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GENERAL ETHICAL PRINCIPLES
· Ethical principles are difficult to agree on, given that researchers have different boundaries for determining acceptable practices and that the TCPS2 itself is flexible enough to allow for variation in research methods. 
· However, researchers generally agree that ethical implications in research are very important and must always be considered. 
· There are three core overlapping principles established in the TCPS2: respect for persons, concern for welfare, and justice. 
Respect for persons: 
· The principle of respect for persons means that research subjects should not be treated as “objects” or simply as resources to be used for some end. Individuals have basic human rights that entitle them to dignified treatment by researchers. This is the most important of the three.
· Informed consent, which is free and ongoing consent to participate in the research, is the starting point of respecting individuals. Potential participants must be made aware of the risks they face in joining the study as well as of its potential benefits.
· In quantitative studies, participants are typically given an information sheet or a letter of information that outlines the research project, the methods, the potential risks, and benefits of participating. Another document that respondents are asked to consider is the consent form, which includes brief information on the study and also contains assurances about the ethical treatment of participants. 
· The principle of free and informed consent has some caveats in its implementation: 
· It is often impossible to give the respondents the exhaustive information about the study, because not all the research situations may me foreseen. 
· During an ethnographic study, the researcher may come in contact with many people, and it would be unfeasible to obtain consent from each and every participant, particularly if the encounters with them are brief. 
· Disclosing all the conditions of the study may be particularly problematic during an experiment.
· The extent of deception present and allowed in a research project is often a subject of fierce debates. The emerging consent in sociology is that deception should be used as a last resort, should be brief, and participants should be debriefed at the earliest opportunity. 
Concern for Welfare:
· Concern for welfare is a concern for the well-being of the person, group, or community that may be in any way impacted by the research.
· Privacy and confidentiality are the most commonly recognized issues around welfare.
· Research Ethics Boards (REBs) will require detailed assurances about observing confidentiality, such as ensuring anonymity, securing the safe storage of information, and impossibility of its leakage to the third party. This is a step toward ensuring that no one is identified, harmed, or embarrassed due to participating in research, during and after its completion.
· Ensuring anonymity may require that the researchers use a random response technique when studying sensitive topics. This method allows respondents to give answers to sensitive questions without the risk of being identified. 
· While in quantitative research confidentiality is achieved by assigning numerical codes to every respondent, ensuring confidentiality may be difficult in qualitative research. 
· Qualitative research is more likely to study a small number of people, and they maybe identifiable even if pseudonyms were used in the study but the community is small and known to the public. 
· Some qualitative researchers argue that truthful results may only be obtained by covert research, where the researcher does not inform the people that they are being studied. These researchers claim that it would be impossible to obtain the data by any other means. 
· At times, qualitative researchers consciously reject the requirements of confidentiality towards a group which is secondary in their study and whose activities they do not condone (such as the clients of the sex workers in a study of prostitution). The issue is to what extent the researchers should respect the rights of their immediate subjects and neglect the rights of the others whose behaviour they do not consider ethical.
· In some situations, the breach of confidentiality may be considered warranted, just as in the situations where deception is ethically warranted. 
Justice:
· Justice is the notion that no person or group should be exploited in the research and nobody should be systematically excluded from its benefits. All subjects of the study should be treated equally—this is the first requirement of justice. 
· The second requirement of justice in research is to ensure minimization of harm to participants at any time. 
· While the general principle of research is to avoid harming the participants, the researcher cannot always foresee all potential risks, and can use different criteria to evaluate what constitutes a potential harm. In any case, if the research foresees any form of harm to participants at all, the minimum ethical requirement is to obtain participants’ informed consent.
· One definite way to decrease harm to participants is to give them the option to withdraw from the study at any time.
· Another requirement of justice is that participants’ right to withdraw from the study should not be influenced by paying for participation. Sometimes the participants decide to stay in the study—regardless of the harm it is causing—in order to receive remuneration. For this reason, offering payment to participants in exchange for risks they are taking is considered unethical in social research. 
· Finally, justice requires that the proposed research projects receive impartial adjudication by ethics boards. REBs must make just and unbiased decisions as to which project should proceed, and universities should refrain from interference into REBs’ independence and decisions.
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INTRODUCTION
· Content analysis is the examination and coding of documents and texts that come in any form: printed, visual, audio, or virtual. 
· Forms of communication in the media are often the object of content analysis studies. 
· Content analysis can be implemented in both quantitative and qualitative form, and involves interpretation of meaning on one hand and coding and quantification on the other. 
· Content analysis of media usually asks the following five “W” questions: 
a. Who writes/reports? 
b. What gets written/reported? 
c. Where is the issue written/reported? 
d. When is it written/reported? 
e. Why is this issue written/reported?
· Traditionally content analysis has been applied to printed texts and documents, but recently it is being conducted on a variety of sources and a variety of media: 
· Popular magazines 
· Websites 
· Animated cartoons 
· Lyrics of popular songs
· Content analysis also asks the question of “what is left out?” in media reports, and what significance does it have for representation of the problem. This form of content analysis usually focuses on meanings and interpretation, and is often qualitative in nature.
·  Content analysis can also look at change in coverage of an issue over time. This form of content analysis is often quantitative, and starts with clearly specifying the rules of material categorization in advance. 
· Quantitative content analysis establishes coding rules, and then proceeds to count the frequency or examine patterns of mentioning the research terms in the text. 
WHAT THINGS NEED TO BE COUNTED?
Depending on  the origins and forms of the material, several things can be counted in content analysis: words, themes, or value positions: 
· Words – How often does a particular word show up, or how are certain words paired together (e.g., feminist/spirituality, race/politics, rave/drugs)? The counting of words can demonstrate emphasis, the style of writing, or particular interpretation of events. Similarly, the frequent pairing of words (e.g., why are raves often mentioned together with drugs?) may produce a certain interpretation that leads the reader to see the studied phenomenon in a particular light. Hence uncovering how the words are paired in the text can be a beginning or a more in-depth analysis of the issue. 
· Subjects and themes – Looking for themes is an example of interpretative approach in content analysis. This includes both manifest and latent content. Manifest content describes what is being said directly, while latent content states what is being implied. 
· Value positions – Researcher may also look for whether the writer of the text adopted a certain value position. Is the subject being presented in a positive or negative light?  Another way to reveal value positions is by coding the ideologies, beliefs, or principles expressed in the analyzed document.
CODING:
There are two key documents that a researcher must develop for coding. There is a coding schedule, which is the actual form where the data are recorded, and a coding manual, which provides a set of instructions to coders.
THE CODING SCHEDULE:
· The coding schedule is similar to a spreadsheet. It has the categories listed across the top and one row for each media item being coded, and the codes for each case are recorded directly into the coding schedule. Writing information into a coding schedule facilitates the data transfer to a computer program (e.g., SPSS).
THE CODING MANUAL:
· The coding manual is a set of instruction to coders that includes all possible categories for each dimension to be coded. 
· The coding manual will list things like what is to be coded, the categories subsumed under each dimension, the numbers (codes) that correspond to each category, and general guidance and instructions for coders.
POTENTIAL PITFALLS IN DEVISING CODING SCHEMES:
Developing a coding scheme is not an easy task  and researchers may encounter several problems, which must be addressed early in the process: 
· Mutually exclusive categories: There should be no overlap on the categories suppled for each dimension. If the categories are not mutually excessive, coders will not know how to code an item that fits into more than one category.
· Exhaustive: Every possible dimension should have a code that can be attached to it. 
· Clear instructions: The instructions should be clear enough to prevent discretion on the part of the coders in assigning codes. This means that often the instructions should be pretty elaborate to avoid ambiguity in coding. 
· A clear unit of analysis: The unit of analysis, or what is being analyzed, should not be confused with the incidence, or the case, being recorded. The unit of analysis is the actual entity to be analyzed, and can for example be a newspaper article, a TV series episode, a document, while the case being recorded is an instance of a studied problem, for example representation of masculinity in police officers’ activities.


QUALITATIVE CONTANT ANALYSIS:
Qualitative content analysis looks for underlying themes that are present in a unit of analysis. The researcher decides what themes are to be extracted and how the presence of a theme is established. 
· Ethnographic content analysis (ECA) is one type of qualitative content analysis. It differs from quantitative content analysis in that the researcher is constantly revising the themes or categories obtained from the data. It is a more interactive approach to collecting data, coding, and interpreting. Ethnographic content analysis involves “constant discovery and comparison of relevant situations” (Altheide, 1996), and allows for constant refinement of categories and generation of the new ones. ECA also looks at the context in which documents are created.
SEMIOTICS:
Semiotics is the “science of signs,” and involves analysis of signs and symbols that occur in everyday life and are part of communicative behavior. In other words, semiotics studies systems of communication and meaning by looking at signs. Its key terms are the following: 
· The sign is something that has a meaning and stands for something else, so that the observer can decode a sign and interpret it. (e.g., a red hand pedestrian traffic signal light is a sign that means that the pedestrian should refrain from crossing the street and wait. The sign has two components: a signifier and a signified.) 
· Signifier is the thing that indicates an underlying meaning (e.g., the traffic signal light itself) 
· Signified is the meaning that is pointed to (e.g, “stop and do not cross” meaning conveyed by the red hand traffic signal) 
· Denotative meaning is the obvious meaning of a signifier, a function it performs (e.g., the denotative meaning of the signal light is that it regulates pedestrian traffic) 
· Connotative meaning is the secondary meaning that arises with the denotative meaning (e.g., “speed up crossing the street to avoid the red light”) 
· Polysemy recognizes that signs may be interpreted in many different ways. 
Semiotics works to uncover hidden meanings in text or messages, and its main strength is in looking beyond the ordinary and the everyday. However, semiotic interpretations depend on the person doing the analysis, and his or her interpretation of the discovered meanings can be somewhat arbitrary. 
HERMENEUTICS:
· Hermeneutics is the science of text interpretation, especially the interpretation of biblical and other religious texts. 
· It was initially applied to the interpretation of scripture. 
· Hermeneutics consists of theory and methodology of text interpretation, and is the process of looking at the whole of a text from within the context of its parts, and looking at the parts of the text from the broader context of the whole.
· Its main idea is that deriving meaning of a text must be made from the perspective of the text author, and must take into account the contextual circumstances in which the text was constructed. 

TWO APPROACHES TO THE STUDY OF LANGUAGE:
CONVERSATION ANALYSIS:
Conversation analysis examines how social order is created through communication. It derives from ethnomethodology which studies ways in which people negotiate everyday situations by focusing on common-sense reasoning. Everyday communication and use of practical reasoning helps people to establish taken-for-granted patterns of interaction through which social order is recreated. Hence ethnomethodology views social order as an achievement, and not as an objective pre-existing social fact that we uncover (Garfinkel, 1967). 
Indexicality and reflexivity are two ideas that are very important in ethnomethodology and conversation analysis. Indexicality (Quantitative) asserts that the meaning of words, texts, utterances, and silences depend on the context in which they are used (who is speaking, when they are speaking, and where they are speaking). In turn, reflexivity (Qualitative) means that the talk is not a mere linguistic representation, a substitute of social world, but it is in itself a social reality, a social world.
In these two characteristics, ethnomethodology fits into the broader tradition of qualitative research, marked by contextual understanding of action and constructivist ontological position. In its detailed analysis of conversations recorded in naturally-occurring settings, conversation analysis also fits into another tradition of qualitative research, that for naturalism or analyzing naturally occurring situations. However, context in conversation analysis has much narrower meaning than in qualitative tradition in general: Context here means the specific situation immediately preceding the talk, and not the wider context of culture of the group, its values and beliefs, as in qualitative research. CA analysts want to avoid broader analysis of culture that is not grounded in participants’ immediate concerns.
Conversation analysis is based on several assumptions. It assumes that 
· Talk is structured – It follows patterns that are recognized and followed by participants. The structures of talk are revealed in the flow of conversation, pauses, and emphases. 
· Talk is forged contextually – It must be understood contextually and from the talk preceding it. 
· Analysis should be grounded in data: characteristics of talk and social order must be derived from data. 
Conversation analysis is therefore based on a very detailed analysis of speech, and attention to details is paramount here. CA researchers work with very detailed transcripts, where every pause, every intonation, every change of topic is noted. They look at recurring characteristics of conversations to examine their flow.
· Turn-taking shows that conversations are basically a collaborative exercise, usually following a pattern of turn-taking between two parties. CA analysts examine the signs that indicate that one’s turn in a conversation is completed, since people implicitly share some codes or understanding about when one’s utterance ends and the turn occurs for the other person to speak. 
· Adjacency pairs indicate that talking activities are linked to each other, such as the question followed by an answer, invitation followed by a response and so on. 
· Conversations are organized around preferred response (preference organization), for example, when acceptance of the invitation is a preferred response and declining an invitation is a non-preferred response. Participants of the conversation recognize that conversation is structured in this way, and feel the need to justify non-acceptance while the acceptance does not have to be justified. Therefore the way in which the preferred responses are given is more straightforward, while the non-preferred responses require justifications, pauses, and awkward moments.
In summary, conversation analysis is a rather structural approach to analyzing action (conversation), and finds it illegitimate to invoke cultural factors when explaining conversations. Rather, the CA asks research questions that pertain to the structure and history of the talk itself, and explicitly refrains from discussion of cultural contexts or broader cultural factors that influence conversations. 
DISCOURSE ANALYSIS:
Discourse analysis (DA) is the study of how a view of the world or understanding of an object is produced through discourse. It includes elements of conversation analysis, but it is broader and more flexible. It covers communication beyond naturally-occurring talk, and looks at how linguistic categories shape people’s understanding of the world. Discourse analysis shows how the understanding of the studied problem emerged in historical and public interpretations, and how those in power shape a particular understanding of the problem. In sociology, it looks at how the relationships of power are reproduced in a discourse (in writings of Michel Foucault). The objects of discourse analysis are texts, conversations, and other sources of communication. 
What are the philosophical assumptions behind the discourse analysis? Two main points describe epistemology and ontology of DA: 
· Discourse analysis tends toward an anti-realist orientation. That is, it assumes that there is no objective reality waiting to be found, and therefore no objective account of social world is possible. 
· DA is also constructivist: It gives priority to the accounts produced by the actual participants, the members of social setting, and recognizes that many different interpretations of a situation are possible. 
 Given these characteristics, a discourse analysis is never a simple description of the situation. Rather, discourse analysis is action oriented, and examines particular strategies people use to create different effects in communication. So a discourse analysis is targeted and usually asks the following questions (Potter, 2004): 
· What is the discourse doing? 
· How is it constructed to make this happen? 
· What resources are available to perform this activity?








 
