CHAPTER 3:

Culture:
· The beliefs and behaviors that a social group shares.

Material and non-material culture:
Material: 
· Refers to the objects or belongings of a group of people.
Example – Metro passes and bus tokens.
Non-Material:
· Consists of ideas, attitudes, and beliefs of a society.
· Can be ephemeral (lasting for a very short time (slang words, music, fashion trends) or long lasting (democracy))
· Learned naturally through socialization 
Example – Capitalism and education

Formal and Informal Norms:
Formal norms:
· Established, written rules. 
· Behaviors worked out and agreed upon in order to suit and serve the most people.
Examples – Laws, employee manuals, college entrance exam requirements, “no running signs” at swimming pools.
Informal Norms:
· Learned by observation (including consequence when someone violates a norm), imitation, and general socialization. 
· Some are taught directly.
· Dictate appropriate behaviors without the need of written rules.
· It is the expected way of behaving.

Sanctions:
· Verbal and Nonverbal 
· A form of social control, a way to encourage conformity to cultural norms.
· Sometimes people conform to norms in anticipation of positive sanctions.
Example – Good grades
· Negative sanctions are when people go against a society’s values.
Example – Boy who shoves elderly woman. Employee that drives customers away will be fired.
· Legal sanctions such as traffic tickets, fines, or imprisonment.

Subcultures:
· A smaller cultural group within a larger culture; people of a subculture are part of the larger culture, but also share a specific identity within a smaller group.
· Still identified with and participate with larger society.
Example – Ethnic groups, Bikers, Hipsters.

Countercultures:
· Type of subculture that rejects some of the larger culture’s norms and values. 
· Might actively defy larger society by developing their own set of rules and norms to live by.
· May create religious groups or movements.

Values:
· A culture’s standard for discerning what is good and just in a society.

Culture as a possession or attribute?
· Cultural capital: refers to non-financial social assets that promote social mobility beyond economic means. Examples can include education, intellect, style of speech, dress, or physical appearance.
· There is no culture of “one”, shared meaning and values

Symbols 
· Help people understand the world.
Example – Gestures, signals, and words.
· Culturally created.
· Some symbols are highly functional, provides instructions. (Ex. Stop signs)
· Communicate meaning (cultural identity)
Example – Crucifix, Olympic gold medal (communicate meaning and value)
Canada flag – Good representation of a group of people and how they feel towards it.
· Cultural group is symbolically constructed (language).
· In-group and out-group
Canada flag – Inclusive: Sense of identity and community. Exclusion: Not representing everyone.

Cultural Capital:
Pierre Bourdieu:
· Some valued over others
· Can hinder one’s social mobility such as income or wealth, major inequality
· Embodied (Accent or Dialect)
· Objectified (Luxury Car)
· Institutional (credentials and qualifications such as degrees or titles that symbolize cultural competence and authority.)
Emile Durkheim
· Collective representations – Help make sense of the world and also interpret social relationships.
· Knowledge of people/groups, places/what is good
· Social identities party defined through representations
· Commercial advertisements?
· Individuals/audiences can resist messages from media they are not passive.
· Consumer Culture? Self-definition and valuation via consumption of goods.
· “Conspicuous consumption” Means of reputability and prestige 
[bookmark: _GoBack]Example – High end brands.
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