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Learning objectives
1- How to develop a better appreciation of how much we rely upon electronic technologies
2- To implicate today’s actions in the technologies of the future

How tech shapes our surroundings, world, and social reality?
How we are informed of the use of tech? How we see, shape, what’s inciting us to use tech. 
· Efficiency
· Do more things
· Multi-tasking
· Gives ability to connect globally
· Enhancing interaction
· Look better
· Make life easier
· As a necessity (can’t live without it)
· Image
· Response to needs
· Keeps us up to date/connected



Reason to be questioning tech
1- Challenge our complacency 
a. Other impacts
2- Improve the usefulness
3- Enhance the reliance on how we take part of tech 
a. Power on demand
b. Power outages
4- Get our heads out of the messaging in tech
a. Ads selling us
b. There is too much messages

ICTs = Information, communication & technologies
· Could include a variety of tech
· We focus on 
· News media
· Social media

This class focuses on sociology of the technology
· Impacts are felt by relationship
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· Faster – speed

One way that new media has been defined has evolved the combination of the 3 Cs
1- Computing and information tech (IT)
2- Communications networks
3- Content and digitized media
4- Convergence (the fourth C) 



News media and social media both have media in common but they have a difference. 
1- News media  (OLD)
a. 1 way communication
2- Social media (NEW)
a. 2 way communication 


Mass media = news papers, radio, television




Transition from old to new
· the fastest growing tech 
· cellphone
· the second fastest grower 
· internet



Examples of ICTs
· Computer ICT
· Internet (form of comms that is enabled by an ICT)
· Email
· Cell phone (ICT)
· 
· Video game / MP3 (grey area) 
· Is a tech but not really an ICT 
· all depends on the content that are included in the MP3
· toaster (NOT AN ICT)
· light bulb (NOT AND ICT)















Postman (article 1 the reader)

5 things that we need to know
1- There is always a tradeoff with new tech
a. It’s not always obvious
i. Ex. Internet – since 1995 there’s been  a trade off
b. Digital divide
i. Services easily accessible 
ii. Location issues (ex. Cass no internet, Africa not always accessible)
2- What benefits and harms other
a. Digital divide
i. People already in divide don’t get the latest tech due to demographic divide
ii. Language barriers
3- Our assumption and ideas are how we behave
a. Culturally contingent assumptions
i. What country/culture in informing or understanding new things
ii. Ex. Very difficult to see ourselves that way, blind to ourselves (accent)
b. It can also be a generation issue 
i. As they relate differently to tech
4- Tech change is additive but ecological (accumulative)
a. Glass of water with a drop of red dye
i. Result = glass of red water and not a glass of water with a red dot
ii. A grounded appreciation of tech
iii. How the impact differs in different content
· Ex. Land lines
· Some countries don’t even have land lines 
· We just got the land line figured out when the cell phone is out and we have to re-adapt
5- Tech is not created by God
a. Tech does not come like a force of nature and we need to adapt to it
b. We need to see tech as something we created and not created b god
i. Ex. The way we adapt to the weather.  We get up watch the new, look outside or check our phones to indicate how we should dress
ii. We should do the same with new technologies







Learning Objectives
1- To highlight “cmn” as among the most significant attributes of being “Human” 
2- To highlight that the tech we use today are rooted in the techs that proceed them
3- To create a linkage between the role of Internet today and our post-experiences with tradional media
a. Traditional media = Noam Chomsky
b. 1 way communication = radio

Knowledge economy
· The value of info has impacts on what/who of tech


To situate how media was/is relevant 
· We need to understand what media is about 
· Communication info
· News
· Phone call
· email

The core of media is COMMUNICATIONS
· Reading is not an instinctive skill as speech is. 

Nick Carr – Is google making us stupid? 

Chomsky – view – Human race can learn and adapt to new cultures 
Ex. We can take a baby to one setting to another culture will adapt to its surrounding. 

We can argue:
Based on this fact any baby can learn any language

Language is in many ways the essence of our humanity
It bring us to focus on media

 	Media – what does our communication?
· They mediate communication

[image: ]
Mediate – comes between communications not always destructive but not enhancing
· Fact – observation of being it that way
· Ex. Text messages
· Limit of 140 character
· How – using a phone keying on a keyboard
· What – 140 char, limits the what you can say so you write it in a different way
Postman quote – human dilemma
· This class in 30 years - ages of students are somewhat the same but the difference in the reliance of the technology. 


Learning objectives

The new technologies will bring every individual into immediate and effortless communication with every other, practically obliterating political geography and make free trade universal.  Thanks to tech advance, there is no longer any forgiveness and we can look forward to the gradual adoption of common language. 
· Quote is from the 1800s (1893) on the telegraph 
· This shows how tech has evolved and that we have adapted to the new world of technologies

Political geo:  ex. China: that’s defined by borders and rules by a state. 

The quote indicated that the borders won’t matter anymore
· Do we agree

Using these techs to affect political geo
It’s only true if they have the tech (digital divide)

Convergence
Convergence refers in the first instance to the interlinking of computing and IT, communications networks and media content that occurred with the development and popularization of the Internet and the convergent products services and activities that have emerged in the digital media space. 











Chapter 2 

Early traces of new media
· Printing press (indentified in the 1500 (1440) century)– first form mass media 
· Very limited mass media compare to today
· The revolutionary part of the printing press 
· First time we reproduce text for multi-readers
· Machine operated manually
· The daily newspaper emerged

· The telegraph (1850s) 
· Brought a number of significant changes. 
· ICT
· Innovation that was electronic
· Revolutionary aspect – instant communication (morse code language)
· As instantly as morse code can be 
· Distance – communication over any distance
· Had the potential to be a 2 way communications
· Had an impact on the mass media
· Information could be communicated quicker than a newspaper
i. Downfall for it to be quicker – but no time to analyze or to think on what just happened 
· Getting the information on the same week as the event happened
· Accuracy and analysis was more valued
· The network – wire that had to be installed and to be connected
· Took time for the infrastructure to be put in
· Connecting the dots creates a network
· Increase the access to one point to another
· X-X __  X-X (metcalfe’s law)  page 33
· Ability to connect with other via network – they were new developments and continued to evolve  (which is why the bigger impact of the telegraph vs internet – new development)
· They evolved to a point that a wire was no longer needed = RADIO

The link between the telephone and telegraph lines were connected with the railway tracks. 
· Easy access for installing and repairs
· Railway were already connected between the towns
· They had to build Twin tracking – 2 trains – very expensive
· So they decided to build the telegraph/ telephone to track the trains issues or arrival/departures. 

An anticipated consequence – hit 2 birds with one stone
· Was useful for the communication aspect and the transportation aspect.

Get the news out first
· Can be inaccurate due to fact checking
· Thinking of the process to draw a conclusion out of it

· The telephone (when first invented)  (early years - 1900)
· The telephone line = telephone poles. 
· Extension of the telegraphs
· Used operator to connect you with a switch board
· 1930s  - first electronic exchange switch – replace operator and creates phone numbers
· Without a mediator (removal of intermediary)
i. Impacted – anyone could call anyone at any time (more of a social impact) 
· 1950 – 40% home had telephones
· 1950 – 9% had television
· Creating a connection via a physical wire
· The infrastructure of the creation of the land lines were very time consuming so they piggy backed the telegraph line which were already installed next the railway roads
· It was a different language – analogue system
· Digital code (language) (code – morse)
· Digital communication – it is abstracted of its source – encoding or decoding
i. Ex. CD, mp3, morse code (they only have meaning once you know what the dots and dashes are(if you don’t know you can’t decode))
ii. You will never know what was recorded on the cd unless you use a software that can read the cd
iii. It has no similarity 
· Analogue code
· Analogue signal – is a signal that is analogist to its source 
i. Analogist = the same as  
ii. Ex.  It takes the same shape as the source
iii. A vinyl record – you can know what is recorded on the vinyl record if you take a needle of gently drag it over the little bumps in the grooves. 





· 
· The radio
·  It was new - The how it works?  People were more excited when the radio was introduced than the telephone as they were all amazed on how the voices and noises were coming out of a box. 
· Television is a radio with a picture
· Innovation – no wire connection 
· In our consumption of media we accept advertising in exchange for free information. 
· The radio signal is a 1 way signal
· The radio was first introduced, from a business stand point, they were trying to figure out how to make money for the radio
· So they were selling the radio – once every household had one, they couldn’t make more money beyond that.  
· The money is not in selling the device ( earlier and to date) 
· So they accepted advertising – much more of it through radio in order to have access to it. 









· Television
· Free signal – antenna 
· In exchange for advertising
The emergence of the Canadian regulator
· CRTC (Canadian radio-television and Telecommunications Commission) created in 1932
· Because you didn’t want interruptions in the frequency
· Ex. 106.0 = no one else can have that frequency
· Exposure to advertising prior the CRTC was for les exposed 
· Now we are more exposed to advertising after the CRTC has taken over







The introduction of the telegraph was it more of the same type of introduction.  They have 150 years
Which one was more transformative?  Which one had more of an impact?  

There is a possibility that the telegraph had more an impact than the intro of the internet. 




Traditional media 
Learning objectives (Traditional media and contemporary society)

1- To link role of media in society to the founding precepts of a democratic society	
a. The importance of media in a society we live in – democratic 
b. The Chomsky video – situating traditional media 
2- To affirm role that complete, accurate, and timely info has in supporting the effective role of the citizens in democratic society
a. Relating in the role of media loath to play 
b. Media as Citizenship in a democratic society
3- To underscore that media operates in a context that reflects a variety of interests, some of which are not in the public interest
a. The Chomsky video
i. it show how the media acts in the public interest

Democratic society → citizenship → public interest

We will mostly talk about Commercial media and news and info unless said differently.  




Categories of traditional media
1- Commercial media
a. Main stream media
b. Exist for profit 
c. Business owned and made to create 
d. Ex. Global television (TV), The New York times (Newspaper), Ottawa Citizen (Newspaper), the bear (radio)
2- State run, public media and/or alternative media
a. BBC radio/television (public and/or alternative), CHUO ottawa u(state run), CKCU Carleton U (state run), TVO PBS ( state run) 


Traditional media decoder (test)
· Is it a 1 way or 2 way media

Genre of media
1- News and info
2- Entertainment



Advertising is not a category or a genre




Traditional media has been involved in the constructions and the representation 
· Media are not neutral
· Media does something
· Has influence and shapes
· It informs and distorts info

The metaphor of the mirror - that media is like a mirror
· It reflect back to us what we whether we like it or not. 
· Its not the media that interprets the info its yourself when you look at the mirror

Another metaphor – media are like a window to the world
· Glass we see through and that we can see a lot of information 

We are arguing that those metaphors aren’t really accurate.  

Media function the way our society functions.  Competing beliefs some has values some don’t.  















Democratic society and the role of media
· Only as a perspective – Jurgen Habermas
· Involved in the formation of the European union
· Looking at the role of media and society
· Tried to trace the sorts of origins of media in a democratic society emerged and how it was shaped. 
· In contemporary media
· Key concept – the public sphere. 
· Unit of analysis that power mass uses media

· It’s the kind of concept or idea 
· Country with free and fair election
· Free media 
· Free speech
· We are able to shape our society in a way that is important
· If we as citizens we are acting on this democracy- on what bases do we make our decision our vote? On what bases are we doing that
· Public interest – not what we need to be doing more of personal interest


Jurgen Habermas   
· A neutral zone where access to information affecting the public good is widely available, discussion is free of domination, and all those participating do so on an equal basis.  

· People are engaged in that context in a manner that any kind of info can be access and freely. 
· It’s free of domination.  
· There is no hierarchy in public sphere. 

It’s an ideal form and we modernize it with our society to counter point the media
Do media fulfill the role of a public sphere – no it does not as he is critical of media for that reason


Along with the right of vote (any right) there is an obligation.
Ex. Right to sue someone but have an obligation not to go punch that person 

· The info that we have will make our
decision (public sphere – Jurgen Habermas)





Its argues that media has 3 function to play in a democratic society 


1. Source of public info
a. Where we get a lot of info about info of the day


2. Public watchdog
a. Media acts independently and overseas the states regulations. 
b. Gets the parliaments info, the countries infos


3. Public representative
a. House of Commons – a place where we all share but we can’t all be there a mass media is a reflection of mass society. 
b. Or elsewhere the media are there to ask the questions that we would be asking if we would be there,


 
All these 3 function are in relation to the public interests.  That is how the media should be acting. But they are thinking of themselves before thinking of the society.  











As per Chomsky they are acting like a conspiracy.  

The problem is how media acts like a business. 
· Business by def have profit a initial objectives. 
· Need to be competitive 
· Need to make profit
· As per the third objective. 
· For the media, we are not citizens but we are consumers
· This creates less things in common with each others

Citizenship (counterpoint of differences) 
· Gives us a certain equivalence – same right of vote and only 1 vote each
· When we are defined as consumers we are as powerful as our dollar sign.  

Ex. 
Press conference – to relate the facts from people who have stator
· Save the press to going from one source to another and it shift the responsibility, 


We get good info because they want us to see the advertising. 

We need to step back and say – What if the media has this all wrong
What if they are not telling us the story the right way that a more direct source could

Competition between news media to keep their public interested in keeping their public interests. 
Ex. Do we watch the News at 6 or another show?? 

You can’t say anything new on TV – reason as you have to explain and has to be accepted by the network
· Chomsky says it’s the idea of concision

Impartialist
Journalist wants to presents themselves as impartial
	
We effectively traded off speed for analysis


Chomsky:
1. What is Chomsky’s central thesis about the role of media in North American Society?
a. Why is this controversial?
b. How does Chomsky allege that this role is carried out?
2. How does the media set the framework for news?
3. How does Chomsky characterize the role of journalist’s mass media? 
4. What are some examples of “News Values” 
5. How does Chomsky reply to the allegation that his is a “conspiracy theory” 

The 80/20 rules

· Most people being exposed in a story in the news, most people read the article the same way and draws the same conclusions (roughly) 

· 80% refers to the preferred reading (reading in general)


· 20% alternative reading
· Any number of other interpretations of the same story
· Either have more knowledge on the topic of the story
· The story links to something else of the story
· Language issues
· Interpret in our way with our opinion






Example: Are we really not thinking for ourselves?? We are all doing this puzzle on our own but yet we got all of the same response. (Chomsky) 

A number times 9 minus 5
	4 time 9 minus 5 = double digit 
Narrow the double digit to a single digit – 
	So if 31 = 3+1 = 4
Associate the number 4 to a letter of the alphabet A=1, b=2…
	4 = D
Think of a country in Europe that begins with your letter
	Denmark
Take the second letter of that country and name an animal with that letter
	E = Elephant		
What color is that animal.  
	Grey

Denmark Elephant Grey (we all got the same response) 











What does the news sell? 
· Information
· Graphic images (violence)
· Entertainment
· Whatever people want
· Political agenda

What is the primary product of the media?

Ex. The metro newspaper – how do they make profit if they are giving away their newspaper on the side of the street??  
· Because they are building an audience to the advertisers.  




Media                                                     consumer of media                                                  audiences

                          Advertisers



WE are the product that mass media create!! 


Mass media makes more money by selling more audiences to advertisers





Chapter 4 

Internet and mobile media

Learning Objectives
1. To underscore the unique conjunction that the internet embodies with respect to the emergence of ICTs
2. To consider the ways in which our reliance on tech may have unanticipated consequences.

At the core there are issues of information and communication

Information: 
· 1440 – printing press
· Traditional media
· News papers             1 way communications
· Radio 
· Tv


Communication
· 1440 – printing press
· Telegraph
· Exchange switch               2 way communication
· Telephone
· Mobile phone




Internet 
· communication is 2 way (not in the same context as the telephone, or telegraph)
· But in a way that 1 person to a million people and or a million people to 1 person.  

We can now see that there are multiple internets or style of internet
· Mobile internet
· PC internet

The mobile phone was the first style of the first mobile internet or as smartphones.  We tend to use is more because of the availability.  
Ex. Used as a clock,watch


It is also used for practically
Ex. Camera


There is a parallel to be drawn about the consequence about the cameras in cell phones
· We didn’t anticipate how much use of the camera in the phones is being used. 







Social Networks 
Chapter 5

Learning objectives
1- To highlight that (social) networking is both a response to and results of the tech that we have at our disposal. 
2- To recognize that today’s networks have tremendous economic value that flows to others rather than to the network
3- To underscore that cotemporary social networks provide industry with an abundance of info about us.  Info that we often perceive as private or personal 
 
How do we establish a social network form a social group?
1- Network – don’t know anybody but get be connected as a group if linked – Facebook friends of friend.  I see them through another friend.  
2- Groups – everyone knows everyone else
3- Networking – social capital – person as a hub and connected to a lot of people.

Networks aren’t just social networks – economic networks etc. 


The introduction of the telegraph was it more of the same type of introduction.  They have 150 years


Which one was more transformative?  Which one had more of an impact?  
· Reliance of the Internet 
· The future of the intenet – indicating that we are only at 10% of its potential capacity
· The internet shapes what and how we communication

The internet is changing what we are doing
· Emails instead of going to meet the teacher
· No one on one conversations
· Relationship formed online

We are bombarded by spam.  
·  They want to be part of our network in order to have access to other people’s networks
· The reason is there is value in them knowing something you. 
· Intend is focusing on something that we are not aware
Facebook – sales us to the advertisers by using our information. 

Our information is not as private as we think it is when posted in the internet.  
It’s to get people’s attention.
· Obvious ways – pictures, commercials etc
· Not a obvious – 

We don’t want to exist in isolation so we need the feel to use social networks

Information of Economy 
Context as we see ourselves in a volume of information - how do we manage what we do in our networks, how we manage the information.  
· We create limits.
· It is characterize by an abundance of information 


Web 2.0 – user generated content or peer information 
· Like Facebook 
· YouTube is another example 
· It is that innovation that has generated spin offs
· Mark Zuckerberg to become wealthy
· What we do that they profit – he created a platform that we enter our information



It is social productions
The rise of walls of information and connections
Page 104


Facebook like a newspaper is a business


Google – they sell users (audience to advertisers) 
Google’s motto – don’t be evil


Internet was viewed that it would replace traditional media – it has transformed but not replaced. 


Has the emergence of the internet and social networks transferred themselves to a new level of 

Has our capacity for action been hyphen as a result of the information we have access to.  

Has the internet led to our mobilization – less interaction? 
Are we more engaged in issues of the days??


The ability to communicate has enhanced. 
The challenge is to get people’s attention









Researchers have found- even though we are more connected that we are doing less. 


Prior internet 
· When confronted with issues (global or international) we at least had an excuse that we didn’t know.  
· Referred as ignorance


In this day and age 
· We are connected and have access we can’t claim that we don’t know anymore. 
· We have elected not to pay attention to it. 
· Complicity (worse than ignorance) it knowing but not caring


We are obligated as citizens to pay attention.  


We are using the internet not to its potential – we are using that capacity for convenience and amusement – it’s easier and fun.  
As citizen of a democratic society we have the tools to be informed.



What we should be doing with it instead of just for fun and convenience
· Countries that are not safe – we can also look beyond our border to help other countries.  Promoting democracy to another country – help them inform themselves so that they can stand up for issues
· Global cooperation
· To make a positive contribution
· We don’t feel the need to use it as we are in a privileged state

The internet is cooler than the telegraph. So in other proper spec it does have a bigger impact.  


Osama bin laden – influence he had in the world to organize his message of terrorism
· AL Qaeda, page 117
· 3 factors
· Use of networks to disseminate a wide network support
· Ability to capture public attention
· Operate a structure of light manor based on a horizontal and decentralize base.  
· Small networks either of a hierarchy





Video “Facebook Follies”  kids must watch

Questions: 
1- What is the primary product FB creates; that is, what does it sell?
2- What explanation is there for poor behavior? Is this different from real life?
3- Have you ever tried to remove info online? 
a. Were you successful?


Video that we will see on Wednesday – Are we digital dummys

Are we digital dummies?
1- How effectively do you feel you deal with competing pressures for your attention?
2- Are you a good “multi-tasker”? On what basis can you critique this concept? 
3- To what does “international blindness” refers


Video  = the world according to Google.






Chomsky:
1. What is Chomsky’s central thesis about the role of media in North American Society?
a. Why is this controversial?
b. How does Chomsky allege that this role is carried out?
2. How does the media set the framework for news?
3. How does Chomsky characterize the role of journalist’s mass media? 
4. What are some examples of “News Values” 
5. How does Chomsky reply to the allegation that his is a “conspiracy theory” 
6. 









Artificial Intelligence and the knowledge Economy: 

Learning objectives

1- To problematize our nation of “intelligence”
2- To re-assess the extent to which “knowledge” is at the core of our economy – and the implication
3- To highlight that the Internet is transforming our society into one that has lots of info but lacks the skills to apply it. 


Having access to information doesn’t give us much meaning not making us smarter. 

Intelligence = smart-ness 
· The ability to acquire and apply knowledge and skills
· IQ tests (some time not accurate)
· Ex. Artist vs. Nobel scientist
· Grades – a poor way of testing due to stress, type of tests (multiple choices or development) etc
· Literacy
· Formal education

Framework in understanding intelligence
1- Communication – a capacity to communication with other in a manner that is rich in  meaning and comprehensive
2- Self-reflection – to be able to think about one self based on a stock of knowledge and experience that one has accumulated
3- Abstraction – refers to this idea that we can think about things with other things by linking them together 
a. Metaphors
4- Make linkages – the ability to link diff ideas or info and to draw meaning conclusion based on those linkages. 






Chapter 8 – Knowledge Economy

Highlighted issues – that have played out since then, one of the issues that has played out
· Copying of books – digitization of books as opposed to working on the open contents
· Another issues the natural resolves - searches that when you see favor advertisers, through the algorithm


Information has propriety – has value, is owned by someone

Access to information – how we have to buy our information? 

The knowledge of economy is characterized not by the free flow of info but by the fact the information has become propriety and not free- they have put laws and policies to avoid piracy

Triangle= smart- knowledgeable – data



One more definition of intelligence
· Ian Angus – Intelligence has the ability to think meaningfully about one experience that allows deeper judgment of the current situation and bring one future action into question. 


Artificial intelligence 
– is the attempt to comify the knowledge of information or smart tech
· It refers to intelligent machines
· Ex. Siri but is not a machine that is self-reflexion 
· You only see them in movies – science-fiction 
· We are on the way that this is not only possible but likely – artificial intelligence
· Star-wars computer
· Hal-9000 space odyssey


Article 6 – The decision Lens

Ex. – Same search different results – may impact their final conclusion on whatever they were searching for. 






Chapter 9 – Internet law, Policy and Governance

Learning objectives
1- To highlight the manner in which state regulation can apply to media and other ICTs
a. Traditional media continue to be regulated to some degree
2- To suggest that, left on its own, the economic market place would not operate in the public interest
a. The issue of profit being the main interest
3- To highlight the potentially positive role that regulation can pay in ensuring the new techs operate in the public interest. 



2 aspects to regulation:
Carriage vs Content


Carriage: it relates to “how” these media are delivered
· Cell phone provides the how


Content: it relates to “what” these media deliver
· Television – what we are watching

The focus of regulation is both on carriage and content but what’s far more obvious is the content rather than carriage












Content has occurred largely to promote:

· Canadian programming
· A % has to be of Canadian created
· Canadian music
· Au Québec – ils ont un quota de programme doit être Québécois
· A culture component – to make sure Can is reflected in the media 
· Why – Canadian culture would not be reflected because it would only come from the US
· Canadian film cannot really compete with the US movies.  Less money, less advertising, less population, more productive country that threatens our culture
· Economic values
· Cultural – language












· Standards of decency – Censorship 
· CRTC – the FCC in Canada -  FCC – Federal Communication Commission (US)
· Varies from country to country
· Hours of showing programming
· Language
· Nudity
· They change over time
· Advertising
· CRTC regulates add – how much adds
· What is regulated:
· Cigarettes
· Alcohol – some are advertised 
· Beer vs hard liquor
· Pharmaceuticals – what you can’t do in a pharm add – they can’t say what it does
· You can either name the drug and not say what it does or you can say what it does but then you can’t name the drug.  
· The risk are the price of drug, the risks in taken them


Spectrum auctions = sells unused things from bigger companies to smaller companies. 


The regulation of media is so that people can benefit from media
= profit and the public interest


Deregulation: the freeform of some media
· Trend began in the late 70s 
· Before in order to  own a newspaper you had to be a publisher 
· Now its not necessary so they deregulated that “law”
· Regulation of the Internet (1995) – 
· Hard to regulate as there is too much content but it is possible 
· Article 27
· A decision was made to take an approach of “forbearance” 
· Refers to the policy position of non-regulation
· Forbearance = content  - is not regulated 
· Ex. Volume of porn on the internet
· Child porn is illegal in Canada – but because it is not regulated it does not mean that it is not monitored by other laws – you can be subject to fines if watching or having kid porn.  
· Whatever is crime relat3d can be used against you.
· Carriage continues to be regulated


1. Source of public info
a. Where we get a lot of info about info of the day

2. Public watchdog
a. Media acts independently and overseas the states regulations. 
b. Gets the parliaments info, the countries infos

3. Public representative
a. House of Commons – a place where we all share but we can’t all be there a mass media is a reflection of mass society. 
b. Or elsewhere the media are there to ask the questions that we would be asking if we would be there,
 

All these 3 function are to relation to the public interests.  

That is how the media should be acting. But they are thinking of themselves before thinking of the society.  
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