1) Mashups have to involve two or more data resources?
a) True
b) False
2) The increased use of mobile technologies always helps a company deal with Porter’s 5 forces?
a) True
b) False
3) It is Impossible to make money from developing open source-software?
a) True
b) False
4) A digital firm produces only digital good or services
a) True
b) False
5) Information technology can be bought, but you cannot buy an information system
a) True
b) False
6) Some Web 2.0 applications are simply an evolution of functions and features that were available previously in Web 1.0 era. Which of the following is an example of an application that is new to web 2.0 (i.e there was no similar offering in Web 1.0)
a) Blogs
b) Wikis
c) Mashups
d) Image Sharing
e) Social Networks
7) Social media facilitated fundraising that involves collecting several small donations is called
a) Micro-revenue
b) Micro-fundraising
c) Micro-commerce
d) Micro-sourcing
e) Micro-banking

8) The flattening and information availability of the internet has enabled people to build their own supp information, knowledge, and entertainment. That process is called:
a) Insourcing
b) Uploading
c) In-forming
d) Information acquisition
e) Knowledge management
9) Which of the following is a characteristic of web 2.0
a) Static pages
b) User controlled content
c) The goal of marketing is to influence buyers
d) Single source of data
e) Top down
10) The free word of mouth (positive or negative) about a product, service or company that is generated by customers and spread rapidly using online communities and social networks is called:
a) Network marketing
b) Social marketing
c) Virtual marketing
d) Collaborative marketing
e) Viral marketing
11) Converting raw data into a more meaningful form is called:
a) Processing
b) Feedback
c) Output
d) Decision making
e) Organizing
12) How are social media influencing business strategies?
a) Businesses that used to develop sophisticated ways of getting their message heard must now develop sophisticated strategies for listening and responding to what their consumers are saying
b) Now organizations have the technology and capability to fully control both the message and the medium
c) Businesses are switching to a strategy of broadcasting a single message to a mass audience worldwide to establish brand identity instead of spreading multiple messages
d) None of the above
e) All of the above
13) Although social network applications such as Facebook or twitter can be a goldmine of data for marketing developing new business models no one wants to shift through data from one billion users in an Excel spreadsheet to identify trends. Fortunately, there is software that does mapping and measuring of relationships among individual people and groups of people in a social network. What is the term for the software?
a) Social networking analysis software
b) Data mining software
c) Social mining software
d) Social data analysis software
e) None of the above
14) Apple computers dominate the legal online music sales industry primarily because of a failure of traditional stores to:
a) Invest in technology
b) Modernize their information value chain
c) Invest in complementary assets
d) Mitigate porters five threats
e) Adopt a new business model
15) The web 2.0 attitude and new way of thinking are captured in a list of 95 statements called the ____ whose first thesis is “markets are conversation”
a) Mashup manifest
b) Tag cloud
c) Cluetrain manifesto
d) Integrated social media
e) Groudswell
16) A restaurant is deciding which social media tool to use to advertise daily specials which of the following would you recommend?
a) YouTube
b) Facebook
c) LinkedIn
d) Twitter
e) Flickr
17) Web 1.0 was just called “the web” and connects information; web 2.0 is called the “social web” because it connects people in a collaborative manner. Web 3.0 is said to connect knowledge. What is the formal term for 3.0?
a) Knowledge web
b) Semantic web
c) Ubiquitous web
d) Learning web
e) Intelligent web
18) Which of the following is not a form of uploading? (Flattener #4)
a) Community developed software
b) [bookmark: _GoBack]Blogging/podcasting
c) A real time RSS feed about the stock market
d) Wikipedia
e) All of the above are forms of uploading
19) If a company’s objective is to “increase traffic to our web site by 10 percent” they would determine the relative impact of each social media activity on that objective using a ___ metric.
a) Tactical
b) Tool based
c) Social network service
d) ROI
e) Strategic
20) What business lesson was learned from the United breaks guitars video that went viral shortly after it was posted on YouTube?
a) Negative viral videos posted by consumers are not a potential threat to major companies, such as UA
b) Major companies can insulate themselves from unhappy customers with call centers
c) Companies and their executives can no longer afford to hide behind slick advertising campaigns and press releases to protect their public image against viral threats
d) Viral messages cannot damage a company’s brand image to extent that there are significant financial consequences
e) All of the above
21) When information systems are used on the wrong business model or business processes,
a) The cost increases geometrically
b) The resulting information system is very difficult to analyze
c) Organizational change does not occur
d) The resulting system has no impact on the firms performance
e) The business becomes more efficient doing what it shouldn’t do
22) In Chris Andersons long tail model in the context of the movie industry. “A” would represent while “B” would represent
23) Which competitive force (in porters Model) best categorizes the threat Napster posed to traditional record stores
a) Rivalry among traditional competitors
b) Threat of new market entrants
c) Substitute products and services
d) Bargaining power of customers
e) Bargaining power of suppliers
24) The advantage created by a person’s location in a structure of relationships that explains how some people gain more success in a particular setting through their superior connections to other people is referring to a person’s:
a) Connectivity
b) Social capital
c) Social network
d) Wall of connections
e) Social coefficient
25) Traditionally businesses developed media objectives around various models called____ based on advertising or broadcast approached to communication
a) Customer lifetime value (CLV)
b) Activity metrics
c) Response hierarchies
d) Trackbacks
e) Balanced Scorecards
26) An example of an organizational complementary asset is:
a) Collaborative work environment
b) Laws and regulations
c) Using the appropriate business model
d) Training programs to enhance management decision
e) IT enriched educational programs
27) The replacement of physical tasks by digital means is referred to as:
a) Automation
b) Digitization
c) Revolution
d) Computerization
e) Flattening
28) eBay.ca is best described as a(n)
a) virtual storefront
b) online marketplace
c) information broker
d) online service provider
e) portal
29) What is a business process?
a) The analysis and redesign of workflow within and between enterprises
b) A standardized set of activities that accomplish as specific task, such as processing a customer’s order 
c) A company’s strategy to be innovative
d) Integration of all of a department and functions throughout an organization into a single IT system employees can make decisions by viewing enterprise wide information on all business operations
e) How a company produces, delivers and sells a product or service to create wealth
30) Which of the following is not true of digital goods?
a) Increasing marginal costs for producing goods
b) The cost of producing the first unit is the predominant production cost of the good
c) Marketing costs are similar to non-digital costs
d) Delivery costs for digital goods are less than non-digital goods
e) Digital goods have led to new business models

