CMN2181A – Intercultural Communication 

Chapter 1: Challenges of Living in a Global Society 

Global Village
· McLuhan
· People are able to communicate around the world
· News and information are reported from around the world
· Widening, deepening and speeding up of worldwide interconnectedness in all aspects of contemporary social life
· Can be viewed as a threat to cultural identities 
· Ex. Local residential neighbourhood in China transformed into a global village for tourists  café bars, where foreigners go 

Globalization
· process of increasing interconnectedness between societies 
· events in one part of the world have much effect on people in societies far away
· shift between human life and human developing 
· 
3 Perspective on globalisation
1) Globalist
· inevitable development which cannot be resisted or influenced by human intervention
2) Traditionalists
· believe that new phase is exaggerated
· believe that most economic and social activity is regional, not global
· see a role of nation-states in globalization 
· nation-states = homogenous country/nation  - speak same language, same descent/race
3) Transformationalist
· face that globalization represents a significant shift but question the inevitability of its impacts
· argue that there is significant scope for national, local and other agencies


Globalists
· emphasize possibility of transnational media systems and communication technology to create a global public sphere

Sceptics
· stress the persistent national features of the new media and continuing stability of nation-state paradigm 



Contributors to Cultural Diversity

1) Advanced Technology and Transportation Systems
· internet, fax machine, satellites, telephone, social media, blogging
· train, car, airplane 
· increase intercultural encounters = opportunities of understanding and possibilities of misunderstanding  challenge to completely understand other cultures 
· love relationships on the internet 
· easier to get around the world

2) Global Economy and Business Transactions
· Global transformation = worldwide economic and technological changes that influence how people relate to one another – cross-cultural transactions – things we wear,  food, cars are from all parts of the world, we are being multicultural (Ex. People everywhere in the world can buy iphone, nike shoes, levi jeans ect.) 
· Issues facing cultural diversity and ethnicity  Ethnic competition between migrant workers (economic transformation) 
· Ethnic competition   European nation-states grant social rights but no political rights to migrants -  North Africans migrants are guest workers and have no share in social, political and cultural life in host societies 
· Problems with multi-ethnic workers = expectations, lack of communication competence and mistrust

3) Mass Migration and International Exchange
· immigration flow  
· Asians and Latin Americans living outside their regions form largest global dispersion group
· Migrants who move to host country for work or study
· US = largest amount of international students    
· Pros of immigration =  better living environment, to give children good education, more business opportunities, refuge or political protection

Multiculturalism
· composition of a society made of diverse cultures
· society’s tolerance and acceptance of cultural diversity 
· host society threatened and concerned about how migrants might pose to mainstream cultural values, political and economic power structure and distribution of employment opportunities  controlling this by tighter entry requirements
· preservation of ethnic cultures creates threat to mainstream society
· challenge faced   how to promote intercultural understanding, reduce intercultural tensions 
· Key to fix challenge =  effective intercultural communication

Building Intercultural Understanding:

Intercultural Communication = exchange of cultural information between people or groups with significantly different cultures

Intracultural Communication = study of the exchange of meaningful messages between people of the same or similar cultural group - study behaviour within a culture

Cross Cultural Communication = study of how different people from different cultural backgrounds communicate – the similarities and differences

Ethnocentrism = seeing our own culture as the central and best one – seeing other cultures as insignificant or inferior (prejudice, stereotype, discrimination) 

Cultural Relativism = individual judges another culture by its context - evaluate behaviours of a culture using that culture’s assumptions about reality (ex. Since one Indian was rude to me, all Indians are rude people)


Promoting International Business Exchange
· 3 competencies essential in global workplace: 1) Intercultural communication skills 2) problem-solving ability 3) global leadership
· Cultural baggage = people from different backgrounds have different values and show it in the workplace (ex. People from one culture may have strong family values and people from another culture may have strong personal and achievement values  conflict) 
· Workgroup which consists of different cultures will have more difficulties than a workgroup with the same or similar culture 
· Cultural diversity creates challenges in workplace 
· You need to know what to expect when someone engages in an interaction (e.g. Guanxi in business negotiations with the Chinese)

Facilitating Cross-Cultural Adaptation
· 2 way process
· tension between immigrants and host nationals often centres on the issue of ethnic cultural maintenance in the host country 
· true multicultural society is characterized by mutual acceptance and equal societal participation 







Chapter 2: Understanding Communication


Communication 
· process by which people use shared verbal and nonverbal codes, systems, and media to exchange information in a particular cultural context
· 
-

Challenges of Studying Communication
· it is sharing who we are and what we know
· we share our ideas and feelings with others; how we share them with others varies from culture to culture
· new communication technologies create new configuration of sources, messages, and receivers – they also reinforce the need to examine existing definitions of communication


Rhetoric
· language designed to have persuasive or impressive effect on audience
· art of effective or persuasive speaking or writing
· way with words


Rhetorical Theory
· communication as the practical art of discourse
· primary source of communication = rhetoric 
· [bookmark: _GoBack]problems with communication are social demands that can be  resolved through art of discourse 
· explains why our participation in discussion (public discourse) is important and how it occurs
· the practice of communication can be cultivated and improved through education and research (practicing)
· every culture has it’s own communication rules and criteria for judging good communicators 
· we are rational beings who can be persuaded by compelling arguments 
· rhetorical communication attempts to influence the audience by using carefully constructed messages of verbal and visual symbols 
· three elements in public speaking  1) ethos = personal character or credibility of speaker – 2) pathos = specific emotions or putting audience into frames of mind – 3) logos = arguments made in speech 









Components of Communication
· 8 components exist in specific context which communication occurs 

Source: origin of info, sender of the message – seeking info, sharing experience and accomplishing tasks  - conscious or unconscious 

Message: verbal and nonverbal form of the idea – thoughts or feelings one wishes to communicate – language, facial expression, body movement, tone of voice, use of space 

Receiver: intended target of the message – race, sex, age, education, culture ect affect how people send and receive messages 

Channel: means by which messages move from one person to another - ex. sound light, words, telephone, internet, fax  

Encoding: process by which source uses shared codes to convert conceptions, thoughts and feelings into a message -  shared language.. – message intended to send 

Decoding: receiver converts coded message back into meaning – meaning of the message received - assigning meanings to codes 

Noise: factors that interfere with information transfer

Feedback: response of the receiver after receiving the message – answering the person talking 



Characteristic of Communication

 Communication is a Dynamic Process
· ongoing, continuous, 
· no beginning or end 
· no fixed sequence of events 
· ex. You end a convo with someone but you will continue talking to them another time… unchanging ongoing 
· you cant experience the same thing twice, always different perceptions
· cannot take back what we have communicated
· ** irreversible and unrepeatable

 Communication is Interactive
· requires interactive participation between at least 2 people
·  communicators can modify content or form of conversation (change in perception)

 Communication is Symbolic
· vehicles for thoughts, ideas
· symbolic meaning resides in people – different cultures
·  same gesture can have different meaning

 Communication is Contextual
· it depends on the context in which it occurs 
·  cultural, physical, relational, and perceptual environment in which communication occurs


Models of Communication
· representations of communication processes and characteristics

· Linear Model
· Shannon & Weaver
· Mathematical model – transmission model 
· Process of transferring info from one mind to another 
· Who? Says what? Which Channel? To whom? With what effect

Source encodingmessage  Channel (noise)  receiver  decoding feeback

· Interactive Model
· Schramm
· Two-way interchange of messages 
· Communicators send and receive messages rather than do one or the other
· Message may have different meaning
· Bilateral communication 
· Participants create and share meaning in order to reach mutual understanding  


Current Issues in Theorizing Communication
· multi-disciplinary nature of communication field does not mean communication is a fragmented field
·  Linguistic approach associated with humanities + Quantitative approach associated with life and social science =  development of communication theories 
· Constitutive Meta-Model of Communication Theory = communication study into 7 traditions; rhetorical, semiotic, phenomenological, cybernetic, socio-psychological, sociocultural and critical
· These traditions of communication, according to Craig’s constitutive meta-model encompass social sciences, humanities and arts
1) Rhetorical
· communication considered practical art of discourse –learned and practiced

2) Semiotic
· communication process of signification that mediates subjectivity via signs
3) Phenomenological 
· communication to be experiential encounter of self and other thought authentic dialogue 
4) Cybernetic 
· communication is synonymous with information processing  

5) Socio-Psychological
· communication to be expression, interaction and influence
· social and cultural patterns that allow interaction among members 

6) Critical  
· communication as discursive reflection, particularly on ideology and power


Communication and Culture
· influence one another producing different behavioural patterns in different contexts 
· Culture influences = how we adapt, learn, perception of reality, language patterns, habits, customs, expectations, norms, roles   Shapes What We Do
·  Culture generates = symbols, rituals, customs, formats
·  Cultural Misunderstandings =  fail to match symbol and communication system to culture

Culture Teaches  
· rules, rituals, procedures 
· our orientations towards time, perceived power relations, how to dress
· when and what to eat
· how to work 
· socialization
· how to develop relationships with others 
· how to interact with people
· ex. Where to stand  
· reinforces beliefs and values that are reflected in our communication behaviours  
- 
Socialization = process by which we develop a sense of proper and improper behaviour and communication within the confines of those cultural rules 
- ex. Rules of politeness  - meeting people in Denmark, introductions are made on a first-name basis with handshake  



 Our Verbal and Nonverbal behaviours reflect our cultural imprint
· each culture expect a particular communication style
· ex. Loudness, pitch, tempo, turn-taking, gestures (vary across cultures)


Communication Accommodation Theory
· CAT – based on three general assumptions
1) Communication interactions are embedded in socio-historical context
2) Communication is both exchange of referential meaning and negotiation of identities
3) Communicators achieve the informational and relational functions of communication by accommodating their communicative behaviours, through language, paralanguage, discourse, non-linguistic moves
Key Concepts
 Ingroups and Outgroups: individuals are attached to groups, which they belong to and tend to create group boundaries to exclude people from out-groups

 Accommodation (attuning): communicators adjust their behaviour to take account of their interactants’ communication needs and style because of a conscious or unconscious desire of social integration, approval, identification – wanting to be in the cultural group

 Non-accommodation (non-attuning): speakers maintain social distance from other by accentuating differences and treating interactants as group members rather than as individuals – don’t listen 





















Chapter 3: Understanding Culture


Defining Culture
· many definitions 
· study of culture  aspects associated with the arts to the study of the entire system of meanings and the way of life of a society  
· experiences which members of a culture share, communicate without knowing 
· shared identity  among a group of members  
· core values and understand what constitutes  behaviours in a particular system 
· way of life of a group of people
· comprising the deposit of knowledge, experience, beliefs, values, traditions, religion, notions of time, roles, spatial relations, worldviews, material objects and geographic territory  - pervasive nature of culture – process and product of communication  - luggage we carry  
· means by which people make sense of their social world and present their active relation to wider social and material world  

Geertz’s ‘web’ metaphor – Anthropologist 
1) as a web, culture both confines members to their social reality and facilitates their functioning in this reality 
2) culture is a product and a process
3) culture provides contexts for behaviour  

Raymond Williams – cultural studies  
· product of individuals’ whole committed personal and social experience  
· product of a whole people and offers individual meanings 

Antonio Gramsci - philosopher 
· meaning-making process
· produced and reproduced by multiple groups  


Components of Culture
· Dodd (1998) 
· 3 layers or levels of culture  

1) Inner Core of Culture 
· History: deposit and carrier of cultural heritage and development  (ex.  Totems, archives, architecture, ancient language, paintings) – power of origin and heritage demonstrates culture
· Identity: sense of “who we are” or “who I am” – daily life and event unfold spectrum of identities (ex. Ethic, national, gender, racial, social, corporate, professional ect) – a person’s subjective experience of their relation to the world  - differentiated from character and personality – sharing an identity = actively engaging parts of our being to identify with a certain group – identity formed through cultural process and determined by a culture’s structures
· Beliefs:  what culture believes as true or false – individuals representation of reality viewed through a cultural window  
· Values: what culture regards as good or bad – how to judge right from wrong – what’s worth fighting for – sacrifice – what should be protected – what should be given up – judgements which differ across cultures  
· Worldview: what a culture believes about nature and the working of the universe - predicts thoughts and behavioural patterns of a culture 

2) Intermediate Layer of Culture
· connected to inner core but has more capacity to change 
· consists of activities as manifestations of culture 
· cultural activities expressed in  technology, material objects, roles, rules, rituals, customs, communication patterns and artistic expression
· rituals, customs and festivals reflect culture  
· artworks = cultural products 
· cultural context forms relationships which generate roles and expectations (ex. Communication behaviours  turn-taking, gestures, loudness ect.)
· Intercultural misunderstandings  we don’t share cultural rules governing the communication behaviour of others  
· Overall  this level of culture reflects our definitions of social and cultural rules and our communication patterns  

3) Outer Layer of Culture
· institutions of culture 
· institutions = formalized systems (religion, economy, politics, family, healthcare, education) – products of culture
· Religion:  system of thought that provides answer to big questions in life, death and life beyond death (beliefs, ceremonies, worship, norms of respect, spiritual issues) – faith 
· Economy: system reflect culture (ex. Cash, visa, debit VS.  barter trade) – family size 
· Political: communist vs. democratic 
· Healthcare:  medicine to cure illness vs. traditional herbal medicine  
· Overall  this level handles a cultures survival in ways that are accepted and often sanctioned by law 








Popular Culture
· artefacts and styles of human expression developed from ordinary people
· includes cultural products  music, talk shows, cooking, clothing
· daily interactions, needs and desires that make up everyday lives of the mainstream

Folk Culture
· localized lifestyle of culture
·  passed on through oral tradition
· relates to a sense of community
· ex.  Handmade patchwork quilts from the American Folk culture  
· informs popular culture and high culture 


Emic and Etic Approaches 
· Kenneth Pike  
· Investigates culture 
1) Emic
· culture as unique entity that can only be examined by construct developed from inside culture 
· focuses on identifying culture-specific  aspects of concepts and behaviour
· understanding culture from an insider or native perspective 

2) Etic
· culture examined with predetermined categories  that can be applied to all cultures  
· search for cultural universals 
· identifying universal aspects of human behaviour 
· generalizable phenomena 


Characteristic of Culture

1) Culture is Holistic
· functions as integrated and complex whole 
· the whole is more than simply the sum of interconnected parts
· ex. Ritual of drinking tea – people across cultures and regions drink tea every day  but in different local contexts – ritual of drinking tea is not the same – some places it’s seen as an art, in other it is seen as way of character cultivation  

2) Culture is Learned 
· every person carries within themselves patterns of thinking, feeling and acting learned throughout lifetime – mostly acquired during childhood (
· specific rules and norms learnt through communication 
· conscious level (ex. Chinese mother telling daughter to follow her ways of doing things around the house – daughter learns about expected roles of a married women) 
· unconscious level – attitudes developed from a cultural environment  

3) Culture is Dynamic
· subject to change over time – not fixed or static
·  when different cultures are in contact, cultural change may occur
· change in cultural environments = change in view of cultural practices
· culture may not change at the same speed or at the same time

4) Ethnocentric
· belief that one’s own culture is superior to other cultures 
· builds fences between cultures and creates barrier for intercultural communication
· influences how we interact with people from that culture



Subcultures
· cultures within dominant cultures  

· Ethnic Culture
· basis of a subculture 
· Ethnic Groups = people who have common heritage and cultural tradition (ex. Chinese Australians,  Mexican Americans, Vietnamese Italians ect.) – minority groups 
· Ethnic Identity = identification with a group with shared heritage and tradition
· Racial Ethnic Group = genetically transmitted traits of physical appearance (ex. Asians, Europeans, Aboriginals ect.) 

· Social Class
· socioeconomic status (SES) can be the basis for a subculture
·  derived from income, education, occupation, residential area, family background 

· Organizational Culture
· way of doing things and ways of communicating
· employees have certain expectations and meanings 
· ex.  IBM Corporation – male employees expected to wear dark blue suits, white shirts and conservative neckties 



· Regional Culture
· geographic region  
· differences in social attitudes, lifestyle, food preferences and communication 
· rural vs. urban 


Counter Cultures
· subcultures but general they represent a culture that is not in conformity with the whole culture
· by rebel groups or groups that are counter to the mainstream
· forms the basis for sparking change in social group or culture and in organizational culture 

Models of Organizational Culture: Schein’s Model
· 3 levels of organizational culture
· culture as pattern of basic assumptions that a given group invented, discovered or developed in learning to cope with its problems of external adaption and internal integration – worked well and considered valid – then taught to new members as the correct way to perceive, think, and feel 
1) Artifacts
· visible but often not decipherable

2) Values and beliefs
· marked by greater awareness

3) Basic Underlying assumptions 
· assumptions that are taken for granted, invisible and preconscious  
[image: ]





Hatch’s Model of Culture in Organizations
· Mary Jo Hatch
· Appreciation of organizational culture as symbols and processes
· New model  Cultural Dynamics – articulated processes of manifestation, realization, symbolization and interpretation
· Cultural process as dynamic and circular [image: ]

Ethnography
· most widely used method to study culture 
·  purpose  describe whole culture 
· researcher is a neutral reflective observer 
· documents observational and visual images
· Immersion: attempt to understand culture while immersing oneself in it 
· Involves participation for several years
· Today  focus groups, face-to-face interview, participation observation 














Chapter 4: The Influence of Culture on Perception

Perception
· how we see or sense things around us 
·  active process 
· based on perceptions we make judgments of others and adapt our communication accordingly 
· external information = people, events, objects
· internal information = experiences, feelings, knowledge 
· assimilations of internal and external information 

Stages of Perception Process

1) Selection Stage
· info received via senses interpreted by the brain  
· converts environmental stimuli into meaningful experiences
· selection helps choose useful stimuli  (ex. Wanting to buy a new car – you pay attention to the “motor vehicle” section in newspaper)
Selective Perception: consciously paying direct attention to an object (3 steps)
1) Selective Exposure:  selectively expose ourselves to certain info from environment
2) Selective Attention: info relevant to us
3) Selective Retention:  selectively retain info that might help us in the future 

 Goss: Perceptual Tendencies
· Closure tendency to see things as complete wholes instead of incomplete configurations – inferences about incomplete figure, thought, idea or sentence  (ex. Of incomplete triangle)
· Familiarity: people use existing knowledge to identify what they see (ex. Of overlapping squares rather than irregular shapes)
· Expectation: we see what we want to see and hear what we want to hear – fixed image of our future expectations (ex. We expect roses to be red, old people to have white hair ect.) 

2) Categorization Stage
· we group persons, objects and events based on their similarities 
· grouped on basis of perceived similarities (ex. Skin colour, dress, race, language, gender) 
· when categorized, collective traits associated with the category are attributed to them (biased effect)
· functions = reduces uncertainty and distinctions between in-groups and out-groups
· over-generalization about others
· Attribution Theory: person seeking to understand why another person acted in a certain way may attribute one or more causes to the behaviour in question – internal attribution =  someone is behaving in a certain way because of their attitude, beliefs or personality – external attribution = ascribes situational causes to a persons behaviour  

3) Interpretation Stage
· meaning of data obtained through sensory organs
· A.K.A decoding 
· We filter info  Physiologically (hearing, eyesight, touch) – sociologically (demographics, group membership) -  psychologically (attitudes, beliefs, dispositions) 
· When interpreting, we rely on familiar contexts and compare new stimuli with them in order to understand –
· The more ambiguous the stimuli  the more room for differing interpretations   
· The same situation can be interpreted differently by different people (misunderstanding and misconceptions)  


Influence of Culture on Perception

 Beliefs
· core of our thoughts and actions
·  subject to cultural bias 
· beliefs are basis of our values

 Values
· enduing attitudes about a preference for one belief over another
· what is good or bad, right or wrong
· understanding values = understanding behaviours  


Culture and Categorization
· influences the way we categorized objects, reflecting predominant cultural values and preoccupations
·  reduces amount of incoming information however ignores individual elements  
· Out-group Homogeneity Effect: see members if outgroups as “all alike” without recognizing individual differences that we appreciate in in-group members 
· Prejudgement leading to stereotyping  
· Egocentric Pattern Projection: people use the way traits are configured in the self to form beliefs about how traits  are related in other people 
· Implicit Personality Theory:  assumed relationships among personality traits – individual perceptions are organized into clusters – personality traits are related to other traits

Culture and Interpretation
· culture affects the variables that people use to interpret what they perceive
· interpret meanings of events, symbols and objects based on our past experience
· we try to explain an observed behaviour by attributing it to either personal causes (personality, motivation, ect.) or situational causes (circumstances, social pressure ect.) 
· biases  misunderstandings, misconceptions
· avoid attributions  effective intercultural communication, perception checking, active listening, feedback 

Perception and Intercultural Communication

· Ethnocentrism
· continuum: determines distance we create when communicating with people from other cultural groups 
· High end of continuum =  large distance between ingroup and outgroup – insensitivity to feelings and perspective of other group – self centered dialogue – prejudice, stereotyping, discriminating 
· Low end of continuum: desire to reduce communicative distance between ourselves and others (inclusive language) – foster in-group survival, solidarity, conformity
· Cultural Relativism:  degree to which an individual judges another culture by its context – evaluates element or behaviour within its broader cultural context -  more successful intercultural interactions

· Stereotypes
· preconceived beliefs about the characteristic of certain groups based on physical attributes or social status 
· overgeneralizations 
· false association between two variables 
· ex. 9/11 -  Muslim airline passenger  or anyone of Middle Eastern appearance are more likely to draw attention at airports 
· basis of prejudice 
· Self-Fulfilling Prophecy: false definition of the situation evoking a new behaviour which makes the original false conception ‘come true’ 

· Prejudice
· negative attitude towards individuals resulting from stereotypes
· people distort evidence to fit their prejudice or simply ignore evidence that is inconsistent with their  viewpoint 
· prejudice serves function (utilitarian and ego-defensive) 
· Utilitarian:  prejudice may be rewarded economically or socially (ex. Prejudice against minority group might put people from mainstream culture in a more favourable position) 
· Ego-defensive: prejudice allows us to avoid admitting certain things about ourselves -  ex. Blaming unsuccessfulness on those who were successful – avoid own failure and protects self-esteem
· Value-Expressive: highlight aspects of life that are valued – ex. Membership in and affiliation to a particular group 
· Brislin  categorized prejudice according to intensity of action or response: verbal abuse, physical avoidance, discrimination, psychical attack and massacre 
· Prejudice derived through socialization with mass media, role creating 

· Racism
· belief that one racial group is superior to other racial groups
· biologically, culturally, intellectually, morally, and socially 
· racial inferiority cannot be overcome by culture or education (since its biological) 
· ignorance, hatred and fear of difference
· Racist behaviour: ridicule, abuse, property damage, harassment, physical assault 
· Xenophobia: intense dislike or fear of people from other countries
· Barrier to intercultural communication 


























Chapter 5: Cultural and Value Orientations

  Values form guiding principles which have an impact on our behaviours


Geert Hofstede’s Cultural Dimensions  
· categorization of cultural dimension 
· compared work-related attitudes in IBM
· identified 5 cultural dimensions that influence our behaviour  - managers and employees
 Culture’s Consequences: International Differences in Work-related Values

1) Individualism-Collectivism 
· describes relationship between individual and the groups in which the individual belongs  
Individualism
· goals over group goals 
· self and personal achievement  
· social behaviour guided by  personal goals – abilities and aptitudes 
· Ex. US. – Australia – Great Brittan – Canada -  Italy – New Zealand 
Collectivism
· values that serve and preserve in-group 
· personal goals come second
· conformity to norms and values
·  interdependent with in-group 
· Extended primary groups (ex. Family, neighbourhood, occupational group)
· Ex. Peru – Taiwan – Thailand – Singapore – Pakistan – Columbia - Hong Kong 


2) Masculinity-Femininity 
· describes how culture’s dominant values are assertive or nurturing 
Masculine Culture
· maximal distinction between how men and women are expected to behave 
· high value traits =  assertiveness, competition, material success
· ex. Frowned upon wife going to work and men staying at home with kids 
· Japan – Germany – Australia – Mexico – Switzerland -  Great Brittan – Venezuela 
Feminine Culture
· permit more overlapping social roles for sexes
· high value traits = quality of life, interpersonal relationships, concern for the weak
· Ex. Wife going to work while husband stays at home with children 
· Sweden – Norway – Netherlands – Denmark – Finland -  Chile – Portugal – Thailand  


3) Power Distance
· extent to which a culture tolerates inequality in power distribution 
· level of hierarchy in a society
· affects verbal and nonverbal communication behaviours
· power, prestige and wealth 
Large Power Distance
· inequalities = expected and desired
· less powerful people are dependent on powerful people
· children obedient  to parents  
· respect those with higher status
· Thailand – respect the monks by greeting and leaving – taking hat off  - vocabulary that shows respect 
· Authoritarianism 
· Philippines – Mexico -  India – Hong Kong – Brazil -  France 
Small Power Distance
· equality among people 
· interdependence between people at different power levels 
· New Zealand – address managers by the first name 
· Horizontal social relationships  
· Minimize differences of age – sex – status – roles
· Australia – Israel – Denmark – Ireland – Sweden – Finland 

 Michael Foucault’s Theory of Power
· communication rarely takes place between pure equals
· social hierarchy that privileges some groups over others  
· higher power determine extent in communication system

4) Uncertainty Avoidance
· culture’s tolerance of ambiguity and acceptance of risk
· decisions to purchase imported products = risk taking 
High Uncertainty Avoidance Cultures
· high need for information and certainty
· active and security seeking
· avoid risk taking 
· Collectivists
· Greece – Portugal – Belgium – Japan – Peru – France – Chile –Spane 
Low Uncertainty Avoidance Cultures
· comfortable dealing with diversity and ambiguity
· contemplative, less aggressive, unemotional, relaxed, accepting of personal risks, tolerant 
· flexible -  relaxed in interactions – take risks and deal with the stress
· Individualists 
· US -  Denmark – Sweden – Norway – Finland -  Ireland – Great Brittan -  Netherlands  


5) Long-Term and Short-Term Orientations
· Confucian Work Dynamism – teaching of Confucius 
· Based on Chinese Value Survey
· Concerned with values in social relationss
Long-Term 
· Eastern European nations
· Dedicated, motivated, responsible,  educated
· Commitment and organizational identity and loyalty 
· Encourages thrift, savings, perseverance towards results
· Relationships by status and willingness to put themselves second for a purpose
· Hong Kong – Singapore – Taiwan – South Korea  - Japan 
Short-Term
· Western Cultures
· Spending to keep up with social pressure
· Less saving
· Preference with quick results


Hall’s High-Context and Low-Context Cultural Dimension
· how we gather information
Low-Context Communication
· gather info from explicit verbal code
· listener knows very little and must be told practically everything
· rely on code system (verbal message, procedures explained, expectations discussed) 
· interpreting meaning
· Germany, SCANDINAVIA, Switzerland, US 
High-Context
· gather info from psychological, social and physical context of interaction
· listener is already contexted and doesn’t need to be given much background info
· meaning in shared beliefs, values and norms 
· restricted code system
· China – England – France – Japan – Korea











Kluckhohn and Strodtbeck’s Value Orientations
· When people from different cultures communicate, messages are guided and reflected by value orientations  causes universal problems
· Universal problems solved by value orientations 
Value Orientation Theory
· cultures develop 5 value orientations
· each orientation represents a way of addressing universal problem
 4 assumptions: all societies have same problems - they use different means to solve them -  means to solved problems are limited – value orientation observable through empirical studies 

1) Man-Nature Orientation
· What is relationship of humans to nature?
· Worldview: outlook a culture has about nature of universe – nature of humankind – relationship between humanity and universe  -  human’s place in the universe 
· All cultures make up stories to explain their relationship with nature 
· Relationship is either: harmony with nature OR mastery over nature 
· Ex. Harmony - Arab culture,  part of nature -  obey God and nature
· Ex. Mastery -  US culture,  distinction between nature and humans -  dominant role over nature – changing river courses to accommodate city planning 

2) Activity Orientation
· What is the modality of human activity?
· Use of time for self-expression and play, self-improvement and development and work
· Refers to being, being-becoming and doing 
· Ex. Great Britain – paid work essential -  work separated from play -  time and efficiency
· Ex. Arab culture -  labour is a living and virtue -  praying more important than work 

3) Time Orientation
· What is the temporal focus of human life?
· Conceptions of time - past, present or future 
Past-Oriented Culture
· tradition
Present-Oriented Culture
· spontaneity and immediacy
Future-Oriented Culture
· importance of present activities to future outcomes 




4) Human Nature Orientation
· What is the intrinsic character of human nature?
· Born good or evil? Or mixture of both? 
· Reflected from a societies dominant religion and criminal laws
· Ex. Laws  innocent until proved guilty VS. Guilty until proven innocent

5) Relational Orientation
· What is the modality of a person’s relationship to others? 
· Refers to perceptions of the self – ways society is organized 
· Individualistic  accept responsibility as independent individuals (ex. Marriage decision of individual and love is reason for marriage)
· Collectivistic  interdependence (ex. Marriage presents opportunities for familial alliances) 


Condon and Yousef’s Model of Value Orientation
· involved a 6th area of universal problems 
· Self, family, society, human nature, nature and supernatural  = interdependent  
· 25 value orientations  
· some people believe in supernatural and others believe it is mysterious and unknowable  

Schwartz’s Cultural Value Theory 
· believes there are 7 types of values 
· values = desirable goals that guide principles in peoples lives  
· summarized into 3 dimensions: 1) autonomy versus embeddedness 2) hierarchy versus egalitarianism 3) mastery versus harmony
1) Conservatism
· society emphasizes close-knit harmonious relations
· maintenance of status quo and traditional order
2) Intellectual Autonomy
· recognizes individuals as autonomous 
· entitled to pursue their own intellectual interests and desires
3) Affective Autonomy
· individuals as autonomous 
· entitled to pursue their stimulation and hedonism, interests and desires
4) Hierarchy
· legitimacy of hierarchical roles and resource allocation
5) Mastery
· active mastery of social environment and individual rights to get ahead of other people
6) Egalitarian Commitment
· society emphasises transcendence of selfless interests 
7) Harmony
· society emphasises harmony with nature 
3 Dimensions Summarized

1) Autonomy versus Embeddedness 
· nature of relation between individuals and the group 
Autonomous Cultures
· independent
· meaning of their own uniqueness
· encourages to express own preferences, traits, feelings, motives
Embeddedness 
· person as entity in collectively 
· meaning in life through social relationships 
· identifying with the group

2) Hierarchy versus Egalitarianism 
· how society guarantee responsible behaviour that will preserve the social fabric
Hierarchy View
· unequal distribution of social, political and economic power as legitimate and desirable
· compliance with obligations and rules
Egalitarianism
· responsible social behaviour induced by encouraging people to recognize another as moral equals
· share basic interests 
· voluntary cooperation… no selfish interests

3) Mastery versus Harmony
· how humankind relates to nature
Mastery Cultures
· encourage people to actively control and change world
· exploit world in order to advance personal or group interests
Harmonious Cultures
· nature encourages acceptance
· unity with nature, protecting environment  
· world of beauty valued 











Intercultural Communication Ethics
· what is right or wrong, good or bad 
· rules that guide behaviour   
· consequences of our communication behaviours

 Approaches to Ethics
· Ethical Universalism 
· universal principles guide behaviour
· what is wrong in one place will be wrong somewhere else  
· religion, nature, history, reason 

· Ethical Relativism 
· related to motive, intuition and emotion
· difference cultures have different ways of acting upon internal states
· believe that we cant judge someone’s behaviour with their own ethical standards 

· Communicative Ethics
· humans are products of their culture
· capable of critically reflecting upon and changing norms and values into which they have been socialized 
· dynamic and changing 


Principles of Ethical Communication
· Chen and Startosta 
· 4 ethical principle that guide intercultural communication 
1) Mutuality
· locate common space
· gain understanding of the perspective of the other before making ethical decisions
· empathy for other group

2) Non-Judementalism
· willing to express ourselves openly 
· open minded to others behaviours 
· understanding other point of view 

3) Honesty
· see things as they are rather than as we would like them to be 
· beware of biases 

4) Respect
· sensitivity and acknowledgment of other people’s wants and needs
· treat others how you would want to be treated 










































Chapter 6: Categorization, Subgroups and Identities  

Individual Identity 
· personal
· distinct from others, relationships with others 

Collective 
· social
· group membership 

Intro
· categorize people based on their group membership
· identities can be defined as race, culture, gender, class, ethnicity, religion, political orientation, social group, occupation, geographic region 
· some group memberships voluntary – some involuntary  


Social Categorization and Identities
· Categorization: process of ordering the environment through grouping of persons, objects and events which are similar/based on shared features or characteristics
· Ex. Grouping  skin-colour, dress, language, occupation, interest, region, qualities
· Subgroups = categorization of groups existing within larger cultural environment

Categorization and the Formation of Identities
· identity formation is a product of social categorization 
· formed based on membership of social categories
· social identity:  connect individuals to society through group membership (influences beliefs, attitudes, behaviours) 
· Personal Identity: his or her difference from others – self image and responds to image created – physical features – hobbies – interests – family relationships – social circle – age – sex ..ect












Stages of Identity Development
· Hardiman 
· White identity development
1) Acceptance of Dominant norms
· no desire to examine one’s own identity
2) Acceptance when dominant group members internalise the identity imposed by the culture
3) Redefinition
· reinterpretation of the dominant culture
· attempts to challenge it
4) Integration
· connect themselves to dominant culture 
· recognize privilege 
· appreciation for values of minority cultures
· stage may never be achieved 


Membership groups and Non-membership groups
· individuals in any cultures – groups which there belong (membership) – groups which they don’t belong (non-membership)
· involuntary (age, race, sex)
· voluntary (political affiliation, religion, occupation)

In-groups and Out-groups
· In-groups: “us” – represent membership group characterized by internal cohesiveness among members – norms, aspirations and values shape behaviour of members -  shared experiences – intimacy, solidarity and trust
· Out-Groups: ‘them’ – groups whose attributes are dissimilar from those of the in-group – out-group may oppose accomplishment of in-group goals

Identity Negotiation Theory
· Stella Ting-Toomey
· Identity domains as influential to our everyday interactions
· Develop identity through interaction with others – acquire beliefs, values, norms, behaviour
· Transactional interaction process – individuals in an intercultural situation attempts to assert, define, modify, challenge and support their own and others’ self-images 

Gender Identity
· personal identity
· gender = social roles established for the sexes
· sex = biological category, determined at birth
· male and female roles = behaviour, expectations, assumptions
· Gender Constancy: 5-6 years old – concept that a child born as a girl will always be female – adopt female roles  
· Third Identity:  another gender identity – ex. Native Americans, berdache = two spirits both female and male 

Identity Based On Sexual Orientations
· GLBTI
· Self-identification as a sexual minority 
· Media plays role in shaping perceptions about identities based on sexual orientation 

Ethnic Identity
· national origin, race or religion 
· ethnicity based on cultural characteristics shared by people of a particular race, national origin, religion or language 
· Ethnic Identity: sense of belonging or identification with an ethnic group – may not act in accordance with ethnic norms.. depends on level of ethnic identification 

Interpellation
· Louis Althusser
· Process by which society creates types of people as interpellation
· Ways of naming or calling different types of people
· Hailing
· Ex. People who pretend to be white to deny one’s own ethnic or racial heritage 
· Shame in own roots

Religious Identity
· religious group membership – regardless of participation in religious activities  
· Religiosity: both membership and participation
· Provides beliefs, values, worldviews and ethical principles for members 

Cultural Identity
· our social identities that focus on our membership in our cultures
· identification and acceptance into culture group that have shared system of symbols and meanings – norms for conduct
· more aware of our cultural identity when we are in another culture rather than in our own

National Identity
· characterised by one’s individual perception of themselves as a member to a nation 
· politically organized category – symbols, values, memories, myths, traditions of a nation 
· heritage
· national flag  identity symbol 
Intersectionality
· overlapping social identities
· related systems of discrimination
· oppression – racism, sexism, transphobia, 

Roles of Identities in Intercultural Relations
· appearance, values, dress, language that reveal who we are and influence relationships with others
· identity conflicts (different ethnicity, gender, race, culture) 

Importance of Intercultural Identity
· negotiation difference
· acceptance  
· integrate diverse cultural elements
· identity extension

Development of Intercultural Sensitivity (DMIS)
· Milton Bennett 
· Explain reactions of people to cultural difference
· Experience of cultural differences becomes more complex when one’s competence in intercultural relation increases 
· 6 stages of sensitivity 
1) Denial
· own culture seen as the real one and physical distance maintained from other cultures
· ethnocentrism
2) Defence
· own culture is best
· us versus them
3) Minimization
· elements of own culture seen as universal
· other behaviour are corrected accordingly
4) Acceptance
· own culture seen as equal to others
5) Adaptation
· change behaviour to adapt to another culture
6) Integration
· ethnorelative 
· moving in and out of cultures with ease 

Developing Intercultural Identity
· process of informing, learning, compromising 
· openness to culturally different others
· willingness to negotiate differences
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