May 24 2012

Midterm in 2 weeks
Essay in 4 weeks 

Facebook IPO= stocks have gone doe


Traditional Media 

· Broad focus on this course is new media, especially IPAS
· Traditional media: provide context to our media
· Noam Chomsky: speaks about the 
· New media: brought my the commercialization of the internet

Timeline of media

1440
· Guttenberg press
· Printing press
· Changed the ability to produced printed works on something more then to a one to one basis
· Prior to the invention; authors would have to rely on people writing out your book- Labor intensive
· Bible; first book to mass produce
· Everything was original; unlike today’s society where everything is copy
· Dealing exclusively with originals 
· Enabled production on a mass scale
· First form of mass media

1800’s
· Emergence of the telegraph
· Commonality between the telegraph and internet
· Telegraph: greater innovation in its time then the internet is on the present
· Introduced a significant dimension; instantaneous communication over a distance- theoretically over any distance
· During this time you could only communicate with something through # of ways: letters, walking to the person
· This early form of comm. involved digital comm.: through Morris code (digital part)
· Reinterpret the code to text
· Difference between analogue/digital:  Digital abstracted from the source, doesn’t look like its original source (Morris code)
· Analogue: analogous to its source, requires decoding, example sound waves look like sound waves
· Infrastructure:  telegraph requires a wire to connect
· Telephone is the manifestation of the telegraph: need to string a wire from point a and b 
· Expensive, labor intensive, 
· Avoiding obstructions and etc.
· Used railway lines to build telegraph
· Connection between rail and telephone industry; rw used the telegraph first and benefited from this
· Railway used telegraph because cheaper; install one track and telegraph line 
· Know where the trains are: broke down, did it get to its destination, 
· Cost effective
· Connection between the transportation and communication; railroad and the telegraph

1850’s
· 100’s of diff telegraph companies operating independently
· East built up more quickly then the west; settlement 
· Western Union; see an opp.--> bought out telegraph companies and connect them all; see the opp. for connecting the networks; 
· Metcalfs law; value of the network increases: connecting 3 networks; you don’t only get 9 connections but rather then 
· Combinations you can make my 3 networks; creates a larger pool for connection; good for business, no longer have to travel, cost effective, economic value in making these connections 
· WU: created a larger network 
· with economic and industrial potential
· This potential played it self to the internet
· Another industry that flourished with the advent of the telegraph; newspaper industry
· Telegraph had an effect on newspaper:  allowed for greater communication
· Be able to get and tell stories: allowed for breaking news and timely news
· Critique: the quality of the content of the paper as result of the emphasis on having timely news
· We are consumed to the up to the minute news


1930s

· Telegraph not relying on Morris code; changed to more of sophisticated analogue system
· Emergence of telephones
· Relies on the infrastructure of the telegraph; but more sophisticated; larger networks and more phone lines being strung
· System can fail: example iPhones failed during inauguration
· Similar feature to telephone: limit to the capacity of the mobile network; 
· Telegraph operator at each end ; always going through an intermediary ; Physical wire; connecting another operate
· 1930’s: emergence of the switch electronic exchange;
· First form of the two way communication 
· Electron 2 way communication w/o a human intermediary: switch electronic exchange

Television and radio are one-way communication 
1920’s emergence of the radio

Television
· 1940/50’s becoming commercial
· one way communication

Radio
· One way communication
· 1920’s
· Innovation: one way wireless communication
· How do you make money with radio? How do we commercialize it 
· Through advertisers-
· Introduces a new era of advertisers
· Money would be made selling the receivers (this was the original plan)
· Apple is made by selling the unit- thinking still present now
· Features are incentives to buy the unit
· Introduction of radio creates popularity of advertising 
· Consumers presented with this option; tolerate advertising for the signal we receive
· Prepared to except ads in exchange for free or cheaper signals
· Television
· New relationship with advertising


What is media’s product?
· Is audiences
· Relationship between media; advertisers; audiences
· People don’t pay the cost of the true production of media 
· Advertisers pay media for audiences; this is why media is mostly free
· Media has to attract the largest audience so they can sell this to advertisers
· Perception: that media operates in the public interest; this is a secondary interest
· Primary interest is to be profitable 

Statelite technology


All leads up to the internet


Newspaper;radio; tv


Distinction between commercial media and state run+ alternative media?

Media is Newspaper; radio; TV

Commercial
· Profit
· Advertising
· Substantial subscription fee
· News: Example: sun, globe,metro
· TV: City. TSN

Alternative
· State run public
· Alternative:  sksu (Carleton radio station); largest campus radio station

Hybrid
· CBC: is a hybrid between alternative/state-run and commercial; especially in television; subsidized by the gov, but. Still 
· PBS: reflections of public/state run media


Two genres

1. News and information
· Importance
· 
2. Entertainment

Entertainment: is the bait to get the audience
These two categories can be blurred


Alongside the two genres is advertising  








Habermas
· Role that media plays in a democratic society
· Public sphere: 
· Democratic society requires a public sphere; space where citizens can engage with one another 
· Origins of the public sphere: build a case for the importance of the public sphere
· Space for citizens to engage with one another
· Public sphere as been eroded by mass media
· Media has taken up to space for public sphere
· Media is a poor substute for public sphere
· James curren: Public sphere:
· Neutral zone for access to information affecting the public good is widely avail discussion free of domination and all those participating do so on an equal bases
· Conclude media embodies an important 
· Habermas: what do need to have to make it a democratic society

Democratic function of media

1.Source of public information
· Especially important during pre internet
· Steven harper- learned of him through the internet
· Filters: (NOAM):  what do we know about the filters that have shaped
· Relying on someone else’s characterization of that information 


2. Media is a public watch dog
· Elected officials accountable 
· Media holds people accountable
· Asks the questions of the public interests/general public interests
· Conflict of interest
· Media plays the role of intermediary
· Mirror: showing you back to yourself; your society; reflecting world back you
· Window to the world: television screen; watching news broadcasts; a window; see the world as it presented to you
· Problem with this metaphors: suggest that media transparent in their relay of information
· Transparent conduit: media doesn’t change and captures and presents (lies)
· [bookmark: _GoBack]Reality commercial market establish requirements and conditions that may effect what we see and read
· NOAM: journalist are asked to internalize news requirements and values
· Fit in a profession; adopt the practices; or lose that job
· News values include: Get the news fast; produce it fast; go to people with authority-gov and public officials; 
· Press conference: meeting between public relations and the gov.
· institutional realities in which news are formed and disseminated 
· Particular vision of the world
· Preferred reading: Particualr way of conveying information that we are accustomed to
· Responding to cues that we are not aware of 
· Responding and drawing conclusions to media; have the same answers as everyone else



Traditional roles associated with media
· 




