Lecture

[bookmark: _GoBack]Social media is a tool to relationship marketing

Relational antecedents – what preceded the idea or relationship in order to give an idea of the product from ideas one had before

Relationship marketing is about building two way collaborative relationships in order to achieve a mutual goal.

There are two dimensions to user source – we are measuring and thinking about the reliability of the source and the other dimension or indicator of trustworthiness of the source is expertise, how well they know what they are talking about. What is the extent of their knowledge?

You are interested in exploring if the users source effect the people who agree with it or not

Expertise was the second aspect. It was shown that people agreed more with pro sportspeople over amateurs because they are trusted more by people because they are seen to be more reliable due to their higher or greater level of expertise.

2x2 between groups – quasi-experiment – There are a number of aspects that make up a full experiment, but in a quasi-experiment people take some aspects of an experiment and end up using only those selected aspects to conduct an experiment.

A 2x2 quasi-experiment means that there are two independent variables in this level. 

The independent variable is what is being measured, for an independent variable to exist there must be at least two of them in order for them to be measured to reach a result.

How does user source as an independent variable cause a change in the dependant variable.

A hypothesis states a relationship between two or more variables – an independent and dependant variable.

In science you do not prove or disprove a hypothesis; rather the purpose of an experiment or study is to either to reject or fail to reject the hypothesis. The more the hypothesis is subject to scrutiny and research the more evidence builds up for that theory rather than against. 

There are three approaches to theory; an inductive approach, deductive approach or an abductive approach.

Inductive research is where you take a theory that has already been tested it test it again (to see if you reach the same observations)
Deductive research begins with observations and experiments are conducted in order to develop a theory for it

Abductive research takes observations and sees if a theory can be matched or can best explain the results you get.

A literature review is also conducted to identify questions that have not yet been asked

Looking at message valence and the reaction to it 
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