
CMN2160 PART 1
Behaviourism & Media Effects

What is meant by Media Effects
· A general term that describes the power/influence that media texts and technologies has on an audience
· Media takes the form of a problem

Early Perspectives: Behaviourism

Behaviourism: a theoretical approach, rooted in psychology that aims to measure how our thoughts, feelings and actions are affected by media and communications 

Back then, media had a powerful hold on society, it shaped what people did, how they thought, what they said etc.
· 

Laswell & Conductance
3 key messages
Conductance: The ability to conduct and deliver something ex. electricity
· Total conductance: takes the messages and understands what is being said
· Modified conductance: partially take the message, somewhat understands
· No conductance: the message has not be understood at all

Albert Bandura | Social Learning Theory

· We learn from our environment through observation, imitation, and modelling
· Children imitate the things they see on television 
Bobo Doll Experiment
· Children were exposed to someone violently beating a doll and then they did the same thing when they were in contact with the doll (See page 20 of slides for more information)

Two- step flow theory
· Mass media to opinion leader  opinion leader to followers. There is something in between

Goal 1: Understanding Media Effects

Media Effects was defined as:
· A general term that describes the power of media texts and technologies to function as stimuli for audience responses and reactions
· Media effects can be direct (ex. Bobo doll) or indirect ( ex. Two-step flow theory) short term or long term

Goal 2: Understanding Effects origins
· Media Effects research traced from early behaviourism and “hypodermic needle” approaches through to the two –step flow which affords greater agency to the individual


Goal 3: Understand Specific Theories

Laswell: Propaganda & Chain of Communication
Bandura: Social Learning
Lazarsfeld: Two-step Flow



CMN2160 PART 2
Media Effects Continued: Cultivation Theory & Effects Critique

Goals of This Lecture
· To understand cultivation theory
1. Its premise
2. Key concepts (cultivation, mainstreaming, resonance, mean world syndrome, viewer types)
· TO understand the limitations and critiques of media effects perspectives

Cultivation Theory
· Us 1960/70s: concerns about the impact of media violence on society
· Annenberg Institute of Communications (PA)
· [bookmark: _GoBack]Key researcher: George Gerbner


Cultural Indicators Project 
3 Types of Analysis

1. Institutional process analysis  
2. Message System Analysis 
3. Cultivation Analysis  

Premise of Cultivation Theory
· Given the environment that sustains the most distinctive aspects of human experience is the environment of symbols
· Television violence…cultivates the way we think about the world around us.

According to George Gerber Research there are 3 viewers:

1. Light; If you watch television less than 2 hours a day
2. Medium: If you watch television 2-4 hours a day
3. Heavy: If you watch television more than 4 hours a day

*WATCHED 50 MINUTE DOCUMENTARY CALLED: THE MEAN WORLD SYDROME*


Televisions Reality

· Television acts as a message system’, creating a shared ‘symbolic environment’ and thus a collective public consciousness’
· Stories – disguised as entertainment, against the backdrop of reality- convey the ‘facts of life’ as contained in widely distributed messages
· The chance on a violent confrontation in real like is 1%; television-reality shows us a 10% chance
Cultivation Theory Argues That…
· Violent television cultivates common conceptions of social reality
· Violence on television (factual and fiction): teaches us who wins, who loses, and who or what should be ‘feared’…
· The more viewers are exposed to violent television, the higher is their fear and their sense of dangerous, ‘mean’ world


Cultivation Theory: Mainstreaming
· The idea that heavy viewers, who come from different demographic groups, acquire similar ways of seeing the world. “mean syndrome” is an example of this

Cultivation Theory: Resonance
· Describes the intensified effects on the audience when what people see on television is what they have experienced in life. The result will be a greater cultivating effect
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