Class Three:

Random opening points

· Doesn’t tie himself to the reading only make references
· Helps to contextualize what he is speaking about 
· Focus of the video: activist intellectual Noam Chomsky about him on his perspective on traditional media. Point before the Internet.

What is the difference between old media and new media?

Old media
· Traditional media
· Radio
· Television
· Considered to have less meaning
·  

New media
· Social meaning
· ICTs that have been enabled most obviously by the internet 
· Product of computing
· Considered to have more meaning


The key distinction between the old and media

· Traditional media: represents one way communication
· New media: is interactive; 2 way communication 


Teachers Point
· Media is important but it is not everything
· Trying to determine a balance


What is at the core of media and its functions?
1. Communication: transfer of information – data, phone call 


Unique elements
· Our communication is unique 
· Understand the meaning of communication and how it shape us
· Language is unique to humans


· Humans have innate capacity to communicate in a rich sophisticated number
· Not duplicated in the animal world
· Noam Chomsky is a linguist 
· Humans Sophisticated culture
· Sophisticated languages


Identity
· Reciprocal relationship between language and culture with identity
· Nexus of being human 
· This relationship is overlaid with communication

How do I become who I am? Or speaking my native language? How? Through the process of communication

· The process of becoming human is through the process of socialization

How does a baby learn its mother tongue?
· Learn from it parents 
· Baby learns from imitating and modeling- through exposure 
· Learns to speak in the language that it was amerced in
· Modeling continues into we will die 

Fundamental point
· This very same baby could be amerced into a new culture and mimic this new characters. And assume the characteristics of this new setting
· What does this tell us? It tells us about out brain. We have an innate capacity for language and more importantly that we have an innate capacity for all language (any language)
· What matters is the context in which we are exposed in: language, culture, and etc.

Fundamental Point
· Media respect to communication is no small or trivial thing.  Fundamental role of communication is significant because communication is fundamental to who we are as a human being

What do media do to our communication?
 
· Media mediates our communicate
· Media necessarily comes in between our communication
· When a and b communicate with one another (direct communication); what media does is come in between this conversation 
· ICT mediate our communication necessarily
· Defining feature of media (mediation) 
· Not intended to be a value judgment but, an observation
· Important for sociologists: wanting to understand the impact of mediating communication
· Questions: Is there an impact? If so, what are the impacts? Do they vary from setting to setting? Are their issues to be concerned about (ICT)? 
· Many follow up questions
· May lead to a better understanding of our heavy reliance of ICT


Important point
· Communication is fundamental to our humanity
· Not a trivial part of what we are 
· High reliance on ICT should we not understand the impact?
· We ought to have  a better understanding?  Sadik


How we communication but, what we communicate?

· Important quote: Pg.2 Any approach to new media that catalogues that fails to ask the context of there use …….
· We are depending more on ICT now then any other communication
· More is said and more of the information we get is reliant on a ICT


Twitter
· Provides an example of how an ICT can effect our communication
· How does twitter impact what we communicate
· Defining feature of 140 characters
· Effects how and what we will communicate
· Context limits what you will say. You will have to adjust what you are going to say
· Not recognizing new technology but how this tecnjology shapes what we end up communicating.

Recognize that they affect the how and what we communicate and as a result what we are becoming in relation to out identity (language and culture)
· Remember the how and what 

Different from 20 years ago
· No mobile phones
· No internet 
· World was significantly different 
· Less dependency on these technologies
Now 
· Dependent on these technology
· Reliance on these technology

Neopostmen – Reader 
· Speech he delivered in 1998
· Quote: Despite of our adoption of new tech “dilemma…….
· Quote means that despite older technology being profoundly different; it doesn’t mean though that their are things that we can’t learn historically in their engagement of new technology
· Technology that seems now archaic (telegraph) the experience of this new tech was likely just as profound, if more so then the emergence of new technology in this new day
· Very easy to misunderstand that we need to forget the past and focus on the now
· Things change but similar experience may have occurred in the past. We can learn from the past
· “Likely to repeat this mistakes we did”
· Neopostmen is a critic of the media – shed light on that- don’t take the technology for granted and to ask difficult questions and understand  technology better.


5 things we need to know about technological change – Neopostman- in the reader 

1. Trade off
· What you get and what you lose
· You get something; you always lose something  
· The loss is not always immediate (never)
· What you lose comes very slowly
· Can’t anticipate what the lose is and sometimes non reversible 
2. What benefits some and harm others? 
· Who gains and losing technology?
3. Embedded in our technology are assumptions (culturally contingent) and ideas that influence how we behave?
· CC:  is embedded in technology is culture (assumption).  There is particular meaning in one setting and another in another setting
· Much of the communication via the Internet is text based. It is a culturally contingent assumption as it would be alienating to non literate cultures
4. Technological change is not additive but ecological (cumulative)
· New technology changes everything 
· Example: you put a drop of red dye in a glass of water ; that water becomes tinted red
· That’s how he view technology
5. Not god given; we create it
· Position ourselves actively in our engagement of technology rather then be passive (like the weather)
· As the creators we can shape and harness technology
· Don’t position ourselves as though we have to receive it
Exam
· One question of the reading, videos

Teacher reiterates
· Laying the ground work of examination
· Traditional means: establish a context for new media (teacher does this)
· Learn what is happening from the past.
· Lean something from the past and learn to apply in the present 


Other points he wants to high light- from the text
· Fluence smith states that
1. The transition between the new and old media has been dramatic 
2. Describes the fastest growing media as the mobile phone
· 4.1 billion phone subscription in 2009
· Nuber 1: mobile and number 2: internet

Languages in the Internet
· 67000 different languages
· 90% of the content was English – in the 1990
· Now 30% of the content is English but, still never the less dominated
· Focus on the charts in the text


Video notes

· corporate media, as profit-driven institutions, tend to serve and further the agendas of the interests of dominant, elite groups in the society.
· [bookmark: _GoBack] A centerpiece of the film is a long examination of the history of The New York Times' coverage of the Indonesian occupation of East Timor, which Chomsky says exemplifies the media's unwillingness to criticize an ally of the elite.
· 1975 atrocities continued
· 50-100,000 people killed
· media ignore the atrocities that we create
· Play up the atrocities of other counries






Focus of the video
· Focuses on Noam Chomsky-
· Not interested about who he is as person in the course
· Focuses on the united states
· Particular perspective that he and a co author (Edward Herman) – manufactured consent 




Beginning 
· Marginalize and control the population in a democratic society
· How the media shapes and control our media
· Quote: Propaganda is to democracy as how violence is to dictatorship
· Elementary truths are buried


Language
· Basic structure of language is universal
· Genetic underlying structure


Manufactured consent states what?
· Democracy is a technique of control
· Opposite of the standard view of democracy


What are the two targets for propaganda?

1. Political class- educated, role in decision making, participate in social life (managements), and vote. Their consent is crucial. 20% of the population.
2. The rest of the population
· Follow orders and not to think
· Pay the cost

What is the Propaganda model?
· National model-set an agenda that people must adhere to
· Elite media: sets the general framework and local media adapt to their frame work
· Example New york times
· They: Filter, except, emphasis 
· Shaping the perception of the current world
· New york times special role: Creates history 
· They select, shape, control, and serve the interest of the elite groups
· Liberal and conservative: follow the same framework

Wiki Propaganda model?

· Corporate-owned news mass communication media — print, radio, television — are businesses subject to commercial competition for advertising revenue and profit. 
· Distortion (editorial bias) of news reportage — i.e. what types of news, which items, and how they are reported — is a consequence of the profit motive that requires establishing a stable, profitable business

Government and new media
· Editorial distortion is aggravated by the news media’s dependence upon private and governmental news sources.
·  If a given newspaper, television station, magazine, etc., incurs governmental disfavor, it is subtly excluded from access to information.
· Consequently, it loses readers or viewers, and ultimately, advertisers. 
· To minimize such financial danger, news media businesses editorially distort their reporting to favor government and corporate policies in order to stay in business.
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