> there are lots of mid-range companies that produce music (ex. Motown, Island)
-> small companies linked to larger corp. for distribution purposes
—> still created by small company, but get wider range of listeners
—> some still independent & have distribution deals through major labels 

~ Case Study: Death Row Records:
-> indie label formed in 1981
-> gangster rap with funk music
—> helped define rap through 90s
-> distribution deals with Interscope 
-> Interscope’s parent company [Time-Warner]
—> dropped Interscope as distributor, & push back from people because of Death Row
-> weren't anti-capitalist
—> signed distribution deal
—> Alexander Wang made their clothing
—> sony helped push newest album

~ Case Study: Die Antwoord:
-> zeth subculture from South Africa
—> white working class
-> duo
-> rap/ rave music
—> say “modern & trashy”
—> combines African & English texts
-> they push boundaries
–> Fatty Boom Boom
—> shows GaGa as celebrity 
-> tensions between wealth & independence can go hand in hand 

~ Income from Rights:
-> copyright (Intellectual Property Right)
—> performing rights
—> for use of musical material collected on behalf of writers & publishers when music is performed/ broadcasted

~ Public performance rights:
-> paid for privilege of broadcasting/ playing actual recording in public

~ Mechanical rights:
-> paid to copyright holder every time particular song/ piece of music is recorded 

~ Trademark:
-> provides legal shield around name, slogan, shape/ character image, & in conjunction with product licensing makes it possible for original proprietor to transfer sign to second & third parties for limited period of time in exchange for royalties

~ Branding:
-> forging links of image & perception between range of products
-> images are transferable between different media

~ How artist’s branded:
Considerations include…
-> image/ public persona
-> genre of music
-> performance characteristics / social media presence
-> links to products & other media 
(ex. Jimmy Hendricks, Michael Jackson, Ke$ha, Kanye West)

-> Case studies example: 
1) Jessica Simpson:
-> initially branded as “girl next door” 
-> pop singer
-> transitioned to television & film; known now for fashion line
-> hyper-sexualized in video: “theses boots are made for walking” (2005)
-> 1999: “I Wanna Love You Forever”
—> white & denim, flowers & friends, romantic ballad, & hint of sexuality without being explicit
-> newlyweds with Nick Lache
—> created negative “dumb blonde” stereotype
—> chicken of sea (tuna)
-> reemerged onto film scene: “Dukes of Hazard”
-> people have already seen Christina & Britany transition into “adult” with sexual performance themes


-> Willy Nelson Cameo:
—> led credibility into song
—> car wash scene
—> used moment to flip her career
—> helped launch her country career, then moved to advertising
—> moved away from music industry
==> most people don’t see her as musician
—> pizza hut ad
==> “bites were made for poppin”

2) 50 Cent: 
-> branded with gangster/ street persona
-> contrasted with more recent turn to “serious” businessman & actor
-> 50 cent has “beef”
—> still known rapper

Lecture 8: Industrialization & Commercialization cont’d: 

* Questions in relation to major labels… 

1) How does concentration affect range of opportunities available to musicians & others involved in production of popular music? 
-> analyses of relationship between concentration & diversity in international record industry relating to pattern of market cycles
—> view challenged by lopes
==> high level of concentration is accompanied by high level of diversity
==> novation & diversity in popular music in period of high market concentration depends on system of development & productions used by major record companies

2) How does concentration affect the range and nature of products available to consumers of popular music? 

3) What role does this play in the creation of meaning in popular music?

~ Music that influenced rock ’n’ roll:
-> swing jazz
-> blues
-> country blues
-> “rhythm & blues”
-> ragtime

~ Some early pairings of Rock ’N’ Roll:
-> “The Camp Meeting Jubilee” (1912)
-> Trixie Smith: “My Man Rocks Me” (1922)
-> Chick Webb & Ella Fitzgerald: “Rock it for Me” (1937)
-> 1956: term “rock n roll” used to describe musical style from then on

-> role of promoters was important in finding mainstream audience for new genre…
—> Alan Freed
—> D.J Dewey
—> Sam Phillips (Sun Records)

~ Popular films: 
-> “Don’t knock the rock” (1956)
-> “Rock rock rock” (1956) 
-> “Mister rock & roll” (1957)

-> Elvis Presley: “all shook up” (1957)
-> Jerry Lee Lewis: “great balls of fire” (1957)
-> Buddy Holly: “that’ll be the day” (1958)

~ Brackett: “The Music Industry Fight Against Rock & Roll”: 
-> emergence of rock n’ roll in 1950s
-> ASCAP vs. BMI
—> BMI: too much power in broadcast media 

~ Payola: 
-> music industry’s illegal practice of payment/ inducement by record companies for broadcast of recordings on commercial radio in which song’s presented as being part of normal broadcast
-> household word in 1950s
-> decade’s music scene was convergence of number of factors
-> rise of rock n’ roll & R&B (coincided with rise of small labels)
-> radio’s shift to “Top 40 Music” (TV took over dramatic programming)
-> post-war prosperity & emergence of teenager as economic force
-> records began to replace live performance as main way to hear & sell music
-> labels recognized that popular disc jockeys could influence sales
~ Dick Clark:
-> accused of Payola
-> promoted form of rock n roll that was seen as being more accessible & safer to mainstream audiences 
-> tied to tensions in youth & rock n roll 

~ Alan Freed:
—> played important part in rise of rock n roll
—> embodied music more than Dick Clark 
—> involved in Payola Scandal 
-> “teen pop” in late 50s/ early 60s 

~ Rock n’ roll vs. Teen pop:

-> Rock n roll:
—> Little Richard “good golly miss molly” (1958) 
—> Chuck Berry “you can’t catch me” (1956) 

-> Teen pop: 
—> The Crests “sixteen candles” (1958)
—> The Platters “smoke gets in your eyes” (1958)

~ Production & Technology:
-> production vs. consumption 
* How does technology affect ways in which music is created & delivered to an audience? 
-> “history of music is shift from oral performance to notation…” (Shuker)
-> relevance to current industry practices…
1) What effect does music industry have in shaping public taste? 

2) Is promotion of certain artists & restriction of others political? 

3) Who has control of current radio programming? 


~ Sound Production:
-> positive & negative aspects of technological advancements in sound recording 
-> technology can open new performance spaces & practices
-> change not always welcomed; came post-industrial revolution 
(ex. *pianoforte replacing harpsichord, developments in 19th century brass band instruments, microphone & electric guitar, & Moog synthesizer & MIDI*)
==> moog synthesizer: household name by 1960s

-> Sound Recording: 
—> new recording technologies have opened up creative possibilities that have led to emergence of new genres

-> Sound Formats: 
—> music as “thing” (commodity)

-> Sound Reproduction & Dissemination: 
—> developments in sound systems correspond to how when, & where we listen to music

~ Introduction to Electronic Dance Music: 
-> rise of 1990s electronic dance music begins with fall of disco 
-> DJs developed number of techniques to create new music 
—> DJ became central to dance-music experience 

Lecture 9: Production & Technology: 

* How does technology affect ways in which music is created & delivered to audience? 

-> “history of music is, in part, one of shift from oral performance to notation, then to music being recorded & stored, & disseminated using various mediums of sound transmissions” (Shuker 2013, 26)
~ Electronic Dance Music:
-> rise of 1990s EDM begins with fall of disco
-> DJs developed number of techniques to create new music
—> became central to dance music experience 
-> The City Peech Boys’: “Don't Make me Wait” (1982)

-> Larry Levan: DJ:
—> established himself as one of New York's top dance DJ’s while disco was popular
==> as disco faded, he developed approach to re-working & combining records 
==> approach: “Garage Music” & created in club: “Paradise Garage”

-> House: 
—> warehouse club; hired Franky Knuckles
—> formed subcultural movement in area & grew once Chicago radio stations started playing it 
—> passages from records spliced together with added synth/ drum machines 
==> created new works, & used loops & sfx
—> 1977: took NY tech into Chicago
—> 1980: developed house-style

-> Jesse Saunders: “On & On” (1983)
—> one of first recorded house tracks; tons of remixes 
—> heavy electronic synth bass line, drums, effects, & funk/ pop samples
—> strong connection to pop & disco in terms of prominent catchy melodies
—> takes disco's use of prominent bass/ kick drums on beats
—> M|A|R|R|S: “Pump Up The Volume”: first house/ EDM to reach top on UK charts

~ Techno: 
-> emphasis on electronically created sounds
-> overlap in strategies used with hiphop music 
-> leads into rave stream
-> not as mainstream as house

-> Belleville Three: 
(Juan Atkins, Derrick May, & Kevin Saunderson = “Godfather of Techno”) 
—> began producing refined, futuristic, & sonically sophisticated version of dance 
music: “Detroit House”
—> combined parliament funk & house stylings

-> Technetronic: 
—> “pump up the jam”
—> first to reach top of charts in USA
—> playing alongside M. Jackson & other pop singers on radio
—> catchy melody is connection to pop

-> Parliament Funkadelic: 
—> “Give up the funk”
—> wanted people to hear it

-> Kraftwerk: “Trans Europe Express”:
—> prioritizes mechanical sounds
—> influence for three

-> Juan Atkins: “No UFOs” (1985)
—> released under name “Model 500”

~ Jungle/ Drum & Bass:
-> emerged in early 1990s
—> fast tempo & broken-beat drums
==> drums heavily syncopated & layered; average 160-180 bpm 
—> heavy sub bass lines
—> tracks often used raga vocals
—> sub-genre of Dancehall/ Reggae
—> associated with British youth subculture 
(ex. Goldie: “Angel”) (1995)
—> one of “stars”
—> tracks on mainstream views
—> don’t hear raga influence in his work

-> Shy FX: “On The Run”

~ Electronica:
-> subgenre includes wide range of contemporary electronic music for wide range of uses
—> not always intended for dancing (unlike most types of EDM)
—> potential background music
(ex. Moby: “Natural Blues”) (1999)
—> mainstream appeal
—> slower beat
—> marked pivotal moment in EDM scene

~ Simon Reynolds: “Historia Electronica Preface” (2001): 
—> British/ academic source
—> highly contested work
—> represents attempt to sketch cohesive nature of EDM
—> lays out parameters that define “field of possibilities”, within which EDM exists
==> no genre/ subculture fits criteria; what holds it together?


~ 13 subdivisions: 
1) Machine Music:
-> EDM driven by this 
-> most important
-> made from machines
2) Texture/ Rhythm vs. Melody/Harmony:
-> process more important than technique; melody isn’t important 
-> break with traditional musicality
3) You’re so Physical:
-> feeling beat with body; sound captures body
-> because it works on rhythm, it’s better 
4) Against Interpretation:
-> EDM music appeals to mind by engaging listener’s interpretative mechanism
5) Surface vs. Depth:
6) Drug Me:
-> EDM culture linked to drug culture
-> drugs created to enhance music; music can be drug
—> 90s: ecstasy 
7) Journey into Sound:
-> EDM is about being lost in music
* Why do people use religious language?
8) Faceless Techno Bollocks
-> EDM music is about music; not star 
-> shifts voice so you don’t know who they’re
-> multiple names over career
-> moving through culture & not having one set identified brand
(ex: Fat boy slim/ Norman Cook: “Weapon of Choice”)
-> people not appearing in own music videos
9) Death of the Auteur:
10) We bring you the Future:
11) Let’s Submerge:
-> anti-establishment/ corporate (diluting music & turning it to pop) 
-> EDM culture about ideology of undergrounds
-> not really connected to anti-capitalist; anti-corporate 
-> everything based on & for music

12) Site-Specific:
-> music meant be heard in large sets
13) Only Connect:
(ex. Avicii: “Levels”)
-> classic EDM with little cameo of artist 
-> indicators that it’s him, but he’s not present as much as popular musician
(ex. Avicii: “Wake me Up”)
-> owning public identity after Ralph Lauren ads
-> clearly shown in club at end
-> Xperia phone ad placement too
(ex. Tiesto: “Wasted” (2014))
-> crowd pleaser & innovation mixed together

Lecture 10: Sounds, Meanings, & Interpretations: 

* Why are samples used?
-> connects to (Shuker Chapt. 5)

~ Neil Strauss, “sampling is (A) creative, or (B), theft?” (1997):
-> explores uses of sampling & creativity in 1990s
-> MC Hammer, Vanilla Ice, Puff Daddy, & Wyclef Jean 
-> trying to critique artists who were relying on older songs that were familiar to people & looping those songs (pre-rock n roll)
* Is this sign of creative song?
-> critical of artists who were trying to profit from others’ creativity

* “Can’t Touch This” clip
* “Under Pressure” clip
* “Ice, Ice Baby” clip

~ Sampling:
-> musical borrowing: elements from music from another song (chord progression, lyrics, etc)
-> only one type of musical borrowing 
-> loops from records 
—> two versions of same record on turn tables
-> creative tool
* “Incredible Bongo sounds…” clip

* Puff Daddy: “I’ll Be Missing You” clip
—> not sample song; but very similar — changed “watching” to “seeing” 
—> back track same as Sting’s, but slowed down with emphasis of drum & bass beats
—> song of remembrance 
* Sting & The Police: “I’ll Be Watching You” clip
—> “stalker song” — lyrics give off “stalker” notion/ vibe(s)

* Bee Gees: “Stayin’ Alive” clip
* Wyclef: “We Trying To Stay Alive” clip
-> looped back track 
-> singing involves Bee Gees voices being incorporated into song 
-> “rapped cover song”

* Survivor: “Eye Of The Tiger” clip

* Flo Rida: “Right Round” clip

* Dead Or Alive: “You Spin Me Round” clip

Lecture 11: Sounds, Meanings, & Interpretation cont’d:

-> Kanye known for “Chipmunk Soul”:
—> speeding up sample so it sounds like chipmunk

-> Etta James: “Something’s Got a Hold on Me” (1962)

-> Flo Rida: “Good Feeling” (2013)
—> relies on Etta James’ sample: “sometimes I get good feeling”
—> Flo Rida used same back track as Avicii (differences in instrumentation)





-> Kanye West: “Bound 2”:
—> multiple small musical samples places together
—> based on “Ponderosa Twins Plus One: Bound”
==> like giving credit to original
==> bound to someone (Kim K)
—> “Uh Hun, Hunny”

-> Brenda Lee: “Sweet Nothing”:
—> first 3 words of song
—> took snippet & featured prominently 

-> Wee: “Areophane" (reprise):
—> not necessarily sample
—> main melody sung is background of areophane, but with new lyrics
 -> Kanye West: “Through the Wire”:
—> uses Chaka Khan: “Through the Fire”
==> “chipmunks sample”
—> linked to cultural history
 
-> Kanye West: “Diamonds from Sierra Leone”: 
—> samples Shirley Brassy: “Diamonds are forever”
==> from 1971 James Bond film
==> not chosen just for diamonds, but for consumerism
—> powerful video

-> Macklemore x Ryan Lewis: “Otherside”:
—> sample addressing cultural issue
==> substance abuse 
—> link to original song/ artist
==> hope nowadays is that original artists gets something from it 
==> sometimes [like Bee Gees ex.] are not okay with it; less often

-> sampled: Red Hot Chilli Peppers: “Otherside” (2000)
—> title is same & themes made to fit hip hop community
==> specific drug use by rappers
==> decontextualized 
==> backtrack is same
==> lyrical references towards Red Hot Chilli Peppers
-> moving more towards cover song
-> Eminem: “Stan”: 
—> Dido gained lot of success partly due to fact it’s sampled “Thank you”
—> Dido n video, & has performed it live with him
==> permission was given; & participant
-> sample shifted meanings in new context
—> Eminem played on melancholy of sampled part
—> major key chorus
—> relationship song
-> Stan: 
—> fan/ singer relationship
—> abuse/ obsession
—> bass is brought up, making sound darker
—> rain effects/ pencil
-> both songs about relationships; still changes meanings 
* Shuker Chapter 5: “think about analytic stagiest used to analyze musical text *

Lecture 12: 

