
MARKETING YOURSELF
INSTALLMENT 1


PART A

Question 1 — What did you find out?
In order to begin to understand who I am and gain more insight into this assignment I took the 5 mandatory self assesments and analyzed the results (stated below). 
1) TEST: What’s my basic personality? ➪ SCORE: 13
2) TEST: Am I likely to become an entrepreneur? ➪ SCORE: 68
3) TEST: Am I type-A? ➪ SCORE: 168
4) TEST: What’s my Jungian 16 type personality? ➪ SCORE: INFJ
5) TEST: What’s my emotional intelligence score? ➪ SCORE: 34

Question 2 — Who are you?
· I am a highly sociable, motivated and independent person. Exactly how my results in tests 1, 3 and 5 assumed me to be. I have always known who I am and what I intend to pursue in the future, I am extremely goal oriented and I strive for everything I want. Something I had been brought attention to, was the fact that I tended to focus on quantity over quality. Being an A type personality opened my eyes to the reality of my work ethic. I learned that I am someone who works more efficiently under clear instruction and a superior.  It was helpful knowing there are aspects of the product (myself) that need improvement, like my emotional intelligence and my entrepreneurship. I had no idea that these were prominent aspects in pursing a career in any chosen field. 

Question 3 — Your Strengths
· My first prominent strength, according to test 1, is that I am sociable. Having this strength has helped me tremendously because it allows me to create contacts and connections easily in the workplace and in my person life, I find it easy to talk and network with others. My second strength comes with my jungian 16 type personality, which is being determined. I view this as useful in my life because as a job seeker you need this attribute in order to keep your mind focused and hopes up to strive after jobs you want, this attribute has helped me grow enough confidence to pursue two different internship opportunities. My third strength is my independence. I use this daily to work on my own and practice my own strategies. I can be trusted to work alone and produce quality work all while respecting the deadlines set in place.

Question 4 — Your Weaknesses
· My first weakness is how I am easily stressed or anxiety-prone. This has created several obstacles for me in my life because these not only affect me mentally, but physically. In my personal life, I tend to get overwhelmed easily and i'm then in frequent need of space or breaks to readjust my mental state. My second weakness is my lack of creativity. As an A type personality and as a job seeker, I work better under instructions and routine. I lack skills to invent and create freely when given too much space to work at my own discretion. My third weakness is i’m easily defensive. I sometimes have too much pride and get offended when people try to correct my work or give me criticism. This has sometimes caused me to have bumps in my personal and workplace relationships.




PART B

Question 5 — What’s going on in your industry/sector?
· I wish to pursue a career in Communications, specifically in marketing/ media research analysis. Marketing and media is extremely important in any business, however it's inconsistent and changes frequently. The first macro-level factor would be economical. We live in a period where "people lose jobs, or worry about that happening to them" (Jim Tischler, n.d) . This can significantly diminish sales and remove the need and quantity of marketing jobs. The second macro-level issue is technological. With the overwhelming and rapid "new inventions and development" (PESTLE - Macro Environmental Analysis, n.d) along side "changes in information" (PESTLE - Macro Environmental Analysis, n.d), companies may only need few and very specialized marketers with more experience or current knowledge. The last factor affects the microenvironment and this concerns their customers. Media and marketing tends to be based off of what's in trend and new, almost every big media or marketing company changes with major trends therefore so the company dynamic may change or take another path. 



Question 6 — Who are your competitors?
An article posted by the bureau of labor statistics reported that between 2014-2024,  operation research analysts has grown 30% and has become one of 20 fastest growing occupations (Bureau of Labor Statistics, 2015). It is evident that with more growth, comes more competition from job seekers like myself. My direct competition most likely be against other graduate job seekers who are starting their careers and who have received degrees or high levels of education, which could pose a problem. My indirect competition could be employees who may have less education, but more working experience. Its crucial to keep in mind, most people applying for these jobs have similar interests and personality traits as me, so developing a stronger marketing plan will help me have an edge. 

Question 7 — What are your competitors good at?
My competitors, direct and indirect, share similar strengths. Firstly, their personalities and ability to work in a team. Similar to me, you need a good sense of communication and teamwork to work in a field like this. Secondly, is their education status. You need a higher level of education to work in this field which means most of my competition will share the same relevant knowledge about media and marketing. Lastly, a strength they have that I might lack is their network and connections if they've already started their career.

Question 8 — Opportunities
A key opportunity that I should explore, and have already explored, are internships. These are unpaid opportunities that enable you to not only gain experience but also begin network and create connections in the work force, as a job seeker that will come in handy. Another key opportunity to explore is my presence on online networks. Head hunters for Marketing and Communications has flourished online, taking the opportunity to present yourself on every hiring site and networking website can create an abundance of opportunities. 




Question 9 — Threats
As a job seeker, there can be multiple threats that arise when applying for a position. An obvious threat is the competition for the job, this presents the largest threat. With lower employment rates, there limited space for each company. Another key threat is the lack of knowledge and training I have. This will affect the odds of me getting in the door because companies tend to favour people with training and understanding of the system and products unique to their company.

Question 10 —Your Window
I believe my window is now. Being a student can present time constraints and a few obstacles, but in a field as demanding as Communications you can't wait. This career has very limited positions per company and you need to make a name for yourself early in order to create a persona every company wants. Creating substantial opportunities, like internships now, helps to start building a network for future reference and possible jobs. 


PART C

Question 11 — Describe Future You
12 months after graduation I see myself just starting my career and working my way up the ladder to work for bigger and more successful companies. I hope that i've become established. I want to own my career and know every aspect of the professional side of marketing.  I'm a determined and independent person. I wanna be on my own and achieving all the goals I've set for myself. I would also like to be discovering the world is important to me. I want to be traveling and learning things beyond school or my career can teach me. I've always wanted to work in Toronto, a Canadian capital for all things communications and media. 

Question 12 — How much do you want to earn ? 
Upon graduating, I do not indeed to be making that much money. I see myself still working my part time job making around $8,000 thousand a year and completing my fourth internship (unpaid). Within twelve months, I expect my job seeking to be successful and to be in a company. I intend to be making the median salary which is around $49,000 (Research Analyst Salary (Canada), 2016). 3 years after graduation I might still be where I am but I hope through out my career to reach an income of around $65,000 to $70,000 annually. 

Question 13 — Your objective
As a job seeker, my one with within years after graduation is to be employed and to be financially stable. My ultimate objective is to have completed 5 internships, having a career as a marketing and media research analyst in Toronto for a large brand making a medium of $49,000 annually. 

