CMN2101 Lecture #2

Concepts are the building blocks of theories

The Theory of Self

Theoretical construct behind theory of self – backstage and frontstage 

Approaches to Theory

We approach theories in order to theorize; we theorize in order to try to understand not just on educational experiences but personal experiences too.

What you did as a child will explain the habits you have as an older person

Research may not just be for academia; it is about research in own living form

THREE TYPES OF THEORY

1. Induction/Inductive (data to building theory – logic of progression) Induction moves from imperial/empirical to theoretical – from data to theory. An inductive approach to theory is experientially based. Coding protocol and putting data into categories.

2. Deduction/Deductive – A deductive approach to theory – a study is strictly study guided by theory or concepts. Empathy and sympathy are concepts; they have a shared meaning that we all somewhat understand. If there is no shared meaning you need first to accomplish a definition of a word, and then progress to an analogy for the word. And then to operationalize concepts to make them measureable (to make concepts measurable). 
Experiences are social constructs. We have ideologies that we use to lead us in social as well as natural aspects of life. Some concepts or ideologies – such as caste systems in south east Asia – define natural and social aspects of life based on older ideologies that may still exist or may be enforced today. The choice or want to not move forward with others in aspects of life due to the traditionalism of those ideologies 

3. Abduction/Abductive – Fundamental question is always related to ‘so what?’ The research process is beyond describing phenomena – it is to gain insight and adapt based on it. Insight is to try to understand not just others, but oneself as well. 
Audience is a commodity
 
Attachment is broken down into types, you want to take a secure attachment and prove it

· Nature of dialogue – relationship marketing is influenced by the nature of dialogue – what is being sold? What is the message being portrayed? Relationship marketing is incorporated in to social media marketing. They seek to project the image to denote a corporate brand. A corporate brand wants to control their image and the message they send – they want to portray a specific image, you don’t want others to get their own ideas of what their message is as a brand. You want to control the meaning your brand has, you want it to be in a specific denotation and close off interpretation to their marketing.

*Study question (a possible one)

How does the Abeza paper form your understanding in comparison to the other two papers. 

***For writing go beyond explanation – study, understand, gain insight. Analyse and interpret it, see what insights you can bring in to it. This is all in order to gain insight into a phenomena. 

The Papers

Present self
The idea of identity
The individual or corporation is taking the idea of self and making it so that the goals of how they want to look to the public or to their intended audience.

Athletes have vested interests – they are constructed around a particular construction or promotion of a brand.

Front stages are a characterized presentation of oneself – an act. Backstage is more true or realistic.

Self-presentation or presentation of self is not a complete project, it’s an ongoing process, it will keep going.

[bookmark: _GoBack]There is no guarantee that presentation of self will be conceived as you wanted it to be.
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