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Psychological influences on consumer behaviour
· Learning
· Behavioural learning
· Cognitive learning
· Brand loyalty
· Values, Beliefs, Attitudes
· Attitude change
· Lifestyle

Sociocultural influences on consumer behaviour
· Influence of others and their opinions on us
· celebrities
· Buzz marketing
· Viral marketing
· Reference Groups
· Family influence
· Consumer socialization
· Family life cycle
· Family decision making
· The Haggar Clothing Co.
· Recognizes the important role women play in the choice of men’s clothing
· Social Class
· Culture and Subculture
· French Canadian subculture
· Acadian subculture
· Chinese Canadian subculture
· Other ethnic sub cultures
Chapter 8
How Social Media Is Changing the Marketing Research Game
· Instant feedback
· Higher degrees of data mining
Types of process of marketing research
· Types of marketing research
· Exploratory 
· Descriptive
· Causal
· The marketing research process
· Scientific method
· Reliability
· Validity

Problem definition
· Define the scope and nature of the marketing problem
· ‘ a problem well defined is a problem half solved’
· Explanatory data
· Focus groups
· Depth interviews
· Problem: how it can skew poorly
· It is only as good as the data you are collecting
· Secondary data
· Name sources with advantages/ potential disadvantages for each
· Statistic Canada
· CIA fact book
· The library
· Marketing journals
· Business/ trade magazines
· [bookmark: _GoBack]Formal Research Design 
· Survey
· Experiment
· Observation

Ethical Issues in the marketing Research process
· Professional marketing research must make ethical decisions regarding the collecting, using and reporting of research data
· What would constitute unethical approaches to marketing research?
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