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TRUE/FALSE.  Write 'T' if the statement is true and 'F' if the statement is false. 

1) 

Primary Data is data that has not been developed specifically for the task at hand, but may be useful for decision-making. 

1) 

_______ 

Answer:  

True 

[image: ] 

False 

 

2) 

The rising use of banner ads has led to the development of standard sizes and formats for banners.  

2) 

_______ 

Answer:  

[image: ] 

True 

False 

 

3) 

Emarketing operates independently of Customer Relationship Management. 

3) 

_______ 

Answer:  

True 

[image: ] 

False 

 

4) 

In website design, the interactive phase involves the personalization or tailoring of a website to the individual user. 

4) 

_______ 

Answer:  

True 

[image: ] 

False 

 

5) 

Animated Graphic Interchange Format is used extensively in the creation of banner ads. 

5) 

_______ 

Answer:  

[image: ] 

True 

False 

 

6) 

CRM and Business Intelligence (BI) are tools that may be used throughout the emarketing process, and their data may assist in the strategy creation stage to define a target market. 

6) 

_______ 

Answer:  

[image: ] 

True 

False 

 

7) 

Implementation of the emarketing strategy involves both execution and preparation for evaluation. 

7) 

_______ 

Answer:  

[image: ] 

True 

False 

 

8) 

The unique aspect of emarketing is that targeted marketing is often more easily conducted than through offline businesses. 

8) 

_______ 

Answer:  

[image: ] 

True 

False 

 

9) 

The benefit of using advertising tools such as email is that they they don't require monitoring or outsourcing to be effective. 

9) 

_______ 

Answer:  

True 

[image: ] 

False 

 

10) 

The personalization phase develops one-to-many marketing techniques through the use of formula emails and banner ads. 

10) 

______ 

Answer:  

True 

[image: ] 

False 

 

11) 

Digital music has changed the way in which artists make music available to consumers. 

11) 

______ 

Answer:  

[image: ] 

True 

False 

 

12) 

Mechanisms for recording and sharing feedback about ecommerce sites, products, and market participants is called digital word of mouth. 

12) 

______ 

Answer:  

True 

[image: ] 

False 

 

MULTIPLE CHOICE.  Choose the one alternative that best completes the statement or answers the question. 

13) 

In regard to email advertising, which of the following statements is correct? 

13) 

______ 

A) 

Email marketing uses trial-and-error 

B) 

The customer should opt out. 

C) 

Email is similar to direct mail. 

D) 

Email marketing is free. 

E) 

The key to email marketing is quantity, not customization. 

Answer:  

A 

 

14) 

Example(s) of primary data are 

14) 

______ 

A) 

surveys. 

B) 

statistics Canada data. 

C) 

click stream analysis. 

D) 

Gartner Group data. 

E) 

online news sources. 

Answer:  

A 

 

15) 

Permission marketing is 

15) 

______ 

A) 

when users are able to opt-in to receive email/ads. 

B) 

when users install SPAM filters. 

C) 

when companies petition the Government to grant them permission to advertise. 

D) 

when a user gives a company permission to advertise on his or her website. 

E) 

when users read a company's blog. 

Answer:  

A 

 

16) 

Which of the following is an example of secondary data? 

16) 

______ 

A) 

surveys 

B) 

online experiments 

C) 

click-stream analysis 

D) 

online news source 

E) 

focus groups 

Answer:  

D 

 

17) 

What is CPM? 

17) 

______ 

A) 

Cost per thousand 

B) 

Cost  per million 

C) 

Content Personalized Marketing 

D) 

Cost per mails 

E) 

Canadian Pro Media 

Answer:  

A 

 

18) 

Pick the answer that is false. Interstitials are 

18) 

______ 

A) 

Web-based windows that pop-up as a user enters an internet site. 

B) 

commonly designed to gather survey data. 

C) 

Internet advertisement spots that load into a user's browser while the internet connection is idle. 

D) 

pop-up boxes. 

E) 

daughter windows. 

Answer:  

C 

 

19) 

Which of the following is a popular technology to deliver multimedia-enhanced ads online? 

19) 

______ 

A) 

Flash 

B) 

MP3 

C) 

HTML 

D) 

XML 

E) 

none of these choices is correct  

Answer:  

A 

 

20) 

The emarketing process consists of 

20) 

______ 

A) 

strategy creation, implementation, evaluation. 

B) 

analysis, evaluation, implementation. 

C) 

strategy creation, analysis, implementation. 

D) 

strategy creation, implementation. 

E) 

none of these choices is correct 

Answer:  

A 

 

21) 

Data that has not been developed specifically for the task at hand, but may be useful for decision-making, is called 

21) 

______ 

A) 

primary data. 

B) 

proprietary data. 

C) 

process data. 

D) 

secondary data. 

E) 

system data. 

Answer:  

D 

 

22) 

Which of the following internet advertisements loads into a user’s browser while the internet connection is idle? 

22) 

______ 

A) 

superstitials 

B) 

interstitials 

C) 

flash ads 

D) 

banner ads 

E) 

none of these choices is correct  

Answer:  

A 

 

23) 

As a website becomes more personalized, the level of __________ increases. 

23) 

______ 

A) 

customer annoyance 

B) 

revenue created for the firm 

C) 

the web designer's wages 

D) 

product selection 

E) 

site stickiness 

Answer:  

E 

 

24) 

During what phase of web design are marketers able to tailor a site to the specific wants of the user? 

24) 

______ 

A) 

interactive phase 

B) 

standardization phase 

C) 

evaluation phase 

D) 

brochureware phase 

E) 

personalization phase 

Answer:  

E 

 

25) 

Yahoo! offers its users the ability to create a My Yahoo! page. This is an example of the __________ phase. 

25) 

______ 

A) 

customization 

B) 

brochureware 

C) 

evaluation 

D) 

standardization 

E) 

none of these is correct 

Answer:  

E 

 

26) 

The process of sending unsolicited email, thereby disrupting users and weakening the effectiveness of email marketing, is known as 

26) 

______ 

A) 

market segmentation. 

B) 

interstitials. 

C) 

spamming. 

D) 

superstitials. 

E) 

permission marketing. 

Answer:  

C 

 

27) 

The advertising strategy where a company targets a group of customers who share common needs is known as  

27) 

______ 

A) 

spamming. 

B) 

permission marketing. 

C) 

personalization. 

D) 

market segmentation. 

E) 

mass marketing. 

Answer:  

D 

 

28) 

SWOT, PEST and Porter Five Forces are all tools to conduct 

28) 

______ 

A) 

customer cryptographic behaviour. 

B) 

stickiness analysis. 

C) 

customer forecasting. 

D) 

market opportunity analysis. 

E) 

online behaviour analysis. 

Answer:  

D 

 

29) 

Registering a domain name with the express intention to use the it for financial gain, without legal rights to its use, is called 

29) 

______ 

A) 

Net fraud. 

B) 

illegal surfing. 

C) 

cybersquatting. 

D) 

cyberconning. 

E) 

internet surfing scandal. 

Answer:  

C 

 

30) 

A(n) __________ is a strategy, designed to increase website sales, which has become a common component of an emarketing strategy. 

30) 

______ 

A) 

reciprocal link exchange program 

B) 

contextual advertising program 

C) 

affiliate program 

D) 

cash click program 

E) 

click-thru agreement 

Answer:  

C 

 

31) 

Strategy creation, implementation and evaluation are the major three strategies in 

31) 

______ 

A) 

making a website visible on the web. 

B) 

advertising. 

C) 

affiliate programs. 

D) 

pricing process. 

E) 

emarketing process. 

Answer:  

E 

 

32) 

A successful marketing strategy incorporates online, print, and other advertising methods to successfully identify its 

32) 

______ 

A) 

product. 

B) 

web site. 

C) 

brand. 

D) 

service. 

E) 

mission. 

Answer:  

C 

 

33) 

Many analysts believe that branding of online businesses is critical due to their lack of  

33) 

______ 

A) 

physical presence. 

B) 

experience. 

C) 

services. 

D) 

credibility. 

E) 

target customers. 

Answer:  

A 

 

34) 

“One-to-one” marketing strategies are most closely associated with what phase of website design? 

34) 

______ 

A) 

brochureware 

B) 

personalization 

C) 

standardization 

D) 

customization 

E) 

interactive 

Answer:  

A 

 

35) 

Simple form-based ecommerce transactions over insecure connections are most closely associated with what phase of website design? 

35) 

______ 

A) 

standardization 

B) 

personalization 

C) 

customization 

D) 

brochureware 

E) 

interactive 

Answer:  

E 

 

36) 

An emarketing strategy will include plans of action for 

36) 

______ 

A) 

website design and pricing. 

B) 

system architecture. 

C) 

system sizing and portability. 

D) 

defining target markets. 

E) 

branding. 

Answer:  

A 

 

37) 

The emarketing process  

37) 

______ 

A) 

occurs slowly. 

B) 

is fluid in nature. 

C) 

is strictly regulated. 

D) 

progresses through a unique cycle, differentiating it from other business initiatives. 

E) 

none of these choices is correct. 

Answer:  

B 

 

38) 

The growth of spam has led to 

38) 

______ 

A) 

a reduction in the use of email by legitimate businesses for surveys. 

B) 

consumer acceptance of unsolicited email as normal. 

C) 

improved consumer trust of ebusinesses. 

D) 

an increase in the use of email by legitimate businesses for surveys. 

E) 

a reduction in the use of email by unethical businesses. 

Answer:  

A 

 

39) 

Identify the false statement. One of the major areas of concern at the emarketing strategy creation stage is evaluation of the environment in terms of __________ issues 

39) 

______ 

A) 

legal 

B) 

infrastructure 

C) 

moral 

D) 

taxation 

E) 

ethical 

Answer:  

B 

 

40) 

In emarketing, you would most closely associate demographics, geography, psychographics, and behaviour with  

40) 

______ 

A) 

emarketing strategy. 

B) 

brand awareness. 

C) 

market segmentation. 

D) 

brand creation. 

E) 

website design. 

Answer:  

C 

 

41) 

Data about demographic trends, and social and cultural climates are useful in carrying out the environmental and market opportunity analyses, during the emarketing strategy creation stage. These data are an example of __________ data. 

41) 

______ 

A) 

principal 

B) 

internal 

C) 

secondary 

D) 

primary 

E) 

survey 

Answer:  

D 

 

42) 

The selection of a domain name may not seem to be the most critical area of emarketing but, as with product naming decisions, it can be very important   

42) 

______ 

A) 

for site stickiness. 

B) 

to branding. 

C) 

for customer loyalty. 

D) 

in maximizing profits. 

E) 

for website stability. 

Answer:  

B 

 

SHORT ANSWER.  Write the word or phrase that best completes each statement or answers the question. 

43) 

The focus of emarketing during online branding is on what two important factors? 

43)  

_____________ 

Answer:  

Brand creation and brand reinforcement  

 

44) 

What two major requirements feature in the creation of an emarketing strategy? 

44)  

_____________ 

Answer:  

Both traditional and online tools 

 

45) 

Describe the brochureware phase. 

45)  

_____________ 

Answer:  

An early stage of the internet's development where commercial enterprises primarily converted existing marketing brochures into digital format 

 

46) 

What is the difference between interstitials and superstitials? 

46)  

_____________ 

Answer:  

Interstitials are web-based windows that pop up as a user enters an internet site, aiming to catch the user's attention.  Superstitials are internet advertisement spots that load into a user's browser while the internet connection is idle and then launch as daughter windows showing a short, TV-like advertisement. 

 

47) 

Despite the ease with which we are able to click “send,” email campaigns can truly become costly. Explain. 

47)  

_____________ 

Answer:  

The use of email for advertising will require extensive upkeep of lists and integration with other applications and may also demand investments in design. The use of various email applications by users will require that design is carefully carried out which is a job often accomplished by outsourcing. Whether in-house or outsourced, the successful use of email for marketing and advertising has a cost. 

 

48) 

Name the four primary methods of performing market segmentation.  

48)  

_____________ 

Answer:  

demographics
geography
psychographics
behaviour 

 

49) 

The emarketing strategy focuses on a number of  components within each target market. List four of these components.  

49)  

_____________ 

Answer:  

Any four of these:
website design, online advertising, affiliate programs, promotions, partnerships, public relations, and pricing.  

 

50) 

Describe how emarketing and online advertising tools fit into the strategy of a business. 

50)  

_____________ 

Answer:  

They fit in as part of a company's  overall marketing strategy.  An emarketing strategy requires the use of both traditional and online tools. It is essential that during the formulation of the emarketing strategy the relationship between the emarketing strategy and the overall organizational strategy be thoroughly considered to ensure consistency and to achieve synergies that can benefit the business. 

 

TRUE/FALSE.  Write 'T' if the statement is true and 'F' if the statement is false. 

51) 

Management and growth go hand in hand. 

51) 

______ 

Answer:  

True 

[image: ] 

False 

 

52) 

Maximizing revenues is not the same as maximizing traffic. 

52) 

______ 

Answer:  

[image: ] 

True 

False 

 

53) 

Site usage metrics help an ebusiness assess the effectiveness of its ecommerce website. 

53) 

______ 

Answer:  

[image: ] 

True 

False 

 

54) 

Multidimensional scorecards can be created externally using approaches such as the balanced scorecard. 

54) 

______ 

Answer:  

True 

[image: ] 

False 

 

55) 

Metrics can be used to define the actions required to meet business objectives. 

55) 

______ 

Answer:  

[image: ] 

True 

False 

 

56) 

The conversion of traffic into customers represents a metric best suited for online businesses that sell goods exclusively. 

56) 

______ 

Answer:  

True 

[image: ] 

False 

 

57) 

During the dot-com bubble, investors focused primarily on financial metrics like return on investment (ROI) when assessing ecommerce sites. 

57) 

______ 

Answer:  

True 

[image: ] 

False 

 

58) 

In field of metrics, a visit is a collection of webpages viewed by a single user during a period of time, usually 24 hours. 

58) 

______ 

Answer:  

True 

[image: ] 

False 

 

59) 

ROI is calculated as (Revenues - Expenses) / Assets. 

59) 

______ 

Answer:  

[image: ] 

True 

False 

 

60) 

A single webpage can count for a dozen hits when it has many photos. 

60) 

______ 

Answer:  

[image: ] 

True 

False 

 

61) 

A weakness of ROI is that it ignores tangible benefits such as innovation. 

61) 

______ 

Answer:  

True 

[image: ] 

False 

 

62) 

A balanced scorecard focuses solely on financial measurements. 

62) 

______ 

Answer:  

True 

[image: ] 

False 

 

MULTIPLE CHOICE.  Choose the one alternative that best completes the statement or answers the question. 

63) 

A method by which a user's path through a website can be tracked and analyzed is called 

63) 

______ 

A) 

referral logging. 

B) 

search path analysis. 

C) 

click-stream analysis. 

D) 

URL analysis. 

E) 

user path tracking. 

Answer:  

C 

 

64) 

Which, among the criteria identified by Watchfire GomezPro, is represented by the following: online help, tutorials, glossary, FAQs, advice, personalization of data and re-use of customer data to facilitate future transactions? 

64) 

______ 

A) 

online resources 

B) 

ease of use 

C) 

watchfire's tool 

D) 

customer confidence 

E) 

relationship services 

Answer:  

E 

 

65) 

What is the other term for clear GIFs? 

65) 

______ 

A) 

web images 

B) 

clear animated images 

C) 

clear graphical image features 

D) 

animated gifs 

E) 

web bugs 

Answer:  

E 

 

66) 

Organizations that monitor, analyze and report on web activity for a fee are called 

66) 

______ 

A) 

infomediaries. 

B) 

web informers. 

C) 

electronic media. 

D) 

net reporters. 

E) 

triple-click reporters. 

Answer:  

A 

 

67) 

The term that represents each download of an entire page of information is  

67) 

______ 

A) 

visit. 

B) 

page view. 

C) 

ad view. 

D) 

link view. 

E) 

hit. 

Answer:  

B 

 

68) 

Shopping basket analysis is closely associated with  

68) 

______ 

A) 

enhancing staff productivity and morale. 

B) 

improving product placement. 

C) 

visitor behaviour analysis. 

D) 

assessing the effectiveness of local marketing efforts. 

E) 

cross-sell and up-sell. 

Answer:  

E 

 

69) 

Which of the following could generate explicit information? 

69) 

______ 

A) 

use of data mining tools to analyze consumer trends 

B) 

customer behaviour 

C) 

requiring a new user to register before using a site or service 

D) 

analysis of a user's purchase history 

E) 

none of these choices is correct 

Answer:  

C 

 

70) 

Identify which expense metric belongs to the variable-cost subset: 

70) 

______ 

A) 

store development costs. 

B) 

advertising costs. 

C) 

incremental revenue from new traffic. 

D) 

site maintenance costs. 

E) 

monthly commission costs. 

Answer:  

E 

 

71) 

Return on investment (ROI) is a widely used financial metric but suffers from the following weakness: 

71) 

______ 

A) 

It omits certain financial measures including sales returns. 

B) 

Revenues, expenses and assets are difficult to calculate making ROI subject to error. 

C) 

Intangible benefits such as innovation are not captured in ROI. 

D) 

It includes variable costs and excludes fixed costs. 

E) 

none of these choices is correct 

Answer:  

C 

 

72) 

Learning and growth metrics can be used to 

72) 

______ 

A) 

evaluate the number of internal processing errors. 

B) 

address staff morale. 

C) 

increase the value delivery per customer. 

D) 

decrease the cost per online customer. 

E) 

none of these choices is correct 

Answer:  

B 

 

73) 

Click-stream analysis can be used to 

73) 

______ 

A) 

assess the competition. 

B) 

decrease employee turnover. 

C) 

identify website design errors. 

D) 

increase employee productivity. 

E) 

none of these choices is correct 

Answer:  

C 

 

74) 

Which of the following statements about cookies is true? 

74) 

______ 

A) 

Data stored in cookie files cannot be deleted by the user. 

B) 

Cookies are rarely used today because of user distrust. 

C) 

Privacy concerns surround cookie usage. 

D) 

Cookies are primarily used in B2B environments. 

E) 

none of these choices is correct 

Answer:  

C 

 

75) 

Which of the following is the type of consumer likely to benefit the most from using an electronic wallet? 

75) 

______ 

A) 

a shopper who distrusts online shopping  

B) 

an occasional shopper 

C) 

a frequent shopper 

D) 

a first-time shopper 

E) 

none of these choices is correct 

Answer:  

C 

 

76) 

Transaction databases can be used to 

76) 

______ 

A) 

measure and understand site traffic. 

B) 

measure and evaluate internal processes. 

C) 

track the quantity of items sold. 

D) 

track user movement. 

E) 

none of these choices is correct 

Answer:  

C 

 

77) 

For a user profile database to contain implicit information about visitors or shoppers, it must  

77) 

______ 

A) 

capture implicit data from forms filled out by the visitor. 

B) 

wait until visitors make a purchase. 

C) 

create implicit data through analysis. 

D) 

require the visitor to register before they enter the site. 

E) 

none of these choices is correct 

Answer:  

C 

 

78) 

Ebusinesses use infomediaries that report on web activity since 

78) 

______ 

A) 

the information provided includes industry comparisons. 

B) 

it is very difficult to collect and analyze metric data internally. 

C) 

it's a free service. 

D) 

the information is more up-to-date than internal data. 

E) 

none of these choices is correct 

Answer:  

A 

 

79) 

Which of the following statements best describes multi-dimensional scorecards? 

79) 

______ 

A) 

rarely used because it is impossible to track soft metrics 

B) 

useful tool because it incorporates different categories of metrics 

C) 

useful tool because it focuses on one metric category 

D) 

guarantees that the metrics chosen align with the entity's strategic objectives 

E) 

none of these choices is correct 

Answer:  

B 

 

80) 

Marketing measurements include all of the following except 

80) 

______ 

A) 

shopping basket analysis. 

B) 

customer profile analysis. 

C) 

location analysis. 

D) 

fixed cost analysis. 

E) 

referrer analysis. 

Answer:  

D 

 

81) 

Which of the following cannot result from temporal site usage analysis? 

81) 

______ 

A) 

increased page views 

B) 

increased ability to assess the effectiveness of promotions 

C) 

increased ability to assess the effectiveness of website changes 

D) 

increased comparability of metrics 

E) 

increased ability to collect soft metrics 

Answer:  

B 

 

82) 

Location analysis can be used with marketing initiatives to 

82) 

______ 

A) 

eliminate the need for marketing managers. 

B) 

assess the performance of geographically isolated managers. 

C) 

analyse marketing campaign budgets. 

D) 

eliminate the need for infomediaries. 

E) 

none of these choices is correct 

Answer:  

B 

 

83) 

Which of the following metrics could be used to achieve cost reduction? 

83) 

______ 

A) 

hits per month 

B) 

employee compensation per revenue per hour 

C) 

hits per year 

D) 

number of customer support minutes per visitor 

E) 

none of these choices is correct 

Answer:  

D 

 

84) 

Which the following is a limitation of metrics? 

84) 

______ 

A) 

Its usefulness increases with rapid strategic change. 

B) 

It is subject to faulty analysis and interpretation. 

C) 

It can be used to improve internal processes. 

D) 

It can be used to improve external processes. 

E) 

none of these choices is correct 

Answer:  

B 

 

85) 

Which of the following is the least reliable source of location data for use in location metrics:? 

85) 

______ 

A) 

customer shipping information 

B) 

user surveys  

C) 

visitor registration 

D) 

the visitor's IP address 

E) 

none of these choices is correct 

Answer:  

D 

 

86) 

The balanced scorecard format was developed by Robert Kaplan and David Norton because they thought that 

86) 

______ 

A) 

 business managers were overly focused on customer relationship metrics. 

B) 

operations managers were overly focused on internal metrics. 

C) 

business managers were overly focused on learning and growth metrics. 

D) 

business managers were overly focused on financial metrics. 

E) 

none of these choices is correct 

Answer:  

D 

 

87) 

The most basic unit that financial backers, affiliates and advertisers look for is 

87) 

______ 

A) 

marketing metrics. 

B) 

financial metrics. 

C) 

traffic metrics. 

D) 

security metrics. 

E) 

network metrics. 

Answer:  

C 

 

88) 

Management and __________ go hand in hand when justifying performance metrics. 

88) 

______ 

A) 

accountability 

B) 

growth 

C) 

communication 

D) 

performance 

E) 

measurement 

Answer:  

E 

 

89) 

One benefit of metrics is that they 

89) 

______ 

A) 

focus on surface aspects of behaviour. 

B) 

assess performance primarily on qualitative observations of behaviour. 

C) 

are biased. 

D) 

 provide incentive to motivate certain types of performance. 

E) 

encourage the performance of optional tasks. 

Answer:  

D 

 

90) 

Which of the following metrics is most closely associated with initial ebusiness  objectives? 

90) 

______ 

A) 

maximizing traffic on the website 

B) 

converting site traffic into customers 

C) 

maximizing revenue 

D) 

growing the customer base 

E) 

maximizing profit 

Answer:  

A 

 

91) 

A product sales site would use which of the following metrics? 

91) 

______ 

A) 

converting visitors into buyers 

B) 

average number of page views per visitor 

C) 

net subscriptions 

D) 

number of opt-ins for future email 

E) 

average length of visits 

Answer:  

A 

 

92) 

Site usage metrics may use the analogy of a "leaky bucket". This is most closely associated with sales losses that result from 

92) 

______ 

A) 

a poorly designed website. 

B) 

temporal analysis. 

C) 

use of proxy servers. 

D) 

privacy concerns over the use of tracking cookies. 

E) 

floating IP addresses. 

Answer:  

A 

 

SHORT ANSWER.  Write the word or phrase that best completes each statement or answers the question. 

93) 

What are business metrics? What are business metrics used for? Provide two specific examples. 

93)  

_____________ 

Answer:  

Business metrics are the measures that an organization believes is vital for its success: numbers used as a measurement for standard of quality when comparing different items or time periods.  Specifically, metrics could include ROI, quantification of system usage, network availability, help desk effectiveness, average response time, benefits achieved, website visits, and unique hosts. Note: many more are possible given the number of examples cited in this chapter. 

 

94) 

List at least four benefits of metrics. 

94)  

_____________ 

Answer:  

Metrics can help an entity to better understand its business model-to understand the customer base, to better target promotions and discounts, product placements, up-selling and cross-selling, and to better manage price points
Metrics also can serve as communication devices to provide guidance to  personnel.
Metrics can act as an incentive to motivate certain types of performance.
Metrics provide a basis for analyzing performance.
Metrics provide a basis for holding people accountable. 

 

95) 

What is the major difference between increasing market share and maximizing sales? 

95)  

_____________ 

Answer:  

Competition is involved in increasing market share but not in maximizing sales. 

 

96) 

List at least five broad categories of measurements that are considered for use in assessing performance of ecommerce units. 

96)  

_____________ 

Answer:  

Traffic and site usage metricsMarketing metricsFinancial metricsOther performance metricsMultidimensional scorecards   

 

97) 

In site usage metrics, list at least 4 ways that spatial usage analysis can identify visitor behaviour. 

97)  

_____________ 

Answer:  

Top entry pages - pages most commonly entered
Top exit pages - pages most commonly exited from
Most visited pages - pages most frequently visited
Least visited pages - pages least visited
Single visit pages - pages only visited once
Paths within site - most common paths taken by visitors           

 

98) 

List four sources of information that can be used to measure ecommerce performance. 

98)  

_____________ 

Answer:  

Sources include clickstream data, cookies, electronic wallets, web server log files, web bugs, transaction databases, user profile databases, and infomediaries. 

 

99) 

List and describe the four main categories of marketing measurements. 

99)  

_____________ 

Answer:  

Referrer analysis - Involves determination of web traffic using web server log files that contain information about a visitor's previous URL
Location analysis - involves a breakdown of customer behaviour by geographic origin
Customer profile analysis - Involves a breakdown of visitor behaviour by profile attributes
Shopping basket analysis - involves a breakdown of the item purchased in a sample transaction 


 

1) 

FALSE 

2) 
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3) 
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4) 
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5) 
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6) 

TRUE 

7) 

TRUE 

8) 

TRUE 

9) 

FALSE 

10) 

FALSE 

11) 

TRUE 

12) 

FALSE 

13) 

A 

14) 

A 

15) 

A 

16) 

D 

17) 

A 

18) 

C 

19) 

A 

20) 

A 

21) 

D 

22) 

A 

23) 

E 

24) 

E 

25) 

E 

26) 

C 

27) 

D 

28) 

D 

29) 

C 

30) 

C 

31) 

E 

32) 

C 

33) 

A 

34) 

A 

35) 

E 

36) 

A 

37) 

B 

38) 

A 

39) 

B 

40) 

C 

41) 

D 

42) 

B 

43) 

Brand creation and brand reinforcement  

44) 

Both traditional and online tools 

45) 

An early stage of the internet's development where commercial enterprises primarily converted existing marketing brochures into digital format 

46) 

Interstitials are web-based windows that pop up as a user enters an internet site, aiming to catch the user's attention.  Superstitials are internet advertisement spots that load into a user's browser while the internet connection is idle and then launch as daughter windows showing a short, TV-like advertisement. 

47) 

The use of email for advertising will require extensive upkeep of lists and integration with other applications and may also demand investments in design. The use of various email applications by users will require that design is carefully carried out which is a job often accomplished by outsourcing. Whether in-house or outsourced, the successful use of email for marketing and advertising has a cost. 

48) 

demographics
geography
psychographics
behaviour 

49) 

Any four of these:
website design, online advertising, affiliate programs, promotions, partnerships, public relations, and pricing.  

50) 

They fit in as part of a company's  overall marketing strategy.  An emarketing strategy requires the use of both traditional and online tools. It is essential that during the formulation of the emarketing strategy the relationship between the emarketing strategy and the overall organizational strategy be thoroughly considered to ensure consistency and to achieve synergies that can benefit the business. 

51) 

FALSE 

52) 

TRUE 

53) 

TRUE 

54) 

FALSE 

55) 

TRUE 

56) 

FALSE 

57) 

FALSE 

58) 

FALSE 

59) 

TRUE 

60) 

TRUE 

61) 

FALSE 

62) 

FALSE 

63) 

C 

64) 

E 

65) 

E 

66) 

A 

67) 

B 

68) 

E 

69) 

C 

70) 

E 

71) 

C 

72) 

B 

73) 

C 

74) 

C 

75) 

C 

76) 

C 

77) 

C 

78) 

A 

79) 

B 

80) 

D 

81) 

B 

82) 

B 

83) 

D 

84) 

B 

85) 

D 

86) 

D 

87) 

C 

88) 

E 

89) 

D 

90) 

A 

91) 

A 

92) 

A 

93) 

Business metrics are the measures that an organization believes is vital for its success: numbers used as a measurement for standard of quality when comparing different items or time periods.  Specifically, metrics could include ROI, quantification of system usage, network availability, help desk effectiveness, average response time, benefits achieved, website visits, and unique hosts. Note: many more are possible given the number of examples cited in this chapter. 

94) 

Metrics can help an entity to better understand its business model-to understand the customer base, to better target promotions and discounts, product placements, up-selling and cross-selling, and to better manage price points
Metrics also can serve as communication devices to provide guidance to  personnel.
Metrics can act as an incentive to motivate certain types of performance.
Metrics provide a basis for analyzing performance.
Metrics provide a basis for holding people accountable. 

95) 

Competition is involved in increasing market share but not in maximizing sales. 

96) 

Traffic and site usage metricsMarketing metricsFinancial metricsOther performance metricsMultidimensional scorecards   

97) 

Top entry pages - pages most commonly entered
Top exit pages - pages most commonly exited from
Most visited pages - pages most frequently visited
Least visited pages - pages least visited
Single visit pages - pages only visited once
Paths within site - most common paths taken by visitors           

98) 

Sources include clickstream data, cookies, electronic wallets, web server log files, web bugs, transaction databases, user profile databases, and infomediaries. 

99) 

Referrer analysis - Involves determination of web traffic using web server log files that contain information about a visitor's previous URL
Location analysis - involves a breakdown of customer behaviour by geographic origin
Customer profile analysis - Involves a breakdown of visitor behaviour by profile attributes
Shopping basket analysis - involves a breakdown of the item purchased in a sample transaction
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