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From the 17th - 19th century there was much debate over who should participate in election, government and society
Moving into the 20th century, the public became more heavily involved in mass communication and media
What effect does the media have in these debates?
 
Importance of Media
· Primary agent of socialization in our lives 
· More important to us than our families 
· Media are powerful forces that influence us, ideologies, musical taste, cultural concerns
· Influences us as individuals, then society, then globally
· We understand ourselves more as people based upon what media tells us
 
· Information source 
· Audiences used to be seen as passive, with us accepting what was being said 
· The shift of dynamic with social media has led us to see ourselves as less passive and more in control
· "info-tainment" - less people watching breaking news and more people watch Etalk
· Shift away from serious news stories to more human interest stories 
 
· Agenda-setting 
· Historically, media selects what "news" is and what they are going to show
· They play a role in public perception 
· Media doesn't tell you what to think, it tells you what to think about - student strike in Quebec was covered very little outside of the province 
 
· Global Economy 
· Communication is basically the infrastructure for the global economy 
 
There has been a "collapse of time and space" with the "shrinking earth" due to the advances in technology and media
 
· Binding/unifying nations together (fragmentive?)
· People can watch or listen to the same thing at the same time feeling unified 
· Queens jubilee, war of the worlds, 9/11
· However, with the ability to choose our own news sources and pick what we do and don't hear, there are less things binding us together
· Can we really develop a sense of nationhood if we are all living in our own environments?
· People are becoming more isolated instead of becoming more tightly bound through media
 
Media Trends
Convergence (Blurring of Sectoral Boundaries)
-Technological - end of distance between content and carriage --- Infrastructure could not provide content
· Bell couldn't pick what it aired, Rogers wasn't allowed to be the carriage 
· Feat of engineering --- broadband networks could carry video
· Telephone companies can become internet or television providers or vice versa
 
· Commercial (Bundling of Services) 
· Having cellphone, internet and television all provided by the same company
· This wasn't seen as 'competitive' until the late 90s 
 
· Corporate (Consolidation of Media Companies)
· Companies are buying other companies or are joining together 
· Canada already has one of the most concentrated markets and it is becoming smaller 
· Bell is looking to buy Astral Media 
 
*Vertical integration - integrating the entire line within the production of the business so that the company has control over all production and distribution of the business. Looking at a publishing company, they would want to own everything from the forests to shipping.
 
*Horizontal integration - branching out and owning other things or getting involved with something that has nothing to do with the company. A media company purchasing a sports team. 
 
· Worry that the public mission of a broadcasting company is deteriorating 
· Canadian broadcasting companies not caring if the program is American or Canadian --- much cheaper to have American programming. Makes for concerns of quality 
· Reality tv is cheap to produce but draws in audiences
 
 
Regulatory Uncertainty
· Control of diffusion of content
· IP address blocking on computers so that Canadian citizens can't access it Hulu, Netflix
· Geo-tracking regulates the content available
 
· Canadian content rules
· Many people bent over shape because historically in Canada, we have an elite idea of culture
· Argument over whether Canadians prefer to watch Canadian content or American content 
· Some believe we need rules/regulations to support the need to watch Canadian content while others believe it isn't necessary 
· 1998 CRTC ruled against tracking Canadian content online
 
· Liberalism vs Paternalism
· How to regulate, what to regulate, and how much to regulate
· Brings us back to the question - What society do we want to shape for ourselves?
 
Old Media (Pre-Internet)
· Limited supply of homogenous content - all the same tv shows
· Undifferentiated reception and effect
· Delivered to passive mass audience
· You had to sit down at a specific time to watch a show, if you missed it, you missed it, with signals broadcasted out to everyone
· There was no 'specialty channels'
· We had no way of giving feedback 
 
Emerging Digital Media
· Multiple and diverse sources
· Multiple and diverse content
· Varied and unpredictable reception and effect ---- youtube
· Delivered fragmented audience ---- specialty channels and multiple timezones
· Started with the emergence of digital media 
 
Models of Communication 
 
*Communication - the act of making a message known to one or more people
-a social action 
 
Broadly speaking, communication breaks down into two schools, process or transmission school and semiotic school
 
· Transmission 
· The conveyance itself
· Efficiency and accuracy 
· Do you really understand what I'm talking about?
 
· Semiotic
· The meanings
· The roles the messages play in culture
 
***Shannon and Weaver Model 
· There are three levels of problems with communication 
· Technical --- how accurately can a message be transmitted?
· Semiotic --- how precisely can the message be conveyed? (are you getting the meaning?)
· Effectiveness --- once conveyed, does the message affect behaviour in the way we want it to? 
· If we can fix the technical problems, the others will solve themselves 
 
5 part model 
· Information source to produce message
· Message is transmitted or conveyed 
· Transmitted through a channel (like sound waves) 
· Message is received 
· Message is decoded and behaviour is modified accordingly or not
 
· Noise appears in the channel to cause issues 
· Semiotic noise - slurring of words
· Environmental noise - phone ringing
 
**Model doesn't account for social elements and traits that influence how messages are encoded and decoded 
· Like communication takes place inside a vacuum 
** Doesn't stress the importance of the receiver
**Communication is not a linear process, there are feedback loops 
**Too much importance based upon noise and its role in communication issues
 
How we encode and decode messages is informed by our ideologies, our backgrounds, religious outlooks 
 
 
*Semiotic school
Three codes 
· Signs
· The codes through which signs are organized
· The culture in which signs and codes operate
 
What is a sign?
 
Two levels of meaning:
1)  Denotation --- which is inscribed, literally
--- Everyday meaning of a sign
"Home" - literally the place where you live,

2) Connotation
- Reading a sign in terms of cultural ideology 
-- Sign meets and interacts with the ideas, values, beliefs and emotions of users 
"Home" - security, privacy, love
-- associations that we come to make based upon our environment
 
**Social Model of Communication
Communication process is affected directly by social barriers 
Importance of particular mediums such as a book (how is the text presented)
 
*Video - Are you popular? 1947 - example of the importance of sharing similar forms of references
 
7 Media Literacy Concepts
· All media are constructions --- 
· Audiences negotiate meaning in media --- meaning changes over time (youtube video)
· Media have commercial implications 
· Media contain ideological and value messages
· Media have social and political implications --- Arab spring
· Form and content are closely related --- Medium is the message
· Each media has unique aesthetic form --- Reading poetry online is much different than reading it in a book 
 
4 Components of Mass Media
· Media messages - news items, novels
· Mass Media - stuff that 'carries' the messages - infrastructure
· Mass communication - process of how messages reach the audience on a large scale 
· Production and dissemination of mass information and entertainment
· Decentralized production and wide accessibility
· Interactive exchange
· Mass audiences - diverse, unrelated in terms of nationality, gender, class, age etc. 
 


Dimensions of Mass Media
1. A distinct set of activities
2. Involving particular technological configurations
3. Associated with formally - constituted institutions and organizations
4. Acting within certain laws, rues and understandings
5. Carried out by persons occupying certain roles: organizational dimensions of the media
6. Conveying information, entertainment, images and words
7. To or among members of society: the mass audience
 
** Key focus is not the meaning, it’s the social aspects of the message. 
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Society - The body of institutions and relationships within which people live
· The conditions in which such relationships are formed
 
Culture - The process of intellectual, spiritual, and aesthetic development
· The works and practices that arise from this development
· A particular way of life
High culture - domain of small educated minority
Low culture - the unwashed masses - non-educated "not civilized"
Key distinction - high culture advances 
 
Media helps us to understand society and culture 
Culture isn't just something that the wealthy do, it is the everyday life. There has been a shift in culture and it doesn't matter ones status or wealth. Meaning, there is no difference between high and low culture. 
WWE vs Shakespeare 
Literature vs Kardashians 
 
Instead of high/low culture, there has been a shift to focus on 'popular culture' 
 
Popular culture - system of artifacts that most people share or are familiar with. The systems are made by the people, for the people. However, it is not produced by the people. 
 
Pop culture plays important roles in society. It helps us to understand relations and dynamics from other cultures. It provides a window to different communities and social groups. It also is used as a form of public discussion and is a shaper of opinions/identities. 
 
A phenomenon that is impossible to avoid. We all buy into it.
 
1. The idea of a culture widely favoured and liked by many people
2. Everything that’s outside of high culture
3. Mass culture
4. Culture that originates from the people 
5. The struggle and resistance against a dominant culture 
 
1. These definitions no longer hold true as there has been much cross over between high and pop culture 
 
Cultural Value - financial (how much revenue did a product generate), human creativity (struggling artist), principles and standards of cultural production
 
Pop culture is not owned by the people as they are mass produced, used to buy and sell. Cultural goods as commodities.
 
Mass culture - criticism of the people
 
Canadian culture - hockey, peace keeping, land, languages, winters, mosaic culture 
 
Are those things threatened? 
Why is Canada afraid of America? 
 
Social Roles of Media
The public sphere - how societies cultures engage and debate in large scale opinion formation 
· The marketplace of ideas 
 
Jurgen Habermas  - The public sphere sits between the state and the market
· People would gather in bars and salons at the end of the day and debate the issues of the day, forming public opinion which is fed to the state and to the market 
· We have to have spaces for dialogue
· We have to be able to engage in debates and issues of the day 
· Through these spaces, debates and discussions, our societies come to be organized 
· Our leaders cannot lead legitimately unless public opinion supports them 
· In this sphere, the public has formal authority over the state through elections 
· This is what keeps government in check
· According to Habermas, the media is a watchdog, informing the government what the public is thinking, and the public of what the government is doing
 
3 principles for the theory to be legit 
1. The public sphere needs to be universal (accessible to all citizens)
2. Equality (everyone has the same rights, but not everyone is able to exercise those rights in the same way)
3. Rational, critical debates (the best argument wins out)
 
Habermas began to acknowledge the importance of groups such as political parties, welfare, religious groups, social movements. 
*** Medias role is to interpret events for us, and inform us of events 
 
Problems that arise
· What sort of events are worthy of being reported upon? (is there benefit from reporting upon political scandal? Is that healthy for democracy?)
· Is the public sphere singular or are there more than one public sphere?
 
The role of the media - politics
The media as the fourth estate serving its watchdog role
 Ideally, they are meant to be the defenders of the public interest, by providing us with information on issues and events 
They provide us with the information we need to be informed 
 
How are people influenced ? Erie county study 
Back in 1946, it was hard for people in rural communities to get information. So, how did they form public opinion? They formed their opinions based upon what others in their community were telling them, these people could include family members, pastors etc. and were referred to as opinion leaders.  
 
Two-Step flow model (katz and lazarsfelt)
Opinion leaders - people with the better access to and understanding of the media
· These people transmit information to the greater population and are seen as key media/information players
 
Media obsessions: - Politics
· Conflict
· Scandals
· Horse races (who's ahead of who in the polls)
· Brevity (not allowing the politicians to talk)
If these are the obsessions of the media, are we getting the information that we need to make informed decisions?
 
Politicians Vs. Journalists - like a tango. Who is going to lead? Politicians and journalists each want to put their own spins on stories
· Leaking information
· Trial balloons 
· Stone wall (refusing to answer questions)
 
Economic role of media
Bell, Shaw, Rogers, Quebecor 
How much diversity is there if our marketplace is very concentrated? Do we have the information needed to be informed?
Manufacturing consent - There is no such thing as objective reporting in the mass media. The mass audience consent to particular policies because we are 'dooped'. Our consent is manufactured through propaganda. We support structures and not challenge them. 
 
Filters that manufacture consent 
 
1. Ownership
2. Funding 
3. Sourcing information (decline in investigative journalism)
4. Flack (avoiding criticism)
5. Anti-communism/Fear 
 
Identity
· We construct our identities through social interactions
· Media allows us to explore the world and our relationships to it
· Does media encourage consumerist values? 
 
"I shop, therefor I am" 
 
Characteristics of Media
Oral Communication - Reflects our lived cultural patterns. Social norms. Oral communications can facilitate or disrupt social relations. National anthems or chants can help build a sense of community. 
Literate Communication - The written word. Prose - if words are written on paper, there is a linear pattern. Poetry - evoking emotion
Electronic Communication  - Broadcasting (one to many), Point to Point (telephone, one to one), networks (internet - many to many, one to one, one to many) 
 
Media and Social Form
How different media affects social forms
Innis - Media and the rise and fall of civilizations
· Mediums of communication are biased either towards time or space 
· These biases influence or determine how knowledge gets disseminated throughout society and cultures. 
· Oral and literate communication 
 
3 Basic questions
1. How do specific communication technologies operate? (durable like stone are biased towards time, you can't move it easily. Things that are light such as paper are biased towards space)
2. What assumptions do they take from and contribute to technology? 
3. What forms of power do they encourage? 
 
Trying to get a balance between space and time. 
Society and technologies influence each other
 
Studied the civilizations and looked at the dominant communication that was used in its highest point and what technology was used in its decline. Can the declines be attributed to the media?
 
Primary concern was in the shift from oral to literate society
Oral - people are bound closer together, influenced more by tradition, for the most part are stable, much more humanistic 
Literate - Much more impersonal and more formalized, written laws (easy to carry laws across distances), easy to have a conversation with ones self (easier to challenge and question), Implies/fosters a very particular way of thinking. 
 
Oral societies are biased towards time
Literate societies are biased towards space
 
****** Time bias vs. space bias slide
 
 
 
 
McLuhan - The psychological aspects of media. How media affect human faculties. 
· Electronic communication (one of the first)
· The global village 
· Electronic communication affected an outer nervous system
 
Changes in mediums produce changes in society
Focuses on the physical senses
Viewed technology as extensions of the human body (pen extension of hand, wheel extension of foot)
People adapt to society by adjusting the ratio of the senses they need. 
The content or "what is transmitted" is of no importance, it’s the medium that is important
"The medium is the message"
 
View of History - the book brought about dramatic changes. Before the book, we were hearing oriented. Emotionally and interpersonally we tended to be much closer to people or much more "tribal". Hearing, was believing. 
 
Pre-1450: Oral community
1450-1900: Books = dominant medium
· Changes our balance of senses 
· We become individualized 
· The tyranny of the visual
· Single point of view 
· Linear thinking
· The world becomes much less diverse in the written world 
1900 onward: - Books no longer dominant medium
· Electronic media is dominant (television)
· Senses in balance again
· Far greater diversity to what we are exposed to 
· It engages all of our senses
· The global village (we are much more aware of each other, but we are not the same… conflict will increase more and more)
 
**The key thing is the technical properties of the medium 
**The contents is of no importance, because by the time you receive it, it is already dated
**Technology is shaping history and people have little say in the matter
 
Both argued that the means of communication influence social development and organization forms within society 
What happens in each historical era and what is significant is the product of and determined by media 
Technology determines what happens 
 
Can we really be so deterministic in our world view? Is technology the determining factor of history?
 
The Printing Press 1440:
· Increase in literacy
· Standardization of languages
· Individualism
· Latin is replaced
· Age of reason 
Is it the press or the bible that brought about these changes? According to McLuhan, it’s the press.
 
This means we cannot stop or change technology.
These same developments were happening in China at the same time as in Europe, buying into this theory would suggest that the same changes would have happened in China, but they didn’t. 
 
· Was not a fan of print media, thought it alienated us from one another 
 
Putnam believes - May be retribalized through television and electronic media BUT 'village' has no social capital.
· Television is pushing us away from being engaged in society
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Middle Ages to the Renaissance
· Large scale cultural movement
· Questioning of church power and authority (Catholic)
· Shift towards a somewhat greater alliance on diplomacy 
· Shift away from reliance on faith to reliance on observation as a key tool in science 
· Shift in what scholars are interested in to literature of ancient Greece and roman empire. 
· The emergence of humanism 
· Growing on the reliance of rational thought and a questioning of faith
· Emphasis on human beings to bring about change 
 
The Printing Press: 
· The bible is now printed in languages other than Latin 
· This directly challenges the power of the church 
 
1500's - Martin Luther's treaty 
· Encourages people to make connections with their own god
· ****Fundamentally challenges the church 
· The church pushes back, reformation, looking to control literature, text, and what ideas are put out
 
John Milton Areopagitica - 1644: - foundation that basis our freedom of expression 
· Challenged license laws for who can print things 
· He believed that in order to learn, we have to read lots of book, even ones we don't agree with, so that we can find the truth 
· Putting our faith in the government to censor does a dishonour to people 
 
John Locke - advocating separation of church and state
· Personal liberty, freedom of the individual  
· Private property 
· Social contract, we agree to give up some liberty to authority so long as they give us our rights and protect us 
 
Voltaire - Civil liberties
· Freedom of thought and expression 
 
John Jacque Rousseau - social contract  
· advocating importance of education for citizenship 
 
Adam Smith - the invisible hand of the market 
· As we all do our own thing, society benefits overall 
 
Served for the foundation of French and American revolution. 
Large efforts to try and limit their ideas being spread. 
Challenging existing aristocracy 
 
By early 1800's we begin to move into the industrial revolution:
· Harvesting of steam power
· Railways
· Electricity 
· *Shrinking of distance  - Karl Marx
· Massive migrations into urban centers from rural areas 
· Massive migration from countries 
· *Emergence of time 1840's - proper time zones 
· Separation of work and leisure time 
· Commodification of information 
· Emergence of information rich vs. information poor
 
Media and Canadian History
Railways - important for trade and as a tool for communication 
Telegraph lines running along with railway lines 
John A Macdonald 1879 push to get railway built along with regulations on trade.
Government needed to get involved to make things happen 
Not enough people to make money producing things 
 
Myth of technological nationalism - Canada became Canada as a result of media technologies (including railways) 
· Did it develop because of the media, or in spite of it?
· It enabled an influx in informational goods from USA 
· Its amazing we got to where we are because all of that culture should have turned us into americans 
 
1455 - printing press
1830s - photography (family photo, sense of unity)
1838 - telegraph 
1844 - first line between Washington and Baltimore
1866 - connection between USA and Europe via submarine cable (able to connect instantly)
Post 1830 - emergence of new international agencies 
1865 - ITU , first global organization 
1871 - Telephone  (broadcasting platform)
1895 - radio
1922 - the BBC starts to broadcast from London 
1936 - television
1940s - the first computers
1953 - colour television 
1969 - the internet 
1972 - email and mobile phones - 1Kg
1977 - first home computers - apple)
1975 - digital photography 
1990s - WWW and Mosaic browser
2000s - social networking 
 
News Media History
Transplant Period (1752-1807) - newspapers transplanting from Britain/US to Canada
· Publishing government information 
· A few stories from 'back home' 
 
Growth Period (1807-1858) - expansion in newspapers and in press 
· Post war of 1812 
· Industrialization, urbanization, international migration all taking place
· This increases the demand of newspapers, as this happens the pressure for government funding decreases and the money can come from advertisers 
· 300 newspapers by 1820s 
· Case of Joseph Howe 
 
Westward Growth Period (1858-1900s)
· Migration westward 
· Continuation of artisan press 
· Expansion of railways 
· Issues of corruption 
· Dawn of Yellow Journalism - the tabloid press, more dramatic, speculation, lies
 
20th Century Onward - journalism becomes very popular 
· 1930 we had 116 newspapers, published by 99 different publishers 
· Today we have 95 newspapers, where only 3 are independent, the other 92 are owned by 14 companies, of those 14 companies 1 owns 36 daily newspapers
· What does that suggest about the information we have access to? Very centralized, a lack of opinion and diversity of views 
· Concern for those worried about democracy 
 
Brief History of Film
1897 - first film shot and produced in Canada
1913 - first Canadian feature film, Evangeline
1915 - first major hollywood film
1920s - Start of studio system
· Mary Pickford and Mack Sennett, early Canadian Hollywood stars
· From the start, film is dominated by Americans
· American studios engage in 'Block Booking' in 1950s. Before this, studios owned the production as well as movie houses where the films are watched. Blocked Booking says that if you want to get one movie, you have to buy it in a package or a 'block'. If you are caught just showing the one movie, the studio takes the movie house away. 
· 1930s more than 1/3 movie houses in Canada are American owned 
· End of 1940s, Canada has trade deficit with Americans. Wants to have restrictions, but films are not on the list. 
· 1948, Canadian Cooperation Contract, won't restrict movies if Hollywood produced a film about the Canadian trade deficit and increase the amount of newsreel coverage about Canada. They also have to produce more short films about Canada. Launch a radio broadcast campaign with stars extoling the virtues of Canada 
 
Hollywood in crisis - 1950s:
· McCarthy witch hunts 
· Reds in Hollywood 
· House UnAmerican Activities Commission* 
· Dramatically tarnished Hollywood's image and created fear of being creative
 
1949 - Break up of the movie industry 
· Forced to divest theatre chains 
· Becomes legal again for them to own theatres
 
Between 1946 and 1956, hollwood was selling half the number of movie tickets than before
 
· Advent of television 
 
(mid 50s-70s)
· Hollywood responds with technological advancement 
· Content shift, "edgy issues" marriage sex identity youth rebellion
· Product placement 
· While TV remains wholesome 
· Until the airing of All in the Family (1970s) 
 
 
Canadian Movies Today: - Less than 5% of all screen time at Canadian cinemas
· More than 40% of revenue earned from pay TV
 
1999, Feature Film Advisory Committee says:
· CBC should budget more films
· CRTC should ensure private broadcasters screen Canadian movies in prime time
· Ottawa to budget more films 
 
 *Given the revenue of television, is that how we should broadcast our movies?
 
A Brief Radio History:
-Outgrowth of radio telegraphy
· Marconi and Fessenden
· *Dec 1901 - S from UK to Newfoundland
*1906 Christmas eve music broadcast to ships 
· Radio Telegraphy Act stating you must have a licence 
· 1919 first broadcast licence issued in Canada (WXA Montreal)
· 1920s dramatic growth in radio 
· 1932 CBC Radio established 
· 1930s/1940s Golden Age of radio 
1920s - resources and money being spent trying to contact Mars through radio
1924 - professor suggests that instead of trying to radio Mars, why don't was shut down all of the radios for two days to see if Mars is trying to signal us. The US Army agrees to cease all radio transmissions to see if this will work. 
· Radio is the new frontier "the internet of the day" 
 
The promise of radio:
· Radio will lead to greater educational benefits
· Radio will lead to greater political transparency and better democracy
· Radio will lead to better diffusion of religion 
· *Just about everyone can afford a radio, it can be used to transform high media 
· You don't need to know how to read
· Tremendous hope in technology and that it will transform people
· People trust radio more than newspaper
· Radio is able to provide instantaneous news 
 
July 1st, 1927 - diamond jubilee, most people ever tuning into one event at the time, 5 million people
 
Roosevelt - address the Americans over the radio and talk to them about events that were happening
· Adlib conversations 
· July 24, 1933 during fireside chat, asking for water 
 
Hitler - rise of the Nazi
Edward Murrow - American journalist based in London during WW2
· Credited with bringing the war into peoples' living rooms 
 
Radio in Canada Today
· Public  (CBC) - 7% of total services
· Private (Commercial) - 61% of total service
· Aboriginal, community, campus, religious (non-profit) 30% of total service
· 699 radio stations, 136 AM, 563 FM
 
A Brief History of Television
1939 - TV demonstrated at NY World's Far & CNE
1947 - 1st permanent TV network (NBC)
1952 - TV arrives in Canada, already using cable before the states do in 80s 
1958 - Fowler Commission - American domination of television
· CBC from Victoria to Halifax  - both a broadcaster and broadcast regulator. 
· Fowler says this isn't okay, and also states CBC cant rely on government funding 
· Recommends restrictions on foreign ownership 
· Establishment of canadian content quotas
· CTV - first private broadcaster in Canada
1966 - Colour TV arrives in Canada
1997 - Web TV
2001 - First wave of digital specialty channels is launched 
2005 - Canadian channels begin to broadcast in HDTV 
 
Mass Media Shake-Up 
Evening telecasts - afternoon newspapers dropped 
Magazines - loss of advertisers
Hollywood - demassification, target audiences, product placement
Radio - demassification, specializing in specific genres
 
Demassification - the audience becomes more selected, and they start targeting specific audiences. Gearing their products to more narrow segments 
 
Television in Canada Today 
TV viewing experience in Quebec is different from that in English Canada:
· Canadian programming = 32% of total viewing in english
· Canadian programming = 76% of total viewing in Quebec
English language shows compete with USA programs
Quebec has its own star-system 
 
So where does that leave us?
 
Johann Gutenberg - printing press
Technologies of writing and printing allowed people to record their own ideas - dissemination of humanist ideas
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Structuralism - discovering the underlying patterns that shape texts and genres
Semiotics - the science of signs
Post-structuralism - meaning comes from the decoder
^ Trying to analyze different ways in which text can be understood
 
Structuralism
· We do not speak language, but language speaks us
· Tendency to treat individual texts as discrete, closed-off entities and focus exclusively on internal structures
· Propp's folklore studies, all traditional stories follow the same basic narrative structure
· The language you speak influences you
· Individual words are not important, what matters is how the language is structures as a system
 
Semiotics
· The study of the social production of meaning from signs
· Analyze language as a system of signs
· Central focus: relationship between signs and their meaning
· How do verbal and nonverbal signs function? How is the meaning generated and conveyed?
· Anything and everything can be taken as a sign 
· A sign is anything that stands for something else
 
Saussure 
Language is abstract, it has nothing to do with reality and is independent of the real world. Signs are abstract
His model - The process of signification: How does a particular sign come to have meaning?
Signs have 2 parts: a concept of the mental image (signified) and the sound or image that goes along with it (signifier). 
 
Charles S. Peirce
Interested in signs more so than language.
All thinking is the product of the interpretation of signs
Signs don't necessarily have a fixed meaning and are constantly being reinterpreted
 
Icons: Closely related to, and resembles what is being represented
Index: Related to what is being represented, but not directly
Symbol: No direct link to what is being represented, purely connotative
Index: relation of fact
Symbol: Relation of cognition
 
The meaning of a sign is always another sign - we can't get away from them, our logic and thinking operates on the basis of them .
 
Roland Barthes 
Semiotics was a tool for providing cultural criticism
Not just written word, but cultural phenomenon needed to be looked at
We need to know how we go from denotative to connotative 
Myths arise when we ignore the transition from denotation to connotation
We need to identify and understand myths
Ex. Sign - Stephen Harper, Prime Minister. We bring our biases and attach meaning to his picture. We need to understand how we went from a picture of him, to being mad. 
 
Denotative: A photograph of a popular singer (Amy Winehouse)
Connotative: associates with glamour, sexuality, beauty or depression or drug abuse and an untimely death
Myth: The dream factory can produce glamour, but can also crush it
 
Post-Structuralism
· Meaning comes from the decoder
· Meaning is never fixed, changes from reader to reader
· There is no single 'true' meaning to a text 
 
Auteur theory - all authors are dead. What we have, is the birth of a reader. 
It doesn't matter how a text originates, what matters is how it's decoded
 
Interdeterminancy of representation: Signs can represent a lot of things
Polysemy: signs have more than one meaning 
 
Social Theory
· Primary role of communication and media studies shouldn't try to understand meaning, instead should look at how they're constructed. What are the social pressures that shape the construction of messages? How is the world being represented to us. 
 
Karl Marx
Dallas Smythe 
 
Stuart Hall - Encoding/Decoding Model 
Argued that when looking at content:
· Messages structured in society, want to convey a particular meaning that supports it agenda
· People aren't passive
· Meanings aren't fixed
· All sorts of forces influence how messages are encoded and decoded
 
Interpretative Positions
1. Dominant or hegemonic - the decoder accepts the message as given
2. Negotiated - deviating somewhat from the dominant line
3. Oppositional or counter-hegemonic - people are in opposition to the dominant reading
 
Shared field: Certain things we interpret in a common manner 
 
Libertarian Theory
Argument that all media should be an extension of individuals' freedom of expression 
· We should let the market dictate, and we should have no restrictions in place on speech
· No hate speech laws or constraints of any sort
· Criticism: Public interest no served 
 
Social Responsibility Theory:
Trying to ensure that what the press does is good for society
The idea that free speech is good but there should be limits
This is the Canadian view of press regulations
 
Mass Society Thesis: 
Idea that through the enlightenment, there was a movement from rural to urban centres. We ended up with a breakdown of social order that leaves people vulnerable to manipulation. People can become easily manipulated by the press and people ultimately buy into the consumer culture. 
 
Political Economy and Marx:
The media is working to establish and maintain the status quo.
Working against trying to bring about change in society. 
 
Discourse Analysis:
· Examines language and the perspective or position it gives us in the social world
· How do the conventions of language shape our experiences
· Ex. Using firefighter instead of fireman
 
Content Analysis
· Examines the characteristics of media content, especially quantitative aspects
· How often do certain words appear
· How frequently is a story reported in the media
· What's the nature of the press
· Analyzing content leads many social theorists to come to the view of Illich: The training that we have (school) isn't about bringing change in society, it's about telling us what we need to keep things the way they are. 
 
What we see in advertising is about creating needs, not satisfying them, so that we will become 'good consumers'
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There is dynamic interaction between audience and media - audience for the most part is unpredictable 
 
Theories look to understand the relationships, not try to predict. Inability to predict has been a constant criticism. 
 
Each approach brings to light different aspects of interactions. 
1. Effects, Agenda Setting, and Cultivation Analysis: Focus on relationship between individual and content – the impact – passive audience
2. Uses and Gratifications: Don’t focus on the content, but what people do
3. Frankfurt School: Big concern is that all cultural goods have become commoditized, capitalist,- passive audience
4. Cultural Studies: Historically, puts the most emphasis on active audiences 
5. Feminist Approaches: Interested in the gendered nature of narratives, and how individuals are placed in narratives
6. Reception Analysis: While audience has interpretive structures, social factors influence how we decode media messages 
 
Lasswell's Narrative Model
Who, Says What, In Which Channel, To Whom, With What Effect.
Anyone who communicates is trying to influence someone else to do something. All communication should be treated as an attempt at persuasion. All media has affects
 
The Hypodermic Needle Model
Content and information is injected into our brains and we react accordingly. Came out of propaganda studies in the 1920s.
Dominant model of understanding media effects until 1940s.
· Passive audience
· Individualism doesn’t matter, we're part of mass society
· Rooted in the idea that media is trying to indocterate
· Dominant view is that media is having direct effect
· Social, experience, intelligence doesn’t matter, we receive messages and react accordingly. 
· Still resonates today with electronic video games and violence.
Bobo doll experiment in 1960s. 
 
Media Effects - Agenda Setting
Media may not tell us what to think, but they tell us what to think about. 
· 1968 Chapel hills study - media asked political issues, responses were what media was concerned about. 
· Notion of gate keeping - media is the gate keeper of what people can access, they choose from thousands of stories a day
 
Media Effects - Cultivation Theory 
Gerberner - concerned with what happens in our media saturated environment. Found television leads to a particular way of seeing the world. 
· Mean World Syndrome - the more news you watch, the more dangerous you think the world is. 
· Found the more television, the more they adhere to stereotypes
· Research findings are very mixed. 
· Tendency to oversimplify
 
Gratifying Uses
Media is hostage to the audience because the audience is NOT passive
4 broad needs fulfilled by media: 
1. Diversion - the escape from everyday pressures
2. Personal relationships - identifying with characters and discussion with others
3. Personal identity - compares ones self to characters
4. Surveillance - information about what's going on in the world
 
Audiences make active decisions about the media texts they want to use and don't want to use. More importantly, we use different media to satisfy our needs. Issue isn't what does media do to audiences, rather, what does audience do WITH media. 
Critique - holds up the idea that we can use media as a divered way of satisfaction. The idea that the underlying assumption is that the audience uses media to satisfy a specific need, but doesn't say what that need is. 
 
Frankfurt School
Media integrates audiences into the capitalist system. 
Mass communication and content have replaced high culture.
Wants and desires created and satisfied through the marketplace
Culture is now the product of industrial capitalism. 
 
German scholars, Marxist scholars. 
Capitalism is the root of all social problems
Pop culture is a distraction and is bad
Turns culture into a commodity
There's nothing we can do about it
 
The point of the 'culture industry' is to make profit
Mass consumer culture is repetitive and unchallenging 
Leads to obedient social behaviour (SOMA)
 
Also talks about:
Standardization - Despite what it may portray, there is nothing spontaneous about an ad. Basically like an assembly line, for the most part, is created and developed under a formula that seeks to ensure commercial success above all else.
 
Pseudo-individualism - nothing is really unique, just minor differences. Uniqueness has actually disappeared, end up with the idea of false identity through marketing. Our identity is a product of our media environment
 
Leads to regressive consumption - as long as I can buy stuff, Im happy. 
Theodore Adorno. 1950s-60s. 
 
Cultural Studies
Reaction to Marxist theory 
The public is not a passive media consumer, individuals can subvert and manipulate media to create new meanings
Roles of ideologies in controlling society
 
1970 - Stuart Hall, emergence of cultural studies
1979 - Margret Thatcher came to power in UK election, worker support
 
Whats the role of ideologies in controlling society? Do audiences accept ideologies? 
Frameworks in which we understand messages may differ among us due to daily life, social identities. 
 
Stuart Hall Preferred, negotiated and oppositional readings of media texts. 
Preferred/Dominant - accepting the key idea
Negotiated - get the man idea but don't completely agree
Oppositional - don't agree at all
 
Feminist
Analyzes male social dominance as the root of inequality and injustice (patriarchy)
Relationship between media and society's dominant ideas about gender roles
3 Dimensions:
1) feminism, difference and identity
1. Feminism and the public sphere
2. New technologies and the body
 
Focused on gender and equity. Concern with how media socializes people. 
Sex may be biological, but gender is a cultural construction 
 
Gender Class and Media
Most recently, we are likely to see women working outside of the home - stronger and more independent 
Differences with how texts are interpreted - different women of different social standings interpret differently
 
Andrea Press - 1990s , how women watch and interpret television
· Difference across class lines
· White working women didn’t see independent women as realistic, middle class did
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Defining Technology - 
Techne – associated with practicality and doing and making stuff (the practical parts)
Logos – reasoned speech, knowledge 
Techne – today, technology as a tool, technology as being neutral or value free
Logos – today, technology influencing social relations, technology is not neutral but in fact has politics (they are imbedded with particular values, and those values structure or shape power and authority relations within society)  
Social context, 
2 principal things:
1. Technological attributes – what does the technology do, ex. Cellphone, mobility or invasion of privacy. The logic we attribute to the technology
2. Technological properties – how does it work 
 
 
Thinking About Technology:
1. Instrumentalist View:
 - Technologies are neutral
· Technological outcomes depend on how artifact is used by humans
· Focus on efficiency and effectiveness
· Technological progress unquestionably positive
 
· We have a particular object and we interact with it to achieve a specific objective
· Either it works or it doesn’t 
· Does it do what its meant to do?
· Progress is a good thing, society is more efficient and effective. No questioning because it is seen as completely neutral, no attention is given to how it can shape social relations. 
 
1. Technological Determinism:
· Technology operates according to an inherent, internal logic
· Technological outcomes depend imposed by technology itself
· Technology as external force (autonomous)
 
· Technology drives history
· It has its own logic and does stuff TO us
· Its an external force that we have no control over as humans
· Critique: Fails to consider human agency and how much we can influence technological outcomes. Gives us an excuse to not take responsibility for what goes on around us. 
 
· Substantivist View:
· Technologies embody specific values
· We make things with technological instruments BUT technologies also make something of us
· Technological progress often negative 
 
· Starting in the 30s
· Technology isn't totally in control, but at the same time, humans have pretty much become slaves to technology and our desire for efficiency and control
· Humans are nothing more than sex organs for the machine world- McLuhan
· Jaque Alul - Technological progress is not necessarily positive 
· Creates more problems than solves, in which we develop more technology to solve the problem,… never ending cycle
· Technology has unpredictable consequences
 
Ex. Looking at email, instrumentalists would want to know if it works or not. Substantivist would want to know how it changes relations 
 
· Social Constructivist:
· Technology is not an autonomous force
· Technologies constructed via interactions between artifact and social context in which it is situated
· Efficiency/effectiveness does not necessarily impose specific outcomes
 
· 1980s. 
· We have to consider human agency and how the choices that people make and the ways in which they engage with technology influences technological outcome
· Rather, it is a force within society
· Consequences are contingent on a number of factors: Political interest, social struggles, economic clout, cultural considerations
· Rather than seeing it as a force, we need to think of it as a product of those conflicting interests
· We don’t always end up with most effective or efficient (qwerty keyboard)
· There is a possibility for multiple outcomes
· Plural societies 
 
Liberalism - belief that human excellence is promoted by technology
Critical Theory - We have choices when it comes to technology 
 
1990-Now
Technological determinism:
· Technical properties or artifacts determines social/economic/political power (autonomous force)
· Technical properties impose particular outcomes
 
Social Constructivist:
· Technical properties are the outcome of conflicting interests and ideas
· Multiple outcomes possible 
 
What determines technological outcomes?
All technologies have political properties
· Design of technology - Architect Robert Moses made bridges big enough for cars but too small for buses. Poor people couldn't go. Question isn't whether the bridge works, it structures society in a particular way.
· Situation/Context of artifact - Technology doesn’t develop in a vacuum and appear one day
· How technology is actually used (intended vs. unintended uses) - Designed for particular purpose, but it can be used for something else. We can assume the intended purpose is how its actually used (peer to peer file share).  
 
 
The Internet
Roots in the Cold War. Originated from 1969 US government defense project. A network susceptible to nuclear attack with no direct place to take it out. "Non-centralized, peer-to-peer system"
 
Developed in public domain in 1993. No commercial activity, had been supported through public funds. Property rights and security were not a big concern, primary concern was efficiency.
 
End-to-end design: The internet is a stupid network; all the decisions about how the network operates are done outside of the network. The information is sent from the ends of the network. 
 
Structure of the Internet
· Content/Transaction Layer - Info available on or over the Internet, including websites (email, video streams)
· Application Layer - hardware & software (email, web browsers, html), allows you to do stuff
· Logical Infrastructure Layer - Glue that ties all 4 layers together (communication protocols IP, Domain names)
· Physical infrastructure - telephone and cable tv access lines, network lines
 
Top 4 users - Asia, Europe, North America, Latin America
 
Information travels in things called packets
 
 
What is Communication Policy?
Historically - Telecommunications, the press and broadcasting. Now Information technology as well. 
These are of interest because they are seen as being special industries in their own rights. They all seem to be affected by and affect the public interest. Access to the services of the industries is considered to be a necessity, and because of that, government regulates each industry in a particular way to achieve social and economic objectives. 
 
Public policy and digital technologies
· What is the appropriate balance between competition and regulation
· How can copyright be protected
· How can Canadian culture be protected
· Policy makers cant keep up, Do we let the market dictate or do we need to have regulation? It takes a lot to create something, it needs to be protected. 
 
 
Levels of Regulation
· Internet specific issues - Domain names, route server structures, Code
· ICT sector issues - Many industry specific governance mechanisms for telecoms, broadcasting, and computing become obsolete. Technological convergence
· Broader issues of widespread internet use - privacy, consumer protection, intellectual property rights, contract enforcement, Spam, viruses. 
 
Challenging: How do we adjust our regulatory bodies to the changing climate? In order to deal with the broader issues, the first to levels must first be addressed. 
This makes policy making complex, they must deal with all three levels
With copyright - its easy to copy, and hard to track us down. 
 
Protecting Intellectual Property
Copyright - Exclusive right to use, display, distribute or copy a creative work or to allow someone else to do so
· To qualify, a work must be original, and fixed in an identifiable and more or less permanent material form sign of technology. 
· Does not cover ideas, only their expression
 
· Discourages people to create
· Internet was designed to protect property
· Once fixed, you control who can use them
 
Copyright Infringement  - unauthorized use or duplication of copyrighted material without permission or license
Exceptions:
· Fair dealing / fair use - says you can use or review any information source you want, and you can copy it, providing that its for the purpose of studying, parody or critique.
· Compulsory license - the transmission of information. You can rebroadcast information without having to get permission, provided you meet certain regulatory requirements. Must pay royalty fees
· Categories of users - libraries, museums, archives
· Time limits - life of producer plus 50 years
 
Evaluation
Restoring the balance between private control of intellectual property and public access. Capitalizing on a climate threat to extend and consolidate the control of established IP rights holders. 
More copyright protecting will be an incentive to create intellectual property. On the other hand, too much creates restraints. Need a balance. 
 
Privacy Legislation
Privacy Act (1983) - federal public sector
 
Personal Information Protection and Electronic Documents Act (2001) "PIPEDA" - ground rules for how private sectors can collect and handle information about you. Right for you to see and correct that information.
 
Privacy Commissioner - position to do random audits of enterprises to see how they're handling our information. 
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3 key principles:
1. Media serves the interest of society
2. It is produced both domestically and internationally
3. It encompasses both individual and collective rights
 
Public Policy - a course of action or inaction chosen by public authorities to address a given problem or interrelated set of problems
 
Communication Policy - a course of action or inaction chosen by public and private authorities to address a given concern or interrelated set of concerns associated with the diffusion of information and knowledge
 
Policies are guides for a range of actions that structure how to tackle particular issues.
Its difficult to focus on just one aspect of a problem (interrelated)
No longer just governments making decisions.
 
Public Interest Goals
1. Political Welfare - a healthy democracy requires engaged citizenships. Broadcasting and the press play vital roles in informing, criticisms and expressions. 
The argument: If we leave this to the market, we have no guarantee that people will be informed. 
1. Economic welfare - We have to have infrastructure in place to support the national economy, competitiveness, innovation
2. Social - associated with political objectives. Promoting social order, minimizing harm (hate speech)
In a state of perpetual flux with different welfares taking more importance over others.
 
Marketplace of Ideas
Focus on freedom of speech and freedom of thought. Freedom benefits society as a whole, not just the individual. Done through insurance of diversity. 
1. Product diversity - what are the products by which we can access information
2. Diversity of ideas - qualitative vs. quantitative differences
3. Access diversity - how do we go about ensuring that all voices can be heard and have access to being heard 
 
Economic theory: - Media/comm policy issues = problems maximizing efficiency 
· Improved economic efficiency = improved social welfare
· Need to minimize government interference in the market 
 
Social Value Theory: 'free markets' only ONE means of improving social welfare
· Free markets may have socially undesirable effects
· Some level of government intervention may be beneficial
 
Is the Public's interest and the public interest the same?
Public's - regulations being opposed upon us
Public - what we like 
Economic theory suggests they are both the same where social value theory sees a difference. 
 
Justifications for Regulation
Market Failure - Situation where societal policy objectives (social, economic, political) cannot be met by an 'uncontrolled' market.
 
Communications regulatory issues include:
· Preventing anti-competitive behaviour
· Protecting consumers (privacy)
· Universal service: Available in urban and rural places
· Content
· Culture
 
If we let the market be, social objectives will not be achieved.
 
The economy, state and civil society all play a role in influencing policy
 
Channels of Influence:
1. Consultation - formal: Commissions. Informal: Ministers
2. Public Intervention - public hearings 
3. Lobbying - public interest groups, private associations
4. Other types of influence - debate, expert/media intervention, contact with decision makers
 
Strong public opinion can help shape policy
 
Canadian Communication Policy
Pre 1994: Distinction between content and carriage
· Content: broadcasting act
· Carriage: telecommunications act
 
Post 1994: On-going 'renewal' process. 
· The internet, is it broadcast of telecommunications medium. 
 
Foundations of Canadian Communication Policy
UK - Sykes Committee Report (1923) 
· State should own and operate broadcasting system 
· Non-profit and non-commercial
· Give public what 'we' think it needs, not what they want
· Public control = direct control by the state
 
US - US Radio Act, 1927
· Broadcasting infrastructure should be privately owned, but state should regulate broadcasting system
· For profit & commercial
· What interests the public IS public interest
· Public control = oversight of broadcasting system by the state
 
1920s - what to do with radio 
· How to structure broadcast system 
 
Issues - American presence
Limited number of frequencies
Urban concentration of radios
Mediocrity 
Do we sustain the regulation of radio 
 
Aird Commission (1929) on broadcasting charged with the dangers American broadcasting posed for Canada
 
Defining: - purpose of broadcasting "to inform, educate and entertain"
· Broadcasting has national purpose
· Broadcasting policy = national policy
· NOT a state broadcaster
 
Recommendations: - need some form of public ownership, operation and control 
· Establish high power stations across canada
· Establish national company to produce programs of high standard
· Finance with license fees
· Provinces to control programming of stations 
 
1932 - Canadas first broadcasting act 
· Sets of Canadian Radio Broadcasting commission 
· Meant to advance public ownership of radio 
 
Television 1949-1958
Questions - what to do with tv/radio
How to structure the broadcast system
Who should police the broadcast system 
Same 4 concerns
 
3 groups of actors: 
1. The public interest
2. The state or national interest - CBC
3. Private interest - let the marketplace decide 
 
The Massey-Levesque Commission 1949-1951
Officially named the Royal Commission on national development in the Arts
Vincent Massey and George Levesque
Like Aird commission 
 
Called to report on 6 areas: 
1. Operation and development of agencies such as the National Gallery
2. Relations with UNESCO and other international bodies
3. Relations between government and national voluntary associations 
4. Methods to spread knowledge of Canada abroad
5. Measures to preserve historical monuments
6. Principles upon which the policy of Canada should be based, in the fields of radio and television broadcasting
 
Endorsed the governments interventions 
Defining features:
· Culture as an element of national defence
· Institution not under state control potentially harmful to canada (film industry)
· Media as a tool for building national identity through cultural production
· Regional differences = risk to national unity 
 
Recommendations: - favourable view of CBC programming, critical of private broadcaster programming
· Government to play greater role in nurturing cultural and intellectual activity
· No separate regulatory body needed
· Full scale inquiry of TV three years after inception 
Aird commission - but sees roles for private broadcasters 
 
Fowler Commission 1955-1957
Recommend policy for TV including measures for:
· Ensuring sufficient Canadian programs for public and private broadcasting 
· Licensing and control of private stations
· Financial management requirements of CBC
 
2 principles to uphold 
1. Granting broadcast channels remains under control of Parliament
2. Central feature of broadcasting policy remains broadcasting and distribution of canadian programs by a public agency
 
Focus almost exclusively on TV.
Supportive of ML
Sought to look at what the role of the state is, 
We need an independent regulator
 
Recommendations: - mixed system of public and private ownership
· CBCs statutory broadcasting functions be separated from its broadcast regulation functions
· Private broadcasters performance to be evaluated
· Creation of independent public body to regulate broadcasting in the public interest
· Foreign ownership restriction on private broadcasters
· Federal funding for CBC
· Establishment of Canadian content quota - 45% of programming on tv must be Canadian in nature 
 
Broadcasting Act 1958 - CBC becomes broadcaster
· Canadian content quota established for first time
· Put public and private broadcasters on equal footings
 
1968 - another broadcasting act
· Reaffirmation that the CBC is the national broadcaster
· The CRTC is created
 
The Applebaum-Hebert Committee 1981/2
Mandate - review cultural policies for Canada - all main programs of the federal government. 
· Propose improved means of administering arts funding.
 
Features: - increased acceptance of private sector
· Reject protectionist stance of previous commissions: emphasize need to promote Canadian products, rather than blocking American content
· State as a patron/catalyst instead of regulator of culture. 
 
The best way to protect culture is by actively promoting it.
 
Recommendations: - reorganize the CBC
· Need to improve the economic status of artists
· Strengthen canadian content regulation in radio programming
· Provide government assistance to Canadian owned companies to distribute and market recordings of pop music and specialized materials recorded by Canadian artists 
 
Communication Policy Objectives
Phase 1: (1840s-1930s): - Ad-hoc policy "few communication goals"
· Policy centered on emerging technologies (telegraph, telephone, cinema, radio)
· Separation of regulatory regimes (content vs. carriage)
· Newspapers the only 'political' medium
 
Phase 2: (1945-1980): - government intervention in communication markets for social purposes accepted
· Policy dominated by socio-political concerns (nation building)
· Broadcasting emphasis on public service goals
 
Phase 3: (mid 1980s-onward): - Age of deregulation and liberalization AND convergence
· Government intervention in communication markets increasingly challenged
· Competition regulations becoming main vehicle for overseeing electronic communication market
 
Greater of Diminishing Need for Regulation?
1. Case for Light touch regulation:
· Stimulate market-let innovation
· Markets are competitive 
· Consumers have choices and alternatives 
 
1. Case for regulatory intervention: 
· Market power exercised by key players 
· Citizens/consumers being disadvantaged 
· Need to protect broader public interest (including interests of citizens) 
 
Revaluating Canadian Communication Policy
· Shift in social values that applies specifically to 3 of the ideological pillars on which Canada's cultural policy has been based:
1. Evaluated the interests of the state with the interests of the Canadian public
2. Rejected the whole sale commercialization of cultural production in Canada
3. Sees the US as a force of cultural imperialism to be resisted 
· Canadian state intervention ensures Canadian sovereignty over cultural expression in the belief that the commercialization of culture would result in its Americanisation and threaten Canadian culture and the bonds of nationhood.  
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Canada says cultural goods are different from economic goods and need to be protected
Why we have had changes:
Convergence - the merging of previously distinct technologies, media forms and media industries. 
Pressures to update policies with international trade covenants  
 
Digitization - the translation of information from various analog formats into patterns of 1s and 0s that can be transmitted along cables, fibre optics and various kinds of electronic receivers. 
 
Many companies have converged and now operate in more than one media business 
One of the most attractive features of digital technology is interactivity 
 
WTO, NAFTA are exempt from national policies of trade 
 
 
Policies developed by:
1. Industry Canada 
· Telecommunications policy & international submarine cable licensing
· Spectrum policy and management 
 
1. Canadian Heritage
· Broadcasting
 
Regulations administered by:
1. CRTC - telcoms and broadcasting
2. Industry Canada - spectrum 
 
There is also the Broadcast Standards Council and Advertising Standards Council who regulate broadcasting. 
 
CRTC - Independent regulatory body
· Authority comes from the Telecommunications Act and Broadcasting Act
· Full range of regulatory powers
· Required to use powers to:
· a) implement policy objectives and directions
a. Ensure that rates are just and reasonable 
Every time we engage in media we are influenced by the CRTC
Ensures the presence of high quality programming that's reflective of Canada
Deliberately stays away from regulating the internet. 
 
Telecommunications
Wire or radio based communication networks that carry information from one point to another without control being exerted over the contents. 
 
Information = voice, data, television and radio signals, computer enhanced services. 
 
Telecommunications has no control over the contents it sends.
Sent by wire, optical, transmission of signals. 
 
6 sub sectors:
1. Local wireline telephone service
2. Long distance wireline telephone serivce
3. Internet service
4. Data transmission
5. Private line
6. Wireless serivces
 
Today fewer Canadian homes have landline and an increase number have wireless only
Governed by the:
Telecommunications Act 1993 
· Governs telecommunications technology, infrastructure, and distribution networks in Canada.
· Does NOT govern content. 
CRTC in charge of enforcing the rules laid out in the act, 
Guided by 4 basic principals: 
· Transparency
· Fairness
· Predictability
· Timeliness
 
Content carriers: provide transmission services to specific companies or individuals. 
Major issue with the transition from monopoly to competing services
 
Policy Objectives: 
Social Goals - Socio-economic welfare 
· Universal service
· Plurality of views (free flow of information)
· Wanting to achieve particular social objectives 
· Universal Service 
 
Economic Goals - Satisfy consumer demand "efficiency" 
· Prevent market distortions 
· To ensure there is a competitive market
 
4 Pillars of Canadian Telecoms: 
1. Service providers as common-carriers
· Separation of content and carriage. Prevents censorship.
1. Telecom service as a natural monopoly
· Certain sectors naturally do better as a monopoly. Due to how expensive it is to get in to 
1. Universal service 
· Access to everyone. You have to have access to be democratically involved. 
1. Public interest oriented regulation by external agency (CRTC)
 
1980s-90s = liberalization of telecommunications 
· Natural monopoly collapses 
· Removal of technical barriers 
· Due to competition of long distance services 
 
Rise of neoliberalism - the question of state in the economy and a belief that markets don't fail 
 
Competition of local services emerges 
 
Changing conception of the Public Interest
Telecommunications Act 1993
 
Policy Review of 2005
Recommended three kinds of regulation:
1. Economic - establish competition 
2. Technical - promote rapid deployment of advanced telecommunications 
3. Social - Ensure access to telecommunications in all regions 
 
Net Neutrality - all internet content must be treated alike and move at the same speed over the network. Owners of wires can't discriminate 
Who benefits? - consumers
· Citizens
· Media enterprises
· Internet entrepreneurs 
· Telecom entrants
Who Doesn’t? - large vertically-integrated carriers
 
New Media:
New features that composed the present media landscape
Involved with the production of digitalized tech (internet, CD, DVD)
 
 
Broadcasting: 
Private production funds developed to support production companies 
Multi-cultural programming becomes common
Aboriginal Peoples Television Network 1999
 
Canadian Content 
CRTC as a watchdog for CanCon in broadcasting
· Define categories of broadcasting licenses 
· Issue and renew licenses 
· Modify existing licence conditions 
· Suspend of revoke licenses
· Hearing complaints of the broadcast system 
· Review mergers of media companies 
They have denied licensing renewals to several stations who used 'derogatory comments' on air 
CRTC can make their own policies for areas such as cable 
Help in ensuring broadcasting is available to all Canadians 
Licensing holders must make maximum use of Canadian creative and other resources in the creation and presentation of programming
 
To help with the dissatisfaction of content quota, there were some solutions created: 
Telefilm Canada's Broadcast Program Development Fund - encouraged independent producers to create high quality tv. 
Licensing specialty services to be distributed via satellite 
Private sector funds to increase the available money 
 
Radio - CRTC's purpose is to strengthen Canadian music industry 
1998 - English stations must play 35% Canadain content. 65% French
Used to 'hide' the Canadian content in the middle of the night on Sundays, 
1998 made the change that it had to be on a consistent basis Monday-Friday
Broadcasters see it as unfair 
 
2002 - revaluation of TV standards, things must be multi-cultural now 
Aboriginal Peoples Television Network.
 
Canadian Broadcast Standards Council (CBSC) and Advertising Standards Council (ASC) provide regulation dealing with complaints such as violence, ethics, etc. 
 
Recorded Music:
1920s, Music becomes essential in radio programming 
 
1971 - Canadian content quota established (historically most important policy for radio) 
Canadian recording companies insist the quota is essential in their survival 
Also helps up and coming artists to get noticed 
What makes music Canadian?
MAPL - Music written by Canadian citizen or landed immigrant
· Canadian ARTIST performs lyrics or music 
· Produced or Performed in Canda
· LYRICS written by Canadian or landed immigrant
2 of 4 must be met. Unless the song is before 1972, then only 1. 
 
1982 policy - Fund to Assist Canadian Talent on Record which became known as  FACTOR
· Meant to channel money to the music industry and support artists 
 
Canadian Music Fund has recently been restructured and more money has been given.
 
Downloading Crisis - not illegal in Canada to download, however, it is illegal to upload music to share with others. 
 
 
Canadian Film:
Most policy is in the production, not distribution 
Canadian Feature Film Fund contributes 90$ million annually to film
 
Production budgets growing smaller 
Virtually no marketing 
Makes no money in our home land 
 
American film makes up 90% of box office films 
Vertical integration in America (produce, distribute and own movie theatres) of Hollywood companies makes it easier for them to get their products out 
Provincial governments have focused on having Hollywood films filmed and produced in Canada to make revenue 
 
Film has always been seen as important but hasn't been matched with the funding. Been mainly distributed through television 
Films were originally used as propaganda during the war 
Post-war it has been commercial film 
Tax credits are given to those who invest in Canadian feature films 
 
Canadian Film Development Corp, now TeleFilm Canada 
Feature Film Fund 
Both provide funding to film industry 
 
No Canadian content quota as theatres fall under provincial governments and there would have to be a coordination from all 10 provinces. There is also no public demand to have Canadian films, including in Quebec. 
Focus instead is on the distribution - mainly through television and specialty channels 
 
 
Books and Magazine Publishing 
Government ownership restrictions protect publishers
Foreign investments limited to Canadian controlled joint ventures 
 
Digitization is seen as a good thing, promoting sales and making it easier to access books 
But it is costly so large publishers are outselling the smaller ones
 
Concern with getting shelving space for Canadian books in major retail outlets across the country 
 
Magazines - double dipping advertising. Getting ads from both countries. AKA Split-run. 
Tariff code forbids Split-runs  
Sports illustrated used satellite feed, technically not a split-run 
 
Quebec is much more successful - no competition from the US
Bill 51 - schools and libraries are required to order their books from local retailers
 
Canadian Book Fund - support for publishers 
· Support for organizations 
Provinces have their own support as well 
 
Magazines aren't making much money but there is promise 
2/3 of revenue from advertising 
Canada Post provided 15$ million support for the distribution of magazines - seen as most successful policy 
 
Postal Service: 
Typically overlooked but is the oldest mass medium 
Agreement from 1874 ensures free transportation of mail within ones own country 
Crown Corporation 
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Capitalism
An economic system in which all or most of the resources or means of production and distribution, such as land, inputs, factories, telecoms are privately owned and operated for profit
 
Postulates: 
· Fully competitive markets/perfect information as inputs and outputs of production
· Through human pursuit of rational self-interested behaviour the production, consumption, and circulation of goods will be most efficient, provide for all wants : human self interest directs most effective economic system 
 
Key Terms:
Monopoly - single firm dominates production and distribution in a particular industry, either locally or nationally
 
Oligopoly - Handful of companies dominate an industry, either locally or nationally. Canadian Oligopoly about 4 companies (bell, shaw… )
 
Economism - Cultural production as a commercial enterprise 
· If cultural works cannot survive in the marketplace, do they deserve a helping hand?
· Culturalist view - cultural views have value and do deserve help
· Is supporting fringe cultural interests subsidizing the tastes of the elite?
 
Market externalities - economic costs and benefits that are not accounted for by the immediate transaction between buyer and seller 
· Value of cultural works to society 
· Positive: Notions of externalities promotion nationhood/identity
· Negative: cell phones and environmental waste
 
Market Economies and Cultural Production
· Canadian context tried to balance the public and private sector
· Restrictions on foreign ownership have been eased in the past 10 years
· Should we open up the market completely? Economic culture would say yes, cultural would say no
· No, because this infrastructure is critical to Canada and should be owned by Canadians. 
· Foreign ownership is a threat to Canadian sovereignty
 
Canadian Media Market
Four resources in the Canadian market
1. Labour
2. Capital - the money required to build infrastructure
3. Technological resources
4. Material resources - the glue that binds everything together
· Faces challenges: a majority of the population living close the US, language concerns, regionalization
· Issues of expansion and getting media recognized internationally
 
Limitations of market economies:
· Inability to recognize longevity of cultural products
· Failure to support infant industries 
· Failure to recognize the full benefits of cultural production, outside of immediate market value 
 
Balancing public and private interest
· Canadian Broadcasting Act: enacts content regulations for public broadcasters
· Income Tax Act: restricts ownership of Canadian media companies to Canadian majority
· Government grants support cultural industries 
 
Groups served by Media - government
· Media owners
· Audiences
· Advertisers
· Media workers
 
Canadian Media Market:
Strengths: relatively affluent, technologically sophisticated 
Challenges: - small population, proximity to US, French language concerns, pockets of distinct ethnic and regional groups 
· Accessing/influencing world media markets
· Desire for distinctly Canadian media works 
 
 
Canada: Record of government intervention in the cultural sphere
Challenges: - rise of neo-liberalism
· Globalization
· Media convergence/conglomeration 
· Concentration of ownership
 
Neo-Liberalism
· Invisible hand o market: through pursuit of self interest, collective good will be found
· Competition: factors include technological capacity, access to large markets, ability to buy low and sell high, cost price advantages, promotion/marketing 'brand'
· Comparative Advantage: countries producing goods most cheaply should specialize and trade to benefit their economies overall 
 
Satisfying Needs and Wants
Legitimate realms of government intervention 
· Prevent unfair trade practices (truth in advertising)
· Protection of sovereignty (restriction on foreign ownership_
· Natural monopoly 
 
Neo-Liberalism: 
· Nothing unique about cultural products
· Seeks to restrict role of state in regulation
· Emphasis on maximizing individual interest
· Aggressive promotion of free trade globally
· Push for domestic deregulation
 
Contemporary Liberalism:
· Culture as a public good, not like a private one
· Need to secure/expand roles of state in regulation
· Emphasis on maximizing public/citizen's interest
· Support global free trade but with certain safeguards
· Push for re-regulation: smaller business/creator entry restraint of dominant players
 
Public good problem of cultural products
· Cultural products are not commodity
· Cultural products are a natural resource (scarce, but renewable, and common property)
· Cultural/information/media products are MORE important than other products
 
Myth of Meritocracy
Myth: The media marketplace is a free one, where works of cultural value will find an audience
· Consumers can only select what is provided to them by the industry
· Powerful media producers have the power and resources to get their products into the marketplace; smaller organizations can't compete
· Commercial broadcasters want accessible, non-threatening media 
 
Characteristics of Communications Commodity
· Tangible commodities (books, cd)
· Intangible commodities (plays, tv show, live music performances)
· non-rivalrous (using media over and over without implications)
· non-excludable (cable television, everyone can watch)
· Novelty factor (the contents lose appeal quickly)
 
Models of Media Ownership
Public Ownership:
· Objective: Provide communication as a public service based on goals of citizenship, culture and community
· Democratic Ideals: services should be provided to the entire population, not just users
· Government is given power and responsibility to determine interventions to communications economy and policy 
· Non-users have to pay for this 
 
Private Ownership:
2 Types - Ownership is held by an individual or small group
· Ownership is held by a large group of shareholders
Structures: - Horizontal integration/chain ownership (owning the whole process)
· Vertical integration
· Conglomerate ownership
 
Implications of Private Media Ownership
· Cultural production becomes a commercial enterprise - bias to produce non-threatening, non-challenging media
· Convergence of media companies
· Conglomerates with many branches may find conflicts of interest between them
· Convergence has reduced diversity in content and media sources 
 
Media Democratization 
· Low barriers to media ownership mean that many voices can make themselves heard online
· Proposals for media reform ensure diversity in the media ownership, and hold current media organizations more accountable to the public
· Alternative media outlets establish to represent underserved groups 
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From the Textbook:
7 determinants of newsworthiness:
1. Timeliness (immediate or recent events)
2. Impact (events that affect a large number of people)
3. Prominence (involves well known people, places)
4. Proximity (events that are geographically, emotionally, culturally close to the audience)
5. Conflict (pitting two sides against each other)
6. Peculiarity (different from every day)
7. Currency (long-simmering events that emerge)
 
Gatekeeping only considers the WHAT, not the HOW 
Tabloids - populist newspapers, devoted to what they perceive to be the interest of the everyday person. (crime in Toronto sun) 
Broadsheets - pay more attention to political, cultural and foreign affairs reporting (The Globe and Mail)
Instead of gatekeeping, look at journalists as frames. 
By framing, they not only decide what is covered but they also look at how it is covered, what importance, what opinions, etc. are used
 
News Media History
1. Transplant period
2. Growth period
3. Westward growth period (yellow journalism - tabloid)
4. 20th century onward
Was focused on policies and was reflective of political parties' views, defending the government. With television there is a shift, more focus on advertising and they are less loyal to political parties. More increasingly focused on scandal. 
 
Models of Journalism in Democracy
1. Market Model 
· Journalists serve the public by providing what the public demands
· Please audiences that advertisers find attractive
· Newsroom = business office 
· Investigative journalism is limited as there is less interest and it is more expensive
 Advocacy model
· Journalists as agents for transmitting news to the public from the perspectives of political policies
· Becomes a mouthpiece for political parties 
· Journalists should take a position and have a role to advocate for a particular point of view
· Canada doesn't have a strong tradition for this form of journalism 
 
1. Trustee Model
· Journalists provide news that citizens SHOULD know
· Commitment to reporting over commentary - who, what, when, where, how. BUT not necessarily why
· Objectivity as the highest of all principles
· Journalists = trustees of the public interest 
· Media is the fourth estate and the defenders of the public interest
· News should come out a journalists quest for truth 
· Asking why forces them to take a position so they shouldn't do it
· Should be as non-biased as possible 
 
3 tasks democracy asks of mass media:
1. Be a civic forum - be a forum for debate. That can create a venue for exploring ideas as well as being educated. Dialogue is created form a forum
2. Be a watchdog - oversight of political process. Critique (this is actually lowering the level of political debate as politicians no longer engage in discussions or speak freely)
3. Mobilize political participation - John Stewart, media has become theatre instead of debate. Dumbing down of the news which leads to people becoming less engaged
 
News today is made up of:
· News worthiness
· Dominant ideology
· Organizational structure
 
5 Values that have become natural
· Economic: free enterprise and free market
· Social: individualism and social mobility
· Political: pragmatism, moderation
· Lifestyle: autonomy and materialism
· Ideological: western scientific vs non-western dogmatic view
Different stations value some more than others
 
What is news today?
Hard news - what an informed person in society should know. (government activities, positions of political parties, international developments, emerging social problems)
Soft news - little or no general social significance (sports coverage, tmz) 
· Information subordinated to entertainment value
 
Associated Press - largest news agency today 
 
What determines newsworthiness? 
An event becomes newsworthy when: 
· It is considered significant, can be explained simply, and in a dramatized form
· It has personal significance to someone
· It fits into certain preconceived notions held by journalists
· When it is a totally unexpected occurrence 
News is not a natural reflection or a mirror of society, it is actively constructed
 
Variables affecting news:
1. News holes - spaces that need to be filled for advertising
2. News flows - what's a hot important story
3. Audience perception - what will they buy into, what are they interested in hearing
4. Availability of material - there is a lot more material available now
5. Competition - pressure to be the first one to get the story out
 
Non-newsroom variables
· Organizational hierarchy: won't be hired if you don't have similar views
· Pressure from advertisers: threaten to pull their advertisements if certain stories fo out
· Pressure from sources: extent to which journalists may or may not be bought out
· Communications technology 
 
News as a social construction
The form of news depends on 
· The economic organization of news gathering
· Political actors
· Public beliefs, tastes
· Decisions internal to news organizations - filters
· Technologies of communication 
 
Davey Commission
· Result of concerns of the newspaper industry
· More voices may be healthier, but fewer voices are cheaper
· Recommended press ownership review board, never happened
· Concern over the concentration of ownership
· Meant to veto any attempts at companies merging 
 
Kent Commission 
· Freedom of the press is inseparable from the public's right to freedom of expression and their right to inform themselves
· Now owner to:
· Control more than 5% of Canadas circulation
· Own more than 5 newspapers
· Own more than one newspaper in a 500mile radius
· Key concern is diversity 
· Election happened and recommendations were set aside
 
Media and the Law
· Canadian charter of rights and freedoms (section2 )
· Media subject to federal and provincial laws
· So not really have complete freedom 
 
Defamation and Mass Media
· Untrue or inaccurate statements
· Not licence to say anything
· Distinguishing between slander and libel 
· Media sources self-censoring: not writing anything critical as they don't want to be charged with defamation
· Laws control what reports can be made
Not considered defamation if: the person depicted in the story or picture consented to its broadcast ahead of time, the words and pictures are true, the words or pictures were fair
 
Alternative Journalism
Public/Civic Journalism 
· News organizations inviting citizens to participate in shaping news coverage
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Media imperialism has been a driving force of Canadian content policy
 
What is globalization?
- riots
· Uniformity
· America
· Global Village
· Social networking
All elements of globalization 
Visual: Princess Diana example 
 
Globalization Theories
· 1950s/60s: W.W. Rostow’s Stages of Economic Growth (Modernization Theory)
· All countries develop through different stages measured by terms of economic growth 
· 1960s: Marshall McCluhan’s ‘global village’ 
· Flow of information technology creating the global village. The global village would not be harmonious and changed the term to global theatre with the drama that one might see
· 1960s/ 70s: Environmental thought: ‘spaceship earth’ 
· Environmental perspective. All humanity is linked, we can all survive if humanity isn't foolish enough to use up all the resources
· 1970s: Immanuel Wallerstein: World Systems theory
· Influential in history
· 1970s/80s: Rise of neo-liberalism
· Getting the state out of the market and letting the market reign supreme. The less regulation, and more privatized, the better
· 1980s/90s: Francis Fukuyama & The End of History
· After the fall of the Berlin wall. Argues that throughout the 20th century, planet was in debate of two ideologies on how to structure the world (US vs. Soviet Union). Liberal Capitalism and Marxist. The US has become the grand player and Capitalism has won, the world will move towards liberal capitalism and the world of debate has passed. 
 
We can think of globalization in 3 phases. 
· Late 1980s - comes into discourse. Does globalization exist?
· Mid 1990s-Now - debate shifts. Acceptance of globalization. Now debate is what is the consequence. Thought of as economic phenomenon, but it is also social, cultural and environmental. 
· What do we do about the negative consequences? 
 
Consequences can be broken down into 5 categories:
· Decline in the authority of nation states 
· Transnational flows - of people, commodities, information etc. 
· Transnational production - being able to produce out of country
· Transnational finance and capita - foreign investment
· Growth in international agreements and international institutions 
 
 
What's Driving Globalization?
Old globalization 
· medium of global empires to enlarge their power as superpowers. 
· Seen as empire building and associated with geopolitical considerations - strive for an empire under the sun 
New globalization
· shrinking of the world by internet and other ICTs, global corporations and social movements (NGO’s). 
· It is very specifically a geopolitical phenomenon. Complex with many layers of things going on. There are a number of forces that come together. Great importance is put on the technological forces. The reason for that is the idea that technology enables flows of information on levels that have never been seen before
Driven by a convergence of forces: 
· Economic  
· Technological 
· Political   
· Cultural 
· Ecological 
 
 Definitions of Globalization: 
Globalization as:
· Internationalization – i.e., loose interdependence between countries
· Countries becoming more interdependent
· Liberalization – i.e., open, borderless economy
· Open economies, being able to trade across boarders more quickly with less restrictions
· Universalization – i.e., a planetary synthesis of cultures
· Becoming more homogenous. 
· Westernization/Modernization – i.e., Americanisation, imperialism,  McDonaldization, Global Hollywood, CNN
· Deterritorialization – i.e., decreased importance of territorial borders 
· Less sovereignty for state, less control over their boarders. 
 
Globalization as an ideological construct, we can take away 5 things. 
· Globalization is about liberalization and the integration of markets 
· Irreversible 
Not too much debate over the first 2 
3) No one is in charge and globalization is just a process – counter argument West and big corporations are in charge
· Everyone benefits from globalization – factually false in terms of economics, debate over cultural 
· Globalization spreads democracy, free markets = free politics  
 
Effects of Globalization
Leads to greater homogeneity – a global monoculture, single world society, Americanisation. 
Other school of though believes:
There is great resistance and a rise of nationalism and religious fundalisims. There are forces of resistance, and rather than becoming the same, we will become even more diverse and heterogeneous  
 
Roles of Media in Globalization
Media as:
· Tools of encounter (channels of communication)
– facilitate our encounters (emails, tweeting, skype), allowing us to expand our relationships over vast distances. It can also exclude people if they don’t have the access of capabilities to use the technology 
· Tools of goverance/administration(economic, political, and social infrastructure)
· being able to coordinate at a distance (head office in Ottawa, with a sweatshop in Bangladesh) 
· Situating us in the world
· cultural goods are traded on international scale and the technologies are a means of transmitting information about us and our world. We build and see ourselves through the technology 
 
· A global industry
· a tension or conflict between turning information into a commodity and defusing information for the public interest. Setting up an alternatice global media industry or alternative global news resource.  
 
Rantanen (2008):
Globalization is a process in which worldwide economic, political, cultural and social relations have become increasingly mediated across space and time... it is too simple to think that the media just connects people; rather they mediate, which is a far more complex process that involves individuals and their practices
 
· Connecting people is only part of globalization 
 
Time, Place and Space
Time no longer relevant:
· 24-hour news
· Shop/consume anytime of the day
· Messages received virtually instantaneously 
Place becoming less important: - what does this mean in terms of identity formation?
· Experience events in distant places in real time
· Can communicate from anywhere
New spaces created for consumption, production, and interaction - creation of space online
 
Media is claimed to change those three concepts
Related to time, place and space
Media imperialism – the detachment of identity from place is positive. Or some see it as negative 
Historically – 20th into 21st century, information flows have been dominated by a small number of countries and corporations mostly based in the US and Western Europe. Today, this is seen as an example of market failure. The major corporations are most interested in profit and not the public mandate. Many cultures become ignored. 
 
Media/Culture Imperialism Relationship 
Promotion of:
· Global cultural items (e.g. Coca Cola, McDonalds)
· Incorporation of foreign or ethnic culture to satisfy the search for the exotic
Media shaping people’s consciousness:
· [in practically everywhere], people watch Dallas on TV, wear blue jeans and smoke Malboro as a sign of “free untouched nature” (Beck, 2000)
· The meaning of good, appropriate, success
 
Result:
· Destruction of indigenous culture
· Decline of tradition
· Distortion of local culture
· Loss of language
Therefore:
· Culture becomes homogenized
· Biased toward Americanization
· Destruction of diversity
 
· Media's role is to shape peoples' consciousness
 
Limits of Media Imperialism 
 
· What about resistance? 
· Are people simply going to accept the media products at face value? Are people going to interpret the messages the way Western producers intended them to be?
· Economic power = cultural effects?
· Is there a 1 to 1 relationship between …  - does economic power determine culture? 
 
· Audience passive?
· Audiences are not passive
 
· What is 'authentic' or 'organic' culture?
· Destroys an authentic culture. Is Justin Bieber any less authentic than a symphony? What determines something to be ‘authentic’ 
 
World Systems Perspective
It doesn’t make sense to look at relations between individual countries, we need to conceptualize it as a large system. 
He divided the world into three categories. 
Core states strong and dominant (US)
Periphery countries – developing countries (Venezuela) 
Semi-Periphery countries – Places like Canada, not entirely exploited for resources, but not entirely exploiting 
Serves as a framework for debate over the nature of information communication flows. Debate concerned with the flow of information from the West to the rest. The flow of information is very much one way. 
 
Manuel Castell's Network Society:
· Network Society: new economy organized around global networks of capital, management and information whose access to technological know-how is at the roots of productivity and competitiveness 
· Networks: set of interconnected nodes, with no centre 
· Real power found within networks rather than confined in global cities (Castells, 2001, 409)
· Power of flows takes precedence over flows of power
· Wrote a trilogy of books
· We need to re-think how to re-structure the world
· On the basis of networks
· It makes increasingly less sense to talk about the power of countries, and more sense to talk about the power of information flows
· As long as we have access to information technology, we can produce transnationally
 
Early 1970s - New International Economic Order (NIEO)
· Pressed for changed to enhance development opportunities of peripheral nations
· Changes in economic orientation and philosophy influences all aspects of UNESCO activities
· Developing countries pushed for the establishment of NIEO
· "we followed the recommendations of developed nations but aren't having much luck"
 
Free vs. Balanced Flow of Information
Free Flow Doctrine
· Developed by US and other Western Nations
· Free flow of information as a means of promoting peace and understanding and technological advancement
Criticisms:
· Doctrine as global strategy for domination of communication markets
· Serves interests of dominant countries
· Allows TNCs to dominate discourse
 
· Longstanding debate between the free flow and the balance flow 
· US and Western countries promoting this
· Developing countries saw this as a form of media and cultural imperialism 
· It is really a one way or dominant flow of information, if it was free, it would be a circular flow 
· Developing countries want a balanced flow instead of free flow. They want to have some control over the information that comes to their boarders. 
· Western countries are naturally suspicious and see a difference between free and balanced. Balanced flow could impose restrictions, which they don’t want
 
New World International Communications Order (NWICO)
UNESCO MacBride Commission (1977)
· Advocated for ‘free, open, and balanced communications’.
· Recognized the conflict between the commercialization and democratization of communication. 
· Criticized inequalities in technological capacities between nations, holding that the right to communicate is fundamental to democracy.
We have a problem with the free flow of information. We need open flow but we also need balance for public interest. 
Also questioned the weakness in the claim that the free flow of information will lead to democratization  
Also raised concern of technological inequalities and the West dominating other countries. 
US and Great Britain are outraged and as a result, US government pulls funding for UNESCO, followed by the UK. 
As a result, UNESCO falls until the 1980s 
End up with a shelving of the recommendations 
Overtaken by principals of corporate ideologies 
 
1990s re-emergence of NWICO ideals:
Important components of international communication process:
1. Freedom of information and the right to freedom of expression as fundamental human rights
2. Information and communication as a social good -  a cultural value, the right to self-determination
3.  Freedom of responsibility, equality, justice, fairness, and balances
 
· Proposal from UN to set up a world summit on the information society
 
Meant to address where we were in terms of everything communication 
Hope that the principals of the previous order would come back to the forefront   
What results from the summit 
In the end, very little action 
 
Difference between the two policy forums:
· NWICO (1976-78)
· News flow
· TV flow
· National communication policies
· Access to media
· Representation of developing countries
· Free press role
 
· WSIS (2003-2005)
· Internet/info flow
· Internet regulation
· Access to info tech
· Financing improved access
· Free press role
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From Mass Distribution of Symbolic Products to Mass Communication
· Technology is shaped by political, social, economic, and cultural forces
· Media reflects and animates our social lives
· Media reflects us, and we reflect media -> We make media, but media makes something of us
· Does the media serve the interests of the public or the interests of the market?
· Who owns the media? And what messages are being advanced and for what purposes? (2 core questions in media study)
· Comes out of a critique that says it makes no sense to look at communication patterns as a simple exchange of data, we must look at the broader social contexts 
· All meanings are a product of the environment it takes place in (not in a vacuum) 
· Communications technologies and media systems have become sites of social struggle
 
What is meant by sites of social struggle? 
· Media has brought about changes, economically, culturally, politically
· All creating struggles or tension with the status quo
· Ex. The changes of how we access music and the struggles of the music industry 
 
Traditional mass communication structures and policies have been undermined by the internet: - shift from centralized to decentralized media production model 
 
The most recent struggle has been in regards to the main streaming of the internet 
· Leads to resistance the established player doesn't want to change. Why? It takes away their control 
 
Defining mass communication:
1. The centralized production and distribution of mass media 
· Historically, it was one message going out to one message and everyone got exposed to the same show, there was no narrowcasting. Mass undiversified audience
 
1. The decentralized production of mass media with increased accessibility 
· Idea of what a mass audience is also changed. No longer one group of people 
 
1. The interactive exchange of information among many people 
 
Communication and Democracy 
· Governments and the public have always struggles for control of communications technology: Historically, struggle between church and gov.
· Mass media is an agent of nation-building 
· Fair/balanced flows of information and socially-responsible media versus 'free flows' of information and media dominance through market competition
· Jubilee broadcast marked the first time the population was seen as being united nationwide at one specific time
· The great hope tied to radio, its educational potential, economic, political, interplanetary, religion
· Great hope for tv too
· Similar hopes with internet again - a cycle
Content being transmitted is also important. 
Information flows – should we allow information to flow freely or do we need to look at balanced flows? 
Public interest vs. private interest 
Strongest players are the ones advocating free flow, 
If were going to have free flow, it has to be equitable, and the only way to do that is through government intervention 
 
· Canadian media and communications policy structured to protect Canadian culture? BUT facing increasing pressure from global markets 
· Commissions were designed to protect Canadian culture, some think they have little to do with that and are really about protecting business
· Bill C-11 (copyright) resulted in market pressures
 
· Opportunities for greater public participation in formal and informal political processes BUT media ownership becoming more concentrated
· Why is there more concentration? We think of social media as being public services, but they are private companies serving a private function. Most online applications that we use are private, making profit the main factor, not public interest
· Media policy is democratic policy 
 
Content and Audiences
Audiences are active agents in media consumption
· Filter information through personal histories, beliefs, culture etc. and the environment in which media consumption takes place 
· Just because they are filtering information, does that mean they are really active?
 
Industry research views the audience as a commodity - media sell their audience to advertisers
 
The interaction of media and audiences creates many social issues 
· British cultural studies: the different ways to adopt messages
· When and how can the media provoke hate and discrimination?
· When can it build democracy and freedom?
 
Television as a drug, tied to the idea of media having direct effects on us (hypodermic needle model)
 
Intertextuality -when you refer to a different text, in the text it is given to
 
Social Dimensions of Media and Communication
1. Policy
· Provides a set of rules and regulations governing the way information and media products are created and consumed
· Includes Libel laws, copyright, advertising, and privacy legislation
· Policy has been key to the production of nation media in Canada - argument that had those policies not been in place, we would be listening almost exclusively to American media
· Policy provides the rules and frameworks for the types of information we consume, how it is created, and how it is consumed
· Tied to social objectives
Libel - false and damaging claims
Libel chills - not wanting to publish certain views for fear of being accused. Self censoring
Slander - spoken
Libel - written 
 
1. Ownership 
· Relationship between owner interests and the content and character of the media they produce
· Increasing amount of ownership concentration leading to decline in perspectives and opinions
· Difference in mandates for publicly and privately owned media organizations
· Technological convergence drives corporate convergence
· We have one of the most highly concentrated media environments on the planet
· Mandates: Public ownership meant to present Canada to Canadians in the public interest (CBC)
· Private, just certain licensing to follow, basic mandate is to provide financial return to their shareholders
· Convergence - in order for companies to go global, they need to grow bigger and converge. Going global would be good for our economy. In order to be competitive and move forward, they need to be larger. BUT, the more they converge, the less diversity we have in our own country
 
1. Professionalism 
· Cultural producers are not formally trained or tied to a formal regulatory authority - set of ethics and practice specific rules
· Emphasis on ideals of freedom of speech, press, and expression, and the ability to question authority
· The digitization and corporationization of media and communications changing the nature of media work
· Improved technologies mean that:
· The same amount of work can be done by less people
· Easier for amateurs to become cultural producers 
· Citizen journalism: does one actually have to go to journalism school to be a good journalist ?
 
1. ICTs and Globalization
Technology: - is the product of social (bridges, QWERTY), economic and political forces
· Can act as a transformative agent on the structure and function of society 
· Can increase the distance between the centre of control and the thing being controlled (collapse in space and time)
· Has changed the labour process through the outsourcing of production and the coordination of labour 
· Castel Manuel: network society. 
· Spiral race to the bottom. Government seeking investors will lower standards to attract investments 
· Outsourcing - phoning for help and getting another country 
 
Kondratiev Waves:
Hypothesis: Economies expand and contract with the introduction of new technologies. Each cycle lasts around 50 years. 
· Waves of change
· New technology fundamentally changes the way in which society operates 
· There is a gap where policy isn't up to speed with new technology
· At maturity, another technology comes, and the cycle begins again 
 
Issues and Policy Trends 
· Through corporate convergence and vertical integration: companies that own both distribution networks and producers can potentially shut out their competitors
· Foreign ownership : lower prices for consumers BUT
· Reduce investments in canadian medias
· Neglect of rural and northern communities
· Inability to regulate foreign companies
· Short term, could be seen as a good thing but not long term. As the market advances other Canadian companies could lose out to competition
 
The digital divide - where will foreign investors want to invest their money? Where they will get the most return. In major urban centers. 
 
Canada falls way behind a lot of other countries as one of the few countries that does not have a national digital strategy.
5 areas of concern to economists: 
1. Connectivity
2. Improving productivity
3. Mobilizing content
4. Access to capital
5. Access to talent 
 
Characteristics of Cultural Products
1. Unlike most commodities, cultural products are not destroyed after they have been consumer (non rivalrous) 
2. Normal commodities have substantial first-run and run-on costs, cultural commodities have significant first-run costs but negligible run-on costs
3. Some cultural products have become blockbusters while others never earn back their cost of creation
4. True cost of cultural products often hidden through advertising or government subsidies
5. The popularity of cultural goods is difficult to predict 
 
Chris Anderson - Long tail economics
Our culture and economy increasing shifting away from focus on a relatively small number of 'hits' (mainstream products and markets), at the head of the demand curve toward a huge number of niches in the tail 
 
As costs of production and distribution fall, especially online, there is now less need to lump products and consumers into one size fits all containers - (less blockbusters and more sales of various niche products) 
· Online allows to sell more as there is no limit of shelf space 
 
Before amazon there was lots of concerns about what its entry would do. Destroy book retailers and wipe out canadian publishing industry. However, since its arrival, amazon has promoted canadian cultural products. How ? The long tail. 
 
 

